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1) write a short essay on
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invention.

2)Your essay should )

. . Your essay should include.
include the importance of

invention and measures to

be taken to encourage

FEHOHEIG. B R,

invention.
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invention n. A& B (#))

industrial revolution T & iy

a radical breakthrough H K 2
out-of-the-box thinking @1 & ' & 4

facilitate w. i {d ]

fill a void 425 F

shape the world 8 & A

lead a better life b B 4f 19 A= 1%

change our outlook on life BZAZ AT A 4 W
create employment 34 i1 5kl

aid socioeconomic progress & 12 & 5% Kk i
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patent n. & #]

hold/own a patent right 58 & F| ¢

protect/respect intellectual property {44 /2 5 A1 {H 7= AL
encourage innovative thinking &% il 81 #r B 4

incentive measures 5 Jill 5 Jifi

reward system 2 il 1.

carry out contests JI & 5a 3%

shape the new trend of inventing ¥ & % BH 1] & A% 8t XU ik
showcase the outcome of invention and use inventions to
reach new heights & 78 & B Q) & A9 B% 2R . 18 & B 4 A8
) e i

create innovative learning environments 1 22 61 37 P 2% > 3 85

QA AR 20 214 T i il o W 1) 3 1) 36 3l
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@D Our world keeps changing and developing; our
lives are becoming increasingly convenient and colorful,
all of which are impossible without invention.

(D Throughout the long history, invention has always
been the major force leading to the advancement of human
society. @ Both the four great inventions of ancient China
and significant inventions during the industrial revolutions
have made human society advance by leaps and bounds.
@ The history of human society can be said to be the glorious
history of inventions. @ In addition, thanks to inventions,
our work and life have become easier. & For example, the
application of drones, the aerial photography helper, in urban
management has improved the efficiency considerably; the
VR devices that bridge virtual and real world have not only
enriched people’s entertainment life, but also been used in
medical care, education, industrial design etc. » bringing us
SO many surprises.

DSo, how can the innovative vitality be effectively
aroused? @ First of all, intellectual property should be
better protected and respected, since the enthusiasm for
invention and the technical progress depend largely on the
protection for inventors. @ What's more, relevant
departments and organizations should carry out a variety
of activities like Innovation Contests, Science and

Technology Week, to make inventing become a common

practice in the society.
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considerably

become a common practice



For example, 43/#] 1:the application of drones, the aerial photography helper, in urban management
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has improved  the efficiency  considerably; 43/%] 2:the VR devices  that bridge virtual and real world
Wi i T JE 1] 3] FiE 7E 1 A

have not only enriched people’s entertainment life,  but also been used in medical care, education,
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industrial design etc.  bringing us so many surprises.
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& Invention is the mother of necessity. (Thorstein Veblen)

KA L E R, (CRRITE « EAH)
& There are no rules.
rules or ignore the rules.
A A,

BT, G - HZF I ED)

That is what invention is about.

That is how art is born, how breakthroughs happen. Go against the
(Helen Frankenthaler)
kAL AR L AT HE A0, R A T & A6, i R AN R AL,

X # A2 A R

& The list of modern inventions is very long, for it embraces the whole sphere of human

knowledge. The people of every country should benefit by modern inventions. But they should at the

same time see to it that it is not used for destruction.
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I @ John Rockfeller once said, “If you want to
succeed, you should strike out on new paths rather than

7@ Actually,

1s not

travel the worn paths of accepted success.
in today’s ever-changing modern world,
only our secret of standing out from competition, but

the engine driving productive forces and social progress.

@ When the scientific and technological ., like

, enters the economy, it can enormously increase
productivity. @D And the theoretical and cultural can
lead changes and the revolution of society and minds, which
triggers another round of scientific and technological )
forming a virtuous circle of development, (&From to

, all demonstrate that is the greatest power

of advancements in this new era.
I D To better develop, we need to enthusiastically
encourage . @The nation should formulate long-

term development plans, implementing policies to
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encourage/ protect . @ Besides. universities, RAF) . @, ZR A E AL

research institutions and enterprises should make joint Fode b BB S AR MR,
efforts to cultivate

[l D In summary,  is the trend and the D&z, T RBTA, £
inevitable choice. @ With  , we and the whole Rik%E, QAT s RAMAANTS
society can develop more efficiently. EHENMLS, TIPS,
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Part II Listening Comprehension

Section A

Conversation one N XS{EZT 4L
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2. A) It will take a long time before a consensus is
1. A) It tries to predict the possible trends of global climate change. reached on its impact.
B) It studies the impact of global climate change on people’s lives. B) It would be more costly to deal with its
C) It links the science of climate change to economic and consequences than to avoid it.
policy issues. C) It is the most pressing issue confronting all
D) It focuses on the efforts countries can make to deal with countries,
global warming. D) It is bound to cause endless disputes among
nations,
3. A) The transition to low-carbon energy systems. 4. A) Carry out more research on it.
B) The cooperation among world major powers. B) Cut down energy consumption.
C) The signing of a global agreement. C) Plan well in advance.
D) The raising of people’s awareness. D) Adopt new technology.

[ & 3% 11 5C 48 iR Tl (o) &8 B U B BB <.

1.%cH B Wi ghir] studies #EM It F§ R EH R (VL) . 5 45 01 & (5 B global climate change,
climate change.global warming AXEHERIZ BT (H#9) ELIRTE R ME X (LB H H M KB K,
RNITENE).

2. C U WA Tt is. . . issue BB Te 5 A5 (B0 (AR AT B 45 1Y J& 4 3R A B [ R 7)) , 45 & 4% T I 245
would be/is\will/is bound to #fEll & T Al fE ) M £ IK TR R B EREMH L REE .

3. A WAL U IR RR IR A B AR T e nk e B B IR 4 R BT AT BB R ) £ R TS
ER @R ZR.

4. & TAZ 0 LTF T Z0F 587 B BE IR VA AR L AT E R SR AR BOR 7§ 75 1 n) BE 4k 25 i)
M Bk ERE R BB RZREK.

