


(DTeam members will only become highly motivated to
fulfill their own duties when they stand united in the pursuit
of a common goal and communicate smoothly. @ Moreover,
mutual respect, support and encouragement in a team helps
foster a sense of belonging. maintain harmony in the
workplace and thus improve job satisfaction. @ Consider the
tech giant Alibaba, whose huge success, as its CEQ Jack Ma
acknowledges, benefits considerably from joint efforts and
efficient coordination among both clerks and departments,
driving the corporation to handle arduous tasks, confront
tough challenges and even pull through severe crises,

(D1In short, team spirit and effective communication are
conducive to employee and business performance alike. @
Any leader who has an ambition to run a successful
business. therefore, must create a corporate culture that

emphasizes teamwork and communication skills.
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cohesive [kau'hisiv] a. HRE Ay Hs ’§ coordination [ kouoidi'netfon] n. #4E . B2 4
irreplaceable [ir1'pletsabal ] a. 7 T 4 4% 64 é clerk [klak] n. 323

operational[ ppa'retfonol | . EAES) 2 F L& é corporation [ kopa'reifon | n. 4 dk, K 4§
productivity [ prodak'tiviti | n. & =, &£ = & é arduous [ 'a:djuos | a. A, G A 6Y
smoothly ['smudli] ad. N ¥ 4, 06 #] 3 '? pull through it 2 %

foster 'fosto] v, {2,324 {3 corporate culture £+l 4L

L

i *!‘ﬁﬁ&ﬁ*’ thlnk that sth should be done first give top/first/main priority to sth
B —sEES get together to do sth stand/remain united in (doing) sth
WEEEHE be helpful in (doing) sth be conducive to (doing) sth

& Alone we can do so little; together we can do so much. (Helen Keller)
— A FRS KRR —REMHFRS . GEHE - L)
& No matter how brilliant your mind or strategy. il you're playing a solo game. you'll always lose
 out to a team. (Reid Hoffman)
' ke kA SR, KB S8 AL RIBAR ST —LAR, (28 FLD)
& Communication allows teams to build a shared culture, to resolve personal disagreements. to

designate roles effectively and to ensure everyone is aligned toward the same goal.

4 38 4% 17 B AR A R 80 AL, R R AN A - R AORAE R R & E IR A AR AR — L,



§AEHRE

[ WHardly anyone would deny the necessity of
(doing) s but it is never easy [or us to tackle
the issue well. @ It actually requires us to place
and B

Il @ These two factors are indispensable for the

equal emphasis on A

ultimate success in (doing) . mainly because

the former ensures (a) better and the latter

enables/allows us to @ Moreover, they
facilitate , paving the way for . @A
notable example for us to follow is/are . @
Having realized the significance of both A and

B . he/she/they ;
[l ®In general, A and B

role in offering the way out when we get stuck in
@ We

ourselves about their value and considering how to

play a crucial

must therefore keep reminding

gain maximum benefits from (doing)
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Part II Listening Comprehension

Section A
Conversation One & ntg#lL

1. A) A six-month-long negotiation, 2. A) Take wedding photos.

B) Preparations for the party. B) Advertise her company.
C) A project with a troublesome client. () Start a small business.

D) Throw a celebration party.
A) Start her own bakery.

B) Improve her baking skill.

() Share her cooking experience.

D) Gift wrapping for the colleagues.
3. A) Hesitant. 4.
B) Nervous.
) Flattered.

D) Surprised,

[ 1% T01 3¢ 88 17 7 Al j=) 3 )

1, B A 434848, A B /R H SRS AR AU ARSI RE/ Al ¥,
HamaaEE(NL)ANEERERRMZE.

2AMM A HERE BELFA L BB FTASE kL (hen X, EMNBAA WP ELTHHZE
(. AL L= ®E).

3. AR AMER MESE/ S A4THATHENAR P EABEEHAONE.

LBy A EEE HEELE he) W FAENMAB PN ELLT(BE/NZ)MHTH.

[(FEMERARMUER] £ A P party. wedding L, B 1.4 P ¥ H & &3 the(the party, the
wedding) At 25 F A L HIEFLIRY; AT M2 OAHBFA  —HMB)EEFAAMITA, TR

D) Prepare for the wedding.
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Axtig 2 2B R/ RE/ MW E" R,

LEmEsR

1-W: Hi, my name’s Cathy. Nice to meet you!

2-M. Nice to meet you too, Cathy, My name’s John. I'm a university friend of the bride. What about
you? Who do you know at this party?

3-W: I am a colleague of Brenda. I was a little surprised to be invited. to be honest. We've only been working
together the last six months. but we quickly became good friends. ™ We just wrapped up a project with a
difficult client last week, I bet Brenda is glad it's done with, and she can focus on wedding preparations,

BLitigEBEEARNTB.ZTHEM, EIEMRICHE: Hi. my name's. .. ; My name’s. .. : We've only been
working together, .. . #% 0 8 X 38 : university [riend of the bride; colleague of Brenda. .. wrapped up a project
with a difficult client last week,

12 BELXHEEEITBRT, FNHFEENB. #&F 624 Hiomy name’s, Nice to meet you F 3 4 K 05
EIF B ATE, BSARAEE G . B R W S 4. B L 8] Who do you know at this party(you & 4k . s 8L % i 5
Gk FR RN H BB EASL L L,

3B LZ+ORMIERAERIER—FE BN Brenda T T —{HEHEZRAHNMAB”, £ a litle surprised
B X g Jhonest P LW M REFEMRFAS R MG ERA MRS L TR R K. 5 A K
RE) R AT A AN AL, wrapup FLEL A e ok PR E AE AR EEF AR T W
=53 . THEGE iUsdone with(ZA& T .4 R TR,

4-M: Oh. yes, so you're Cathy from the office. Actually I've heard a lot about you, and that project,

[ The client sounded like a real nightmare.

5-W: Oh, he was. I mean we deal with all kinds of people on a regular basis. It's part of the job, but

M he was especially particular, enough about that. What line of work are you in?

B "HEHEE A", §IEFRIZE  Actually I've heard a lot. .. swe deal with, .. but, ... DB Y
id] :nightmare;especially particular,

#5338 a real nightmare—=he was—=especially particular & i, HLifi i B 4o 9k 46 ¥ 69 48 2 38 92 . o 47 5% 9
#T L difficult client, #A £ 25 3% enough about that( 2 FE F L HLF 4 § T AT —# 82 ) + 19 4 What
line of work are you in(4R A FFop A 47 ) IF B F L4 TAEiE" .

6-M: Well, right out of college, I worked in advertising for a while. Recently though. I turn my photography

hobby into a small business. EIT11 actually be taking photos during the big event as a wedding gift,
7-W: That sounds wonderful, and very thoughtful of you. T bake just as a hobby but Brenda has asked me to

do the cake for the wedding. BT was a bit nervous saying yes. because I'm far [rom a professional.

B EEHRENBIE.EFRA Brenda LT Z ]|, 1HEFRIZIA :right out of college. .. Recently
though. .. T'll actually be... ;1 bake... T was.... #0i& X 38 taking photos. .. as a wedding gift: a bit
nervous saying yes,

CEETNEECSHMIIE.EH RN Brenda IFFLEF M 2 T, o 8 35 7 99 right out of college. Recently
though 42 5= 4~ 4 % 4k s advertising . photography hobby ,small business 4 &% 2 T 4F 2% 4F 8 4 s turn. L . into,
actually( Al T 3] 4736835 A T 69 T4F 5 Brenda 69454LA0F8 & , taking photos.big event(3§ Brenda #§30L) &
IR T AEZ T b e ARG )k B Y as a wedding gift,

TEZXETARECHENTFEA Brenda LT ZF, £ ¥4 wonderful  thoughtlul % % & #k . 505 4%
HAANA ] bake.just as a hobby.do the cake # s & =42 = F "8 50 T AL F2 AR 4 b A JF M de b it
TG B IR EAL T MG nervous ik FP R 3R B e 4R S A S 0 40 B KO B s because 31 8 & B L far from a
professional (i 3F 4 bk A 4)=F & bake just as a hobby,



8-M: Did you bake the cookies here at the party tonight?
9-W: Yes, I got the idea [rom a magazine.
10-M: They're delicious., You've got nothing to worry about. You're a natural,

BE+EHE L THBIEKTFE, FiERigiE. Did vou. .. ; They're... You've. .., #%i& X id : nothing to
worry about, .. You're a natural,

it - ATk eyt A2 F . ME They're delicious ## 2 F R A, L4 AT
4 #9157 3 & 3 2 H snothing to worry about, You're a natural (4R X # d 69 £ A ) R F4F £ LB KT

11-W: You really think so?

12-M: If you hadn’t told me that, I would have guessed they were baked by the restaurant. Em
know, with your event planning experience, you could very well open your own shop.

13-W: One step at a time, First I'll see how baking the wedding cake goes. If it’s not a disaster, maybe

I'll give it some more thought.

Byt tRHEW, {FEiE#RIZHE: You really think so?. .. You know. .. One step at a time. .. First. ..
If. ... maybe I'll, .. . % i& X 17 :open your own shop . .. give it some more thought,

11,12 Bi@Ed“ga—RE"#—S$EFBEL WL TMEMREBIL, & BE S I you hadn't told me that, 1
would have({4 & R AR FIF K KL A )iF SR ALY L@ £219], ME You know T
7 5] i 3230, with, . . experience 15 LA LW EEH A4 k5 B IS F 515 8 very well #2839 4, ©
tt # i open your own shop © & T 4T,

I3ERTTEMEELTEI. One step at a time #4543 %] First. .. If... maybe U'll. .. AR 4L8 3 %] %
# % B (give sth some more thought & =“IA L ZF B EE")

[ i) 8 43 47 ]

Q1: What did Cathy and Brenda finish doing last week?
Q2: What is John going to do for Brenda?

Q3: How did Cathy feel when asked to bake the cake?
Q4: What does the man suggest the woman do?

Q1: Cathy,Brenda FRE 730 4, 8440 8F 22 & B 4 F B A 45 6947 3 ; finish doing | last week ¥ ik, FR & B
)it e @ AR A AT A B e B R R o),

Q2. John...do for Brenda £ 80 s A s £ & (John A 47 4% L  #,Brenda % 4 2 # );is... going to do
FRE B ] B A AT AT,

Q3: feel TiERMHEF R Z" ;when I FHGE LA H B2 2ER 5% K.

Q4: suggest Tk iR B, LG o8 4E43 4, 5] L4 woman,

1. ORI E EESR T4
ARk ~A B #hikHl . C)—AMEEPHAR,
B) ik st 64 A & TAE, D) # R ¥ & REALSE,
[EEER] FFELL/MHEZWTA AZF(Wejust ... last week),
[ZFREEN]IC), OF4 3B HEFLFNGER/ M BAHEE) LARNLERT —AEEErémAaY. 3
# 4 troublesome client B 3L 3% a difficult client, L% 358 55 The client sounded like a real nightmare ¥A % he was
especially particular, A)#)J8 3 E last six months T30 423X 359U E f Ak ey L Fab a7, F e e 7,
B)#| A wedding preparations %% £ T {2 X 2 HA EE R AEEZE . HFtbk - AMGE", DIFRAA/EF L
colleague . wrapped up,wedding gift 2% #& F ., 345 P £ FRF A48 2 & R A0 40 . B wrapped up & # “ 45 &, B i

wn



2. AEITE AR X B L9
A) AR 4GALE K . C) F 4 —ak b &£ &,
B) &5 Hudh > a] D) # 4 R ALk 2T,

[EEEL] st F 5 T ANB LT actually. , . ),

[EFRBH] A)o AR H 57 E I'll actually be taking photos during the big event as a wedding gift ) =)
LA (B FR EF LT3 40 the big event 4% wedding) . B)#| /A 6 B advertising T3, {2 8135 F %845 8 3¢
FQAET FLIHA”, OAM 6 # a small business F#H 25 LI AL FL T H I XM, MEHTHibK,
D) g 3339 party B B A2 335 P AEC AR AL, F AR AN F LA A L ik ok AR A,

LB EERENERENEHARSE?
A, B) %3k, O%*. D)%%,

[EMEA] a7 F 4+ 8 %5058 4 (] was a bit nervous. .. ),

[ERMEH]B), BYLI 7T H 4 LA 1 was a bit nervous saying yes(#1 £ T 42 saying yes & 4 “% &
HREHE"), D OfAF KT B EZURMN(AMNBKIEH -T2 T, TRLBAIN KB EE), 2t
#PHAREAE, DR A 3 1 was a little surprised , 42 3 & 44 “ I #) 46§ 7L 8 7 83 769 2

4. BB+t 4ar
MDF—F T HEHRE, O Fid T 8%,
B)#% & ey B A, D) H 4§ AL &,

[@HMER] 2His ¥ —F & % —F 2 h 8L (you could very well open your own shop)

[BEREFIA) VAN LRBF LA T wREREFR . KEAAHFRETHN, FEL TR T
JE (you could very well open your own shop)” &} iE 5 it id: , 3L F bakery # # shop FT45., B)® # 7.13 B4+
B ik far from a professional \I'll see how. . . goes F MM 43 th . C)3% 12 £ event planning experience F i #

cooking experience, B 4Zi% 3t 35 9 K48 & #) share. .. experience, D)#| M 3 f& focus on wedding preparations
EHEFH PXRBALRGPAACECBERZLF. FFEF LKL uZF,

JoovE L, R AMGE, RFHALIE,

BoARFHALER, E, RRGH, HRAF A MA . R RIAIR B R 3T L ey R4

L BAFRAGRAF, LEKIHEFEAALET., BRNFETAFLE—RIE BB THEMA, &£
MERMEGRT —AMAEPHTRE, KRTWFACA—EZRFLADLART EAHBHTAE S HSE
#HALT .

FaR R TARRA AT EONE", AR A TR TREATRAFFATBGFE, RAEFF L
ETAANEY,

oo AR, BA.BMNBFREMAIT LML, XX 26— A2 AL PP, RIALT . hRAFAR
A A

BoRFMELE, KES ST LIt —BHE, PRE KL CHBEEFERT — I 4A2E, £HF

L R A B EAAEREDCEI) PR B H 4 L3 A6 AL,

cFAR KR RRFAR, AR REBEEEA R 2R AL A RS R R A S e RS

Wik, A A RE R Ak,

AR AT b 64 BT Ar R AR e 7

AW B AL E LRGSR,

BT ARAF L R AT R 0 AR A B R,

ARFLOG I A AT

s R REFA A EAAGFRBEERY, il RERFEFHEXNHEE HAGT LT CFE,

—H— ke, RAEAFRAGILEEEFELH R RLRMHOE, NFRSALFEFE,
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Conversation Two XZE4£FE5EPEFTHNE S

5. A) They have to spend more time studying. 6. A) Get ready for a career,
B) They have to participate in club activities. B) Make a lot of friends.
() They have to be more responsible for what they do. C) Set a long-term goal.
D) They have to choose a specific academic discipline, [)) Behave like adults,
7. A) Those who share her academic interests, 8. A) Those helpful for tapping their potential.
B) Those who respect her student commitments. B) Those conducive to improving their social skills.
C) Those who can help her when she is in need. () Those helpful for cultivating individual interests.
D) Those who go to the same clubs as she does. [)) Those conducive to their academic studies,
[ 1% 157 >c £ 37 T ) o) 43

5. A) D) ¥ #9 #4545 & spend more time studying, choose a. .. academic discipline B % They ¥ 5 A %
H/2HF  MEM have to £ F BN L L F R EF) G AT BRZE/ZENN
ERFE(ERMNEZFT R ZRLHEL),

6. EAHUHFRHF K, LAKANE ARGUFES .S SN R L KE DR ALFTRASARFA
A FBAEFAGFOAD B FZBRMATEAKF A M FiardKEENBNHEK.

7. &I A E 35 M8 54 B w38 Those, B % & 4%73 who YA & & A &) 3 35 7 42 Those 84 £ £ A, X
£ A E4L 4 F £ (B P her student commitments @ 3§ F AN H — T B A A B AR —F (A,
D) AEE ACHRBO, &N TFTHPNRNLZERE/NIZELTWERLR.

8, &Ml E“H B F A & T (helpful for.conducive to) # # % 3 1 42 & 44 46 F & 1] Those., D) P
their academic studies B+~ their( RIS F A FIAY) A F A/ FH5ARE 5.6 MM, 3T & T2
Ko Eadpa iR me il RERPEMEE/ NG STMEN ,NEE/ iRk EHEEY.

[(BEMENARMNETE A PHIN AL EEPABRE, — £FL/F 070 have to.helplul for.
conducive to; =, & 5 & /5 3 48 % #937 iC ; studying , academic discipline, academic interests,student commitments.,

academic studies, 4 &+ 07 A 3t % B SR A 4 ROT RN BHBOER, BxHEMNRORIL.
VERES

1-M: You are heading for a completely different world now that you are about to graduate from high school.
2-W: I know it’s the end of high school, but many of my classmates are going on to the same university

and we are still required to study hard, so what's the difference?

B ASIHMEEFH K EEBTHEFNEI", FEFRIZH: You are heading for. .. now that. .. I
know. ... but... what’s the difference, #%ii& X 17 :graduate from high school/the end of high school, going
on to, ... university.

1 BETIRBLXT“SHRENVERHERELT”. H EHMAH5 3 You're heading forChead for™ §f -« -+ it
&), ik completely different (world) 24 L @ is £ E X Lo/ A £ 37 87, # o dd 8 /5 LA &) now
that. .. (BE K- -) B # & B ,graduate (from) high school ¥ iE32 =R B AT L,

2EETIRHEOAEINESRRXFTAME", L+ ABEiHEHB & 1 know( L5 end of high school &8 E
M EEFLHHAZE), ARAF L T AP EE many. . still RIAKF S FPH AR &, 6 Fid
difference ¢ 28 BB EBRATRR".

3-M: B Many aspects are different here at university. The most important one is that you have to take
more individual responsibility for your actions, It’s up to your own self-discipline how much effort

you put into study. Living in college dormitories, there are no parents to tell you to study harder or
stop wasting time. Lecturers have hundreds of students and they are not going to follow you up or

question you if you miss their lectures.



BEXNMARI—"XFeEMKEL, EXECEMRAE", B 127 Many aspects are different. ..
The most important one is. .. It's up to. .. . #0iF XA . more individual responsibility . self-discipline.

DEOARMAREEMEAN"RZEEMASEMHAHK", D4 Many. .. here FHiH F ik 37 5 LXK A
KFELEHFH EMEA ., @& the most important one( & H P A F Mt EE.OQé —F— @M £it
15 41 more individual responsibility ,own sell-discipline, #iF R FEH R 3" % A H47,

DORBERR“REELIMBINEH, REKZEBR", M & L Fik Living in. . . dormitories, hundreds
of students BPEA XK FAREOF IR ELH , ERXR" M EEETT4M no.not going to. .. RFEFF
W ER L F AWML EETREALY,

4-W . Nobody cares, you mean?

5-M; It's not that nobody is concerned about you. ©1t’s just that suddenly at university you are expected

to behave like an adult, that means concentrating on the direction of your life in general and your

own academic performance specilically.

BELOEEXTHTFREHN—BEED:TAEEHELTAXLL, MEHFMNKAE A, FBEHKIEH: you
mean?,1t’s not that, .. It's just that. . that means, .. . #1038 X7 : behave like an adult,concentrating on. . .

4Bt ST ERHEBO“XRFTERFANTKREEBERLD", S+ 5 you mean 78 £ 19,
75 EAshob ik — b ALEE,

SEETNEZFEAMAXL MERGHNEESREANLTEAR, O8O Eif not 4T L L k&,
(@8] Tt's just that suddenly at university #8 J5 w45 45 41 , M 27 € 3% expected to. .. adult B AN L E RN &
“RGE M AE R AR A AR AL F7 s that means. .. ¥ 48 B 85 3L F @ adult, 4% concentrating i — ¥ #§
# behave like an adult B T4 FEZATHAERF L,

6-W: For example?

7-M: Well, like you need to manage your daily, weekly and monthly schedules so that you will study
regularly. Be sure to attend all classes and leave enough time to finish assignments and prepare
well for examinations,

BrTNXTEREGEHAREENTRAR A BT E LA, RIEMEE ", FiE4512 7. For
example. .. like you need to. .. Be sure to. .., %08 X7 : manage your, . ., schedules, . . leave enough time,

6 ML TERB T2, For example S A i 2819 38 T F 4 Bp A5 48 4 o FT 4 s AL — #F 40 5 708 5] F

TEELZGEH E M iFatE 2 H, RIERBEI", like you need to. .. Be sure to. .. ¥ #4L, E F
manage your. . . . schedules. . . leave enough time &% 3% 4 of 8] B 52 09 F 24, 50 that. .. o, . Z W% 180,42
TAFF] R IR 6 B YRR S 3] 69 B AER T BT 4T (study regularly.classes,assignments, examinations) .

8-W. Okay, and what else is different?

9-M: Well, in college there are lots of distractions and you need to control yourself. ™ You will make
interesting friends, but you need only keep the friends who respect your student commitments,

Bl Also, there are a lot of wonderful clubs, but you shouldn’t allocate too much time to club

activities, unless they are directly related to your study. It's also your choice if you want to go out

at night, but you will be foolish to let that affect your class performance during the day,

BN EXFERPEFNRY "X EFEFENT A MANBEFT BHEEXSHBR TR, FiEHK
ic Al : what else is different?, need only, .. shouldn't. .. will be foolish to. .., #%iMiE M if: lots of distractions. . .
respect your student commitments, . . directly related to your study. . . allect your class performance.

SELTERETIBHEI Z o 824 Okay(F A T 536 M) 05 = L4 (R 3 —) % — 5 3% M Bp
Bk else i E B L K=,

IBDAIBTHEHKAN "X ZEFIFETHBEHR", §+Fi lows of (1545 distractions™ 5§ ii & A
HFEH TG AALARFLEMFILA L you nced to, .. IS BRBN B F L QKM

IRDOODABE LM T A MHA EEF' =X THERRHEZN,

@4) B % kA E ik interesting friends, W K 52 A 895 % %3] 5 ;b you need only 4t % 7] 4 4%



dr A2 gk, b only Eik5RIRY R A B A AR L EM 8 who. .. 1545 the friends, 48 # E ARG A A A1
BRBMBAFFEE SO/ AE AR BE AT F oA (respect Y F# & FIA"Z &, commitment i £ &2 . s
FELEFA S MBESN TS,

@aiE B FiE Also, R FiENL5 Q4 #5] i A % —FH B .2 lot of wonderful clubs F WA HE
#9454 ;but you shouldn't ... 51 £ 4647 &5 h % 2 3t (00 much &% 38 8 2 72 & FR %) 42 H 35 20 i £ ; unless
Tk W5 B H 5 9 A AR E T SRR 4D,

@& Fik 1t's also your choice.. . AR F L —F A H £ A W LHEALE"  but BRI, £ foolish
A PERELE DiLAREHHhER LR, 5D respect your student commitments,directly related to
your study ik ABM L 3H vl F 3 AE”,

10-W: Well, I'm determined to do well at university and I guess T am going to have to grow up fast.

TS+, TERL"FEFRR, RRAAN", iEBEIRIZA : I'm determined. .. I am going to have
to. ... #ViB XAl :do well at university. . . grow up fast,

determined ¥ 4% 5% 8 4 £ B 52 3w s and | guess(guess JU3L“4 A A ") FHA IR T de L BN & 9] T EE B Th
# AE" Mgk,

[ 18] 43 47 ]

Q5: What does the man say about college students as compared with high schoolers?
Q6: What are college students expected to do according to the man?

Q7: What kind of friends does the man suggest the woman make as a college student?
Q8: What kind of club activities should college students engage in according to the man?