HY 3.4 B (R ] P ] 0 S 25 b ] BE VD S AR R £ BRI RE ) RE A A I/ W W o I L R
AEWIR (A B E) A AA S AR T3 5CHE ; [R) i3 BT R 25 Fh W S B WARIZ R N2 .

(B E RN ED | Emirh R Z e S HR LD TR, — 5B (R E) A X
%) 44 1) climate change. global warming. low-carbon energy systems., —. . DL i & [0] 250 A 5 0] 1 3l / 44 1A

transition, cooperation, signing (... agreement) , raising (... awareness) , Carry out, Cut down, Plan,
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1—W. Professor Henderson, could you give us a brief

overview of what you do, where you work and

your main area of research?

2—M. Well, the Center for Climate Research where 1

work '“links the science of climate change to issues

around economics and policy. Some

research is to do with '“the likely impacts of

climate change and all of the associated risks.

3—W.: And how strong is the evidence that climate

change is happening? That is really something we

need to be worried about.

4—M. Well most of the science of climate change.

particularly that to do with global warming, is
simply fact. But other aspects of the science are
less certain or at least more disputed. And so

we're really talking about risk. What

economics tells us is that **it’s probably cheaper

to avoid climate change—to avoid the risk— than

it is to deal with the likely consequences.

5—W: So what are we doing? What can we do about it?

6—M: Well, I would argue that we need to develop the

science specifically to understand the likely impacts of
climate change in different contexts. As I said, we

need to understand the best ways of avoiding climate

change. And this will involve *

low-carbon energy systems. And the transition is a

tremendous priority. And for this to happen, we

may need action on a global scale. From a political
perspective, We need to understand the terms on
which major countries like China and the USA might

sign up to a global agreement because at the moment

we don’t have that consensus.

— W Right.
M

in a position to deal with the likely levels of
climate change which are already inevitable, and

even more so, too, for the levels that are likely if

we don’t get those global agreements.

*a huge transition to

: And we also need to **plan ahead so that we are
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Q1: What does Professor Henderson say about his main area of 5
research? H/

Q2: What does Professor Henderson say about climate change? I 2. F A TAMETAE ZBL?
Q3: What does Professor Henderson say is a top priority in P 3. FRAHKATHAETHGE

e
combating climate change? T2 ERM4 LY
cF R AHOIR A NEAN B 2R E
5F Bt Ak T ALY

Q4 : What does Professor Henderson advise us to do to better

deal with climate change?

[T 8 V8 AR 12 98 B SR A | ROt T R R ) O E B TR AR IE 2 — . WA o ny =R TR HE Sh
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your main area of research ($2 78 5|t = 7 £k #(
the Center for Climate Research where 1 work
(WUR 51 5 PR B A% FEZ RN A

Some of our research is to do with(Fii7s 5| H &=

TERR A B TE N2

how strong is the evidence (£ 7~ 5| H} X 5 A8 1k
TIE 45 B 8 E ) )

most of the science of climate change(i 7~ 5| H
Xof ] A8 (14 53 28 il 158D

And so we're really talking about(Tii 7~ 5| H 45 18)
What the economics tells us is(Fizs DA £2 5% 22 W
BUESS )

What can we do about it(¥/~ 5] H & 10)
I would argue that we need to(Ti7x 5| Hi X #1580
UESRNER )

. is a tremendous priority. (FRic A% O 210
And we also need to(Ti7m #hsE 5] H X —#10

i E R

(D main area: links the science of c
(limate) c(Change) to issues around
economics and policy—>1C) ; @ Some:
the likely impacts of ¢ (limate) c
(hange) and all of the associated risks

—>1B)

(Dmost. . . simply fact, other aspects. . .
less certain. .. more disputed; @talking
about risk: it's cheaper to avoid c
(limate) cChange) than it is to deal with

the likely consequences—>2B)

@ develop the science specifically;
@ priority: a huge transition to low
carbon energy systems —> 3A); action
on a global scale, understand the
terms. . . major countries might sign up

to a global agreement; @ plan ahead—

40)
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B) B A 5T A B AR ANTATE RS2, | D) B & T 45 2 N Rk 42 BR A2 B2 BT fe il 19 %5 7 .
&R 2= S E LA 3RS 5| H Ab (what you do, where you work and your main area of research) ,
[ZZRB] C)o A 2 Bt the likely impacts of climate change. .. “ 7] BE52 Wi "2 2 the possible

trends of global climate change “HJ RE#F” ., B) B XTI 2 Bt the likely impacts of climate change,{HiX H

o R ZE P AE A 5T A O R A E 9E N ¥ (Some of our research) . i dE 3 BT Ak, C) 52 4 % g

2 B — /) o AR a6 B 9Y A5 AER A9 4 38 links the science of climate change to issues around

economics and policy, D) 6 B 18 25 452 130 7 42 3K [l P R BBUAT 307 ith i oy 32 S 9 Q00

FEREEMTREZLEAR?

A 3 FE R e 3K PR R ZEAR ] C) B2 F A 5 2 1 ik 114 fi 5530 R) AL
B) % FJ SR L G HR A AU B D) E—E 25| K B R W TR 1R e

D5 R0 2= 5] AU A 5] 3R 4b (What the economics tells us is. .. ) FEXF oAb (cheaper. .. than),

[Z =151 B)o A)consensus Z I T 6 B (HFHE 5~ 3 2 B 57 005 28 Ab D X 3R W[ 1 4 38 3t
7, B)XTR 4 BRG] 2 T2 W 45 it’s probably cheaper to avoid climate change than
it is to deal with the likely consequences, C)“#x & ]85G A IF TCAH (G E . D) B 4 B disputed,
B 4R AR S AL BT 7R R A BRAZ B2 A1 1) B 07 I, e A A4

EFEREBRREMASEEUNEFZERMTA?

A [ A B BE URAR 2 1O 2 O A BRPEBR LAY 25 E .
B) i 525 A K ) 1 5 1 D) AT R4 T

R E= S ] i E S AL C . | is a tremendous priority) 3f 5 & 4b (a huge transition. . . the transition) ,

[ZZEBET]A)o ASEEEE P 6 Bt a huge transition to low carbon energy systems, {5 & 3 & “ [a] ik
RAEFIR R A Z2E P 2ZE”, B).CO ¥ I H 6 B major countries. .. might sign up to a global
agreement, {HX J& B iR 77 | A7 30, JF FEPT i A 2L B Z R, D) I A £ 4 we need to
understand , {H H 5y AT DR A0 22 4k 1Y AT BE 52w B i D7 X R R R BB A8 1 AR KSR,

4. TERBFEWRMNBAA A UEGF 2 SIEREL?

A) XTI T R T 2 ST O gt X .
B) Hll Uk fit V5 78 FE . D) K H#H AR,

(1% 70 22 5 | W5 42 H Ab CAnd we also need to... ),

(BB C)o AK 6 BEF BB WL A M BP0 " i e S “ TP 241587, B
W 6 B TR BB U ) IR B VR A R B AL B O R HI DR RE R AE” . O XTI 8 B¢ plan ahead, D) ¥
6 Bt low-carbon energy (i fifk HE IR / Hr BE 5D il % "~ new technology GHr 4 KD .

G RARCRE - SEERAXAL

(Dclimate change S & Tk % it X ] outcome n. J5 3 sresult n. Z5 58, J5 2%
[1x 48] global warming 4> BK 28 B% ; greenhouse é Qtransition [ treen'zifon | n. I
gases W & MK ; glacial retreat VK JI| iB 4§ ; ocean é [E:42]) be in a transition &b £F 7% 78 B ; make
acidification 1 FEIR 1k § the transition (to) 5Z P 4 28
@ consequence [ 'konsitkwons | n. J§ R 5 @on a global scale ZE £ 3KSE B K



(48] on a large scale R HLA Hb % against X7. . . SR BB 5 it
O consensus [ kon'sensos | n. (B ZE é (Dbe in a position to do sth( B F & W= £ W
[E:4H]) reach a consensus 15 % 3EH ,make an § ZH)AHMES

§ [¥:48] be in no position to do sth(H1 T & W

al, LA 1) AN AT A <R

agreement JA B 3L K
©plan ahead 32 Bt %I
[z X7 plan in advance $&Hij11 4 ; take precautions éﬁ

Conversation Two R INHIEZ=
G — IR 4

5. A) When luck plays a role. 6. A) It knocks at your door only once in a while.
B) What determines success. B) It is something that no one can possibly create.
C) Whether practice makes perfect. ) It comes naturally out of one’s self-confidence.
D) How important natural talent is. D) It means being good at seizing opportunities.

7. A) Luck rarely contributes to a person’s success. 8. A) Putting time and effort into fun things is profitable.
B) One must have natural talent to be successful. B) People who love what they do care little about money.
() One should always be ready to seize opportunities. C) Being passionate about work can make one wealthy.
D) Practice is essential to becoming good at something, D) People in need of money work hard automatically.

[ 3 3% 11 5C 4 1) ¥l (o) &1 %% O B BB <.

5. W& T A% O X498 SR FEAE T 09 BF 1) (When) ” L8 5 89 7 8 B2 (What) 7 L “ B0BE A2 15 1) 7] g
£ (Whether)” .“ B #& K 1% 8 2% (How important) ” 0] 4 0] 151 1 0] € 7] M 5 B Th 48 5% B4 18] /38 ,

6.cH D Tl means A #E ) B+ A g8 W) Az BOEE &, o H Ak 3135 15 knocks at your door, is
something,comes naturally Fr7x“ =59 J& V£ /47 R FRAE 7 0T 3F — 20 3 00 80+ 0] 68 ) fe 333X — #E & B A %0 .

7. 454 B.C.D W #1515 {5 B must have.should always be ready to.is essential F {0 [i] P4 “ ZE 1807 LA M
52 B iR success, be successful,good at something ¥ 1 SCH U B 27 A] 4 @1+ S~ B Th B9 23/ AT B T8

8. M P15 X & P in] profitable . money.wealthy B 75 & 1 ¢ F M & AR 5

5 5.7 WiH“luck . natural talent.practice”/“success” 5 & H B0, i L AEN VT 25 =S VBRI X E 2=,

[ & % T & B3R T 22 R0 ]k 3 s A2 BRI o TR B R T 2R — (R OR B AR« luck  natural
talent.practice; —. . Z /8 il 3] : success. successful , seize opportunities . good at something, [ IH 4 W 48 SCiR
MREBINEEE.

G = REHE 4

1—W: . I have many business English students. When T BAFLA S RETLNFAE, BR

I teach in the classroom, **we often end up FEHE IR, BZAE w A3t T vA
talking about things like success and what leads B anim kw2 EAGERRE R,

to success. And it’s interesting that many of 4&41‘]“!’%1—’[‘;A%M£7§\E’Lé’3 B &, X
them mention the element of luck. BAEE,

2 M. Right. %R,

3—W: Luck is important to success. But since you've Jo B AT TR R AR E E, 42 R ARAD
seen that fantastic video on the TED Talks wAEBTHEEE - 248k TED Rt
website by Richard St. John, he doesn’t M 35 b o9 AL sk AR K R 4R 3
mention luck at all. BA,,



4—M: Well, I'm a firm believer that people can make their BB, R BAEANT A% G THIEA,
own luck. I mean what people regard as luck, you B EERAMAAZ AN ARG, EE
can actually create, to a degree. FAE L AR ERR LT ke,

5—W:.: Sure. I think a lot of what people consider *’luck is X H R, RIAAAMNTEHRRLEZ AR
attributed to how you respond to the opportunities 2 A\ RE TR T E g h A
that come your way. & & 2 6y HLiE

6—M: Yes. Very good point. B AW, BLIFAE T AT

7— W *’Seizing the opportunities. But was there any point * ;:}}fw’i &, 122 MM LR KA I —
in the video that you thought was particularly ER TR A & BR?
interesting?