Q5: What does the man say $2 & &% /& B " H X35 ;as compared with 378 #4341, ¥ college students
5 high schoolers # A o FF . R T-F 4 FLSIGL_FEH,

Q6 college students &% 3% 7 B 88 24K “ K 5 A7 4591 /5 L according to the man B2 £ €% B Y L i£5",

Q7: What kind of friends # & 5 4 @ 12 & 4% ] & ;4% #1 /5 . the man suggest the woman B & ZEH“ 8
FR T ARG (FEHANEERE) W EHEA SRFEHHBRA/EEAE),

Q8: What kind of club activities 3% 7 4 & @ 12 & ¥ 4L H] 7 3h ; 4% #1 55 . should. . . according to the man Fl
HRTEEDR AT A AEsh ek,

5. XFXZE(ERHEMEL), Bk THA?

A) # A sk AR ZE E % afa) T C) fufijsb szt @ Co947 4 B0 fi 4,
B) i1l i SmAL B & 3, D) HAi] ok 50 ik 45 43 F 69 F 4,

[i& B 2= & i 85| 4 (so what's the difference?) .,

[(ZFRFEFN]IC). OLF 3RO FENMBRXEEHPH—FARhLAABTHITAE L RID
% T #£" (you have to take more individual responsibility for your actions) #8145, A)MA % 3 B @ & study
harder,stop wasting time 87 FR L, AL FAKFAFF LR AR TR, TUALRAELAETEAF T Ut's
up to your own sell-discipline...)”. BY @ § 9 HQ & “ (K F)AiF $ R4 094 H (there are a lot of wonderful
clubs)”id A K F A LMA AR, DIBEBFRKFASFLRFEI" TR, B AR R ENE,
6. BELFIR, KEEHBEHT A
A) H Rk Ak EMOE &, C) #Z¥MAB 4,
B) 5 M A, D) AT,

(188 %= & )& 25 40 (It's not that. .. It's just that,.. ).
[ZFREHRID). DEIAE S HOOGAMSRFAGME LR F AR SRR FANELE (ar
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university you are expected to behave like an adul0)”, AV % 7 Q4 F LW K 5 A 5 % & F b f Iet A
35 4] T S & K AT & (prepare well for examinations) F i A AR A BEHIF AL, B)E5F 0O
B boaf o6 A/ sl L R e AR ek 3 B 4R Sk S 469 AR AR B 30 AE (you need only keep the friends who. .. »
B BRI IMA, EELAN R AE TR, ORTF RO F LML EFEZATALY
B F @, 4 5 52 5 L7 (that means concentrating on the direction of your life in general and your own
academic performance specifically) , {2 it 4 45 & 3 f£ 3% A B MA —HH BARCH L B 4705 9”7, M 3 “Ht
skt BiF/B e E&AREA(AIFKES T FHM",

7. BB WL HEN—BREE , HZETHFEBR?

A) FodbfeF Ak EAER HABAA, C) JE4b 1 Ao AE A Bh 4009 A,

B) $#FRMAAFEHLFHA, D) Aedb o AN B — AL H 8 AL

(&M EA] 474 (but you need only...).

[Z2EHEHR]IB). DEFEIHQF LA R ELETHF A LH 6 M AIRH A (you need only
keep the friends who respect your student commitments) "85 . A) & % 9 B A #133iL interesting,related to
your study ¢ M B AL R H A LA AR LA, A B R EN(5F TR, OB FiRLiE
Mok EME PR, DDAS OB REMAMEB 5O At A6 F "2 MR AR R,

8., BB, KFENZSEMHEHEFED?
A) HBFRBIAMGEHGED, C) HB FRFEMANAGEFSD,
B) Ao FHRAMALZIIFTHFS, D) & THMegFesEs,

[ig@m=E A ] #4r4t (but you shouldn't...),

[BREHFID). DEHMES IAOHERERLL SR ALAEH L. REFENEAHFI A4
M £ (shouldn't. .. s unless. .. )"H 42 E* Tl s AmE F I AL/ HFIFHNAGRAFTH", A HFIR
EikmAk AL PARE, DR 7TAD)A.ARFENA 5 A it A" M@ MR R B 2 ETHAGFE
SR TAACEREMNESRFARA/BRALTHFG/EA". O FFF 3 £ individual (4546
responsibility) & % 9 F& interesting(f54% {riends) #]i& T £,

B ORAREHPELT R EA—ARLRRAGER,

Y BeEBPAFERT FERGFSAFHRLANA—MAFELL S RARNBATRENF I, %
2 kFFFHPRIFHLRAR?

B AEXRFARSFTOEHFFR, RELGREANET FLAHATHTARIKEL S 4, REFT
L3y S ARE TR ARES. BEAXFHEEL HRLALFLEREZE G HF 3T, 50 FRk ko
M, ZBHFILEAF L M4 FLRB RO, ZXHRRE LR RNLER2AERS 4,

KRR EAALEERT

HARREAALCHK, REEKF . ERZEGEAMERAFAMHLF, xSk A hne+i2Fad

AEW BT R EERHANERZTATHFLAN,

A ;S L7

E o R MR A AR R ET, RIESCREEY, FARELGHE N T

WA b HF AR AR

& AF e AR Ay AR R R R OB 7

B ERFARS TR S AR, A E A A AR R 5 BULARE  H  8

AR A AR T &, shob EBA I SRR AL A A2 R A S M KA AR ES R e B AR F

dfidEAat, WRBREREXROUMAE RELY B GGROREAAKRRT.,

. E RACEERFIFFARL RBRFRBERKAAT,

¥

b

8
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Section B
Passage One HEBEGIFTAMEFTEEEE

9. A) They break away from traditional ways of thinking. | 10. A) They contributed to the popularity of skiing worldwide.
B) They are prepared to work harder than anyone else. B) They resulted in a brand-new style of skiing technique.
C) They are good at refining old formulas, C) They promoted the scientific use of skiing poles.
D) They bring their potential into full play. D) They made explosive news in the sports world.
11. A) He was recognized as a genius in the world of sports, C) He won three gold medals in one Winter Olympics,
B) He competed in all major skiing events in the world. D) He broke three world skiing records in three years.
(T T8 Fm e & ]
9, EMA LR LGN HEL DT RBACHFT X" “AA L oS 4" “HBEARA"AAE L5 LEH

ATKFI T4 EE They THRGAFAMERY/MEEAR/AEE AT LA ELEHERZES A, 810
FliZEAMHEXER.

10, A7 =7 3 M ik They o F T &30/ R 69 % #h (contributed to.result in, promoted) , B # 4F JL# 42 4 %
% (popularity ,brand-new style,scientific use) . ™ # B 3 i & resulted in( ® £/ F ) ¥ They A LT
(mAEEXEA) DAMELERFT RO 0. Soh0A80R BTG/ EREEINERZHMOELREY
HEXER.

11, BEMBEUAMARTRAA " ABAERF  “RFRLELMN" P THF TR THG L8
He ¥ AHMBTEHR . AMG P ZEHRAMBEXER.

[(FEMERATMNER] kA + 3 kW5 H Fia 5 /3 K48 % # & 39 (skiing, skiing technique,
skiing poles,skiing events,skiing records ) ¥A & 5 & F 48 X ) 39 JC (sports, Winter Olympics) .11 # % £ % 1=
A FTEH AL LIALFBEEHAEMAHNBETEDR.

T B Most successful people are unorthodox persons whose minds wander outside traditional ways of

thinking. Instead of trying to refine old formulas, they invent new ones.

FREZBXSHHDATHEER:-RETHEEANOCF B E, 1518 HR12 1 : Most successful people
are. .. whose minds, Instead of. ., they, ... #% s #& X i : unorthodox. wander outside traditional ways of
thinking.invent new ones.

(D & 4 £ #4537 unorthodox persons Fik 0 BAS 8, M7 d) FA AL, EH & 542 0. %19 L1k 450,
PP AF SELEREAO9 4% B s A 8] 5] -39 whose mind 2 TN B X LB R mAF 4. 2504 T4HH 509
wander outside traditional ways of thinking (46 % 5 4t 4 5 £) T M@ &) F ik 47729 Instead of 6932 713 8" 4%
FRAERELE B EOMHEL, invent new ones( £ A 6 k%M LHRA LB o s

Il When Jean-Claude Killy made the French national ski team in the early 1960s, he was prepared to
work harder than anyone else to be the best. At the crack of dawn he would run up the slopes with his
skis on, an unbelievably backbreaking activity. In the evening he would do weight lifting and running,
But the other team members were working as hard and long as he was. He realized instinctively that

simply training harder would never be enough,

BRAAEHR"BEE"HI "IN, FRNMEBADALIULE-ZTHE - BFARBEEF, BiEFHRIEHE: When
Jean-Claude Killy, At the crack of dawn,In the evening, But, He realized., # {:i& X ¥ : work harder than
anyone else.run up the slopes,weight lifting and running.working. . . hard and long,simply training harder,

CORANEEFMBVINRA‘EEMAHESSHURBHEI"RER LR, D4 When Jean Claude
Killy 42 = 3] 32 s sh A 3b-% % 48 « L #) o) A A F 4, prepared. . . work harder. . . anvone else ¥ ik 3% 18 J& #
W ERGEAER. QO 4 5 vAntiE 42 739 At the crack of dawn(E B 35 8) . In the evening(4E 8L o) 5] th 3
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A 65 B 91 % A A run up the slopes with his skis on(F & # & #5340 .do weight lifting and running(## &
#2038, % iZ %)) ; unbelievably (Mt vA & 42 #2) + backbreaking( & B f2 65 , & A 64 ) #§ A A58 f o & 4k, 7% A
FFwEAGEA.

@OQOAEMIEHEF AR EMNET " ERNNAHERFEEANE", @4 But ¢ TESLE 445,
the other team members ¥ H & L 45, /0 hard and long as he was 5 L&k, B A FAL—HH
AT HTRALE LR AR £ERE, D4 He realized Mk ik i, 5] 1 A A 2% A D 469 #7030 Tk b st &
ik never be enough(i it R R PME L T M BT FLALAAHN T HFANE M FLHE L,

I Killy then began challenging the basic theories of racing technique. Each week he would try

something different to see if he could find a better, faster way down the mountain. His experiments
resulted in a new style that was almost exactly opposite the accepted technique of the time. It involved skiing

with his legs apart for better balance and sitting back on the skis when he came to a turn. He also used ski poles
in an unorthodox way—to propel himself as he skied. The explosive new style helped cut Killy’s racing time

dramatically. In 1966 and 1967 he captured virtually every major skiing trophy. B The next year he won three

gold medals in the Winter Olympics, a record in ski racing that has never been topped.

BN EEMZANFTEBEHEARUR B LSO M M, EIERIZA:Killy then, Each week, His
experiments resulted in a new style,He also.In 1966 and 1967 , The next year, #%(0i& X 37 : new style ,opposite
the accepted technique,every major skiing trophy.three gold medals.

OOMIEHEMFAHFAEENBESHAFHTUFZRKL, O4 Killy then & L8 73] B 47H T T
% #% 19 challenging,theories.technique ¥ &L Eoh L LB AN G " L4 H", @ 4 8 [ 39 Each
week 32 7 5| & 4 ] F MLAT A ; something different £ ik, to see( B 894K EFH T FH A ™) R E I MAF 4,32
T HE XA E A B aY; T ik 99 better Jaster & 240 B 6,

RECORMEREF AP BEHRE A, @4 His experiments resulted in a new style( new style ¥ ik
WBHOR TR EERLAA S RERERFHIHE A, almost exactly opposite — 38 — #i , & 2 37 8 F M 69 €]
# 4, @& skiing., better balance, sitting back on the skis,turn R Tk A FH AR EFH AT 50
58 5, B8 Healsodt w3 d# 3 Keh % —3 55 8 5 ; i35 ski poles, unorthodox 3% 7 5] & & F
A6 8 3 A sk, © & The explosive new style 42 7 4§ aF #7 3 K 8t /7 % 45 . ¥ 3% 99 racing time W # 47 3 K
o) Lk

OOANBEANERTEETPNENERMM, @& T ik w13 In 1966 and 1967 42 F A28 A A4 £ X
# S 8] 49 47 4 / A #E . L BP every major skiing trophy Wi 4 F4, b 2 F X &%, @ & HE35 The next
vear 7k B3 T4k A 2 L A) 09 7 T a3k L #0039 three gold medals, Olympics,record, ski racing ,never been
topped (top & AR it R A "R Fig R — R HLIE £ A IR Z AR M7 1 Rt

I Killy learned an important secret shared by many creative people: innovations don't require
genius, just a willingness to question the way things have always been done.

BEEENEFLAZADALIHAFER. EEXR, AFERAETHEMB L4, WBIFERIEHE:Killy
learned .don’t require genius, %08 X 18 : sceret ,creative people.don't require genius, willingness to question,

Killy learned #% & # #5 JL #) 69 #7 1042 ; secret,creative people Eik 32 T4 5] h s H A L6501 37 R AL F &
£ iE don't require genius(genius EA“RK . AT T, R FH S TLHR“EELER"Y A4 H (il 5
“HUATE AT AHRE) UM BE TS AETUMEE LK R just a willingness( R & <=0 89 & B,
question(Jf £8) ,way, . . always been done( FIATFF AR EE R IR 6 e LE R AL,

[ra @447 ]

Q9: What does the speaker say about most successful people?
Q10: What does the speaker say about Killy's experiments?
Q11: What is said to be Killy’s biggest honor in his skiing career?

Q9: say.successlul people Tik . W R FMERM MY ER"AEFEEE RAA LM F 407,
QI10: say.experiments ¥if:, M B P ME M @ P AR E F B 55 R R0y d N W),
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Q11: biggest honor ¥ i , K B A, 487 P M ok 7. 45 (B 454k £ & £ 15 8, B 5 skiing career ¥ KA
KR BHREAMESEE“RTAETHRRER,

I . HEENKEHAIIALHEME R
A An 3T sk 45 4e 89 B 4 7 X, C) Al & F e it | 1 4,
BB E AT E S48 4, DA a4 A4Ef &k,

(88 E A 4o £ 4% & 8 # 2 (unorthodox persons whose. .. ).

[(BEREHIA), VHSTEROON A SHAIATOHE LS L L BB AT RS X9 ERA
+”, BY# 11 B & €] he was prepared to work harder than anyone else Bfi£ 69 B4k A4h (he/3E- 4 % 5 « R 4))
A “They/ R 3 HAHAL", OB TROH“EMALEF LR BMX (M 24 LHBX)" 5248
B, DBETFRERTH . 2L PHFARZEIZL.,

10, X FEF MR, HEERET 4
A)EMRAT &HFTEHGER, O BAMER T R TAH A FLM,
BYEMAr £ T LM AETHK, D) EAMAA T R & T B,

[GEMEA] BRAC. . resulted in...).

[ERMFIB). D EABIET N AOH “tidit 3 RXBKH T —HLFS L0 FRLAFTOHRE
MBI FR/HHERL", DARITE" REHGHF XL TR EREF" S ERB R THEFTEHG L
AR, OWEAGEEHEA T EGAH D EAFXTAFELF X" O HAHERSEFXEHH 5 H
A", D)y 111 # explosive 12 @ & {2 & L ¥ explosive #4549 2 new style( 2 % kX m e K), B
HAREFUIHRAELFAARM AR EX (AN BEF SHE R, BLF A AR SR,

1INL.XHPRIAENEFSLEEFHRRFEER(T 4
AN NART R R A, O —KRARA LRFT =440,
B A THR EAAGEXRRTTEF D E=ZFRITHT ZA AT Tk,

(@M ER] #2539 3% M4 (. . . has never been topped) .

[(ERBHIC). OEHIAANMB RO F_FRELARLSERFT ZHEM", AFR KK $ L7
genius X E TR, 2 EHALCNAEEZRR/ELAE. DR IMBAOH“CIL-FHETHARTE R L"F i
AT 2R AERBETEF AER AL A EREARKLGER. DR NI ED® & ik k4 £
1966-1968 = & [a] 69 /8 & k", 2T R A TR R L T 1968 F LT AF LA, AL P RRA—A2 %,

REBMBAATHA LG L BEFARLEFT XA ELIHAL, RNFAAREATBRG . mASHE
ZAIEH

it R E 0L 60 FRMMMAEERERTAN LETARAMGEE SHAURHS R
RAEHEDR, BFRRAUE KT EREHRBER XL —AFFR A5, SRR L MFEEfoundis
H. AR Fotb— AR ATR FRE A KD, 5 AL TR 4 B4 A D] 44 xR E,

EAMB T HRRERRAG AR, FRALHLLEEARARNNED, FALTHRLI E4F F e Tk
FR, B FRKERE T —FAHNLFEEHGFTARRA T EMEGHF A, € aEF T o W5 F Ak
BT TR HTHOELTRETRE, REUFEAGFXEARTTH BT ALL 0 TR®IE
Ao XM F X KMWAEALT A b Ru i, £ 1966 F4 1967 F. ILFHETHARST R,
P M EARS R T M, XAFTRF PR iTa R ek,

EAFBRTHEANRSOALTHPEG A EEAA A HAEEER, AFTE—HARFATESF
AKeER.
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Passage Two FEBFZBEKX
 —

12. A) They appear restless. 13. A) It has an instant effect on your body chemistry.
B) They lose consciousness. B) It keeps returning to you every now and then.
C) They become upset. C) It leaves you with a long lasting impression.
D) They die almost instantly. D) It contributes to the shaping of your mind.
14. A) To succeed while feeling irritated. 15. A) They are closely connected.
B) To feel happy without good health, B) They function in a similar way.
C) To be {ree from frustration and failure. C) They are too complex to understand.
D) To enjoy good health while in dark moods. D) They reinforce each other constantly.
[ &% 10 < 42 17 T ja) 4

2.8 EaERSF oA ABLER(BERER A5 TAMT Faao), LT RAAR
ITAXNEBE(A/Z0M S 0RIE.,

13 2B E TTHAMNG CKRAENH AR SR Yoh WM LI 8 FRAP L. BiE ) 3
AT 6 17 R F AN SRR,

14, A) B) D#ELH AR ERAEH TERAALER"ZE.OF A —FAAHLER LHEF R E
A Al TR ARNSS L REFEXNTHEG—FRLER"ES.

15. B & FAAmushA“EFmE RMAR ETEM ZMBAFESTB/LMAF I F O7HR
They ATREIER“F0" M B TH P ALBENIERAERL.

[BEETERATAMNESE] 2 A PR L EAGS SMAEF THE. —, 0 @H 2 £L restless, upset,
irritated , frustration,dark moods; =, & & LAk A& 4k JE 48 % 49 3% consciousness, body chemistry,the shaping
of your mind.good health, 3@ K X Tt 5 R A ETEE XN S EREENRN,

I Scientific experiments have demonstrated incredible ways to kill a guinea pig, a small furry

animal. Emotional upsets generate powerful and deadly toxic substances. E Blood samples taken from’

persons experiencing intense fear or anger when injected into guinea pigs have killed them in less than

two minutes. Imagine what these poisonous substances can do to your own body.

ML HIEH: A @H %A HE 4, 1§18 #5128 1@ Scientific experiments have demonstrated. .. .

Imagine. .., #% @38 ¥ 1 kill a guinea pig... powerful and deadly toxic substances... intense fear or
anger. . . in less than two minutes, .. poisonous substances,

OASIHMETRPEMEERRARAKXE, ways ik GHEF M SR LENBERAR"F
5&&?.&_"“

OORBENBHE X AAEBERE, @4 powerful & @44 3] £ #7134 and deadly toxic substances
il FikB T mtkde A E, @4 persons experiencing A 4 7 2 4F K i s have kill them ¥ 442 7 5%
BHERCGEH LG BRALEBIHART,

DA HAEBREER . AEHERENNEEYRT AEKMNRBE, Imagine #4777 &L B4, poisonous
substances %7 your own body ¥ 5] 7 A MR R ER M G @k ARG E,

ne Every thought that you have affects your body chemistry within a split second. Remember how you

feel when you're speeding down the highway and a big truck suddenly brakes twenty meters in front of you. A
shockwave shoots through your whole system. Your mind produces instant reactions in your body.

14



DUBERR— 2RSS — S K" RE, EiEHRi0E : Every thought that you have. .. Remember
how you feel when. .. ., #%(0vi& 318 :affects your body chemistry. .. how you feel. .. .

OSSR, Every thought that you have #F98 & if # within a split second (£ B & 19 )
LR RSN R RN R ACEEE:

Qa5 ABEERIREE R, Remember how you feel 738 3] if: o % 2 B 44 b Hr 4 4

QORFEFELE —FETH, 4 A shockwave shoots through (shoot +4~33 & % “4 91 3 F 7 % He i
#%7)... Your mind produces instant reactions. ., # &kt E R A T4 SR LRE R BT,

Il The toxic substances that fear, anger, frustration, and stress produce not only kill guinca pigs

but kill us off in a similar manner. &1t is impossible to be fearful, anxious. irritated, and healthy at the

same time. It is not just difficult, it is impossible.

WAL EEEXN BEMNE X5 F, 151 4R121: The toxic substances. .. It is impossible to. .. it is
impossible. #0181 : toxic substances. . . kill us off .

DAEHEMAEEERYE MG, lear, anger. [rustration, and stress 212 &ik —3 — ik h 72 &
A AR R A BAF R @2, but kill us in a similar manner( 24 Bl #6855 X)) it VIR MK e Ak AT A
ERH+ o384,

OOREHATEZE RNAAEAEEESEBE, M4 ltis impossible L AILEE E“ R T2 F”, 10 be
fearful, anxious, irritated, and healthy at the same time — 3 —#iik &, 20 i @i sk VSR FH L Z

IV Simply put, your body's health is a reflection of your mental health. Sickness will often then be a

result of unresolved inner conflicts which in time show up in the body.

UEOXBERBAAHEN SEMNHIN, 15E K128 : Simply put. .. . #%0IE X i 1a reflection of your
mental health. .. a result of unresolved inner conflicts .

DRt FOXBEMASE. Simply put(=To put it simply* & £ 335" ) 3] th 2 £ L It is impossible to. . .
# [ #9745 & your body’s health, your mental health s % % & 2,

ORBMEIEAESOCIMARE, a result ¥k 5428, 5] & & .0 4o T4 A ; inner conflicts /& 4 & 5 M 4
which in time show up in the body ¥ ik, 5L9 M6y Rph i 42 Aok f£ & ok B (Bp,  do b & S8 pk R 9 ),

V. ©1t is also fascinating how our subconscious mind shapes our health. Do you recall falling sick on

a day when you didn’t want to go to school? Headaches brought on by fear?

WIABEIR BEMEIE, iFiE4RIZE: It is also fascinating. .. Do you recall.... #& > iE X i:
subconscious mind shapes our health,

ORHBAEEIRHIER, fascinating 8 3] # 5 —4F ik A% i 2 ¥, subconscious mind (& A “# &4
TG, R ERGER.

QOASIMABEELES X EETUMMER., 4 Do you recall. .. didn’t want to go to school. . .
brought on by fear &8 E35 . L Pl 3| r A el Bl A & 458 (bring on A3l &£, F 85",

VI "™ The mind-body connection is such that if, for example, we want to avoid something, very often

our subconscious mind will arrange it. Once we recognize that these things happen to us, we are halfway

to doing something about them.

MBEERRMAENE S E, EIBFRIZA: i, for example... Once..., # L iF X i¥: The mind-body
connection is, ., our subconscious mind will arrange it,

ORIREESOEEFRBEIINIER, is such that if, for example Tk E1EM R T2 S H o2 FEH NS,
will arrange it £ & Fm kT k4730,



@RBAEEIRE“AEBREHR"IEM, £ .51 & these things happen to us. halfway to doing something
about them A &% LB ERER AL PRAEM.

[ie) 53 #

Q12: What happens to guinea pigs, when blood samples of angry people are injected into them?
Q13: What does the speaker say about every thought you have?

Q14: What does the speaker say is impossible?

Q15: What does the passage say about our mind and body?

Q12; when $# 74 5 A B4k .blood samples of angry people ¥ i 3% i s 4% £ B
Q13: What does the speaker say /5 4% 41 7] th 32 19) 2 & . every thought &k 2 X 443 8. & A~ 40 %", you
have IR & thought A g P “4 &/ B 487,
Q14 : impossible ¥, T FE“ R THEZF",
Q15: our mind and body AR E R R FAMELFF O X R,
12, HimmEp i ES B ERENMN, KBRS R EMH 47
A B BT A, O EME AT,
B)Ef & &k, D) EfLFE AT,
[IEFE A ] ¥4 59 4 (Blood samples. . . have killed them in less than two minutes),
[ZF||BEHFID), DR LI AL B—?ﬁ,;i-ﬁ‘}’&ﬁ'fﬁ“*’*:g‘é{] o #E Bt & 4 69 F . have killed them in less than

two minutes, A).C)HH fL# A 15 .8 Emotional upsets.fear or anger F#,12 S #) 45 A F 49 i & 5 45 7 3F
BAMELE, B AHQAEHAEFERA ARSI NER"EAABRAL LT ",

3. X FHRES—1T8E , HEFBRT 42

A ekt F R F R m = AP Ha, OesmBTRAGPE,
(ol e N R U G D)€ B ik ey & e,
(& E S ] 57| th 4k (Every thought, . . affects. .. ),
[BFERBW]A), MF+A)AE S [ £ 4 4 Every thought that you have affects your body chemistry

within a split second., B) . C) . D)¥H A A FR“ B2 INTEEY 282 AL RS LHERE TR .25

FHAT P H AL LH

14, HiEHEAAT AR TRERY?