8&—M: Yes. Actually there was. Something very impressive B, FRELEHER, AR EE
to me is many people think that luck is important FRHNGEZF S ANNABAIRE R,
and that natural talent is something you must have W L% 48R o 6y iE L, AR L R R
in order to be successful. And in the video we W, EARP.EAMEFRNEHEBLKE
saw, ""the point about getting good at something is FABHXEFRARLETA - R R
not about having some natural talent, It’s all about W, IR EET G B%,

practice, practice, practice.
9— W Definitely yeah. Natural talent helps in some way Yo AR AXAN, RIKEXARE LR

but at the end of the day you really do need to work YR ABRERAEEE BRI T
hard and get really, really good at what you do. B, 2 B LAY BRI TAF A EAFIE

10—M: Sure. F.HK,

11—W: I thought one interesting thing in the video was T REANAEREZBYZRFRE
the idea of passion being so important. And T — W5, A AR A
there're people who really love what they do — i F— BRMAR. 2B EH
of course, you're going to want to work harder AT, BTN A Fotrh, AEE
and put the time and effort into it. And the 0 R R AR R FEGF LA
funny thing is that *“if you love what you do and T e RBRE, NS A, B
are really passionate about it and work really 20 B RmAKLL R,

hard, the money kind of comes automatically.

Q5: What are the speakers mainly talking about? WA 5 EA LR AR ALY

Q6: What is the woman's view of luck? B AR 6. iX s A A T B A A UL S EARRG 7

Q7: What is the chief point the TED Talks video makes? M A 7. TED 5B ot AL 69 £ 20 5 A+ L7

Q8: What does the woman think is the funny thing in the 9] A 8. X A4 A A TED % $HALIR + A &
TED Talks video? 2 A7

[ 18 5 AR 10 17 B Sg 48 ] A e e e el A 15 28 37 Stvb , X RO AR AR A 2k X H 63—t 25 /8¢
el [) R0/ 90 5 10 7B 2 5 A B, HL v i) BRI 23 4 2 ELAAR S 4 hn DA AR TE SO0 s . T IS N T A R U A/ A
B/ R A R Ak ] DL Sy — B8 B A , AR S P AR AT 2] T think/ the point 55 #8 78 Wi 5 A8 26 IR B, B 37
e T WS N2

[r S 15 B E I A0 T |+ 25 T 26 200 903000 B 7 O S im) 5 B i D 2 R VUM A A N L B AR
WSS I 554 BT B A TE T B G AR B R 0 SR AR D N A L T TE 97 4 A B O B )47 B Y B
A A (5 8 B L6 B D L7 8D B8 B C B

[ W P 32 3¢ 9217 5] ) 0 S ZE Bk 4 1 B Wy i AR A SO F 32 R D R T AR R R i O R B AT R B
AEIHE ¢ N



[ 7 &8 T i) 28 (2] 9 5 ] ()
W BRI 1A

talking about($& 7~ 5| A SCE 18 £ 8
it’s interesting that (T~ 5| ATFIEXT )

But 415 | 118 SCH g, RIS b 30 50
a firm believer that(5| i 5 M 55

I think (5] H Zr 4 W 50

any point. .. you thought was particularly

interesting(W/R T H T — K %)

Something very impressive to me is many
people think. .. (G| 52 A B9 £

in the video we saw, the point about. . .
(51 H BT b 8 S B 1 L D)

but 4 51 1 Ze - /918 SCHE 2D

1 thought. . . one interesting thing in the
video (5| Hi T — P & /B WL 250

of course (G| H g == X AT XL o5, 1) %% A1)
the funny thing is that (#f — £ 5| i &
RN

7 =EWREHA

B E R

success and what leads to success—>5 B);

... luck. ..

video (on TED Talks) : doesn’t mention luck at
all

M people can make their own luck

W luck. . . how you respond to the opportunities. . . /

Seizing the opportunities—=>6 D)

luck. . .

talent. . . must have. . .

many people: important &. natural
to be successful
video: getting good at something. . . not about. . .
natural talent. . . all about practice>7 D)

W . work hard. .. get. .. good at what you do

video: passion
W.:@ work harder. .. put the time and effort
into it; @ love what you do. .. passionate. . .

work. . . hard, the money. ..comes... =8 C)

X = k&
1—25 AXEF .
BT MR R &

3—7 e 5
KHER— 185

8—10 it 5 WA
KHHE . KRS
%>

113738 5 h Uy A ¢
B R & =g

5. R ANEEZERIBMTA?

A) i8S ] i B AR .

O EMAREET.

B) 2B N

D) RWMAH ZAEE,

[i%80 2 5] JF RS 36 AL (talking about things like) .
[ZZEET]B)o T + IE# I 52X 1 Bt we often end up talking about things like success and what
leads to success M4 P f# 152, What determines success B 4% Xf W what leads to success, A).C).D):luck,
practice ,natural talent ¥J 24 SCEE A AL, (HEATAR & F 0GB I Z R 7 2 F T8l (405 5 5D .

6. TN TFESHARREHEN?

A)ia TR R 2 [l

) U=
B) iz A& — M Jo N RE A 3 Hi ok i AR Y D) iz R R B KA EL 2 .

(1% @0 2 & ] W5 4 (T think. .. ).

[EZEB] D)o ADFH RS T AHECHIFRIE L, B 530H 4—5 B /& LA 1Y

WS AT LL A 28 iE R (B +- 48 ) what people regard as luck, you can actually create, % +: DA
Sure X E /R FEFRD M L, O XhIFREL“BREAFZRMER. D) EX L+ W AT luck is
attributed to how you respond to the opportunities that come your way(5 &) ,Seizing the opportunities(7

B HIRESE .
7. TED #HH MW EEN S 2T 42

Az AR D RE B AN C) NI i I 2 1 5 35 TR DL 2

B) N ZAE N o e b 20 A R D) BHE R B g5, bl 20 25

iZ @2 S ] WA AL (in the video we saw, the point about. . .is...),
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[ZZHEMH] D)o A3 B he doesn’t mention luck at all &7 i PF AL H R & T I, IF R #8 K<
S7LCHERR . B)IR H 8 B natural talent is something you must have in order to be successful,{H X 52 “
% N (many people) ” W &5, i dE TED v A4 g 5, O R B 7 Bt Seizing the opportunities, {H X
AR AR TED U b a0 55, D) X R 8 B r 8 4% 45 W1 15, the point about getting good at
something is. .. about practice, practice, practice,

8. Xz +iAA TED Hf MM HEBHNEMH A
A) BB () FAE I ATEA BRI E oA 45 O X TAE st i A RE 1k N E A .
B) % H Oz i AT E ATE TR, D) T ZE A NATT B AR MR 235 1 TAE .

[iZ 80 2= 5 ] WS AE (the funny thing is. .. ).

(BRI Clo AN 11 Brdr WL $5 A [H]FIORE 7 09 X5 4 1 AR i A 25 (what you do) %L
SO A BB (fun things)”, B) SCHIF R ST B C WO B AAT7%F TS . O XN 11 BeZe

+ W A5 if you. . . are really passionate about it. .., the money kind of comes automatically, D) H I A
i ek A N (e

G MR ARICRE - MR AT
Dluck [1ak] n. EX

[EXAH]Y good luck 43z ;bad luck A3, ANiEiz
[ic X ] fortune [ 'foitfon] n. i85

@ opportunity [ ippo'tjunati| n. BS ;B

©passion [ 'pefon] n. IF

©®success [ sok'ses | n. B Ih

[ A8 Y successful a. A ZAY; succeed v, ¥,
1 smake good T ; make it 7F i . % ik | L 9E 55

[EX 4] seize opportunities IUEHLE AR R T
Q@ natural talent X it i ] triumph n. 551, R s victory [ 'viktort |
4] genius n. KA, KM ;a work of pure n. A

genius KA ZAF ;a genius for (doing) sth {4 5
KA

@ practice [ 'preektis | n. %3]

[#:48]) practice makes perfect ZEE A 15

(Daccomplishment [ o'kamplifmont | n. B
[ XY achievement n. 5L . % 45 ; fulfillment 7.
SCER ; O IER

AR A AR A A A A R A R A R R R e

Section B

Passage One J& 5 1&
Q= HEMTA

9. A) The stump of a giant tree. 10. A) Human activity.
B) A huge piece of rock. B) Wind and water.
C) The peak of a mountain. C) Chemical processes.
D) A tall chimney. D) Fire and fury.
11. A) It is a historical monument. 12. A) By sheltering them in a cave.
B) It was built in ancient times. B) By Killing the attacking bears.
C) It is Indians’ sacred place for worship. C) By lifting them well above the ground.
D) It was created by supernatural powers. D) By taking them to the top of a mountain.

[BETIRBRTNEEEFTEFES]
9. 2% I 44 1) JEL U TR W B ORI DR GE A  E  vg e AYAE AR B A e /R BB AR
FRLGENE AN A SRS ENEWEX,
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10. f I A iR G P K2R E a7 A ad FE 7 O CRAT BER PR 109D IXU 7K L ok a6 AR 31 5 | B 78 4k Y
NK/ ARIEA A&+ % A EETUNELRARNED.

11 WA e, A O Tt M. B) DA Tt BIE B, 454 historical monument, ancient
times, sacred place,supernatural powers S HfE| Tt 7] GEF5 T b Sy Z R F = 3h |

12. BEI8 By doing sth &5 H CREAR /i i - - )y HAS AL O SR eee e A IR 7 HY g RE o
SEBETLIFE” VA oee oo 2SR HU AT L ORF ooe oo b AE LU T 2 A7 PR 3/ <7 37 ARG S A I 3R [R) 5N 30 4]

(AR AFX)RIP—EAN/H,

[ F e T 5 2R Tl £ | 9 A5 T s A i R RS 12 S M IRLAY well above the ground. to the
top of a mountain ¥4 5" 5t ¥ = & 8 G708 L7, FRAS A 11 80 BE 01 4 A B Al S 0 b RS 2 b
(historical monument.ancient times,sacred place.supernatural)”, i 44 T A< SC 4% 85 n] fE F 28 “ & 4>
=S e 7RI

) Z REHEH 4

I Devils Tower, the first national monument in
America, could almost be **mistaken for the stump of an
enormous tree. Its sheer rock sides sweep up from a
broad base until they cut off abruptly at the flat
summit. Rising more than 1,000 feet in the middle of
the gently rolling plains of Wyoming, the massive

column of rock looks as though it was dropped down into

this location from a different time and place.

[l In a sense it was. Devils Tower is a relic of the past,

when the molten rock of the earth’s core forced its way to

the surface to form the throat of a volcano. As the

centuries passed. the rock cooled and hardened, shrinking

and cracking into long columns. ""*'*’Born in fire and fury,
Devils Tower was then shaped by the slow, gentle work of
wind and water, The outer layers of the volcano were worn
away, until the hard core stood completely exposed.

[l Small wonder that an '""Indian legend described

Devils Tower as being formed by supernatural powers. The
legend says that when seven girls were attacked by bears,
they took refuge on top of a small rock, and they appealed
to the Rock God for help. The god caused the rock to grow
and to "*“lift the girls far above the ground, while its sides
were scored by the claws of the angry bears. Even today,

says the legend. the girls can be seen above the towering

rock, as seven shining stars in the night sky.

Q9: What does Devils Tower look like?

Q10: What caused the volcano’s outer layers to wear away?

Q11: What does an Indian legend say about Devils Tower ?

Q12: How did the Rock God help the seven girls in the Indian
legend?

12
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Jh LR AL, B FEGETRER
Wbk, it 1000 2 ERWE K2
LRI ERBEAMNFLEG TR P
R HEARRKBLEMNTSF—AEE R
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I AR & SU B kB, B # A e,
FERYE R X 69 R IE, B BT EAA M3k
FANELR S &I &
he, AT LT, 2ahH%
LR mE AR KA, A T AKX
L5 R0 R, B XA e R F K
A BB ¥, Kol S B AR AR Ak, BB IR
BB TARER R,

M dF— NP AR GLARE BB R
HBARAEHB ARG, T, LA
B E T RBEE - EE
L E s FREY, 5L s B
A K, ez AR m B W@ e H T,
T 5 G o v JE) ) AR BT A 6G AR R AR E IR
%7, BHEALFEIATAR . Ea%
o e B LA A B kAT, A AR
REPLEBAZHER,

FlA 9. BRI A B R 20

FlAL 10 A A 4 5 8 Kb S B A AR Ak 0
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LW i 15 AR 10 18 BE S0 EE A | R SC A 21 D S O ) R ST B R RAE AR U, SO B T — 2
I A% VLR I R A 35 18 AR 12 1) , W1 The legend says, says the legend 4§, W 3|3k 28 Rk B, hif £ H
B R SO A 4% UL BAR N 25, 31 BRSO BC E .