A JE BB A et AR AL, C)3E WA 7 o 4k M,
B) A4k e RAERT BB B AR, D) f£ & B S 4R B SR AR R AR,

[EREA] AL 53] (It is impossible to),

[BE=RHF]I D), MF+D) Eassl £ D4 It is impossible to be fearful, anxious, irritated, and
healthy at the same time, A)#1Z8) R THbZ F e R A8 M Elal s P RFEBE MR L EH
ISR B WA LA AR AR AR R CERAE ). O WAL Ea F L R e
KT,

15. X FEMHF O, BXH T H A7
AEMERRE., Crednd TR &ML,
B) €41 694k A & XA, D) g4 R W48 & A ik,
(&M EA] #4625 4) 4 (The mind-body connection is such that if. for example...)
[EEEIN]A), ABHESG RN L0 ket & 5 B8 o305 7509 bk % 2 2 ok e od o7, 4k
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MG ORI WA HIERLY, TRE CHELEEMEN, K A EH, LPRRARTAAY
RO TR AFARE SR REESHEEROB O/ &M B).D) . Ot T8 &m A%
HMREFEAH P AL LK,

HEIBEFTTFERA—HLELG NP ORAFTR, HAABLAEBAMIAK GO AL,
HNEZTBAERAMRTHOAG LRBG A EHIEARN BRLEBIHZI ARG, BE—T
B FH R AR T FRE R 2 Hh,

RO FEABERLAREZAY MBI G FAOLERE, GRGAEASRAB EAER TH 20 LA xR
AR FEENE e B, —MIBRMBL S, KR4 § Rk B o 25

BR MBERPEASENHEDRERRALFRBRA  LAREMOFXALEZN, BERE £k,
AR R MA RN R TG, RAR, MARKRTE,

Wi, SRR CHEMREGR, RALELABROACHSFENRE T HRIPHLE,

BERTY RO EAFE, RELRAAERB LS Sk A m7 LT /5 H AMm k&

HOCRBKET AET AT ANEABEF, S REFHLFY, — 2R3 LFHL
ARFMY L. BN ERI LT EEF LB EFET,

Section C
Recording One ¥MEESITRMXFTARE

16. A) They differ in their appreciation of music. 17. A) They manage to cooperate well with their teammates.
B) They focus their attention on different things. B) They use effective tactics to defeat their competitors,
C) They finger the piano keys in different ways. C) They try hard to meet the spectators’ expectations.
D) They choose different pieces of music to play, D) They attach great importance to high performance.
18. A) It marks a breakthrough in behavioral science, C) It supports a piece of conventional wisdom.
B) It adopts a conventional approach to research. D) Tt gives rise to controversy among experts,
[ 3E 701 =< 4 7 91 o) A |

16. & & 5 337 differ/diflerent 3 M They 35K W £ A FIesa o9 B K, Fd C) P piano 2t — F 3z m
They XA EMEMES SLENBFELRKAD NP BERFNEREENTREZ 4,

17 B3 ABCHEL(SAARGRE AAMBAF M F AR AHP FAL L4 £ ) HA They
FERICF AT ERINEFN A — LA BANEA G EREN P LEBEFHERRR/ATH.

18. MEABCELGFERFTARTOTR RPAEHETF XN EFHAELSE L EREB)EM L
WRENGTARFAARE MO SEMRBEARHEL(ESL FE . AE.HH0),

[E-p-20 EURCE T ES )

ARG EANFI A MABRRR AR KA B M A RELIN 16,17 MY A2 X LK LKA 18 M0
WETAFFRL, TRERMNAIUNEREENEHEF AR BEERT AN EHRHEN,

§SRERR

I Teachers and students alike have experienced the curious paradox that beginners, as a rule, tend to
think too little about what they are doing because they think too much about what they are doing. Take . for
example, people who are learning to play basketball or the piano. They have to give so much thought and
attention to the low-level mechanics of handling the ball or fingering the keys or reading the music, that they are
unable to give any thought to the thing that matters—the game, or the music, respectively.
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NEBERBNFENEMTEER, EEFFI12 : Teachers and students alike. .. Take, for example. .. .
#Zi0E M 18 : curious paradox. .. so much thought and attention to the low-level mechanics, .. unable to give
any thought to the thing that matters,

ORMIEER BB RKVEABB AL, Tcachers and students alike EHM . RFLEN BT R AH
IR 8 i M s #7415 B curious paradox ¥ E ik b B, that 5] S0y B AL B G A2 T JE 6 A, BT af B
beginners ¥A #3 & % .as a rule(F il — I ED e tend to( A FME T EAEDOHESAHBME N
. F G Z 4 too little # too much ¥A E ik Fols i 4 2,

OO ERINPENFEE DG EE B RIX— R, ©4 Take. for example & 4541 , # 7 I 5 # 6] 35
8 ; 4742 8 basketball #o piano X EF R G 2. R F A S E A FIHERRXNBRAEHAT, @4 so much
thought. . . attention Tk . LG M1 M 42 T A5 7] sk ik A& B L E 6 5 £ #7145 & low-level mechanies ¥4
Fif b % ,0f handling the ball & 4% # . or fingering the keys or reading the music # % & 45 81, 75 oA 3" 47 2R
Fo AR E M BHE AR MY R 5 Fi(so...) that 3| HeyRFAG N BT S A EmTHLR . AREL
unable. . . any thought. , . matters ¥4 & #: ¢4 2 , the thing that matters 54541 427 7| h L E & B89 A E (M
#. iA3% # the thing that counts),

1 ™ With experts, it's just the other way around. They're open to the tactical possibilities and the

musical challenges precisely because they're freed. through skill, from the need to pay attention to the

low-level details of how to play. Indeed, when the expert pays attention to the mechanics, this is liable to

disrupt performance.

NBRFRITENEREE ., FIE4R1C 1R With experts. .. the other way around. ., precisely because. . .
Indeed, when the expert. .. this is liable. .. . #&i & X 18 :freed. . . low-level details. . . zone.

Q@R EERE AR TFNEFERAY . D4 experts Ei b 24769 84 5F £ L the other way around &
R FEE A BAAEEH(EMAKZER in/by contrast,on the contrary F), @ & precisely because #3, :
RENBIHREREEEH/ HEAFHRRE, X812 L freed. . . low-level details A Fi: 8 R,

QRPBEE -FWEIE. Indeed A Fik & B, When 427 5] 45 # .mechanics ¥A Ei: & 2 LR HH “I7
R ECGE)IH A", iable,performance 5] 25 R Foh LW,

Il This has led some to say that the expert operates in a zone “beyond thought”, in a state of flow.
But this is misleading. Expert performance is not beyond thought.

NEMAMEHFFRURE, EFIEFRICIE : This has led some to say. .. But... . #0108 X7 :zone “beyond -
thought”. . . state of flow. .. misleading. . . not beyond thought.

DRANMERE ATRITEk/BER (CWAR ) XERE, This has led some to say G158, 32 75| H L A
W5 s that 5] F64 B MG AU E A A, #1358 zone”beyond thought" (A F=“45 A FH AL P kS EH
H" L Eik O R ,a state of flow( £ 7T 2#H R iE BAERNKA B A A AL RHEAF A E7RA.
ALK AR AT B

DQORAER ITRHIEFRBE, @& 24749 Bue 7] i af Lk A5 65 L3, £ 8845 8 misleading ¥4 Tk &
R, @48 #4845 A not bevond thought ¥A &4k & %, 90 #5175 A %F 37 i WL 5, 69 B &),

IV " Smart basketball players or skilled musicians need to pay close attention to the demands of high
performance. to the challenges to be overcome. What they don’t need to do—what would be a
distraction—is to have to think about where their fingers are, or how to control the ball while running.

It's not mechanics, but the play itself, that absorbs the expert’s intelligence.

BRTRAEXTS . Eo/EE(MERA)E S, FiBHRIEE need to. .. What they don't need to do. . .

It's not... but.... #% W #& X i : Smart, .. skilled... demands of high performance... challenges to be
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overcome. . . distraction, , . play itsell,

DOAITER/BRNFHNITRABONIFNBIRRFMAXTZ 4, O4 Smart basketball players or
skilled musicians #f , 3% 77 # & 2 § ; % 48435 & demands, . . high performance. . . challenges. . . overcome vA &
AR, O8 What Sl FH T EMORFEEANBIHEAE L EZ 4, don't ikt &b £ F £ 3% 4 distraction
Tk, BPTEARER A DT HRE “Hu”,

ORAEHEE  FAXIMEBAREMY , MEFTEH/BEELS, s not... but. .. 73| &L & &,
itself TG EHFRANES/HERASFH L Z,

V. A nice video published online last month sheds light on expertise and the conscious mind. The

video reports a new study using an eye-tracking device.

NBFREUHEMTIRLMAONEZMITR LM EHTFR, EBSRI2E: A nice video. .. sheds light
on. .. The video reports a new study. ... 0 i& X id :expertise and the conscious mind. . . eye-tracking.

OANBMMET, A nice video J& #4541 , 3 7 36 B 4% 3 £ L AL ; sheds light(5 on/upon i B , & &
“WY LRSS ERT SIS R FLE B M/ A A expertise and the conscious mind.

ORRENWFAE . ETERARIDUATR. a new study B128 2 T HE AN BH R 6948 £ 15 8., 4712
B eye-tracking device A ik £,

VI Tt turns out that the less skilled pianist spends more time looking at her fingers than does the
expert who. in contrast. is more likely to be looking at the sheet of music, or looking ahead at keys he’s

not yet playing. In general, the expert's gaze was calmer and more stable.

NBEFHREMR, BHIEHRIC: It turns out that... In general.... ¥l i8 X ifl: the less skilled. . .
fingers. . . the expert. . . the sheet of music. . . gaze. .. calmer and more stable,

ORAMNBEELEIR, It wrns out FHFH LT LG ALBAF LKL/ 8 R (LM AKX ZH It finds/shows/ reveals
) sthat 5] 5589 2EM 6 B H LA I, #4843 & spends more time. fingers. the sheet music.keys YA & 2 ,

QRBIEMRLE L, 24599 In general 3] T HE BB R B4 25 # , calmer and more stable 2A ¥ iE 0 2,

VI This is not a surprising finding. © It supports what we might almost think of as conventional

wisdom,

MR LM F LUIEM . BIBEARIEA : This is. .. It supports. .. . 018 %8 :not a surprising finding. . .
conventional wisdom,

ORAEFEME  HREMAREEA . not £ surprising A Fikh 2,42 76 L35 h L 204

QREHERE L EHHBEES, 1t supports T AT %E M, what 3] FHEEMR OB R A
Loy LR, X842 8 conventional wisdom ¥A &k B,

MI But it’s remarkable for all that, nonetheless. The eye tracker gives expert and learning
performers a glimpse into what they do without thinking about it.

BETNHRES, EEIRIZIA :But.. . nonetheless. # 0 iE XA : remarkable. . . what they do without
thinking about it,

ORAMBERARE S, #4775 But 5] 47005 £ 48435 8 remarkable A i 0 2, B H 43735 49 all
that #= nonetheless ¥ vA & i% &b £ , 4K 4% & 2 81 5 3 £ @R 4,
QAMABHRNE, what 5] 38 EEMGAN QAL G L EMMAT I, 241450 they do WA & R,

IX The topic of the nature of skill —and the differences between beginners and experts—has been one

of considerable discussion in cognitive science and philosophy.
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fHBW sy 8, 1EIEFRICIE  The topic, #0038 X/ :nature of skill. . . differences between beginners and
experts, ., considerable discussion,

The topic $2 7 5| th 4 A~i& 80 ; % 445 & skill 4= differences A E ik b B . & ¢ & L3584, 0 5k o # F A
PEHEEF L,

[ e & 43 47

Q16: What does the speaker say about beginners and expert pianists?
Q17: What do smart basketball players do according to the speaker?
Q18: What do we learn about the new study published in an online video?

Q16: say #Hif, L G458, 4 = A M 0 5 35 A FF £ A 5 beginners # expert pianists % i, 4{ £ 3% ]
&

Q17: What & § = A do ¥k 37 A M) [ LARAT A .

Q18 study iR E ik, 42w AM &) sF F A HRL,

A\ o R e

16. X FHEFMEEMITR, RBEART A2
A) st F R EKHAARE. O N EARENHIFERR,
B) efiife iz & AMEFRRAGFE, D) feflie i A6 FRTAR.

[i8BE L] #1555 4 (With experts) F= #F b 4 (just the other way around),

[BEREHR] Bl BAABREILFEAHANBCEL. IEF AL TETHRAT MY IZ L, Bk st F
RASe ARk mATEERAN R Tixsbtm¥, A)IRE B reading the music(iR#) 2 d“F R E
FAHFLM A AS . O .D) 45 # A H B4 K 428 fingering the keys # music R E T .24 %R
BEETRIFEMSAR,

17. BRIEAFE  BANENREHRESMT A
A) feieS h R ami, C) 4R Jyih 2 Wi i,
B) tudil & KR A 2R A & Mot F . D) HefildFF AL LAE R,

[i8 80 B & ) 4547 40 3k A A WL 5 48 (But. . . Expert performance is not... ),

[ZRBEH]ID). DE LS N H & Smart basketball players. . . pay close attention to the demands of
high performance, 3 E#, A) . B).C) =534 M nIr B R A i 4 g B R, ) $rik 3| 00 &k B 8)
EEFHR.LPHARA,

18, XTFREMFMPEAMPFHR, BNTHBEMTA?
A ERFREHTAMFOEHR, C) BiRET—HHEHRALE,
B) € R MR PFRLF . D) €31 LT ¥ £Lm)Fit,
(188 %= & 19713 .8 3] 4 (A nice video. .. ),
[BEEHR] Clo ORLAE W HED 4 It supports what we might almost think of as conventional
wisdom.# E#, MDEVRFTHX—ERFRAEAT T 4, BF R RRAG AR R ITHH

7 BFVA LG MEER"FTRAERAFTESEE”. DF NI A S5#e RE ke AR AP
FERITFEARANE —EMR S FRAEIAFHE,

L maXmE

ol =y

T

WA FARE AT FRN TR AT R WEFT TR FWAMEAEERZRY . A
Refilar FRAF(H@MP)OIAMFRE, AERRAEMFTHEAA, RNFEREF S CEFEE N AR 5
s RESMAH AR L AETAARRSER FAXEZX TR FH MR EMEFE,

STATE RN EAFARR, RAIZAAR TRLEFERKFRART R BB LZAARNEBERA
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SHREBACAET R E MR/ RENWAMY, AL, wREFEREEAHNEL R B Y L XZRTHRS
ol HAE,

Wik — AR T REF /A ARER AT HCALS (AL CHRAELP. AL 8E), {2 F
BLiEAASAEM, TR FERARE,

R BERED NAAMBN T RETEE A ZNAT LR AN X UART R ARG IR, 210
AEBMY— LS8 RRHEF AT R fTdesk, FEEA Mz Tias/
HEAS MAALHHERESY,

EAAMEEAG—BEAREOAMERT S LS SRk MeER), MHMART —A4E AR
AL B 5 .

HREAVN RBBRGMEFEZDWATRLES W AAFH. O X5 MA . ETRAR#E,. LA
R EHTHE, R ITENEALEHTFHAEE,

R—ZIHRAART, BEETRMNELFMNESFAFTEGED,

et LEFT AR, RANEFEFFIERALACSATRRETH#HZF,

“HAEM AR UAMEH 5T £ 6 ER]7 2k doH 5 Ao 4F 5 40 45 09 M BLE A,

Recording Two 5 5 ##

19. A) People’s envy of slim models. 20. A) They appear vigorous.
B) People’s craze for good health. B) They appear strange.
() The increasing range of fancy products. C) They look charming.
D) The great variety of slimming products. D) They look unhealthy.
21. A) Culture and upbringing. B)Wealth and social status. C) Peer pressure, D) Media influence,
[ i o1 o< 2 17 o ) =) A ]

19. 89 4 £iAsd HEAE AL/ AL LP D BFRAAMNKEFHLFBCE".O. DI A
CREEMBRAENE N EMNAB G XHRENE—STENZ(FEXTFRER.EFHESRE).

20, B MM A LB+ R+ HEATA T K, h stk —BK (they) K& /SRR 854 19 BT
Hem) AR 16 19 48 XU B —1B K R E I S AU BE K (they )" Sh R /R BRI IR /1F Mo

21. BMM A 2 EFE AIREOMTAN At —A L. MR R ERANEAEEZ/MEN
AR.TEeFilzimp L,

[(FERER AT ET] e AP LAATHAHwE, — AFAL/EEH &) slim.sliming; = A FA
17 5% 4% / 4k HE 69 42 2 . People’s envy/craze.increasing range,great variety; = f& = #F & /M $f . appear.look; v9 |
REPmBEA .2l MAWARTR, GRTHHFALEABE/BERERAXWER,

1 Every summer when I top up my selection of summer outfits from the department stores. my eyes

would nearly pop out of my head. M 1'm overwhelmed with a wide range of different slimming products
each year. And more shockingly, these products are often advocated by very slim models.

BERASEEXMNEH,EH X TR % 57§ (slimming products)”, iFiE#R1217 : Every summer when L., I'm
overwhelmed with. . . And more shockingly. .. . 0 iE X3 :summer outfits. .. sliming products. .. slim models.

CRBEREH - BHEXMEBELEMARIFARE, Every summer /& 454, 3 .+ LG A 88 LA 45 52 s when
NS EENONBHBEFSFATLEN, #1255 outlits A FHA G 2 ; £ 4) my eyes. .. out of my head #4 3
& HLOA 5 A B 42, pop out of my head ¥k ¥4 5% " K A %" (sb's eyes pop (out of their head) F i sL" 3 A
kAR R T, PR AERE,

QOABBENMERIRR . ES-SMEEL BEHBREEFERE. @4 I'm overwhelmed with(#
e BAFIF/ RO RTEEAGIRIT NN E/ANE. overwhelmed,a wide range of & 5 3% ] 3 i Al
FALE /R RE,— F— i £ M4 slimming products,# 8 ¥ & X2, Q& And more shockingly %
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&L 2, 5] £ 4743 6 (E LK R A more importantly/significantly) sadvocated (# & 7= “3218, £ # 7.
AR S EETZ E)EREASE, R E S 15 .8 very slim models.

I Having lived in Asia for almost 10 years now, I've seen various dieting tips come and go. 1
remember in Japan, people heading directly to the fruit section in the supermarket, when the banana diet
was at its peak. Then there was the black tea and oolong tea diet, followed by the soybean diet and the
tomato juice diet. The list goes on and on.

I 48 T2 i T 8 BARMEMN T &%, WEIFHRIZIA: Having lived in Asia. .. I remember in Japan. ..
Then there was. . followed by. ... #(0iF X 38 various dieting tips. .. the banana diet. .. the black tea and
oolong tea diet, . . the soybean diet and the tomato juice diet,

OafReh EEMERO+ERET—BEX—RPTRAEIIRTRE, Asia Tit AL G405 .48 =4
F 44k svarious dieting tips A4 (4299, Fi£ BB icome and go(F A FHE—M e A7l 22 23"
FHLEFTEENLAEE S Huhdpi,

QZORAUBEAGHE, MEESTAFE. @4 Japan.banana.peak FiE#t m A B8 A AKX Y
RERANHEL, O Then SHME T RGN BT Rk, RE Y R FZ W4 H 4 K 4, 400 39 black
tea,oolong tea,soybean,tomato juice Ei£ & M. @4 onand on FiEFABIA T £ 7 £ 2 % (The list goes on
and on & % ik 645 F R BELIET) |

IT Apart from what people eat, I've also seen many interesting slimming products. EIn Hong
Kong, T've seen girls wrapping their whole body or both legs up with a special type of slimming tape
which is supposed to help make them thinner. But it just reminded me of the roasted ham my mother
usually puts on the dinner table at Christmas. Then there were the face slimming rollers that were said to
improve your blood circulation and make your face smaller.

NTETFTHEENEE =R, EITHFI210: Apart [rom what people eat... In Hong Kong. .. Then there
were. . . . s i 38 :many interesting slimming products. . . slimming tape. . . face slimming rollers.

OCHRAaE, & EXAERY BABES TR, cat TS E LR e ; Apart from. . . also. . .
FTHRBEETLEFL R S * B many interesting B B § F B2 7 5448",

QOANTEEBRRITN EEEH", 04 Tk Hong Kong. # 4L fi 4 3| & # ; wrapping. . . up( &L, £,
whole both FikZM“F § M le k"B EH B, F S R HEASTAMNMEA FI2F5 28 & 6415,
special. .. tape THERHB G * R &, RBiZE, O But 75 L #3, roasted ham F i _ 4 w4 3% 8 8] 39
just(R RO SR X AR G A s AT L FiBEA,

DANER—MEERRRERE", Then 515 ML 7 A 85 5145 & there were F 7 7] % ; the &
4540 5] &) F 445 1% B face slimming rollers. 7 & ik 3% i,

IV = Personally I do not believe in any of these slimming gadgets and I think I have a very different
perspective when it comes to the definition of what is beautiful. Asian women prefer to avoid the sun.

because being pale or white is considered beautiful whereas a tanned complexion is considered much more

beautiful and sexy in the West. E'It is most certainly shaped by a person’s culture as well as how they
were raised in their childhood.

BUHNMAHER  SHFH S HELRREE, IEERICHE : Personally 1 do not believe. .. I think I have
a very different perspective... It is most certainly shaped by.... # /> i8 ¥ if: the definition of what is
beautiful. . . culture. . . how they were raised in their childhood,

ORFNMESFRAREDPIATFEAFEER, Personally (“#AAR Z", % A F 2] k5 4kl AR B 85 4
AR EIBBLL BT R TEET LB EAMANRL" ;do not ik any BT L gadgets(E A" IR &
LML, AR O RHEA A § * &6 R E— M have a very different perspective (4 & R [ 89 & %)
% ik the definition & 44, 5] £ & ik 69 4215 8 what is beautiful R R RS ENEL,FEL”,

QEILIEHFETEAFEE R, Asia women. ... whereas. .. in the West, .. 2K # & 2 & & 5 3 1k ;
being pale or white VS a tanned complexion #H LA KRB FFELF . LG HE VSl 2B HE, 20
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Asian women VAF 8 458 % R smuch more ik R RA B FTH E£65 £ F,
OREHSHEEERNAXEERE X FILHBE, certainly ik, w2 F 15 A ;as well as 48
BREE.

V As each summer season approaches, there's no escape from it. But it's not only women who are
affected by this pressure to look good. Men aspired to be able to show off their 6 packs, or their v-shaped

backs and there's a growing market of slimming pills aimed at men too.

BHTE/ENENLYRGFE, TR ELHAEER, EIBMRI1Z1E: But it’s not only women. .. Men. ..

too., #ZiiE X 17 :there’s no escape from ... this pressure to look good.
DAt AEERE S /BHEE AN, each.no ik, 4 8 there's no escape from. .. (LI ZEBE - ee) LG
s g R S e il

QORESEULEH,IEHEXB|AFIN. @48 But 5] A4 5it's not only women H 42 A2 X 2" k"2 4%
HYEH Y0 BAR, @8 Men AL R AMEEM.AHQOO R TH S —BIERA“FH", $78F 6 packs.v-
shaped backs.slimming pills AAIF#M R 4 . Fiki% 8,454 K oo TR AL G EHANG R EZN2FH A,

VI 1 think no matter what diets we follow or what slimming products we obsess ourselves with, at
the end of the day there’s no magic trick to shape up for the summer. Eat in a balanced way and
incorporate the right level of physical activity. For me, this still seems to be the best plan,

FLIERATE & %R, 1§iE4R121@ 1 think. . . For me. . . the best plan, #0 & X i :no magic trick. . .
Eat, .. balanced. . . right level of physical activity,

DRERNES . BRLTER(EETMEA), no matter what. .. or what... at the end of the day there’s no
magic trick, .. (at the end of the day & # "&£, 8] 3k & ;magic trick F@ LB A K E" G| PLREZHLEHZ LT
et/ By et B, &% obsess(obsess onesell with, .. “#ik /i R F ") TR B AHFEANTES
J& ;at the end of the day( &, 8]k &) Fik LG58 7]t 3HiE A0 & HYRBEARETE,

QORARNEMBEE HiX, @4 vAH# 7] 474k 4 $21L, balanced ,right & ik 4 5] 38 i 16 & & 2 #7124
BiEEHEEZE, and B FHE RARLLTEEZA_ESE T, @8 me(For sh"sF EARZT". A T3 &
AL B E Ak LS A AR R B A AL L still \best ¥k 3B 1R,

[ o] & 43 #7

Q19: What overwhelms the speaker when she buys her summer outfits each year?
Q20: What does the speaker think of girls wrapping their legs up with slimming tape?
Q21: What does the speaker think affects people’s interpretation of beauty?