[ W [ 5 38 58 9 4 o 0 A B AE B 0 8 BV DL IR 55 48 RS B 5 T 990 430 36 T ] AR 908 T91 W 15 T Bt #0045 11
(8 LT P2 6 W 381 g S st 00 A S A 21 W Bt 7 U ) 4 DG BT ELIT , B A% O N2 L IR AR 58 4 52 I DG B 1) (5
SR RIS A (9 B A J5,10 8 BLD I, 11 8 D L 12 5 C T

[T PR 32 5% § 9] A ) 80 52 5 ik 2% | AR R IT IRp SAAE U 9 1R A< Dy SR g5t AR A PR OB i R A S B A

B TR EUA) B G SCE AR K2
[ W s 1) 2% =] 3 R & ] ()

51 FRIC 1A

Devils Tower(H #5] H Ui B X} 4)
looks as though (5| T & L i <, $& /R /- 41 BB
RIEINE T & B

In a sense it was([A] h _F SCHE 401K AR, 5iR 9 = 50
i S At B2 B A 288 SR SN A LS A RD
As the centuries passed ($2 715 $iff i JBE W 85 k1l
w2 7 1 A2 4D

Small wonder that( % [A] It is small wonder that
CHERE BN W AR R OR A A B
L AEMEE R/ )

The legend says (#2785 HAKA A& 36N 2
Even today (#7544 W1 4 1 1% ) » says the

B E R

(Dfirst national monument. . . mistaken for the
stump of an enormous tree—>9A) ; @dropped

down. .. different time and place.

DDevils Tower. . .

in fire and fury. .

relic of the past; @Born
. shaped by... wind and
water. The outer layers. .

—10B)10D)

. worn away. ..

(DIndian legend. .. formed by supernatural
powers —> 11D ); Rock
God. .. lift the the
ground. .. >12C); @ the girls can be seen

@ seven girls. ..

girls far above

X = Rk

I 9 23 18 5 3% 14
SME KSR

I o 2 7 R %

I 4% 5 FE R
FE AR S 1Y N2 &
i

. o above the towering rock. . .
legend ($2 75 /- AL UL N 25)

O EREEMLA

9. BREF EEGM A
A) —DERAYBAE, C) — JE g
B) —HE KRB A D) —~ R K 1A

L@ 2 = ] SCE IR AR F P 51 AL (Devils Tower)

[ZZ=BI] A) e A)RXIIFEE AR ek S, 1 i 48 8 R B AR 7T R g i A 2 — 4> B KR
BE (be mistaken. .. the stump of an enormous tree) , Bl Ji W 5 1R % — > B K BB HE , be mistaken for 5
look like [A] X . B) A 1 B rock sides.the massive column of rock ZE #4736, C) A summit (I
150 \volcanoCK LD &8 U B T4, 5 Hy Ji SCRT 01 E O 36 A B it 02 — A8 B AU 5, A 3 02 ok L 1 g ot G
FLCK L) P05 S5 BT BT )0 B RS B AT A7 A AF . D) column of rock Cf A1 HE) BYSME i B Bk
R R SCTHF R 2 A 1Y chimney,

10. R ASE AR LSNE B2

A NZETES C) et 2,
B) XUFIK, D) ZU KRG,

(%2 = ] JR I 2 1 4k (shaped by) .
[ZZRB]B)o A TR A LB LA AR A A B EXE” 15 S HIZAE B2 B A AR UL
WAL IFE KR M B2, B FUE 3w 2 80T 11 Befs B FE R 1 AE K8 & 1 B0k I8 i . B
JatE XS K B AE T, kil A J2 4R il Cshaped by. ..

wind and water. The outer layers... worn
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away)” . O¥ K AMNZE B9 KA AR Bl B2 CYp B A8 il g Ak 2= FE . DOIRYE 1 i % o A= 432 o i
PRl LB AR T R BICE JRE (RU IO | Ja IR KR K 4=
11.NELRBHEEERRERERN?
A) B R, O B
B) & TR, D) E&Z
L% ZE A ] UL U 414 (Indian legend) o
[ZZ=/BH] D)o AVET 11 B Devils Tower is a relic of the past(J& L8852 7 & i 538 ) , [H X Ff
RN L AE UL N A . B R R A - BE I IT AR A 3 1M AR (builv) , T2 A 2R TE B 1 HL 33X A 2 B 56 2%
BB A . O TR A Rock God G i) o {H Bl 2 A i H i 21 JE L 54 2 o i B s 1) 7, OR 412 310 JBE R 35
JEENES A NGEFRM . D) &0k I B B o5 22 A% U0 P4 45 JBE R 3 2 ol M A AR 0 B I 7 i ) Lk 55
created [F] X & formed,

R.ENERFHEP, EMBWMAHEH LN &2

TNGTFRI M
B

EER
i A 2R I Y .

A A A AT A R 7 L R X C) Lt 1] 25 3] 178 25 Ml 17 7Y 37
B) ARACHCd b AT BE D) AE AT 21l T

L% 2 1| BHUE A 23 4 (The legend says) .