Q19: when 32 7 3 5 TR E B4R 5 soverwhelms  buys her summer outfits & i, 8§ & T & R LK 3| F 3L
BIELHA,

Q20: girls E 444, )6 Fik V-ing A #F BB L0 La4b4E AR P A &,

Q21: think £  H B4 . T AP #EAW S ;beauty LA Fid, BAR P X F T £ FE7,

O RERS

19 HEASENET RN, S ARB T HRF?
M)A =T AR e £ R C) @& 3 = Se by AP R K Ao,
BY AAI a4 JR 69 J2 ik K, D) $ A S A0 S =%,

(8@ E A £ &% 4 (I'm overwhelmed with, .. ),

[(BXRBHFID), “MTFID)"LAAFHROQO) FFLERTEBMETLEAN  ERANNHAS =242k
F A% F 27 the great variety of Bl L# # a wide range of. A) £ M4 & slim models. 2L F A2 2“8 &
RSB EAMAT, F AR EANERARE", DDFRRILAMNIZERE RO E A S "R RE",
OB ABR“EHEANIGEF * & (a wide range of different slimming products) i34 “Z N8 &%~ &

(increasing range of fancy products)”,




0. HEAMAEFAESTEROLE?

AwMNAREALBFS, C) A AN A AL R AR E A,

B4 fil A AL kAR F 4%, D) Hu A1) A A2 R R4 .
EBERIRNE 25 AR EL've seen. . . it just reminded me of. .. ).
[BREWIB), it AL N BN BEB X BAOA T T E“AALF L ELL H KRB (girls

wrapping. .. ), &4 8 & ZH b L S AT E MR AR 4 ik E ey — i R KB B K BE T, 3 32 T 4o i
FANAZFHR L FTETHFE/FTEMBEH, D OHNAFRLENBEAB S A EN ETEAY
RETFH AL P FARRBAAE ST IR " A 4 E, AN IV.VIEHEATSAHESTE R
5 # 8 %& B(1 do not believe in any of these slimming gadgets.no magic trick) % & T4k, {2253k f 5], 88 B 19 &9
A BLEA TR R R TR (girls. .. )89 F ik

2L HHENIA A ASHm AN FEMNEE?

INESIE-F &5 4 B CORFESH.,

B) M & feit & i, D) 44k % v,

(BB ER]L M54t is. . . shaped by...),

[BERBFIA), BT E4shA 23,457 IVEDH It is most certainly shaped by, .. (It 3544 & the
definition of what is beautifu) \A) R & by JI AR T A AL LMELHRFT EA7 . EH LA HBHAMN
“abTEAEMTE F. £+ upbringing #45 how they were raised in their childhood, C) L8 V & ® &
pressure, {230 PG R RAFI MO E AT RAECRFIEAT, B). DIEFRFH . B A EL P BN,

G E2XWE

GEAREEATUR EHETLLAARFTE, ZGRELEHEREERT, SFAEANNA LS
HAKFE T, BibREFEMNA X RS B EEE,

REXRCEZHAFTTETAF K LEEHTFTLENH AL EE, AL AADA FEY L ERAHN
R AMN—#BFTHAFARE, MERATERFLEART LA E BAARLY R ERESR TR,
ESOUSRE & N 2

BRTrot)  REREH SHARGAE S Fob, BT FEN LN — kA ST o TS5 W, #
XA AR, B X it ARE T EF AT LTS LR R k. A ERABE, BH T
P i A B A AR 6 e D,

BAARERAGRELF TR, M AR E"HESL AU RAERL TR AR, T HREWH
XM, BAMRNAEAI QAL AR F , BEOKERAAZEMBERS, LIFTUF L. B EH
) A G ASAPT AL 6 A AR & S at R A e S F M e,

GFELFRBEZF AMNBRTE LM LHENFTEOY 0, LR BHRIFIBEA YRR R
b, FHREFZACEESFARENFBE=Z AN 4B med FRLaen & k,

LA R RBAVRMATH IR FT 5 AABETFTHBEI S AREI R BH LR LR R AETE
4, M E SRR ES e, PR R TSR R F ik,

Recording Three K5 EX

Ll , S p——
= R
22. A) The relation between hair and skin. 23. A) The necessity to save energy.
B) The growing interest in skin studies, B) Adaptation to the hot environment.
) The color of human skin. C) The need to breathe with case.
D) The need of skin protection, D) Dramatic climate changes on earth,
24. A) Leaves and grass. 25. A) Their genetic makeup began to change.
B) Man-made shelter, B) Their communities began to grow steadily.
() Their skin coloring. C) Their children began to mix with each other.,
D) Hair on their skin, D) Their pace of evolution began to quicken.
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[ 1 Iy 5 88 13 =) 4t

22, HERA AN skin THARMELF AR LD LRI 0 AL L Faay £ T EB
WAL AR ARG KRR TN A TAMNARBTEM( SRBEEX).

23, ¥ BDAXLBABL A MEAMR"E A CALERBETRE LA AR BDLTRIES“LIEREE
WH R ER AL AT I ABRTHRURE T AR REBFEENES/ B4 ER/SHE,

24, W B shelter M AM T P A4 A T/ (LT A BIASHEAL.C.DHEALER
). ERECDAHEO G ARIBK A FFEM AR T — T RN TRIEFRENBRAGNBEE XY
AR HPX TR R EREPER.

25, &% C A Their children 02 B AT s £ A% £ AR, B & & began to it — F 0 A H 5] &
ZEABETEENXEREAEZEHTN.

[(FEDERARMER] 2AFTHIANALZEPERE. — 5 LA B k& A X490 hair, skin,
color of human skin, skin coloring; = . 5 3 {t. (2 B | 2R 5L) 48 % 49 38 JC ; Adaptation. . . environment, climate changes,
genetic makeup,evolution, @b KGR EMHH TR L TFAERK/ R/ ELMHLINS .

I Skin may seem like a superficial human attribute, but it's the [irst thing we notice about anyone

we meet. As a zoologist focusing on the studies of apes and monkeys. B I've been studying why humans

evolved to become the naked ape. and why skin comes in so many different shades around the world.

SIHEE: NS EFELHNELMEANER, ®iEFRIZ A Skin may seem like. .. but. .. I've been
studying why. .. and why. .., 80 i& X7 : Skin. . . naked ape # so many different shades,

OaISIHAFEB: AEKER, Skin T MBFM. BT AB"TiAKAEFZF LM but 7] & 34,827
5] # 5 superficial # & 2 Fo #) #7415 & s the first thing.anyone ®if , 728 skin 4§ & &M

QS HNMEE: NENAREXELE, AT HELHSMBEE, As.. B EF S . RFHER LTS
L EMAT £ ; U've been studying /& 15 #1 . 7 = 3] & 4F # AF 7 4% 3 ; evolved to become the naked ape #o so
many different shades ® ik SR RMAE A B AL L E A L LM, naked: £ £ £ B3 49, naked ape M R B EA X
MU BRI LA,

I We can make a very good estimate from the fossil record that humans probably evolved naked skin
around a million and a half years ago, and meanwhile they mostly lost their coat of fur. Today we have a few
patches of hair remaining on various parts of our bodies. but compared with apes and monkeys, we have very

little, EE Basically, we turned our skin darker to serve as a natural sun protector in the place of the hair we lost.

N BAREEE BETFERPEE, EIBHRICHE:  a very good estimate. . . meanwhile. . . Today. .. but. . .
Basically. .. . #%(0vi& X 18 : naked skin. . . mostly lost their coat of fur. .. skin darker. . . natural sun protector in
the place of the hair we lost.

QANBAEREEEMTR, very good estimate ik 3B X — 45 3+ 69 43 1, that 3] 4 estimate 85 £
A& naked skin 4% 5 4541 L 48 775 L E & and meanwhile & 454, TR 7] i — ab 69 4L M A, mostly
lost their coat of fur YA E & 2,

QAN BEHWALEEENHELE R, Today 73| B £ A 4o doh kb2, but compared with 7% 5| #
ANEREARLE B LS 2 ) very little Ei2RIAAEZB N LAEF Y.

QANBANERKETRNER B, UBEREENEEL, Basically 3] # %4813 & .to serve... 5| H K &
E R 69 B 49 ;a natural sun protector ¥A i 32K & Bk 69 B W9 3 fE ;in (the) place of (X % AR ) A # jk &
TERFREFLEANHALE .

Il E We think we lost this hair because of the need to keep ourselves cool when we were moving around

vigorously in a hot environment. We can’t really lose heat by breathing quickly and loudly like dogs. We have

to do it by sweating. So we evolved the ability to sweat plentifully and lost most of our fur.




NBAEBREEZMNFEE, IEIBHRICH : because of. .. when. .. So. ¥ i& X i : keep ourselves cool. . .
sweat plentifully. . . lost most of our fur,

DANBAEREZELZMER : RAKRFETRIFFEE, because of M7 3] R B ; keep ourselves cool —
WM ERIAAREZLEEANBE,RTFTEEXLE; when 3] £ F 45 F % & 69 o AL, vigorously, hot
environment ¥ i £ F R HRFEE X RO FH (LA A 5EFH).

QAN BAEGHEHAARANTE ., We can't really. .. We have to. .. s 2 b, 5000 A £ fo 5 #0 F
KA A Fl by sweating £, B AA @ b F i,

@ﬁ‘ﬂ%%ﬁ%&tiﬁﬁkﬂﬁo So 5] B A FE G # F X F B eh #E 1L 4 R sweat plentifully, lost most of
our fur FiEEPA LRI E R EFHTRAFLBELTEL,

IV Most animals protect themselves from the sun with fur. Bl What we did in our ancestry was to
produce more permanent natural coloring in our skin cells.

FLEshMAEMBEAR - ER VS BB E, FIEHR1218  Most animals. .. What we did. .. . #0viE
X iA : fur. . . more permanent natural coloring.

OANEHYHOBHEAR:ER, Most T2 73] 2 X % S50 45 &9 H M, protect themselves from the
sun EAF R T 7] Sh Al By i 49 AR 7 X fur EiE AR H dh 6h By X,

QENBALKMBELAR . HBEBE, What we did ¥ we it B FALPHHGBEFAFTERALL:...in
our ancestry 515,48 T 3| th A 40 2k 89 15 i X ;more permanent natural coloring & i 7% 18 A 84 15 8 o X,

V. This was really an important revolution in human history because it allowed us to continue to
evolve in equatorial environments. It really made it possible for us to continue along the path toward
modern humans in Africa.

NMRAXBEZEL KEETROEER X, EiEHRI21: This was really. .. because. .. It really made it
possible. ., o By X 18 :important revolution. . . evolve in equatorial environments, . . modern humans in Africa,

OMNMBEX — FEFERBERYEH L, continue to evolve B4 42 73] & 242 & sin equatorial
environments — ¥ — MM h F R0 2T LA A FE R LG EEE L,

QENABEXZ BRIEMARAZB, 1t really made it possible ¥ possible Tik sl B A £ £4 k&
T A K89 T HE M, continue along the path toward ... ey i ik 38 5% sk b 2 R A AR 4E M A9 B4

W For most of human history we all had dark skin. What we see today is the product of evolutionary events
resulting from the dispersal of a few human populations out of Africa around 60,000 to 70,000 years ago.

TTRANEBRBRHHE, EIEHRIEE : For most of human history. . . What we see today is. . . . #iiE
X i :dark skin. ., dispersal of a few human population out of Africa,

OAEHALRE LXERFEEBKE, weall had —F —## & dark skin,# For most of human history
KRR ARERELED & Eey-Finnt,

QmIEHLUMWAXKERAUEENLER, today THREHM AT H 5 bR A L E S50,
resulting from T FHF O RIB. AL L B EN,

M Our species originated around 200, 000 years ago and underwent tremendous diversification—
culturally, technologically, linguistically, artistically — for 130, 000 years. B After that, a few small
populations left Africa to populate the rest of the world. These early ancestors of modern Eurasians
dispersed into parts of the world that had more seasonal sunshine and much lower levels of sun radiation.

It’s in these populations that we begin to see real changes in the genetic makeup of natural coloring.

TTRANEkBFHUITRE, FEIRITE originated. , . After that. .. parts of the world that. .. It's in these
populations. . . . %8 X 37 :left Africa to populate the rest of the world. .. seasonal sunshine. . . lower levels
of sun radiation. .. changes in the genetic makeup of natural coloring,

QANMBAENBEMEPERSWA R, around 3] A F A2 K 65 8 19 ; tremendous diversification & it
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BAAEZME K& £ FLIAR ; culturally, technologically, linguistically, artistically — 73 — 41 3% i & /4~ 7
mARZMNE R EFIL,

QO@AER AXMHNESH AR TEMNRBEEBEINZETHERFSMAMES BEFTRY
WE MM XACEERERFREETL,

@48 that FiLG1e@M . -7 3] b A M 412 810 populate the rest of the world i A B A VAL E
FaEH B AT H .,

@ & parts of the world & 14341, & 2 3 & F £ 12 & ; more seasonal sunshine.much lower levels of sun
radiation F 4k 3% 8 A K4 S e 4E 5

@& vAi& 4 & Tt’s in these populations that. . . BRIAX AL AR THAH . BEIHNEFRABE $ L
P43 41 3% 8 # AR HL K 89 A sreal changes ik AL B T oy 4 4 |

Ml Today. skin color is evolving via new mixtures of people coming together and having children
with new mixtures of skin color genes. We can see this in almost every large city worldwide. Not only
the coloring genes, but lots of other genes are getting mixed up, too.

NEMSFEEHLNRERE, $EiEHR1217 : Today, skin color is evolving via. .. Not only. .. but. .. , % 10\ 8
M3 :new mixtures of people coming together. . . children with new mixtures of skin color genes.

OaNEmSFaft A EnRB. EHEAHBREEANEF. Today T /6 154, 75 3] & 404
& # A4 L sevolving viaGd it it R TR ENBH E LR Z,

@ARAX—#HE AR EBME, almost every large city Tk R Hix —it b 7 X ah 5 %,

QARHALKERERARS, FEHEEEMERS. Not only. .. but, .. tool 4% /A not only. .. but
also...) [RAZeeee B | EBAANAFIAS BAREAARALECRELABAHRARS,

Cia) & 4347

Q22: What does the speaker mainly talk about?

Q23: What had probably caused humans to lose most of their hair one and a half million years ago?
Q24: What does the speaker say protected early humans from the sun?

Q25: What happened after humans migrated from Africa to other parts of the world?

Q22 :mainly talk about # " AM AL FHEEE FLAGEEZTTAETHEA A TRALAA, R LAMH,

Q23: What. .. caused #% -7 5] /& B ,one and a half million years ago B 1] 4K & FR & B 4k 8 1] , B 7= L%
T4 A X — B ) 69 ) U iR L E AL,

Q24: protected & early humans F i & -7 A 7 s A £ R P HFHE , from the sun RE & T A EFH
st &,

Q25: after A EiE 4 R HE B X845 8 ,from Africa to other parts of the world R =EH F &, FFwLPT
AR AT X — iE pE F4F A B L AL LS I,

e

',V-
22, WBEAETER T4

A EE R AL, OALEBRBHRE,
B) #t B BA AT 5069 AR B B, D) fRdP KR8 F &

(&M ZE &S] 3 4 (I've been studying. . . ;humans probably evolved. . . turned our skin),

[(ERWENIA), [HIGEFEAOTRAR A LSBLAREYRAABRALMA 44K E64 KA (5
THEZAGELE) A ARE R EAFANBTALENELEL(ERARIONRARSHKRE LB RA.,
AT HEPmBEELE ATHHIERETR ALL NI BERBKE, TR, BEFAZEITHGE
MAXRTFBEARE)ACEA) ARGRE)Z R X" A)EH, BYA A 1 EAEH O T I've been
studying. . . why skin Fit.{2“% B A 8" H LARB, AXFEAL LT RLASE, OB EHEZELATY—
Ry EMTHRSANEE (ARG FTAAKE T RKAEE)"H X BT, DA A skin. .. natural
sun protector £ Mk 2R AR A TAHABAKETRGREA —HWH,“KBEPBLE L E L,
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23, 150 FEH, T ARTERESHB ALREEABSEL?
LR E R R A s Clézsrefl o9 &,
B)iE m K 39 IRBy, D) M3k k&g B 2l R 4& T 1k,

[iG@EA] & B4 (we lost this hair because. .. ),

[ZEREF] Bl DERBMBINBAAT ALNELANORRAE  TE2AXRNRE TR SRR, #
B A KHALE T KEHTORAIFBET XS5 AL”. A)d I & moving around vigorously 42i¢ t & B
"EEFHEE". OMNMAREHS AR Ak Ko 22 A REA"ESHEF LALLM EZ S
B A2 B L RIRAR FE T XA PR T X R, R E SR E LK &4 A, D) in a hot environment Bf
TR R XABRBIRE KA AT R AR T,

24, KIBEANNA R ARPEBMAXEEZTHE?
A Bt Fa ¥ | Criine sk &,
B) Ai% B BT, D) 4417 & Bk B8 £.%,

[EEEA] @Y% 5.9 4 (Basically.. .. )%= 2t 1 4 (Most animals. . . what we did... ),

[BEEBEN]IC), OEHBETAR) RN LB TERGBE”.IVA SN L LT mey 7 X2 LA
Bl P AR EFANRKEEZ(PAMBETHE)”, D). BAAAFR At g BERTUHBm RS ™k,
ERELFABRE, DERAFR.“ AL ADIHEGTHEFX,MIEARGHEF X,

25, AENEMTHEIIERECHFTREEETHA4?
A A B HRFEE, C A ey 3 -F A4 L 4,
Byt filag 4t K 4548 F 2 &, D) He AT 64 3 4L i B IF 4 e e |

[EBMEA] ®iAL(It's in these population. .. ),

[ERMEH] A)o AVEHBE VIRZEL VHEAHBEFENS, SR TERLEYRARES kM
AT IRE BARAYM,. EREXERB P ANALAFINERECEORARAAAGAET 4, "B A A VI &
R R KRR TART AR S RaLRKEET HORCKRELAR AT LA RE L HRERAF LR, 12
IEMBPHFAREAAELERR AL EMRA, COF A VII £ having children with new mixtures. . . 32 i% @
R RXEZHETHAORGCKELE RERTFEMZT4A., D)AA VI EE 4 evolving 2 M &, 2 F &
AP R R ALY ik A

T — gﬂ
'/@’ u, h
L R S SR .‘3!

ERTHRAMAAREADFIE AHEZENEAMIN T L EZEINNMEAG, A — 252k BALY
HHFE B —AEFRAEAMBIACRER" AR LA T H et SR EGBRE .,

RBAL BT FE AT A F SR AT o AL KA/ 150 7 5973k bk 4R 55 WLAR L A ) 4k 4] Ak 3
THEXH AL, ALE ANFASDREAFEERGE LR LA 255K B, RNIELEF V., #
Bl R HAMBEAMERRATHRLAGAAGBS, ARSI EH LA,

FAVRA EMNMELARAAALEXRTER T REAAATREERBIARFR, SMAELHAHS
REBARMM, BMLMBERTRHA., A RNt EXFRTFORD FARBRFSAL,

KEfshthA A LR LA C L AW, AMNALHRAOLTEL KM TERERAGEKE L,

HAMAAET L L= ERFEF AACEAMNESEFEFE PG, SAGERMNB RS
%A AE o LR AZ BT,

BEAEDERTP NG ABKERGBERLEEN., SHANHAEINGBREKRAA KL 6~7 FHEH
b BA B B AR AT ] A e AL T e R A,

AERRBTXH20FHW. 2R TRE DB FFHAEREFMLBE L HALA BZALALY,
ME LV HMABEFIEMN S ESEREM, XTI KBTS FRALKER R R X EY
MAMBE S KAMEHBZELRK, E2EXEHHPANALAINZIACELAD ARG A EETL,

AR Mo LB, FAERFEROREGREARN BT REMR X AR E, THHEALMNL
FTREHR EEBEXBTES, RAMABELR EHRELELRLERL,




Part III Reading Comprehension

Section A
BAF AT ER

;

ALk g ¥ E(H B EIAIRD2018. 04. 03 3L ; Pasta can help you lose weight, major review finds( ¥ Xk #f
RERLIN, EXAHBTHRAL), LERK: AHAARFEALLE BB TDEERRLERREE v, E
A TFAMBR(F—EZ8)—— AGRABRREERAAF LTk (F o A5,
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= AERR

I ®Pasta is no longer off the menu, after a new ikﬂtﬁ“ﬁ‘;ﬁ-ﬁ'ﬁ#‘f-i#‘iﬂ‘. —
review of studies suggested that the carbohydrate” can AT B R IR R AR, B T AR A
form part of a healthy diet, and even help people lose i ek 84 —#ﬁ‘,*iﬁﬁg# Bh AT R
weight, @For years. nutritionists® have recommended e, 5k, **‘#i"lﬁgﬂ/\m%ﬁ
that pasta be kept to a 26 ., to cut calories”, ‘&‘ﬁ)\i‘ﬁ-#ﬁﬂfﬁﬁ!s%*ﬁ‘?$1¢ -
prevent fat build-up® and stop blood sugar 27  up. Wﬂ'—.ﬂ?ﬁ'*’ﬁ'ﬁkﬁ*m*.

(Decarbohydrate [ kabo'haidrett | n. # 7K AL 445 45 % @ calorie [ 'keelort] n. % 2 (#hF H£41)

i
@ nutritionist [ nju'trifonist ] n, E R FE f @ build-up [bild'ap] n. % #f 4 o H 42 B
-BEBH -

26. % :1) minimum

[(BEAE] 24 ERa, TEALF , EHALAEREEEFLINAH LA,

[SMEERID 4 v& no longer.new review H A A& st (it ) ERMRF T ELE 24 VS(LA) HHE A
AR EHTRACRER LEZAYM TER., @4 For years SIA“ A A B 9t —FhB. T 1%
RAEBAMSDEEATHREE AT, Q) EFAQH " E @ &N AH R ER Y M B H &
7 ATUEROREEBEANE.DEH, B ZE £ be kept to a minimum & A “1R 4 £ RACR A",

K)ration 7 “FR 4 ee e HEZE A—EFHA2TAATAHENER. — ZARAHA G T EHaEs,
A FRA RSB G T RERMMRH"; = AT — G E, R AL b2 E B A § (off
the menw)”, = %38 — A& @k of sth, & F 54 & 4, 4o the weekly meat ration( £ ) & FA B2 §).a
small ration of sugar( - E6548) . @ A2 £ 48 A (B . be kept to a ration #& 3L R 7 8,

27. &% :L) shooting

[@ERMIZ 44T B Z 44 stop sb/sth (from) doing sth # . E# 6 #H up, 419 & 4 A B WAL
ing 4317 .

(HRERIZ#AMAERETXFANLEMo..., (10)...and (10)... EEEB“R4E@BAE"H B 8, cut
calories,prevent fat build-up ¥4I TR X R E SR H LA AL AT R THERLEEE T (B E o)
HE”.L)EH, BFE Kk shoot up & AH“A, K",

[S#HTI5) 26.27 B0 M5 £ 4 & T4 %4799 no longer.a new review.for yvears 4% % 4~ 4 sf b, 3f 2
12 8 )2 £ . — Pasta #= carbohydrate Bl 35. % % i3 %7 % ; = ,off the menu.be kept to a Jto... and stop
blood sugar up —H.HBEEF RS EEMHEF"; = a healthy diet, help people lose weight 4 % —
#4456 Ao A2 @AY AT,

II' @ The low-carbohydrate food movement gave birth to” such ﬂﬂm@&ﬁiﬁ*ﬁ THH&4
diets as the Atkins, Paleo and Keto. which advised swapping” foods M"ﬂ'.‘t ,Eﬁk&f,ﬁﬁﬁ’k@,‘?m
like bread, pasta and potatoes for vegetables, fish and meat. @ #ﬂﬂ#ﬁ@u‘gﬁ‘\iﬁ«$’§%&ﬁ
More recently the trend of swapping spaghetti for vegetables has HE. & .8, :ﬁiﬁsﬁ-ﬂ’mzﬁﬁﬁ#t
been 28 by clean-eating experts. ﬁiﬁﬂ.ﬁﬁ-ﬁ'ﬁ’# &%gﬁ#:ﬂa

RCERSRAS - o/
Dagive birth to /= 4 . i & § @swap Afor B4§ A4 B, Bk A

28. % :B) championed
[#ERAMIF T # has been, B # by, . .experts, 4 B A ed R (AR ILE T AR E ),
[BHEERYEAMAEO N “UEERERY A SR T 2L+ CE R — AR
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Mt —HERTNAR EATEH BRI CRITRHE". B ZH A But now #4735 H, ([2) A IEH
ERAYBTHE, THEuARET R AAT L FHNE THUAERTOORS, DAL LE,
H)magnified( E AKX (FFF)”  THHE XX AEL AL F)"RALARER  LFLSLERE
MABGFHFNE— K EREFMAAAMA G EHR FI TR, RTABA A ARG, — ZFERE
UM EMHEEAKR MR EAFLKR", WX B HAE K (experts)”; = i 45 K4 5B ey /A
HFEHHAR  MXELABOAOHE, E2DE trend (B %) — ) RAMBRRED“ LB KR,

[l @But now a 29 review and analysis of 30 1231, e & K8 A R H AN xE 30 AR
studies by Canadian researchers found that not only does EH#ANEGEEemMA S ELN, &8
pasta not cause weight gain" , but three meals a week can FALR e FHEET o, & Bt = LE 4k
help people drop more than half a kilogram over four WHAMAEEAA WAL 0.5 F L8
months. @ The reviewers” found that pasta had been hE, BFR A AN E @it kA oR
unfairly demonized (3% HE4t) because it had been 30 W BILT BAANKES LT EE
in with other, more fat-promoting carbohydrates. FRE s KA iR b —i% .

cALERSRas - o/
(Dweight gain 3§ & , /& T35 o §  @reviewer [ri'vjuw] n, #FiF T GFEAEL

But now a systematic review and analysis of 30 studies by Canadian researchers found that not only does pasta
not cause weight gain, but three meals a week can help people drop more than half a kilogram over four months.

But now a systematic review and analysis of 30 studies found
iz o = T over four months
A RiE Fif Wi

A i
S WA
that  not only does pasta not cause weight gain  but  three meals a week can help people drop more than half a kilogram
5151 St ol s
mazn-

29, & 2 :N) systematic

[#E R TE])a review and analysis of 30 studies /£ &) ¥ 4F £ 45, £ 4413 & % ¥ & 39 review and
analysis 6945 R 2  THAELEZTEZFLMNBR B . ing 517 ced 27 .

(SR ERY =4 5 35 & 51 R 4 5 30 ABF K B RAS RN E @R RA R E L EA YT

ME, XSRS T 2AME(0 studies) BT HEEIAMNSEBHHR AL EREALEAAALY
“EEM/AgME/EEME/ERMET.N) EH,

30. % :G) lumped

(%8 E @M YE %47 2 it had been, J& # X /-18 £ #) in+with other. .. . E #1382 3 RN E ¥ AR/ ing 417
B ed 431 .

[$HEERYE 4 7 £ 69 because A &) W 14 RE ., B4R & @ 3 4% K 1L (demonized) " Fo X 2 R 2 F
tyCunfairly) "M EL L, S5O THREEFPER. T GHFERAN—AIAGF LM, LMAM THE,
AMZF AR EHENAR AR ES LWL EE S EREHOBERILSHERB/IBI—RE N EEL—F
Fe),G)EH, lump A in with B A B ZH8E,. EAX“WHF AL BRA—#",

[EHFELI"HREF—H"AEAEXERANBBER . Qa4 b s AL srHEeBE T AR ELK,
TAHARCH A", E 29 BRI E L, systematict AL A FEOEFTAARENL ;D48 £4 F unfairly fo
demonized 3 3% A L, REAM & & B 5 £ — 5, lump" (R 3 4Lk ) REB) —R"F AV R L,

IV @ “The study found that pasta didn't 31 to “HFA A, E @ RGN T o5 o
weight gain or increase in body fat” .” said lead author Dr KA E ", X FH TR HHH -
John Sievenpiper. @“In 32  the evidence. we can now Mgk igpiiE, “AdREEE. R NAE
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say with some confidence that pasta does not have an 33 AR — R e R AL, & @ A A R AR
effect on body weight outcomes when it is consumed as part REX G- A, R R EMEA
of a healthy dietary” pattern, ” @ 1In fact, analysis actually EA L. EFE L, SRR FET S
showed a small weight loss 34 1o concerns, @ Perhaps TR EHRE EEAMNGEKEBER.
pasta can be part of a healthy diet, RFEETARARRLAG .

ATEESRaNE -/
i §  @dietary [ 'datotort] a, R #

body weight outcomes when it is consumed as part of a healthy dietary pattern,

|ln weighing the evidence Iﬂhm it is consumed as part of a healthy dietary pattern.
CINT S R )R AR
Y i = ]'ti.jl' Y
we  cannow say with some confidence| 4] that pasta doesnothave anadverse effect on body weight outcomes
Fik Wi ARIE LR il il N

wmEsE - o/
31, % E) contribute
[WBEREIZHENA didn't, B4 tot+ L0488, ERIALATRYHARE, Lkl o 458,
[HIEERYIZHONBA K LI (The study found) : E @R 2 hE KA L, EAAEL
# = B AT A 4 i (Canadian researchers found)* # & & 4 R £ 5 8 4k & K Ao, 3§ 4 B9 A {17 8 JE (not only does
pasta not cause weight gain)”— 8, E#3 E 5 cause L, A “ER/SH".E) £,
32, &X.0) weighing 33, Z%:A) adverse

[BERAE]n the evidence 4 F £ & W 4E K 5, F 32 R4k % ing S3if. An effect £ that
FEMNGFHEEF,Z3B LATETRFLNEIN B ing HAH ed 437,

[GiEERIZH 4% In the evidence » we can now say. .. R “FEFiE— A LR " £ %,
2 4, the evidence 45 30 studies;pasta does not have an effect on body weight outcomes ® f pasta

didn’t contribute to weight gain or increase in body fat, Ff¥A, % 32 B 5 review.analysis £ 3, & 7B @ /4%
W/ ER/ME"F.0) B8 % 33 RAFEMA EHO" L AEN/ AR, A) E8H,
34, ZXE:D) contrary

[BERAMITAOCIHETE, to concerns R At 1F weight loss 96 £ i, S & T A RE
iA Jing 4317 \ed 4398, BLAE 5 10 /2,
[SEERICHBOEL FESWERLEFRT I BEMAE. X —B 5 A0k . weight

loss 5l LA — A vl & HEFF % @ 69 R B “ 420 i N 5, R A 42 & (fat build-up. weight gain. increase in
body fat %) "4 A, 439 2 A “H R/ LH”, D) E 5 ,contrary to A E E A ., FEH S e dg A7,
(ARG ] - HREE AR R A Z AR NEFRA S RS XhNARN BN, BEHES
RWEER, £31.33 ) ELE"HREAN/4#", 5 5 % —F the carbohydrate can form part of a healthy
diet. .. Z % Z £ not only does pasta not cause weight gain, but ... ;% 32 BE“FF L F &", 156 % — & a new
review of studies & % =& a systematic review and analysis of 30 studies, — .37 RYERXRE"SEAEM, 8
B REPERZEIR, T3 RAIPUNLLEARBIAR"NAEZ. T8 S — K Pasta is no longer off the
menu, after a new review of studies,.. & % = & But now a systematic review. .. The reviewers found that

pasta had been unfairly demonized 4R HL& 53 £ % .

V @ Those involved in the 35  trials” on average ALK ABRA L X4F3HER
ate 3.3 servings® of pasta a week instead of other vL 3. 3 I & W, M A b B K AL A B
carbohydrates, one serving equaling” around half a cup. hEURHFEFROE, £FH 12 A
@ They lost around half a kilogram over an average follow- HERM T P NG EERIKT Y
up” of 12 weeks. 0.5.F #
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(Dtrial [ 'traal ] n. &3

¢ Dequal ['ikwal] v. ¥ F
@serving ['savin] n, (4 — A AvE 89) — {5 £ 4 S @rollow-up ['folov ap] n. B2 ¥4p, 582

-maRs - o/
35. % %£:C) clinical
[# Z @A Jinvolved in the
#F i \ing 7317 \ed 5317 .
[(HEERIK &t iy HIEMAFAHERALIIHER. FNHF AT, Y 12 A6
HRETHOSFE, TRARIRAGAL XAt R Tl &2 RF Qs
[FHEG]BEREEHRI"TRARR. A CHREARHTHERE AN ETSHED
HFETAHEMWDI. K 3.3 servings of pasta a week. .. one serving equaling around half a cup. .. lost
around half a kilogram. .. 12 weeks A" $ N A M F B T A BT A EH Y T E" £ Rq P RA
clinical“ 15 R 8 X (LB " S = 2 4|

trials 4 Those /& & & &, £ 4814 4 trials 899545 i 4, T A KA ¢

Section B
EEFTEFRELASEZ LNES
VT RS

A it § Harvard Business Review {5 % 2 4F# 92016 % 5 A 30 8 — & # # The Best Retailers
Combine Bricks and Clicks(B# EE WA EH 54 LS )0LE, LT EABFEAERALAR %
MEBLE—R 2R ER”, gh@d g EBF RPN F LI LR R EEAEERBAEN AR ET MR

FHROR ADRERLTH, AP EREIE & L6 EL",

36. Although online retailing? has existed for

[1] some twenty years EXHEREREHG L
som.e twen.ty y‘ears. nef-:lrly h‘ﬂ.H of the Internet Toliadl Kalbabth: Tte cit M2 — R A
retailers still fail to receive satisfactory feedback® : B

2 retailers AT,
from consumers, according to a recent survey.
37. Innovative retailers integrate® Internet Er [ Tnncveline etatleta & 7 AR R e 4 Ak .
technologies with conventional® retailing to create : HREH KAt RE
; [2] Internet technologies
new retail models. 2,
38. Despite what the Census” data suggest, the [1] Census data FHhEEHASRA L
value of physical retail's stocks® has been [2] the value of physical retail’'s 4, A o & % 448 & 90,
dropping. stocks B AR A,
39. Internet-driven changes in the retail industry [1] Internet-driven changes ERAGAEE LT R
didn’t take place as quickly as widely [2] not...as quickly as widely Wik A RAF S ATM
anticipated” , anticipated o AR A 4R
40. Statistics indicate that brick and mortar sales still [1] brick and mortar sales ERAEE 6 W A0
made up the lion’s share® of the retail business. [2] lien's share LT P
41. Companies that successfully combine online [ 1] combine online and offline 4% & & 3 & 42 it &)
and offline business models may prove to be a big  business models F. 44 & THX
concern for traditional retailers. [2] a big concern w4k,
42. Brick and mortar retailers’ faith in their [1] Brick and mortar retailers’
business was strengthened when the dot, com® Eai?h i R
BoERBEMERMRE,

bubble burst® .

[2] the dot. com bubble

33



P r e B X
ziiin?:f;itlein thetr::iei?:::ri‘:ﬂil‘;];a““:ﬁe:e f::z [1] will be here to sta T e S
2 : ¢ : Bk bRt
to stay” for quite some time,
44, With the rise of online commerce, physical Fil e s f onli EAREARETHEMGE,
e rise of online commerce
retail stores are likely to suffer the same fate as o e ol AL R, T35
e yellow pages
the yellow pages. e o ERLE

At EEHaRE
more complex for traditional retailers to reinvent [1] The wide use of smartphones  #¢6§ B & . & £ F 4L 6
their business. i,

/

CcRICERSHANMM -/
(Danticipate [sen'tisipent | o, 41 £ . # 8y ; F4+ 7

@ lion’s share (4 #) & K 69 — 4

@ dot. com [ dot'kom | n. 4 4 2> 3]

(D burst [ bast | v, 8 3, Bk

(Dtremendous [ tri'mendos | a. # A 45. E K 49

be here to stay # " % & 1 3 4% &

EREREN . (1) HM § k8 26 £ M 412 % conventional/traditional retailing. online retailing/
commerce F ;2 EF L SN o iz A A RK pE e dm W M AR 04, W 45 T A5 1539 40 ik 4 S 8849, 4o 44
# the rise of online commerce; (2) K LA F S A LHHF  FA L1 ANM L AFHIE L, 4o some twenty
vears, the yellow pages,Census data; (3) 4 A b 35 & 8 F K # T 3L 4 2 89 4w ¥ 15 &, 4 combine online and
offline business models.

MEBAERN E e, AR EARENE L PR, — LA KMERIN(RAE—, A
AHOHMTEHREL, MPHEMECA SEEEA B X ERFLt, 2R ST THT L E, EMHE
FRAEANRIELEANEALTAAKRE, BATHRALN FHILEBEERRE L 58I, (A
FRE . X — MR THRBA . who s BHAGHREA L AESHAHA TS HEMAHSERATIHE)

o EEEGW

45, The wide use of smartphones has made it

(Dretailing [ 'riternn ] n, ZAE

@ feedback [ 'fixdibeek | n. B 4%

@integrate [ 'intugret | v. 4 LS
(Deonventional [ kon'venfonal | . % % 8%, i #L8%
S census [ 'sensos | n. A @£ F

©stock [stnk | n, B4, 8 &

AR AT AT A T e

The Best Retailers Combine Bricks and Clicks
[A7] @ Rerail profits are falling sharply. @ Stores are
closing, @ Malls are emptying, @ The depressing stories just keep
coming. @ Reading the earnings announcements of large retail
stores like Macy’s. Nordstrom. and Target is about as uplifting”

as a tour of an intensive care unit”. @ The Internet is

apparently taking down’ vyet another industry, @ Brick and

mortar stores (% #J5) seem to be going the way of " the yellow

pages. @ Sure enough, the Census Bureau just released data

showing that online retail sales surged” 15. 2 percent between the

first quarter of 2015 and the first quarter of 2016.

[B] @ But before you dump” all of your retail stocks.
there are more facts you should consider. @ Looking only at
that 15, 2 percent “surge” would be misleading. @It was an
increase that was on a small base of 6. 9 percent. @ Even
when a tiny number grows by a large percentage terms, it is

often still tiny.
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[C] E@ More than 20 years after the Internet was
opened to commerce. the Census Bureau tells us that brick

and mortar sales accounted for” 92. 3 percent of retail sales in
the first quarter of 2016. @ Their data show that only 0. 8
percent of retail sales shifted from offline to online between
the beginning of 2015 and 2016,

EHER B kA 20 %55,
AvHF B LiF&A,2016 £ 5 —%
E. 4 EMENRE LAY
92.3%. A4 ¥ 27,2015 £ E
2016 £/, A A 0.8% 8 B MM &K
THELZE,

(D] ¥ @so, despite all the talk about drone (£ A #L) B, B AT E R AL
deliveries to your doorstep, all the retail executives expressing LERAARNe AEREFEMNE
anxiety over consumers going online, and even a Presidential &’k‘*-ﬁ'#i ALK LMHG AL L
candidate exclaiming” that Amazon has a “huge antitrust® EF—fEGBERALEAIL LD G
problem,” the Census data suggest that physical® retail is EBROREHFIA 2A 05
thriving”. @ (f course, the closed stores, depressed HRERTICFCELEDRR,
executives, and sinking stocks suggest otherwise., @ What's SR AANDBE LB GHEFF R
the real story? B TR E XA H LAt

A4 I FEH LR 4 dT?
ErERsHasy - o/
(Duplifting [ ap'lfin ] a. 4~ A& 64 S/‘ (Daccount for (3% k] E) Lo

- - . ‘
@intensive care unit ¥ 5 K 3 ¥ F

(Dtake down sb &+ B & & L 3 A
@go the way of & - B3 T BG e
Dsurge [sad3] . B3 . H g

©dump [damp] v. 5,45 4%

®exclaim [1k'skletm | v, (B £ 1% 2% ) oF o,
(@ antitrust [ eenti'trast ] a. B £ #F 89

(0 physical [ 'fizikol | a. % #7849 . 4 % 64

thrive [Orarv] v, 3% BE, ik ik & 5

&
e
#*
AT AT AT AT B

B D

[AIZ[D]EH5IF, 1 BHELEZBRARSIH ERAR" 5" FRFAN"(AQEERYIE), HEEFE
RHQE " ShESEHEATAE",

(AR BHEBER AL ETEEORE, T LFEAFREK” FUNETHEEERRT, OF
QONBFERBA HERE RHARLZFREEFREEREF L. ©D& 4 & 4 %40 ¥ 7 #l (apparently,
seemtobe) ERBERGiE “RATAAHLALEMG FT—A B2, @4 Sure enough. .. &3 A & &5
H R EEER, ERBOEBRD (D FEREE EE; (DX EEERELR; Q) ERERE GGz,

(R L8 ZE fL144 A the rise of online commerce #} & ®) 4 online retail sales surged. the yellow pages £ @
&L,

[(BROXERIOE@ TR EAREREHFE B R ARHRERR/ AZEEH5"5 44 ML L,

[BI[CIREM M RRBYE, RPY TLHEEDSBEXTHITH",

[B]ﬁﬁiﬁﬁ.t#EHﬂﬁfﬁﬁ“EHEd\.iﬂi’éiﬂi&fﬁﬂiﬂﬂaﬁ"n (M@ & But. .. there are more facts
you should consider. .. Looking only at. .. would be misleading %48 BI[Cl @ & . f5 R [AH B A4 E K/
AR THABEZL, ODOitm s A LEEAF T HHARHM D FREEARLERLE", €8
BOERAD . A LREH Fiamam,

[EAEMIL.

[CIR#RLUTETHRE " ADSBEABS) BETHERE", ARRLABEARE ¥ 0,
accounted for 92. 3 percent & & [ B]#t that 15, 2 “surge”. .. on a small base of 6. 9 percent, % £ =& # ¥ 3+t
Z & # ,only 0. 8 percent. . . sales shifted ® & [ AJ# profits are {alling sharply, B & Sk £« %490 F .42
THGRALTFR B FRLESHB0AH", 2EBOERY . SREE T HHHE,

(= 17 ZE 1140 A brick and mortar sales LMD 4 &9, lion’s share 5 3% 4 92. 3 percent 4% .

(BN ERIDS EAEE G THER S R4 LMoY 92.3%"5 40 MA o L —H,

(DIREFHLUAKEHTHEATFEX—HHRHEOFE"SHETEHERRNET", DD4 the Census
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data suggest that physical retail is thriving VS closed. . . depressed. . . sinking, . . suggest otherwise #& 3L &£ #f
B, EHLCACIE VS HLAK TR 6 F JE L Q) 4] 4K fn & B8 ) What's the real story, FF & & LK+, ERBEOER
Kt RLEY At SR VS B T F M R e (SR RAE SR B ke MR A,
[EfRAEA Y38 # Census data 7 (D & & 38, the value of physical retail’s stocks #F & (2 4 sinking
stocks( 45 4 A Fx £ 8" 904k 2042 64 BLAK VT 4m b 4 sinking stocks $F38" EAR R ERM TR,
[BOXERIDDES 2Ry —MFIF A EEHHBEAEN VS TE KT . H AL RER"S
38 M w L ARAF,

[E] @Many firms operating brick and mortar stores are FEBERAREH NI HRERHT
in trouble. @ The retail industry is getting reinvented. as we B, EE L EES AT MR AR, E
describe in our new book Matchmakers. @ 1t's standing in o FATE A B E KA ) P ML A
the path of what Schumpeter called a gale ( X K) of creative A, TR AR R4 PT L8 B 1 i AR 3R
destruction, @ That storm has been brewing" [or some time. R E, XM R CEERT — S8
and as it has reached gale force, most large retailers are B, mMACEIBRER, $HKA
searching for a response. @ As the CFO of Macy’s put it TR BART S FREHE, Edoip

recently, “We're frankly scratching our heads™ . ” BH WA BY ST R, R
el , ZAVEAE AR (R AE)7,

[F] @But it's not happening as experts predicted. Dg 121 3 R RS R A A KRR

In the peak of the dot. com bubble, brick and mortar retail AAE. BERREKGE RN, KK

was one of those industries the Internet was going to kill— FERAZHKMAEFR, ik F X

and quickly. @ The dot.com bust’ discredited” most ATk —, BIRF N 6 HR T RA
predictions of that sort. @ And in the years that followed, MAFAER S HALTMN, HTF R
conventional retailers” confidence in the future increased as HALFZ MAEADEEREAH A
Census continued to report weak online sales, @ And then SHMERR . HERAEBEHHRAAGE

the gale hit. SHET, REBRRRET.
'G] @It is becoming increasingly clear that retail RO MAREFREIMED

reinvention isn’'t a simple battle to the death between bricks HwE X = ja e e, ik — & FE MK
and clicks. @ @1t is about devising” retail models that work AR, EXFAAERG LR,
for people who are making increasing use of a growing array VAR 4 AR 2E B & 905 M AE R R BT 38
of Internet-connected tools to change how they search, shop. MEMIT L RAATRNE & . WP
and buy. @Creative retailers are using the new technologies W EFXAM, o ELEHEHMD
to innovate just about everything stores do from managing B AR AW BRI E A 4 Aol
inventory” , 1o marketing, to getting paid. i —in A E AT EH,

[H] @ More than drones dropping a new supply of AR TEFRIT O/ THKA RS
underwear on your doorstep, Apple’s massively successful AAM.ER KR LR LAY
brick-and-mortar-and-glass retail stores and Amazon’s small FEEARAELANER —F @&t
steps in the same direction are what should keep old- & F ®iE Ak ow e A R Rk
fashioned retailers awake at night. 1 @ Not to mention” the F, EMAREIRAGNEORALEE
large number of creative new retailers, like Bonobos, that # 14 Bonobos, i £ X €] 3%t #) F X

are blending” online and offline experiences in creative ways. & b A T g Ao LRS-
ocii i L . ﬁ
L ACERSEas -
Dbrew [bru:] v, (R b 6) ) a2 Ak, 0P 45 &£ 06 ¢ (Gidevise [di'vaiz | v. & 9 .12t

(Z)scratch one’s head (&% #E 80 ) 35 8 52 34
(D bust [ bast | n. & =, 3]
(Ddiscredit | dis'kredit | o. ## &~ F 4845 (£ F0L 5)

©inventory [ invontort] n, 9%, E
(Dinot to mention F 7 4
@ blend [ blend] o, A4, 4

AP A AT
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It is about devising retail models that work for people who are making increasing use of a growing array of

Internet-connected tools to change how they search. shop. and buy.

A= f i .
Lk A

It is about devising retail models | retail models F—- 1

o . . 1———! at work for people

Fif FEia+RiE B P
5E 1 A {2 Hipeople T
who  are making increasing use of a growing array of Internet-connected tools
KARFAEEE Wi
A s B R

| to change how they search, shop, and buy.'

[E]Z[H]E#N TR, AP BEVAR'ELHBE"HRBPSE"EENXBETAERRRHEHERX",

[E]BREHRR. TELEELHEYR AEXATEFHARTEN, O2Q 4 & A3 2] — & (Many
firms. .. The retail industry. .. [It]. . VAR EAZEEFIRARE A ENRF R, OO MR EhE
4 W iR IR A R @ 317 (brewing for some time—>reached gale force. .. searching for a response. .. scratching
our heads) B =4 % £ E R A/ AW FFHiTR,. EEBOERA.(DEEFLEE TR (D ERE
EmacaoisEBRE,

[EMRAEAMIL.

[FlgahEgaEEma MR TR - EEMaxMAEEAMBRES. ©4 But it's not happening as
experts predicted $# & E X MBEFHEE W AMA LR —“REAT "4 5, QOB F XM ZHKM AKX
KRB FREREL”. QOO BEAHERERE L ETAMNETARAZEHEGR B EEMEER MR
FREEHRCRKBGAER)”, EEBOERA . (DERAMNEAKMFREN X THAEE; ()R KER
HEHEREZHAEEHEC,

[E A EAL Y42 #4 the dot. com bubble burst ££@ &) 3 3. Brick and mortar retailers’ faith B L% #@ &
conventional retailers’ confidence( & F it A XX T L P HH RERN"S5 KR EEH"RAHE. AT L
3 i ph b R D .