(BB C)o AVE T B L AT B E] 7 A 3k i il A by < 2 1 35 Wt TR AE SR /X 7. B I
bears #E4T T 0 . (H R SCHE R AL B RIEAE . O & XF T BE A b ik A A K 2 AT 46 T 31 28 25 b 1 1)
177 ) R LS L well above [d] X & far above, D)W 111 BE“ & AT IC ) i 47 TS . 5 A0 0% 6 #4670
AT e A L0 R Sy A L AT B L T

- W iR iC B X - FA SE iR AE XA i

Ddevil [ 'devol] n. BER

[ir XY devil n. BEW . HUH s fiend n. R %
J& s monster n. &Y ;evil spirit 3% . 1K K ; goblin
n. /NRKG

@ monument [ 'mpnjoment | n. 28R, 7 5§ 15 i

[t X ] memorial/cenotaph n. 22 /& # ; relic/
remain/vestige n. 5t il ; wreckage/debris n. 5% %

@legend [ 'ledsond | n. &

[T X tale n. # 45, 4% 10 ; saga n. f£ UL, H
B i s rumor n. 1% 75 shearsay n. %1 3% 5

(@ supernatural power E B X 1=

[HCAR Y mana no 3, M A SR 7 &5 super

power #8 BE 77 ; miracle/ wonder/ marvel/ phenomenon
n. @ik
®Rock God 7 i
[ AH ] deity/ divinity n. f, #fPE 5 fairy/ peri n.
il %z s goddess/nymph n. 2 # ;spirit/elf n. K52
©®sacred [ 'setkrid | a. #ZHY
(i X7 divine a. #2£1, KRG HY s holy a. ffi
X 205 Y s consecrate a. M E 1 WK 25 Y
Dworship [ 'warfip] n. E2FF
[EcAE Y cultus n. AL FE . £3{¢; fanaticism n.
W, B 15 smania n. TEIERE  piety n. K

i

R N e D o A e A e e S U U U

Passage Two H01f] 7 == 318 I

G — B4

13. A) They will buy something from the convenience stores. 14. A) They can bring only temporary pleasures.
B) They will take advantage of the time to rest a while. B) They are meant for the extremely wealthy.
() They will have their vehicles washed or serviced. ) They should be done away with altogether.
D) They will pick up some souvenirs or gift items. D) They may eventually drive one to bankruptcy.

14



15. A) A good way to socialize is to have daily lunch with one’s colleagues.

B) Retirement savings should come first in one’s family budgeting.

C) A vacation will be affordable if one saves 20 dollars a week.

D) Small daily savings can make a big difference in one’s life.

[ & 3% 101 5C 48 i Fou (o) & &% U B BB <.

13. C T 1% have their vehicles washed or serviced & B They 7 G280 H 4 — % . ] i At = 1
convenience stores.a while, pick up 1% 5“7 % 8 i [a] Py {6 | il T fOCRE 357 2  HED 81 0A) 0] B & — TR
EENREMBEINEMITA.

14, are meant for the extremely wealthy Gili /] 7 F &) . drive one to bankruptcy (fff A il /) #& /R~
They A& = Y FH W ST HENE H B L EERESZHEIHRNMBRKBITH,

15. eI 5 I one., hy— M P BUA o I A B % HE A R EAK F 5 A& B 5 45 T is to. .. . should. will. ..
if. .. .can make a big difference ¥ FR/R L5 10 B G5 PE YR IE LG s VAR L B AW RIR G A8 A HR
=I5 S5 A R O BUHEI R TRl BRI M AN A EM S EE T EHNER BIE.

55 13,14 BRI F il 0 They SHFTEHRANK —R N 5 HIHARE W .56 15 # one 8100
AN G S P B W 3 A8 N 3 O T AS (W] 0 & R R4, DL BH A A Y 4 ) X 4

[ &5 10 & 2R T 3 AR ] e s A ie] A b T =28 — L S W SEAT W AH G Y 3R], A buy . pick up 4§
5 WS ARBL/BE 1A A, U the extremely wealthy. bankruptey. affordable 45 ; = . 5 &t %) /&
R AH S 19 16] , 40 (daily) savings/saves. affordable, family budgeting 5%, H1 I 4 Wi A< SC 3 E A4 W L 47
AW TT N

G = WREHE 4

| It's no accident that most gas stations have

*A convenience stores attached. Few of us can fill up the
tank without buying a few snacks, cigarettes, soft
drinks or other items we can live without. “I deserve
it. ” That’s what hard-working men and women say to
justify their lavish vacations, big stereo systems or
regular restaurant meals. They do deserve such
indulgences. However, they also deserve a home of
their own, a secure retirement and freedom from
worrying about unpaid bills.

I No one should have to live with what a Texas
mother described as constant stress, tension, even fear
about money. Sadly, "*the pleasure that comes from
extravagances often disappears long before the bills do.
The video camera that one single mother bought for a
special occasion, for example, is not much fun now. She’s
figured out that it will take her another three years to pay
it off at $ 30 a month. And the New Yorkers who spent
a bundle on an outdoor hot tub now admit they rarely use
)

it, “because we can't afford to heat it in winter.’

The solution— set priorities, add up the annual cost of each

K % % ovh 3k A2 A A E
XIFEMAR, TLFEAATRE M
MELE SRR FR RERLOTH
TR, R EFN KR FFE
I E Sk RIEP AR FE SR
BB KRBT RARRE ZH T
FO s, X F %A LA LT
M, 2R M LZEWMARETACT
R ABREGBREE, AR R LK
SR EE |,

EAANER T % — A5t 5 M5
HRZ AR eE M A2 K ESVEK,
L2, KRB ESSE T m ke
BAZETEREAFZAHLH LRI,
B he , — A5 FALIE A ARG AT
FHBHIIALEARELFTRT ., T
ZHFER AT 0 £, EFZFF
R F AR, mMARE - KRERYE
P oP R IS A0y 28 29 AL AE RGN R AT AR
YRECHAARMNAES R Ie LTk
ey R R, 5 F 2R, AT
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item, then consider what else she could buy with the
same money. That will help you decide which items
are really worth it. One Chicago woman. for example,
discovered that daily lunches with coworkers cost her
$ 2000 a year; she decided to take lunch to work

instead. “I now put $ 20 a week into my vacation fund

BR M eu by 2 R B H LR AR
BTAE S H 456 A&, X R Bk
B T AR A Se B M) R P AR, ) e,
F—tik R FRARFLDFE—
F36 % 2000 £ U kbR B AR L YE,
‘e  BAERAEBEI AL HE 20 £4. 5/

ABRAEE A 20 20 HGL, AR

and another 20 into retirement savings. she says.