[(BROXERIOEDS ZRMAERKRLA YR RAEREREEHE OB TER 1228483,

[CIRAMFELEIMLR/AEFRELASE LA L, MEITSOSHRABERNFBIEERA",
D@ & B4 # (It is increasingly clear that) ... isn't... It is about. .. 3t £ f& " Z B M & R sk R, 4] 37 AR
REEAAFFZHARELNGERAET AN L MAETREMAATREHRFTRL. Ot TR
A W Z A e 9% W5, Creative retailers. .. using the new technologies #F L £ 8] people. .. use. .. Internet-
connected tools, R AA FELEHELH B X TR, A ABERAERAEHABN, 2BZOMERBR . R 8
deF R E /AR RERX

[E iR E 137 # Innovative retailers Bl L34 @) 4 Creative retailers, Internet technologies #£4&@@) 4)
Internet-connected tools,the new technologies,

(O N ERID® S 4] 47 54 faE AR (AR HHREHNRRAREHRA"E 37 Mbow U484,

(HIR#TEHEA LA TEFELBONMNF(FARELEE, M) FTRUBHAX", Ot
#](More than. .. are what should. . . )3 ZHhEE ik F REARRAA S MAHKE K98 %k
K", @4 Not to mention. .. # i 3| h # kA F o2 LE THAGENEL T, €BZLERA H#
GERBEFEZEKSTH/ FHHTC,

[EHRAEAYL] M combine online and offline business models B 3L # 3 @ 4] blending online and offline
experiences,a big concern # & (D 4] what should keep. .. awake at night,

[(BOXERIDD & HEh“E At EAEERARERAOTF — REA LA THBROREN"S
41 M LARAE,
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[1] & @Retail reinvention is not a simple process, and

it's also not happening on what used to be called “Internet

Time.” @ Some Internet-driven changes have happened
® Craigslist

newspaper classified ads and turned newspaper economics

quickly. of course. quickly  overtook”

upside down. 2@ But many widely anticipated changes

weren't quick, and some haven't really started. @With the
benefit of hindsight” (& L2 ), it looks like the Internet

will transform the economy at something like the pace of

other great inventions like electricity, @B2B commerce. for
example. didn’t move mainly online by 2005 as many had
predicted in 2000, nor even by 2016, but that doesn’'t mean

it won't do so over the next few decades.

[J] @ But the gale is still blowing. @ The sudden
decline in foot traffic” in recent years. even though it hasn't
been accompanied by a massive decline in physical sales, is a
critical warning. @ People can shop more efficiently online
and therefore don’t need to go to as many stores to find what
they want, @There's a surplus” of physical shopping space
for the crowds. which is one reason why stores are

downsizing” and closing.

[K] Eo’l“he rise of the mobile phone has recently

added a new level of complexity to the process of retail

reinvention. @ Even five years ago most people faced a
choice. @ Sit at your computer, probably at home or at the
office. search and browse. and buy. @ Or head” out to the
mall, or Main Street, look and shop, and buy. [ @Now, Just

about everyone has a smartphone. connected to the Internet

almost everywhere almost all the time. @ Even when a retailer

gets a customer to walk in the store, she can easily see if there's

a better deal online or at another store nearby.

EREOMERERRA—AFHEH
AR, ELEALAE TS EHAEHE
BB, Sk, — 2k F B BE 3 64
A AFEFTZHR, LEBANEAR
PR TRKS LT &, 0BT HRA
Zifg, 12 5 AMEERAEY TR
FEARERE AL EHREERLA
EF4, FEAR ERAMFHAR
MTFHEEE R KA (o AT &
JREE 2, e dt, B 2005 A,
B2B % k& A5 2 AL 2000 F
Mg AR5 EE L, L F 5 2016
FAEA R FRERECLERE
Ut R Adeit,

BRRAE Lok, REFREFTZARE
REARATRFA R EAMFTGX
T AR — i R R AR A g
T, ANMTAE HALER LW, b
RABEEELERL SHERENEZN A
B, KAERMS G P H], 3 () 2
BES AP LN RAZ—,

ARt R B T R
Mg AEG T R, KERALELSF
ZWEAR—FH—, LELEWT, T
RERZRANE . HEANUE A E
TH. RENETBAEH. 9L AF
Hide METH, R £F$AAAR
A — A7 Ak F AL, JL - R B R e AR AL T
BARS, PRE4HiEAELRY
JE R ORE)LERE S T B A& LR
MEA T ENZLHRATLERE,

ArERsRass- o/

(Dovertake [auva'teik | v, A48 it (Dsurplus [ 'sz:plos ] ., # 4, it &)
@ with the benefit of hindsight # 85 F F /5 il 42 Y (D downsize [ 'davnsaiz ] v, (48] 5 ) g5 LA L 5B
(Droot traffic (%37 F7ah) 47 Ak ) ©head [hed] v, 4+ ee ATk, 5] eeevee *

[DEKIBSFESELERS R UHEE,

[(NRGHAEFEVESS S (HERER)NAX—"EBMOMEMRE", OO +4 not a simple
process K4E[ G ] not a simple battle. 7 B sF R 0 & 8 F J M ag 5 4, 5 £ 4 not happening on...
“Internet Time”® [ F £ not happening. . . In the peak of the dot, com bubble. 3] 4% AT ERAE LHFRE
ERMF A RRE TR, @EOQHEF 45742 M (Some. . . of course, .. But many. .. )45 % R E" LB A L
PR ALK T L SHABNLAER", EEEOEEN . ZHAERLE Ly kg,

[E iR E AL 139 # Internet-driven changes £ A @ 4 B . F 5@ 4 changes Fl] 5 . not. .. as quickly as
widely anticipated #F & @ & widely anticipated. . . not quick.
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(DX ERYD & #ik 4 5 23 MK ah TR AAN TN ARk (HOH Tookst bz EE L
)7L 39 A L,

IS MERELER SR UNEE - "EL4NYMNFESH " REE="SHAMYNEEY K", O
But the gale is still blowing ¥ 6 i@ #wb ) THLER(ZHERAY D ER ~2Ya s d). QaHiLF#
I even though. . . a critical warning REBAMNW Y L EHRGE RGO TRH LN T AEZATHRE. QD8 A
AL R REATAMBA A MR RKTFEAL STHELN IR EHERAEET L, — AT KW
M, EEBEOMERD . FREEEZATRAH LA,

[EfREMIL.

[KIBENHEEEVEES R UHEEN“SEFNMORT . OF recently added. . . complexity A&4[1]
£ not a simple process 5| E X —HEEF“FN”, QEQH A Est kBT HETF MO RE R T RALE
W Sk a4 SR 7 A T MR B ATl B ARIE BT P ST, 2RBOER N A T AT,

[EARAERMYS M The wide use of smartphones # 5 Q) 4] just about everyone has a smartphone.
[BONERIDO ISR ERT B A2 — "k T RAT T IC & 45 A s 3L,

[L] @®So far, the main thing many large retailers
have done in response to all this is to open online stores,
so people will come to them directly rather than to
O Many are
having the same problem that newspapers have had. @

Amazon and its smaller online rivals®”,

Even if they get online traffic, they struggle to make
enough money online to compensate for® what they are
losing offline.

[M] @ A few seem to be making this work.
® Among large traditional retailers. Walmart recently
reported the best results. leading its stock price to surge,
while Macy's, Target, and Nordstrom’s dropped. @ Yet
Walmart's year-over-year” online sales only grew 7
percent, leading its CEO to lament (Z "), “Growth
here is too slow. " @ Part of the problem is that almost

two decades after Amazon filed” the one-click patent” ,

AR AL, F ERBEER W4 X
— P e £ B T ARk I A M, X
HAMN#GEAE RS AR ANTEES
BELARBIGELESTTFE. F
$REHBEITEM LT LB AL
Mg B, PP{ERETEEAT . &
4 LR RS ah 4R R RAN A T a9 4R %
e S FE,

— b A B AR R A AR X — A,
KA HERER P, ARDRENAH L
HREHERMB;A, . AHEBT K. B
b ta Mra a8 5] (B M) W Tk, A
W, &R R L4 A5 4R R A48k
RIEKT 7%, XL 6 FHATE Aol
“roBkART . HEosRAEET, £
ThBPHFT—TRLEHIE =T F

B EAEEMMFHERBARBT R
B, RIEM—AARLI 600 5 XLZHRAR
EHAITTERA, SETHHEEEMH W
FhRIAMFTEEE, LF—FaiREL
kA, RA 18U MEEMFT AR B,

the online retail shopping and buying experience is filled

with frictions”. EJ @ A recent study graded more than 600

Internet retailers on how easy it was for consumers to

shop. buy, and pay. @ Almost half of the sites didn’t get

a passing grade and only 18 percent got an A or B,

CATERSEANN -

................................ o

rival [ 'ravl] ». % 421 F f @file [rai] v 3%k (P

(@ compensate for sth A} fZ e Zgfeee e i Gpatent ['pettont] n, & A4, & FE H
(Dyear-over-year [ kb . 55 L S F] 4 48 5L ¥ ®friction [frikfon] n. (AZ A #) b % EH

(LIBNMBXBEAGTES AN IERA G BY AL B H"RERB R EWAERMETHRE". ©
& in response to all this 5l # X A B A ERELEHA RS ES EBHRLRGH R L E ALK, OO
& having. .. problem.struggle to. . . 3% M A BEX—BAH AL, SRBOERN . FHEEMATHARRR
HHEAEGEE AR,

[EfFEERMIL.

(MIBEHAREETEHELIBINEBEE " NIARE", ODEQ g ik F #4724 seem to be
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making this work. .. Yet... (this @45 L]# opening online stores) % “ 4 % 542 4 £ £ 8% = % & A A
G MEFEE", DEQEH Part of the problem ... 4748 [ B B *“ & & i 1k b fE 2 AR A W-]#l’?#fj B RS
FREAXAMNY(HATETREBHALLTHT), LRBOERA: (DAL ELTRAEAR LS00 4
WD EEREHAG N A HEL,

[E LA E L 136 # some twenty vears 332 @ & almost two decades, nearly halfl of the Internet retailers
at @ & Almost half of the sites(the sites 453 4 Internet retailers),

(BOXERIOOOAEHMBE—FEKREHH R RBRFUARMRAIIR"S 36 Mo L —5,

[N] @The turmoil” on the ground in physical retail is
the Census data. @ Unfortunately,
part of the explanation is that the Census retail data are

hard to square with”

unreliable. @ Our deep look into those data and their
preparation revealed serious problems, @ It seems likely
that Census simply misclassifies a large chunk” of online
sales. @It is certain that the Census procedures, which
lump® the online sales of major traditional retailers like
Walmart in with “non-store retailers” like food trucks. can
mask” major changes in individual retail categories. @ The
bureau could easily present their data in more useful ways,
but they have chosen not to.

[O] “ @ Despite the turmoil,
disappear any time soon. @ The big questions are which, if

brick and mortar won't

any, of the large traditional retailers will still be on the scene in
a decade or two because they have successfully reinvented
themselves, which new players will operate busy stores on
Main Streets and maybe even in shopping malls, and how the
shopping and buying experience will have changed in each retail
category. @ Investors shouldn’t write off” brick and mortar,
O Whether they should bet on the traditional players who run

those stores now is another matter. [ 1204 words]

EHREEG NG HEBRES A
vEELGHERS, THHSRAA
FAEL AN TR HERTE. &40
AR EHERLEE THGIENT BB
TT—REFENEME, RTFAvEES
S— koK LB S5 kT AR,
TAHEHR ACES GHRAEHRA
ROEFIZHETEHOEEHES
“EHEEEH A IR ER Y —
HETRBETERENEANT XTI,
EERR PG I X EALHER
M, A R A A,

REFBEZX DG, FHRE LN
MR, R EME, + 4%
—tFE(EAGE)MEL DAL E
EHBEMRS MR RAERBEMEE,
M AR EHEESE L E T
W B P 2 PR 4 B AR AR B A
RE LG ot BRI E £ L4
EL, BAFFEAFERE. 10N
T B R A ARk Y AT O 2
B EMGERESE XA —=F,

_____ ﬂﬁﬁﬁﬁﬁﬂﬁﬁ

§ A REE
) Dmask [ mask] v, i £ £
(write off 7t 3 . 3% 7

D turmoil ['tzzmon ] n. $4L, ) —;L

(Zsquare with sth %5« -+ a5, — )

@ chunk [tfank] n. 48 5 K 69 4 4 ﬂiﬂt "-

@lump [1amp] v. (~sth in with sth) 4« )5 (;:
ERTW -/

(N[O &2  SHER " LASEFSARK T , BEEKEGLATHES",

[INJERIAIZ[D]IBH SRS EGHHBRNFEEU A EFHEIRSH" LS RAEHBEHRN,
@ Z®@ 4 data are unreliable,those data. , . serious problems "F B X % “ 5k 48 5 4L 2 1, & R 45" "I — A AE
“AudEEHEAIR, DEDQE misclassifies. lump. . . in with. . . —>mask major changes. . . #® 7L % E 655
%%%m%&ﬁwiﬁméﬁﬁn%%wUﬁm;ﬁA&?}%) LRZLERA. Ao S Fime
W7 X AR,

[EfiEEMIL.

[O]BpEmEEEH " TEFErRSRER T, EEAFEE AR E", Dk 447 Despite.
any time soon & & b B AN, ik SRR 4 B E .2, @4 The big questions are. . . in a decade or twa ¥4 * [
AMER GG XEEAEFFTERAEBAR, QU& A Tl LA K R, J—ﬁﬁ B —HAMmAE
HER AR EEHNGERETFLAREBGA DL, SBBEOEED . (DEEREEFTELRA (D4

.won't, , .
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RECTFTAEEN AKX,

[EARIENL)I3 # will be here to stay A @ 5 D4 won't disappear.

[ZOXEEIDH AR EAREERLRERT"E 43 Mbw LA,
PR LT

36, EH—TRERRE,FEL FFECHFEN - +5, B HNEEEFTNIAENEREBEBREHE
BRI,

[(BFER] [(M]I[HER] (MEOONMBENTELZREFTRFGBEEFTHRABEALTMEA.©H A
BiFESEREFHEREHRELEFR, £46(CIHOORFLETHAWNEIKRMNEECAH 20 250 &, ¥8XH4 2
FE e i A AR AL et ) B ah ke b L af TR &4 R A& WA s . £ P fail to receive satisfactory feedback *t &
didn't get a passing grade.

V. AUENEETREBENEASEHAEEMES ., UUBEHFHNEEER,

[(BER][(GI[HM] (GlRrOAHE“ERTE L ERFAMHTHEERA . ALK A& AHEM L
WA e T R”. Q6 BB R e) E LS WA T4 EHNIMFAAFA MR T L)X EHBE R L EHAA
X", KUARAHHAEH A, L P integrate Internet technologies with conventional retailing # &
using the new technologies to innovate just about everything stores doCGIHF#fH R 5 B X 445 = M HIL KK
Il AR,

B REAOESETHFEMUAETR, TESEARMNNFE T,

[FR]1[p] W8] [(D]aOa 24 LA o856 S Rok 6 kA T4 KR WHEH Gs thriving) , D4
ik F K E A (D 4 (despite,suggest otherwise) MIFH M BT THRE T4 MAHEMT R, TRLEXAZFHH A
28903 #4835, L P the value of physical retail's stocks. . . dropping #F & sinking stocks.

N EBRMERNFEEMTEFHRNTFE ABGHPFERELZAE,

[(BR]I[] [(HW] (1ROHEXZEMFLN NI L (AR LEFELHTRL”, QLD 5
BT R T EAREEL A LEXEFL". QOO M ARBHLAAMNGHE T ZRA S THEER
ey Pomik B, T KM A AT A B L9l £ 45 . £ P didn't take place as quickly as widely anticipated
EH AR AT S L EH A6 % £,

0. Gt HIERBE, THEHENSETE VMR,

[BEE]I[C] [(BR][CIrOa3IMADEERHB" AW EREERSE EE ST 92.3%7, M2
i% o) 09 F] 3L 4k3E . X made up 5 accounted for B 3L,

. A EEEET RN, PERDESE ENETALEIN AT TRERE —XER,

[(FER][(H] (BR] [(HROH ek 4ok FTHAR RAMEE)  HEE R (2 FRAEE B4
PRAFHEERNARER, Ot mab A AN EBRS A LA THRRBGOA T, TRAERLAABRSA L
ST B g RAAAFHRTR WAz 6 o F KR L AL 5 49 A 224, 3L P may prove to be a big
concern JE # i} ik more than—=Not to mention Ff 416 # 1% 4§ |

2. HEEMSFERN, TETEHHASTUNEORAT,

[(ZFRI[F] [(HR] [FlaOa 8+ LM ERMAFREH R EREE”, Q@ 6) 4 ik X — 7 B 4o 47
KM A EZBEMAS MK S (EREROERXIDAXME AR FAETRTERRFORE", KMAN =R
Z MR s S 45, L faith. . . was strengthened 2 5 confidence. . . increased( % £ 30 A4 3) .

B EEOIREETENTIERS EHFENSFEHASIK—EHE,

[(Z#XR]1[0] (@] [0O]ROOEHFEEEF RN RRELAH G 2XL2L LEE", &4[A]
B4 b4t turmoil 5K ERE /A ELETHELEFTENEXR T &, XMA L0 AL LT £ A0
HITHRALAE,

MU HEEELZTFHNE, XUTEHEETVREBSERNHRNGIE,

[FR]I[A] [(HR] [AJRCOOOREE LKA F LM ERRAAREZH LA, FHREE
PRAZANER.QOHIN"ELXATEHER" T —HEmUHN, AMANOEIOH AEG I HIMIE,
3 With #= is. . . taking down #EAILEZBERM /E X\ S LA TE G H o,

45, BREFIWN zEAEEHAESEFIELNSESEFLEEME S,

[(HFR][K] [(WR] (KIROaHEmEE AL R EL T, O 0“F i F A RAT A
T VAR o e e T AR JE A ) JE | EARJE o AR E Z R BT ok B L b T e A AR FALEY S 2 e R
GERTEHARERD AL XM AEOMIERT,
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Section C

Passage One EEEEAIXTFALET
 —REAH
iR : The Guardian{ 3R )2016, 10, 19 3L % Stephen Hawking: Al will be ‘either best or worst thing’ for
humanity (FE & AT AR KRB TRARFG, LTHARBGF ), WM. FL2FF 445 LCFIFHR AL LS

EAINALGBERM  FERIILENHARRATRIGL RN, REMHFHATLLE(P—FE=
BO)—LCFl 24406 (FwE) Al L HANE (B AR —HBAR(BMEF AF(H <),

S ERAHRAERR

T ® Professor Stephen Hawking has warned that 25 - Zﬁﬁ'ﬁ&f%ﬁ.,@]iﬁﬁ
the creation of powerful artificial intelligence (Al) will be KOATHRADFAALS £ b
“either the best, or the worst thing, ever to happen to PLE AT, RA R F, 5 24
humanity” ”. and © praised the creation of an academic *“*ﬁj’f”f%***ﬁ*"***“
institute dedicated to” researching the future of intelligence T T 5t 4, AR 3 KA 8 L
as “crucial to the future of our civilisation and our species”, AERMEABHOAREXERY,

CALERSREAN - o/

(Dhumanity [ hjuo'meenit] n. A % g (@ blessing [ 'blest) | n. L. ¥ F (46 1)
@be dedicated to 3 A F/#k & F e S| § @in the making & & P £ H R F (16 M)
- BB -

F—EZZRAXEE KBS ,BEELE LCFI FHEAIL FHRH,

FHBERESEE B ALEBHE HES, WAL LCFI FLLEH,

AL gk 4] B L 2R Professor Stephen Hawking has warned. . . and praised. . . A /52038 5 4 5] 5] 8 F 4
BTV fe AR

WEIEHESHR AL E HES, EIP ML H will be “either...or...” 29 ATH L RAXZ X
% (the best thing), #9 3 A %2 X % (the worst thing) , 24 warned — @ T E 42 FLE#,

WE2RARTHANTHZE . —RETAREREEMNNMB IR, praise...as... #H5] HF
B IEMAN FHE N A RL AR EZAENHOARBEXL TR, . L FALGIE,

[BARIIELOE T A EEEBERAB AL A TSR AAKXZ KX (the worst thing) , T LI A
FHEARBRGFAMM A REmE  AEBEX—HBAL,

46. What did Stephen Hawking think of artificial intelligence? | 46, %3 - E4 WA LSS @B 5?2

A) Tt would be vital to the progress of human civilisation. A EMAEIANREF R A TR,
B) It might be a blessing or a disaster in the making. B) B T fk A& JE A A F 69 AR 3 5% A,
C) It might present challenges as well as opportunities. C) & 7T HE BLAF A HLB LA R PLik,

D) It would be a significant expansion of human intelligence. DENeRERBEALEED,
[HEEAM] AMEFF L2 Al 89 F %, & Hawking, artificial intelligence # 12 £ § — H (Stephen
Hawking. .. Al will be...).
[HEER]IB), ¥ABEFLLELAINLAALALRZHOF XL RMOF".BH S E. in the
making (£ B P, £ & P) A EL P will be( & & I ,a blessing or a disaster 3 & X % either the best, or

the worst thing.
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[(HEBRTFRIAGE —BEELU LG RAREETARNBATALLUEATZ "M A A ATIERTA
EXMEXTE”, CHE—BELBR T AIG“ERPR(BLRAERAGEFR B2 RFZ R L) it
AYHFIARMBE K FA) L F AMBRIE" R ERAEEAAN P ESL X TFALAT". DRFE
ZHQOEAEOTHRHEN L. LiE i S H 40160 X IEH AL 38 K o T 6 2 B AF T sk " o 4 4“5 £ by
B Al RFRAALGT A,

[(REEBIAMFEF LT AINOEAEEZ, SHLEEHTHARET, AN TENTFOELHK Al A
# % 2 will be “either the best, or the worst thing” ® 4tk AT H G B TR Y G, RAAEZZ K F
VS AAERZ R BHEEEFOEEMRIMERRFRGMNA XA TR E LB H 2 Al
SBEALZ AR FHALEZ X E" MAmHE B EH, FI MEHEFEF LWL, 4T A BMIRIE,

I ® Hawking was speaking at the opening of the EARAEAMATHERKRER
Leverhulme Centre for the Future of Intelligence (LCFI) at kAP C(LCFD A RN EX 69 £
Cambridge University, a multi-disciplinary institute” that # i, LCFI & — A% FAHMH . &
will attempt to tackle some of the open-ended questions” ATHE AR A BT FH
raised by the rapid pace of development in Al research. e FAXPM, “KMET T8
E I @“We spend a great deal of time studying history.” f‘-‘_l AHFRAE,TEEMNI,2EER
WA KBS EBEGH L, AL,
of stupidity. @ So it's a welcome change that people are Amﬂ“ﬁﬁ'ﬁ%%#ﬁgﬁ**’tﬂ*
studying instead the future of intelligence. ” TEHEL”

Hawking said, “which, let’s face it”, is mostly the history

Eij
™
i
w
r
w*
I
2%
L\

(D multi-disciplinary institute 35 5 £} 8t 7 AL 43 § @let’s face it ik FH A & &t F % on v % EGLe
(@ open-ended questions (R A # & % % 49) 7 38 X F1 40 rh/‘
cwmaw

ERERESHMEERG LCFI A RRETEARVTEXHE— N XEH L "B “HRRE",

OESIHLCFI N BETFE, : FTLWE4L LA T 4 “LCFI HF 3% X" (an academic institute 3§
LCFD) ; Fl 4£4%& a multi-disciplinary institute. . . f## LCFl1 89 F (B F A AMH R ZF G (A K2 AIBR
bR AR LR AKX, & F open-ended A H R AW, AHE L EH”. 87 LCFI 8 T #k
R AR E S FRE AR EIRL.

QOAMRBEL HTHEH LCFI BRI, So 7% 4 B REH . K A2 K F ot WAy AR A LS
T EREAHSAREN AR LERFAFAERG AR R L LCFD A —# T E 43 L. history VS
future & instead & BF @KL WE THEA L > AL AR, @& iEAE let's face it (A T 5| 4 A
ABEHETIRS ' RETHETH AL AN EE ;@8 ¥ 6 it's a welcome change. . . ¥ # 31" 4 &)
HRARTSRT.,

[B&BIEID S *F LCF1 #9448 £ A 3@ @ & F 4 49 4% 45 #4841 . D 4 w4 multi-disciplinary ,open-ended
questions 3% LCFI A & & $AFH LAl LR XA PHAEZRG BEL LGP . TRKLEX
B, QOHEEA T RHFIFE MR LS4 GALRERAGRFL G TEEAL,

47. What did Hawking say about the creation of the LCFI1? 47. EEXEIE LCFI BAF%X?

A) It would accelerate the progress of Al research. A Edmik ATSFR &SR .

B) It would mark a step forward in the Al industry, Bye#trdds Al Zhd izt T —+F,

C) It was extremely important to the destiny of humankind. | O Ed AL GEH A T2,

D) It was an achievement of multi-disciplinary collaboration, | D)€ £ #5 FH&4E 6 R R,

[(HBERMEIAMEEF T 224 2 LCF1 #9& #%. W Hawking,LCFI £ 1% £ § — . =& (Hawking ... the

creation of an academic institute, ., LCFD
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[(BEER]C), HHRELUDHCUE-ARA THLARFENF KA LCFD 7l 3 o A % LW
FAEWHOARELTR, Pt —FHREICFIATHATRG AR, XA A THEHEL, TR
C E#A4INES2WE.,

CHERR FHIA 4558 =D& LCFT 89 7 § Mk AT SF 50 &b SR P o 9069 F 340 b 39 8 COR 4 iR 45 4] AL
KRG THRITEHB At ATARZ R, BEEAlI FL"ERG . L PHARE, DREF_OHHMEF
FULCF1 A8 F4 /A REFHALFTAAELNLLCFI A 2 /MFHAEHRRT,

[(REBBIAMEET L4 LCFI oAk AERAZAE®: 1. 2Fig Ty A4EFH 2. 255 F ooy )

FEIFE W e r (K2 S %), LR kA . FEEIARHH —E an academic institute 35 LCFL, 0] jR &
M 4B & 2 A 48 9% F) crucial to the future of our civilisation and our species 4f 3] £ % (C ¥ extremely
important to the destiny of humankind 5 3 F] s0) ;44 T 4R 38 5§ — 8 @ O &) T AR R 7 & 84 31 £) ) 43 3 4= KK
(LCFIRAHEME AN TERRE > FALEX TR ;B THYE LS AMHAFE . BT U
FryXfedgaicare Al Zlhfiutheg s B THRAEZNIALGE , Am4 B.D,#k O,

48, What did Hawking say was a welcome change in Al rescarch? | 48. ES A AR Al AT h AT E T2
A) The shift of research focus from the past to the future. AVt E s Hibdm AR,

B) The shilt of research from theory to implementation. B) A 50 A 22 2 56 o) 9 8%,

() The greater emphasis on the negative impact of Al C) & sl Al 65 fi @,

D) The increasing awarl:nu—ss of mankind's past stupidity. D) AN AL et R P ARt H 6B &,

[(FAHEM AN EEFEF L2 AISFRL O EE", W a welcome change in Al research £ 4% £ % —ft £,

[MEBER]A). F_EARBOPELEE XANETREFRNALAE 2K BHH LR BEN. A
AMAESEDTFLERGARRA—ATESHT, TR ARSELUE G EHHBIE,

LHEBR FHRIB o an 3k Al st TR MLV 2i% th B LR A5 LAl FE R B i R S 4 d) TR,
CHE—BRFRELELAMAZ AIAM WMo Bl A Emkid Al A @A TEEAL” (2 —F 1
AHAEMEF TR FRE.AETELZT®R, DHE_BRABOTHTLIADAELN £ A B &M, AR
EFLFARRAR-ATEART"ERAAIFRLCEARINALA L ARG PTAFBHRA AR, E
BINAEXRTEGHELT”,

(REBHEIAUESFLAMRBGOAIFLOTES L, FATHTLEABBAR —RAY itsa
welcome change that. .. P A & M % people are studying instead the future of intelligence, 3 # 4 % /& ¢4 £
EECE ARG KRR M B M instead RIL AR AE so KILW“EHR"E A L &, 4 spend a great deal of
time. .. let's face it. . . stupidity ERI M TN R EZ L “FAHEL"UAF4+ S LT L AR MM AT L E. TH
HERAXEL LR KEARAL",

Il ® While the world-renowned” physicist has often BRI ALY E L AT Rt
been cautious about Al. ™ raising® concerns that humanity Al BFHERSE , RBAMAZA
could be the architect of ' its own destruction il it creates a EhEE R AT SR EHRAR
super-intelligence with a will of its own, he was also quick” ﬁﬁ.&'ﬁl’f@.-%ﬁﬁ'iﬂ; BLHBR", 2bb
to highlight the positives” that Al research can bring. @ HMBRRET Al LGP RGO RAF
“The potential benefits of creating intelligence are huge,” @, ‘Rl AERARE K8,”
he said. ®“We cannot predict what we might achieve when il “HANREF e S R KRR
our own minds are amplified” by Al. @ Perhaps with the Alﬁkﬂf]‘ﬁ'.ﬂ:ﬁ%-ﬁﬁ.ﬁﬂ&ﬁ., ﬁ‘ﬁ'
tools of this new technological revolution, we will be able to BBy LGB A Aoy TR, K4S
undo” some of the damage done to the natural world by the ﬁ#'h#&';#—'ljk*%_ﬁ
AR AR — IR, f LAAMNF
RS RBELFEREAHRE TR, &M
AEG G T RBHRER LML, MR
creating Al could be the biggest event in the history of our Ei’ﬁ‘%ﬂiﬁ&l AT T e R A % A
, * ERAFT KRG FH,

last one—industrialisation. @ And surely we will aim to”
finally eradicate” disease and poverty. @ And every aspect

of our lives will be transformed. @ In short. success in

civilisation, ’



cRALCERSRASMN -

©amplify ['emplifar | o, 4k k5 3%
(Dundo [an'dw:] v. 4 B, Bk

(®aim to do sth A £/ 5 FH LT
@eradicate [1'reedikent | v, M. i R

(D world-renowned & f % £ 45

Draise [reiz]| v, 2,4 & A&

(Dthe architect of sth 3 3 69 €] 3% & / 4F & &
@quick [kwik] a. #CHL 6, BLiL el

@ positive [ 'pozativ | n, AL @ L5

AP AR

E-REMNTAESRUN“"AIEX#EE",

OREAR. ELESMRER T AIFSNESRMNARAE, &9 £4 0L While. .. , he was also, ., i aid
FEETX—#HAr3 HALHEH, TEODE AR AS, 8 hE e Al #9428/ % 4 cautious
about.raising concerns # 8324 & A ; that A &) 99 & J2 06 Hr R AICLAA S ELNABAE ) T
AL ARGBR, BEXOHMRE TS E . LA AIFRLT R SHFL.

QEQANEES|BEFERESNA.

QREER D& Al BERME X, #IH 8. .. are huge AR A ARAFEEAE,

QEDFR Al BEERAL,

QAUBFELM“BRMNEZEZTM AL L AXBNBHLARR"#TREAIRELTRTE, HENEER
#LIAE &, when our own minds are amplified by Al 38 Al K. AA TA R KR /A id A R4 4k,

@G ® AL Perhaps. . . And surely. , . And every aspect, .. R iE N @i, R Al L EAMESH RN
WFhb ML LS AR RFR - RERFPT T T RAZEFT LTI HU,

@A In short 5| H B EFE . RTHEEH AIFATERARZHAE FRERAEH, the biggest event in
the history of our civilisation # A 5% A ARM & T ds sk R dlib h ATRTHRAARZAF,

[BEERIEYT B 48R ulE A Al T A A £ Z KM (the worst thing; humanity could be the
architect of its own destruction): 4L 7T f& 52 A % X % (the best thing; success in creating Al could be the
biggest event in the history of our civilisation); % —FE EABHW — AT, H =B ELRPS—F Tk, ™
$ B R LCFIRATA BTSN X EFRALTEXRNREAME AL AIFZAAH TALSG T @

% B (crucial to the [uture of our civilisation and our species;a welcome change) .

49. What concerns did Hawking raise about AI? 49. XF AL EERH THARMNER?

A) Tt may exceed human intelligence sooner or later, | A)€ TH R FLMMA LY ),

B) It may ultimately over-amplify the human mind. B)E Thaf e aid A KA L6 XA,

C) Super-intelligence may cause its own destruction. | C)BEBA TR A T3 A F 698K,

D) Super-intelligence may eventually ruin mankind. DIRAFRTRRESHRAE,

(R ]ARE & E 2T Al 4942th, BMF X 42833 raise. . . concerns, Hawking Al TR EHR=ZBDY.

[HEERID). FEBOHHN TR ALGEZE R AN ASELNRATE RTHRLGH S
B ey R, D 44 43 8 cruin mankind & & humanity. . . its own destruction,

[HBEFHRIAGFZBOOBE AL TRAG S HBAF R P HAl TRORBALF A" . 2E L
RO RRAIFNRAA SR MAATHALGHA(ATLABALEN BXAL), BAAF=ZADY
FHh A2 EMNAET o B KA KR AL AKE ARFAA AR RV GL AT HRARKE"F R E
sk, dE4uik, C 45 % = F5 D4 the architect of its own destruction #9 -4 X * A (Ll B AF ) TR L AR
RE"WMBABAFETRELARRT”,

(RERRIAMEEAHNEMHE L, BEAXRIERR LT/ KREHE LD L AR
fEd b AR Gts, . it .. its) FT4E, A EF B T . H —4 its = it 3 = 3E humanity(AE) . H =4
its M B 4% super-intelligence(A B A7 i /AD it mBA Mg M X A . A RSB (A A T ERGBEFRMATES
ARXT,




N @ Huw Price, the centre’s academic director and the L_CFI ﬁ#*iﬁ:.ﬁ]ﬂ‘k#(x
Bertrand Russell professor of philosophy at  Cambridge AL EREFIGT Y EHEHN
University, where Hawking is also an academic, said that the --Q-x..ﬁ-iﬁc,'? 'uﬁﬂ.iw’ﬁ‘ﬂaﬁ
centre came about” partially as a result of” the university's T@‘]ﬁ-k#ﬁﬁ.ﬁ-ﬂ.&ﬂfﬁ P,
Centre for Existential’ Risk. @ That institute examined a EMAM T A A L@ E K
wider range of " potential problems for humanity., while the By £ M, m LCFI X 2% 8
LCFI has a narrow focus” . BE. -

CATERSRAN -

D come about % £, & £ 5 FAEHGT TG A

@as a result of 1F et 28 F S} @Da wide range of X j& [F 47 ;3F $ &4 R [l 49

@existential [iega'stenfal] a. % FA LA L£H;BE § Gfocos ['fovkos]| n. (GE& tMEF ) f o, &6
BB .

FHUENELCFI EAH - ERGFEFEXLOWE LCFIRYBE“ QA A ¥NEERRTFRFL"H
fBIL(ED:LCF1 XF Al B AR EFRE"),

OfEH LCFI LI MM A RE  £FRBRBIE P (A{BI). came about partially as a result of. .. &
AR R LR 7 LCFl 69 2 FALAERE,

QREHFANEANEN - BHEXFALTRAHEEQE, AREEAZEEE I, That institute = 45 k&) 6
“ A& B W50 P 0 7 s potential problems for humanity 3% # 4 & Fl £ 72 % & ;a wider range VS a narrow focus
B Z R . £ EEEARRALCFIREE T AIARA T ROAX L GM,

[REMBIZIA £ #F Centre for Existential Risk #f 52 #2 & f& 4 % € 2. Existential Risk(existential % 3
“XTAXEAENSDEFDEH potential problems for humanity 8% F A £ & o9 # £ ", 4 T D
@ € R EZ 4 . Centre for Existential Risk AR 2 £ FPAL A TR E B E N (BT EH KFE),
AT 69 LR B Rtk AR B A oL B R 5 — A F TTHLM, B 8308 2 LCFI,

V| @ Al pioneer Margaret Boden, professor of | | Al &3 HE LMK FikdoftF 4k
cognitive science at the University of Sussex, praised the 0 A A . ﬁ’ﬁ'#&‘ THEFHRRFN
progress of such discussions. @ As recently as” 2009, she i, ﬁ.ﬁﬂ;,ﬁli‘]*‘iﬂ'ﬁ@ 2009 4, iX
said, the topic wasn't taken seriously” . cven among Al ; "“E‘ﬁ’iﬁ:ﬁf‘ *ﬁtﬂ.ﬁ.*‘-; Bpi% £ AL #F
researchers. @Al is hugely exciting.” she said, “but it RAE PO, “ALIEFA4ARS "
has limitations. which present grave dangers given” B RA R B PR, R A A A At b
uncritical® use. ” b ”lﬁ'é'%*}‘ iﬁa&‘w\”

 RACERSBASH -

(Das recently as, .. 4R A B 6900 ee §  Dgiven ['given] prep. (F TR M2, HE
(@ take sth seriously / #f 354 & Jr 4 5 @uncritical [ an'keitikal | a. 7R An bt $) 89 F Ao 5 5] 89

CERAW .

FSHRNEAIERBEMS - HBE LCFI AR AL _EAIHIE 2 AL B, EHE ML RE
(%4 LCFI &3L),

ORAIEHHEZERET Al Wit BL4R B9 i 45 (LCFI BRI KB RN ). praised. .. such discussions (such
discussions B 4§ _E & potential problems for humanity) £ FRA2 £ 4 LCFI 2, B A LCFIR AT 8 5 F
B AL R 6] 8 " 6 47 57 3%

QOAFRAHENME,

QmRE ALHE RSB R JLE BT AL KUBS (5) 80 #F 5% ok # A R X 65 (104 LCFI R T80 A1 R
FiE) SR EM) o As recently as 2009 32 # 3k ££ R A 2 37 ; the topic @ 4§ such discussions: even among Al
researchers 3% AT 7 AT KU 9] 2 69 2wk 3K BF R AL 69 AL A A JL aF 4 .
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QAREEN Al MR EEO L EM., & F % but BALF . £ RE Al 89 E X # & Chugely
exciting) . /5 # £ Al 69 % 4% £ it (limitations) . which A &) ¥4, ., given(given 4E 4~ 5| F £ HKE,. E AL
e B TR R R R e B R Ao A M4k A AlCuncritical use) , o049 R & E L (grave
dangers) .

[REMIKYF —F AR ERME RANEAFHEATL b o 2425 K5 Al LB AL LCF1 F R %
AL L6 S R AT R TG WF—LCFI MM T g —— AERRGE"ZE L],

VI @ The academic community is not alone in warning *ﬂkﬁiﬁ-#**ﬁ%ﬂk‘m Al
about the potential dangers of Al as well as the potential ﬁﬂ*ﬁﬁ%&ﬂ-ﬁﬁ.&. AT
benefits. ©/@ A number of pioneers from the technology ﬁ'&-‘&‘kﬂﬁ%(-ﬁ-?i*ﬁﬁi%
industry, most famously the entrepreneur” Elon Musk, have &iiﬁ&o %ﬁ'ﬁ,)&.&ﬁﬁﬂﬁﬂ’
also expressed their concerns about the damage that a super- A AL T AT A R P R 69 4R F R4
intelligent Al could do to® humanity. [425 words] ?33'%#.

ABEINEEHMERTAHbE AINEERIEATER,

DAIFEEXEHRNERFEENT Al ¥, The academic community 3§ £ 0 F & 3% 3 A7 1 5 574K
F 0% KB, warning about... &% Lo &84 Al ¢ # £ %", not alone in doing sth & 4 “Jf &
A RH e HMEFT G T LA AR £ ARk,

QailmEHHEFHEESER Al WX, A number of pioneers from the technology. .. have also
expressed their concerns. .. B & E & The academic community is not alone in warning, #& 1 #H3Jf &9 X A 42
Wz Bd L3k % 2% 5l ; most famously. .. F]ERE P F 4 £ AWK FE « 4 A7 L ; the damage that a super-
intelligent Al could do to humanity 3§ & Al i & & .

[BEEREIALEANTAATEXLE VA Ads not alone in...Balso... %#H (R ABT EF.BALMK
T R AE 6 )4k &£ 35 “ A T (the technology industry) "L £ ik T fo " F KR/ — £ A Bt ik A A (The
academic community) "4 ] 49 42 5E

mEmm - o/
50. What do we learn about some entrepreneurs from the | 50, X TR T — & 4K, RN AIHH
technology industry? HLER?

A) They are much influenced by the academic community. | A) AT & 5 KR ah Hah .

B) They are most likely to benefit from Al development. | BMEAI A THA Al LR P&,

C) They share the same concerns about Al as academics, | O)# F Al M5 F AR AL H R A o524k,

D) They believe they can keep Al under human control. D) A1 4845 e A *T A4k Al & dE FAE,

[(HAEEMIAMEEZHHER L L RHMASE L, M F X5 entreprencurs, technology industry &
EERK,

[SEERIC), KBt RAFRRAESRAAN AL 6 SR & 4 FHEAT L) — L IRAH
(Bl 2oL REE - SHADLLHRAFRAIOBEARRRET 2K, CHELE,

[HEBRFIRIA WREELHERA— L2 R FRARARHGREEH T LLETRLFRAR
et ML P HF AR T Hh, BARFERAIARSHB AT FRTERH LA AT, L
PHARAE, DEARELHIARLLELE AI A BEAREFALBHBEALARANFL B ELLE
Tkik AT RBLE A LI H”,

[(BERRIAMESIFENY, BEAARATALBERAH ARG LA . GARAHHEH LI A s
not alone in. .. Balso, .. (RN AMTEF.BELMTEAMHOF) ToEEFEN E"F LI (The academic
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community) " Fr“ 4+ H R (the technology industry)” 45 # F) 2 4k ; F#4& warning about. . . AL . . expressed their
concerns about. ., Al .. T =& L@l = 4 & T3 Al 493=2 087,

Passage Two ZFE ARV ARAANFEEHEK

SR :NPRCE B 2 3t #6 % 42016, 11, 12 L ¥ For Startups Marketing To Seniors, A Novel Ideas
Move In With Them (¢ ##F A A E oG] 28 kL. A H T 25 M EFo B, FH.Brookdale
AR B M AR AR D G AEAL R R % R, BREE . H LT B A L35 M ¥ Brookdale £ M B .
W SOl GNP B — ) AR BB S Sentab W41 A S HREFHTAE
it 3F 4 1 E (8 “Sentab A SIANEAR T B MERL > S RO EF X -5 5% — 0 P B> %
HRBARA P FRME B> S FAEANE S S, RAEER D 50,

I @ The market for products designed specifically” for EEAENER T REHEL
older adults could reach $ 30 billion by next year, and startups 300 10 % 7, 4 s An 4] 2 4] ‘Eﬂi‘g
(1 4] 22 3]) want in on the action, @What they sometimes lack Ebomdk, D eNAnisad
is feedback from the people who they hope will use their M*#mgﬁ}l :"?E?Lﬁo TA£8
products. @ So Brookdale, the country's largest owner of ilﬂi#.ﬁéﬁ ikﬁﬁ'ﬁﬁ)\ Brookdale

— B CR B 8K — o A s B
o 4] b FA A ADMEILK , BAk K B R AT
S N S VB

retirement  communitiess  has  been inviting a few select”

entrepreneurs” just to move in for a few days, show off their

products and hear what the residents have to say.

specifically [spa'sifikli] ad, 4% 3,5 13 § entrepreneur [ ontropra'na:] n, 44k % 4] &b
@select [sa'lekt | a. Hkik oy 4rik oy gﬁ @senior ['sitnia] n, EF A, K # (51 M)

So Brookdale, the country’s largest owner of retirement communities, has been inviting a few select
entrepreneurs just to move in for a few days, show off their products and hear what the residents have to say.

| the country’s largest owner of retirement communities] Iﬁr a few days
[l fir it AR
Y Y
So Brookdale has been inviting a few select entrepreneurs  just to move in, show off... and hear... say.
Wili - ik i il ML
> iEH b

F—RSINEE: ZFE ARV 27 Z %\ Brookdale IR A K™ R K 1%,

DOAHBEER VLA AREZEFRTHPIB—KE SARZBARS,

OREHNNLAASBREE . ZERALTHA M, $ 30 billion by next year # oy B £ i # i¥ $£ 49 and 1§
VAR An €] 2 8] Tk 4~ R Ve R A% T oA 1 0 A B A 300 1L £ AT,

ORIEUHMAFAFEBEE . BARBAR, £i5M 4 What they sometimes lack + $] i &) X_jd) 4& 4% 38
tH— A 3% 15 S AT S B B R s " 5 M) startups want* AT AL T T K B SUATRE L A AT AR e e s I 4l
A1V B AP S B eeeeee s AN 3] A0 ) 2 3] 2 B AK S MY B2 BB R . 7 S0 AR, the people who they hope will use their
products® i #§ &4 A WA = S g AT Rp ek E A",

QDASIHEXZLEH VLT FLER KB KK 2 7 Brookdale i§ 5 £ & S EREIVE & PN
R, has been inviting vA L4 TR SEAT S RO A 6) L IRIA“ D0 4] 2 8] % ik ANAE R RAL R KRR AR X —
FHAGMAAFHYQACGRAY A A ARLE LAY, afew select &9 Brookdale it — 7 B % 8 Eo
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5 B A0 o0 A G AR Y 8 2 A B e ik 69 (45 & Brookdale &3 #9) LR 23], B R E X just to
move in. .. show off. .. and hear... E W4 and #H i 6“ KB K F"ELE F 0% £ hear. .. “FIAE P GR AR
E)eh & LHLE”, LA 4 feedback from the people. .. #& 3L, EAFH4—F F" £ 5. largest b % Brookdale
ARE K M ARG HoahERE MEsL L Esh i ARiE,

51. What does the passage say about the startups? 51 XFHRILA,RLHTH4A?

A) They never lose time in upgrading products for seniors, | A) AT RIS £ FAFE FHFi @i et,

B) They want to have a share of the seniors’ goods market. | B) e LA X FA RN TH T 5 —4H %,

C) They invite seniors to their companies to try their products. | C) il i EF A e 3 4R &~ 30,

D) They try to profit from promoting digital products to seniors. | D)4 A1X B A £ F A 4580 F F Bl dE4) |
[FHATM] AMESind] N5 e40 ¢ FEm ARIEH T £ 429 startups 41 £ % — D@ & (startups

want, .. What they sometimes lack is...) .

[(MEER]IB), LHHME . LFANSTHIME K, 4] 23 L2 A L5 KL 4 54 £ (want in on the
action) . # B E#

[HBRFIR] A 5QQa el na Lt EXE AN T H 5 AL, 42K 0 K 5 B 48 E 2 = 569 LK
Frie et BAZFAMN TRt REAT g, CHOH TRAMEBERARE T ERH"E Y A lF £ F A&
2K EERT, DREO)"BAEZEFANLTHIARE 5O AHF AR T & HAMD KRG L
(show off ER“FEF"ME BRI "L LGN KBRMEF A AR, L F 20" FEKL,

[REEBEE] KA &2t f A& want in on the action 89, 2 4 4 £ F L8 LT 48 (44 Bh 1% 4899 1§
B Bk FRE) Mt A, ¥ 4579 and/So .ty B A0K 7 want/lack(“ER R AR AR R L) A sk
&) &, What they sometimes lack is. . . ( 35 M 8“1 P S B b9 58 oo " i — 5T 3298 & ok B7 B I0 o R 0% 55 3L
T4 A 14 23] want in on the action FEAHBAERMNEZF N L TH ML (and B DY FH & H AR £
B) ./ Brookdale # i 3 X ik it 2 #1742 8] 49 /= & B4R % K (So i DD 4) 1] B R X B), AR 4 22 i s
"M BEERKXTHPA R, RE TACRESRRhHAEE AR EHBE (RS REEA—
i 2.3k) ,Brookdale W] it £ iX — % K &) 4] db T th AE 7 — 35 L .

‘t.SZ. Some entrepreneurs have been invited to Brookdale 52. B84 R Brookdale .
0 —

A) have an interview with potential customers A) & M R R AT R F

B) conduct a survey of retirement communities B) atiB R4t K #4780 &

C) collect residents’ feedback on their products COHMCEEAE P 2 3 & ob oY RUER

D) show senior residents how to use IT products D&aEFEP ETwTER IT &8

[#EAEEAL] A##47) Brookdale i 3 4] d 5 3 ) 45, 38 3 F £ 5219 entrepreneurs #= Brookdale &
15 & F — @ 4 (Brookdale, . . entreprencurs) ,

[SiEER] C)o 41445 H ,Brookdale ## Y 8 L F AL S K, G142 F BT = % B2 4e {6
T PP S R, C B,

[HEBRFHE] A F potential customers™# f£ Al %" % % 3L F @ & the people who they hope will use their
products, Bp45“ £ HF A7 42 interview" £ 35 "5 &) £ show off. .. and hear. .. F &g A TR & H" 400,
H 5 TF LHF P Sentab 23] 4L K 45 230 F /5 EAEM vA SR F X RIS 8940E R A, B A58k #6938
xR EFACGHEROE " TRALFHAR”, DFAFAR"H BN KRS HAK" Ew AL £
FAERT, AR FRTEAACIT P,

(RGBE] AMERESH KL WM, SREBEATFHPGE X EEH, T KA invite to 5 RLIKFF
A NE M4 E AR to move in. .. show off. .. and hear. .. = A3 5] 15 35 30 33 BT #9 %, 69 033 R 2 &, iE 36 &
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Poand A @ EHRAMEHEZ E HEFSEE hear what, .. say" TR ZF/FERL" AL ML AT " BEREKRE
EMBTH EE—F 2L TEHEZ FRh" T EHAAA C,

Il ®That's what brought Dayle Rodriguez, 28, all TR 28 A E Y - FREZHEMN
the way from England to the dining room of Brookdale FE AR E — 33 AT 4R Ao of) 48 R T N Fe 4 by
South Bay in Torrance, California. @ Rodriguez is the Brookdale 15 AR F T 6 RE., F4£ 2
community and marketing manager for a company called Wi R —F & A Sentab #92 3] 494 K &
Sentab. 1@ The startup’'s product. SentabTV, enables R, X EmE a8 A8 SentabTV
older adults who may not be comfortable with computers S CAGEAR R BEOR AE TR A R R A
to access’ email, video chat and social media using just ARAL A 35 & AL AL Fw ik b2 3 3 AR MK b o

their televisions and a remote control”" AL I R Ao 17 P R,

I “It’s nothing new, it’s nothing too complicated “EARHH FRALSE LRAR,
and it's natural because lots of people have TV remotes,” AREAMACHAERLE,"F R IHNMN
says Rodriguez. Lk,

(Daccess [ 'ekses | v. A 8,35 P ; LT g @ cater to i#h Lo 89 F i 4 (53 M)
(Ziremote control i% 3% % §

The startup’s product, SentabTV, enables older adults who may not be comfortable with computers to access
email, video chat and social media using just their televisions and a remote control,

| SentabTV | [who may not be comfortable with computers
[ fEih AETR A
Y
The startup’s product enables older adults to access email... media using just their televisions... control.
Eifi i i ik TR JrsCIRIE
cEEaw .

E_FXEBLUIFTHEE Sentab AT A RBIFIER,

B . =BT Sentab A\MEARFREXWHR,

FE S| Sentab AEAFHEERET R E G SentabTV H i H /1 48,

DO @A & L "“Brookdale #iE# 1l 22 7 A" 3| H 4~ 61" F {8 B & Hr — B 5 ¥ 11 36 3 B Brookdale B % 1t
E" HNTAFEREHSH " DAHEEHETE", all the way from... to... & @ L& B 3% ki, W4k
1F, £ Fr E35L9 Brookdale A M E KB AL AME 08 P iz E 2,

QANMBARRAEZNEER R SentabTV—— 5| HHMH R EBEBHBABIZEE., 4 A cnables sb
to do sth 3] g 7 LIRS aF &30 & B R AT 2h 89 H F A" IR S 4 AR AL AL % 4 B R B AT M AT, just
AL AR TRIFA SRS AR A B EGEFAT RMEA . may" THE, LF"IEE BT SentabTV 3 % F 244
MEERTHRALEFE,

FZRREOR.IFHEERTZ E @A SentabTV B . HERZEEEARR, nothing new.nothing
too complicated \natural # 2 (HAR F BB F AL E B F L L (R FRELAFRBUB)"ERLN FE
ABRMME AR EA Ao AR R AR TIX—BHOIE,5NE BREFSEF A P BE Y HAE
o AT 6045 5. because. .. 3l 2t el B = A S A0 6 MAR AR R 3 5 S 0 5 60 AR iR 4 38 BE R AT
ARE S m Bk AR K,

mEnm - o/
53. What do we know about SentabTV? 53. X F SentabTV, EA150E{+ 47
A) Ttis a TV program catering to the interest of the elderly. AVEA—AREGEFABH LAY E,




B) It is a digital TV which enjoys popularity among seniors. | B)ix 2 —#iE & 2 F A i ah S F b 40,
OiEXA—REALFART AANAY E

O It is a TV specially designed for seniors to view programs.

) AL,
D) It is a communication system via TV instead of a | D)ik & — A #) A &40/ 4E & fg ok 47 36 45 09
computer. &,
[(MAEM] KM% & SentabTV A8 F 5,842 EH =D 4 (SentabTV, enables...).

[MEERID), 424354 ,SentabTV LR 57 10 & B 69 3 5 A B b A0 Fo it 32 2 5k 4k 00 & & op 0 37
WA CFR AR, EP AL E M mIE LIRS A A A/BE,. %D ER,

[HEBRF4R] A 4 SentabTV 9 B “ & ML & " T A A LAF A", L 4o £ FAXE", B P
EFARBEEIZE  HF R U LR REEARLFHLRRERER P " Th, 52 ATREELFA
HEEMARTH, CH SentabTV 84 2 H b M & 45" F ty H“m A Ly A",

[$RERBEE] A M A2 &) 3£ Sentab TV sh b fm ¥, @ik 4 4 2 Sentab TV &9 it i , AL £ 4 &,
— RN EEGHECEL ARG A A EE B BRI FOLE B AEI R TR AR
WAR)”, = BB RS LA ALY B i 435" B el & 2 5" CLit s WAV B”. D'y
MG A MM EEE), = B P TR EHEER D,

IV @®But none of that is the topic of conversation in the {2 i # R £ F £ 2 % ¥ pid
Brookdale dining room. @ Instead. Rodriguez solicits” Brookdale i 7 Ak R AT 2 b 6%
residents’ advice on what he should get on his cheeseburger M, BB AR IELERL,
and how he should spend the afternoon. @ Playing ﬁﬁﬁﬁ*ﬂﬁk#ﬂﬁﬂ 5 Iﬁﬁ‘bﬁ'
cards was on the agenda”. as well as learning to play HETFTHFuk, B ‘*‘%‘ﬁﬂ*:&ﬁ-ﬁ'
mahjong (BR3H). H;iﬁ*iﬁ'**.

Ve Rodriguez says it's important that residents fﬁiﬁﬁ'ﬁ?f*ﬂ ’Ei&gﬁ'ﬁ‘
here don’t feel like he's selling them something. @1 ve had PREAECRMNE L AD, “Kil
more feedback in a passive approach,” he says. @ “Playing ﬂﬁﬁﬁﬁ‘ﬁﬁ%ﬁﬁ.ﬁi§ R,
pool. playing cards, having dinner. having lunch,” all work “AT R AN LRIt PR B
%ﬂ'ﬁ;“ﬁﬁ-:-ﬁi g&M'#i‘-’r‘ THRE
ERZE, ALARARZEGRMNSR
B fAE Lk & S E P H
BEAT&ER,”

better “than going through a survey of questions. E/@
When they get to know me and to trust me, knowing for

sure I'm not selling them something—there’ll be more

honest feedback from them. ”

CRCERSRASNH -

(Dsolicit [sa'lisnt ] v, & K 42 £ §  (@agenda [2'd3zendo] n. B § T FMA

N EBRNEFTEER (IR Sentab 227 ) WEFFREBRN AR S %,

FOBRNMATHEERGTNEE. TREBFSAE MBEREFEFANER,

OREH: RFEREE"RRE. Bu Mt EF LAkt h REgmx—AREE DMk
o ML ERA X AR R E, AT TR B EHRMEALRA, dining room ¥A 1 BT A
AP REAWAE AR TEXR—ANEHENE Rt BAERTIFS,

QOREH MBREMEFTEAIEM . Instead KD 4 none(H & not. . . instead. .. 25 #), 3] t % R
# ;@8] how he should spend the afternoon 5 @ 4 Playing cards.learning to play mahjong # & * F]— % . #%
& RAHR"BE, solict"[EXJF R BK. CR"RAFRIBMAL AL BRI IRELEFEPHESE,
agenda" H ¥ THEFRA"X 2 EFEP U AT EEFTA,

FIREFHERNZERTRMEENTL - REEAEE NATMENESBHEES,

Oa(EES A\ ERAEUHFEAREESREERY™ R, it's important that 3] h ¥ & T4 A 08 2 84
Frdalfe ;B Ay AR BLA L A 69 AR AL (B R B LA B L 2R (don't feel like) . = b iR A5 B,
BH R RS ME R, F T TR,
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Q-OfR (HZESI A AR . KREPEEREFTSHLPENRBERL, had more feedback,all work
better.there'll be more. .. feedback A7 41 M 69 & L9 “ Ak L& $" LB & B A3 3R X J&, passive 5& 2} “[9]
Bl E S @ E L AT SRR A R AR kR R S RIAERETARTFAEAETATH
4 F B ;more.,work better L3545 #9455 X4E F A4 5 X ; When. . . there'll be. .. 1l 547 T ik APk £ & 2
09 B AT Rk FTME | — AT e AR AT B 3 i AN SR SR AT AP 1, A T AR E e A 1 T Sk A9 L E MR

54, What does Rodriguez say is important in promoting products? | 54, F{EBEHTR AN ESR T4
A) Winning trust [rom prospective customers. AV AT AE,

B) Knowing the likes and dislikes of customers, BTHRmEEE,

C) Demonstrating their superiority on the spot, O g Rew st 4y,

D) Responding promptly to customer feedback. D) & 8 @ g Bl % B4R .

[(HEEM] AMEEFRCBHRP =DM 25 B A L Rodriguez #2 % 8843 important 4% £
§ 23 (D4 (Rodriguez says it's important that, .. ).

[HMEER]IA), S4B . FREIRMNAARLEPEFACERHREL", REHEFHZILHY
ikds il AT R AN F AR EREFA L LN THAEEAT il AT FRA LS, XHHGE
FRESPHGEL, ALES A TRGMEZIE,A EH,

[HEBTFHRIB.CHBARE T RS RIS ZMEGFLIE. DR FRIRMAZE RTAM Ew A
“wE R R,

[BEBRRIMEAAMMARATE RN REB(FPEA P AHAETE@- @) 445 35D
AR AR BLY L AP F R RN EN T LA ETHA RILEF AP LR ACEALAB i TEE, A
WHBANE T fthitAZHA R AFAFTEBEFEP EIFeM 4  Rike N EM AT A
ﬁ#&——&ﬁi;f&ﬁ m? TR MM ELEEA A,

_ ‘ o Rodrlguu, is just th "\L\(I"It}'l entrepreneur to y&!##?\k)&ﬁ Brookdale #t
move into one of Brookdale’s 1.100 senior living F 1100 ﬁ(%ﬁ%ﬂﬁﬁﬁ):ﬁ‘#‘i%
communities. @ Other new products in the program have HEZ—# ﬁkﬁ‘ﬁ}:ﬁz, el
Cincluded a kind of full-body blow dryer’ and specially ﬂlﬁ'l‘ﬂﬁ @‘# #Q‘*&Eﬁﬂ.&.
designed clothing that allows people with disabilities to %%ﬁﬁk%ﬁﬁaﬁﬁ*ﬂigﬁﬁ

dress and undress® themselves, JRE,
ACERSRASH -
(Dblow dryer 542 &, . ot J AL 5 @undress [an'dres] v, B3 (seeeee b)) RR
Ewan

ENEBMIENE, T Brookdale EM A RN EEARERWER,

DA #hFE Brookdale FFF M B IFVMA AT ANEURB R ERG"NESHR: L 110 REFHESS
Heh, just the seventh VS 1,100 senior living communities 3238 iX — /& 3h 69 LA X, 3 BATE shaE dhf ) K,

ORNPEEMAELATAHFENINUN "R LE5RRAN AEEBALTEROEE. (ull-body blow dryer,
clothing that allows people with disabilities to dress and undress themselves 45 i h* * 5 & & & 3 {2 49 & A
4" 0 Aok AR IL T & 3 T i AT Fh RAL 69 B F B4R

[EREBARRIRDA 2L A A F & S A “Brookdale # i 47 €] 2 8] AMEALE " B A& L 5 3] &5 ¥4 Sentab 4> 3]
A BN AL A A A, Sentab A8 R A — AR EAMS T LB, UFE R A B 6L T4 Sentab
A E AL A, W T Brookdale 9 B A R EF F R TIHAMA A RBE—FHZ A",

[#4]
(4]



M ®Mary Lou Busch, 93, agreed to try the Sentab
system. @She tells Rodriguez that it might be good for
someone. but not for her,

M @1 have the computer and FaceTime. which 1
talk with my family on.” she explains, @ She also has an |
| iPad and a smartphone. “So I do pretty much everything .

I need to do. ™

WBHHBW + F + HHRE KA
Sentab & 4. & F ¥ # L4, & 7t 5
ARBTRA M 254k b,

“$% A b J& = FaceTime, £ A €115
FABE," WM, WEH Pad 4 1

CFA, PR ORI AR A &

OOk S

FEENBRKLUEARHAXERBBBELPENRRERL”, ¥ NELPRBELTF LUREHA,

ELENMBEmYNTRBRB - ACHA L, agreed to try. .. tells... BT & 35 3UF 7 & 45 i% & 6 6 5
Jo MR (R R &K A L JG # 2448 ) B 4%) . might be good for someone. .. not for her #3Li% 3 = 5 49 F 3 A4 .
HAF bR R AR A (2R A,

FNEHADMAHNERE . EMEREFREABM, computer,FaceTime,iPad,smartphone ¥ 4 (5
ZF)Sentab 28] IR EFA R KA EAFNG HAIML T % .12 1 do pretty much everything I need to do &8 T iX
FFAL 40 45 iR

[RBXBIARE LR SRR ERARIRAL EACTAE RIS EMME R % FRE
KEWeh FEEAMAE AN TR K R L EREFPHOEL HABETHAA E— AN EBeh50,

X @ To be fair. if Rodriguez had wanted feedback from
| some more fechnophobic (E W4 K 45) seniors. he might
| have ended up" in the wrong Brookdale community. @ This

. one is located in the heart of Southern California’s aerospace”

corridor’. @ Many residents have backgrounds in

engineering, business and academic circles.

X But Rodriguez says he's still learning something
important by moving into this Brookdale community;
| “People are more tech proficient” than we thought, ”

M And besides. where else would he learn to play

Wa NIk E, R A F R EHENAMN
—HEARRBREGEFATLER
B, AR AL T f AL T 44 % 49 Brookdale
R, EA (B R &% A b A
EMRILFRBH T SWF, RIHE
PHALER ARFFABOHF,

SRS ETE T TN S PN
#& Brookdale d i & K # 4 1 & 47 15 5]
—HRFCAMNLEANA R &%
HE. :

mahjong? [ 451 words ] FH !‘H’JE%E ’F F ot R
RICHEBSRASH - o/
Mend up & & A s G 4k F § X #) kMR
(Daerospace [ 'earauspers | n, ALE M E LAk F AL Ok {‘ (Dproficient [ pra'fifont | a. # 45 &4 4k i o4

@corridor [ 'korado: ] n, (M T HBEEZ M AR FHH Y

BAFEFREENHTEBAEE XN Brookdale B H RAREE KK (MEF R Brookdale I i 5
MEMEXY),

ShB(EEE)h EX D ERER"HE T “Brookdale( i ¥ ) H E 2P EH R, I H Y ZHEREH
MEFNB".

DRAEMARIEH S EERITTRENES T A, #8295 To be fair 8935 A e 4 . L LI W &9 A 4L
FERuE FARERMRAERRE R AR EEFEATRFE . AFL G XA RGP £&E R
. W& Al .. had wanted, .. might have ended up. .. % 8 7 ¥ & 24 07 ok Brookdale 8 24 K 2
TR RSB R " RLTHNHMH RO EFABEYAR,

QOANHBRE . AEHEEPRPASENERBI R BM, the heart of Southern California’s
aerospace corridor (aerospace corridor" i E M A L " A WA S i T L X E, L HHAFTELEE ) S
backgrounds in engineering. business and academic circles Z M4 AR AR . B AR T4 R BT HE L

-
0a



BX ARASMEFEPRSAAHABMATLEE R . AATREFSHEL S,

E+ . +—BRi#tTEH S EER (X Sentab 27 ) ANELH KK, EF 52 X5 E R A Brookdale
HARTEHNEY,

FHRESIFEERGFZSHEHKE . AEIZFALBR P EWHE AR, more tech-proficient than we
thought #& M H 4 A — . — b4 3t & we thought £ 9 Sentab A3 st 2 FAMFAE T A HBRHRA(ZRA K
) PELBRAOEMAERSL RITBITATERARGEFABZENOAR"; 5L A A more
tech-proficient # 8] Brookdale & B # RAE FxrAH THAE ZIE . @5 Lk iEi K42 7 o) SRR,

FEHFE (And besides) FEERITHAEEN S — WK . ZLITHE, whereelse. .. AA P EAFZT
FREIBMAELFARFAITARE TR . ERGELHALS LT AR . FE T Brookdale i#
HABASIANEXLFARITATHNE EL Bk ) BERTENGORN P A, LikAFARKET
—je Btk AE,

AR -/
55. What do we learn about the seniors in the Brookdale | 55. 3 F Brookdale X4 #H R E & P, #1)
community? IBER § /A
A) Most of them are interested in using the Sentab. Atk % HAHR A &4 A Sentab,
B) They are quite at ease with high-tech products, Byt st HA3 F HiEH | 4o,

C) They have much in common with seniors elsewhere, O filfe R T e X FAR R S LR Z 4,

D) Most of them enjoy a longer life than average people. | DMl P X S AN EBAFGF ],
[HEAEERL] R84 & b B8 Brookdale(d i )4t K # 45 7 6915 0L, £ 42 £ § JLE (seniors. . . in the

wrong Brookdale community. .. This one is... Many residents ... ),

[(BEER]IB), FAEOOHE A S, ¥ ZHM I Brookdale AR £ FEP HFREMBEAR
(technophobic), @QQ @) itm M . HEHELE T hHMRETMEFTER P T AP R EAIHRR.H
F FARFZ, ER ANEHTHEAA AHZTHR S ZEA A, BEH,

[HERTFRIAHFECEAG“ FHDTARE LK Sentab E & " EH AL BAL K S REFEP A

#AE A Sentab it &7, CE5QQH“F 2 2B M AL T Brookdale ¢ #E K L X A FE[K voevee TH A L E A
HEHEE S X RER(EAMNEERA)AE, DAAFE LEAH"Z ¥ HESDa i EifpHiEaR
EFEFPOEGREBTFHKE,

[$BHB ] A % Brookdale dy B ALK £ F 45 P oy bk i A 5 AL A B 3B A5 008 o2 1 48 2 4899 5 3L
B Ak o) X F T EAMRF AT e 4R A B iE L E S, P 5 LR e technophobic® 3 K &7 (D &)
VS the heart of. .. aerospace corridor”# K 47w "(@ & )/ backgrounds in engineering. business and academic
circles" TERX HR . FARFR(@a)EM B AAEZC T MA R (RW#”E AENLE)”. BEOHE
MBEBATHREDEEAOBRAMR, RPAIA LA EF B RS M EH, HE. 5 TR T ELHN
3t (Brookdale i 42 X ) & A6 38 " £ 4L K (more tech-proficient)” A 4332 T A ML %,

Part IV Translation
RiE

Chinese idioms are a unique type of Chinese expression, most of which consist of four characters. Though

highly compact and structurally fixed, they usually can express profound meanings vividly. Chinese idioms are
mostly derived from ancient literature, and often linked with certain myths, stories or historical facts. The
precise meaning of an idiom can be difficult to understand without the knowledge of its origin. Therefore,
learning Chinese idioms helps people better understand traditional Chinese culture. Chinese idioms are widely
used in daily conversations and literary works. Proper use of Chinese idioms can make one’s words more

expressive and communication more effective,

o4



LAERNEFH—FMMENEREFRX, ASHENMNFER,

(38T 4 & 14k 4¥ 49 unique/special ; £ 35 % X a type of expression; #++++ 41 & be composed of/consist of/
comprise

(A FMBITIA D0 LB HA BB XS ORBE)” BFLEAH, THRABELNR, EHRALHE
Mo TRELTSEN KTHTOLRAEF RS, WG 6L E A EEME most of which(which 4% 4§
Chinese idioms), “iLi& J 65 —Ff-e-ee ik F X (B —#F i 6 & ik 5 X )7 T#$4F a type of Chinese expression.

2EMNBEESBERXEE, ERFEREERIERTANOEN.,

[iRIC# #& 1M % concise/compact/succinct; # X B & structurally fixed/a fixed structure; # %3 vividly:
K %) 694 3L profound/deep meanings

[AFMT]T 274574 W iL ¥ 237 E 8, T 44 ik ¥ i 4§ 7 though/although/even though/despire
that S - I7E 499 but/yet Tultkih, T Hd, “A"RF“ZAENLE" XA HHINL L, KB EH
AR R B 598 " A AL A 5 & #F highly compact and structurally fixed, 4 5T 4R 35 7 4 5 L& &
(HABRAAL EHBRABX AN EABLEIORTEREAARLEH, AR LA HRAREFTA/A
A5 with A3 2 4 (Bp with a fixed structure) . VLA HL 81 £ 35, S 25 P, “ R ik voeen & L7 T 4
express/convey/deliver. . . meanings.,

R ERSERBETHAESRNIFER, BESELEME FENEFEEE4E X,

[RIC# & ] & & T originate from/be derived from; & -+« A %# be linked with/be related to; 5 £ 4 (Ep
# %) historical fact

[(AFBFIZOALSHRARERRE TS AR APmETHLEHFF P4 R, T and
., WHIETEAARMNERARAE AL EFTHRLME. BRI KA EGETFAFRFT YRS
CTTAE A JE #8977 $E 2 £ £ 69) , 4 B 3F & myth #= story.

SMBETHEENHRIBHHL, MREERERTS X,

[T HE & ] & origin/source; # 37 (89 ) precise/exact

[AFMAITF O SRR hoil " T AI A FEHIREMNE, A A i one doesn't know. .. 4%k 3
unless one knows. .. , AL 7T 4L 32 4 4 X 419 25 Hy, 40 iF4F without the knowledge of. ... /& ¥ 4 “/R M 12 g
seevee foennn fR AE AL P2 337 ST 4L 32 5 sth+ be difficult to understand 8 X,

5. b, E¥IMEFEHTFANEFHERDEERME,

[AC A& ]+ B 4% % 4L traditional Chinese culture

[AFR@RF]IO A AR TS L& B R LB, T4 B R X & 15 £ therefore/thus/hence. 6 F 4k
T A ... help sb do sth(s=-- Ao TEABMEE )L .“FIRBE"MAHIE AR LIFHR learning
Chinese idioms,“ & 4F ¥ 22 ff----+-" W 7 A #F # better understand. . . & # $ % # have a better understanding
(of)....

6. RHEERESENXFEOMERTZHEH,

[ ##&] 8 ¥ 4% daily/everyday conversations; % 4] 4E literary works

[AIFRRF]E T &GO 7 2R AR F4E# 3D & X Chinese idioms are widely used.“ /& 8 % &% #o
A AE bR B AL 2 A KE n. ..,

T.REERARIBATUE—PANBESEARMN, THEEH,

[T A & 145 2 () properly/appropriately; (38 3 ) B &I A expressive; B 2 effective

[AFMHFTI S S ARE"A 2 H 25, 5472 A 3 439 % X Using Chinese idioms properly/
appropriately &% % 13 + & & £ &7 4 #) Proper/ Appropriate use of Chinese idioms., “#— M A#E 5§ A 4
WA TR EA M H & F B A+ 5] i85 . TiF 4 H A make sth-tadj(e L FEHE 2444, 0 and #1:
H % =4 make T H,

BAR % ~ highly compact, highly concise very simple
HARE ' structurally fixed,formally fixed a regular form,a steady form
A RiE 64 AL : the origin of an idiom,an idiom's origin ~ where an idiom comes from
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P LRGeS A B, 3E U ik R 44099 /4K 39 -+ of + whom/ which (#4773 35 A M whom, 35 49

which)” 3] 549 4F Fi 4 & & & A #] . ¥A“some. none, many, most, neither, either % 4538 (one, two % 4479 ,one/a
third, two thirds ¥ 4%, fifteen pereent/ 15U F B4 "R FH S BA, W RKMLEF — " miF e K % (i,
T T — N ) AR (L)Y B — b 8) AR - (L) 7 #UE — 8 T iF4F most of which(which %45

Chinese idioms) 3| §-64 £ &M & , 48 5 F # 7] 4 and most of them. .. (them 4§ Chinese idioms) .
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