“Those mean more to me than lunch.” B xR EER
Q13: What does the speaker say about drivers who stop at PR 13: % T2 EmibsEw S L, 3T
gas stations? H a9

FIAL14: X TEGHR.HAELT 27
B 15 9 & A 2l F pe 3 AR AL &t 4G 4
FERAM 27

Q14: What does the speaker say about extravagances?
Q15: What does the speaker want to show by the example

of the Chicago woman?

[T iEiE AR 0 8 BF S 4R ] JF )R R SC el B g b SC RS2 SR CANAR & Tt’s no accident, Sadly, The
solution) AN B NI -5 L ME N ik i bR ic R 7 7 M 2 51— S8 {5 0 B0 28 N 2 L LA O IO ax 2 4] 2 4
4 SOk OCBAE B/ WA B T B, WA Y Sadly BESSE TR H E X EICTIR IR B AN A
6], S| HE B B 0 R S 14 A i s T TR SOTE T B3 R IR I 37 S il sk H S (R AL

[Ar AR R ZCER WX EIRE S ST M A%k I ] 7 F B 505 B (5 B0
SK/BIAAT R 44 1) AR B W AN W OR R e SR N A R TA) 52 4 5 B S A I (13 R A
T, 14 A T

(W P9 32 56 42817 ) ) 8 S B Rk 2% 1 AR BT 7 sl R rha Oy AT 120 2% 09 AT o SR 4] 0 A T K
F) 7S5 N ] ) ) SCEE KA

15 & fRid 17 ZER X = k&
It's no accident(#£ /84 % WL %) men and women: () convenience I 7| H %8
However(#£ /8 A L v H fi .5l 5 stores... buying. ... deserve such —> AT A B\ 32 WAL F)
HI A A [F B9 15 8D 13A) ; @also deserve. . . AT R R AT W 55 £ B

extravagances; (1) pleasure... often
disappears — 14A ); @ The video

camera. . . not much fun

Sadly (&7 v 41 %5 1% 18 27 ok 09 8% )
for example (4275 25 ]

The solution($& 7~ 41~ 473 I % i ik

for example ($2 75 25441

I EL A 156 BH 4 fuy 28 104
2 f51) . W YR 2% 7 )
The solution: D set priorities. .. ; @ 24> 2% B0 o9 H AR ik

One Chicago woman. . .

R T2
13. XTEEMBEENRAN, HERT A2

A AATT 2 AE R R O 3K S AR T O ]2 ik A Uk iR I5 4240

B) AT A I B AR 2 — 23, D) AT 25 3K — S 20 A8 it BUAL i

[E A2 m | CE RG] 1AL (It's no accident)

[E =BT A)o A)JEXT TBBCE MG - AT 25 78 f0 iy TE 45 0% 458 ) G vp 36 SR A A 557 1Y
WE4E , Ho buy something J& % buying a few snacks. .. FJ#E 4% , convenience stores & L JR 3, B) 1 hard-
working — 1A) 3= W I 1115 2 L {H SCHIf R 42 22 rest #HIE N, OB Inil (fill up the tank) ™ B f# k18 Uk Al
TRIFEH” . D) pick up B 5 buying It S, HR S5 S AT A AT JC B /N AR P A 488 B 20 A8 i AL A
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4. XTEBHEE,HERT 42

A) EATHBE R AR O ENINZ Y 5E k4
B EMEMTHEEZA. D) EfiTAT RELORE S BT ™

L% 2= = ] 5] H AL (Sadly) .

[ ZZRB] A)o A) X 1T BB H the pleasure that comes from extravagances often disappears
long before the bills do® PRI 3% AT 7 A 4 fan /2% 7 W B 3 22wl 2k 6 R 7 1 [a] LEE R . B i
extravagances — i) 32 MBI 1 O L SCH IR AR A RAG E . O J& i R W15 AN Sadly — i8] fE I >k 19
R AT H5 i, {H 5 X 88 EE A2 Al AT R 45 Y ( They do deserve such indulgences)” X EZ AHIFE ., D) H. ..
disappears long before the bills do (I B 38 V& AT 15 B eee -+ )ik BE 5 HI A AH R S 58 4 A $ S

15, HEFRLEBIEEMTFRAL L LTHGFRAMA?
A) R FFE S AL PR R S — N, | O — D ANWERE S AF 20 20, 8T LIS AT BB T
B) B RAF SN A SR TR o 40 1 L D) BERAF— s, 1] RO —AS N A 35 7 A2 EOR B2

g E & ] 6151 H Ak (Hor example)

[ZEZAB] D)o A)REIZEE B E i A NI 55 227 il g o “ 452 A2 7% 7. B) FI ] Retirement
savings W B T (H X A7 22 55 i AR B 564 AR IR & 4 00 & A A e 0o ) J5 & Z g i % . A
RAmii . C)saves 20 dollars a week fF4& 11 Bt BYE put $20 a week into my vacation fund,{H will be
alfordable 3 K HED6 I 65 21, D) Y PR B 75 B 4o -3 3 i 2 01 BB 25 5 24 52 BB F 52 32 A
IR AROR B H Y7 s e iy AR D il 22 1 fi 3 LA

< WL AACR X - BRI

lavish [ 'leevif] a. BKXEEH

[t ) extravagant a. % 1% B9, W 7% 1Y;
prodigal a. E &0 ¥4 1) ; spendthrift a. EZE R,
IR TR A s wasteful a. R 2% sindulgence n. L4\

[#4 W) a lavish display, meal, reception %l
Q) NN R

@regular [ 'regjolo] a. EMH AR

[ XY periodic a. JEHAH, & 1Y

Qpay off ZF (HRFEF)

[ X ) pay back ££ih s repay v. 6 ; pay a
debt £ 18 fii 45 ; meet one’s engagements JE 17 ¥
2y B A 55

@bundle ['bandal] n. —KE &

[ %) a large sum — KB

®fund [ fand] n. #4444

[ 48 Yinsurance fund {4 & 3% 45 ; pension fund
Fr I 4 GBIKEE 4 sbond n. f5iF5 s stock n. L,
WFEZ% s savings n. i & 472X s deposit n. FF3K

R

Section C

Recording One FRIRIE & FH R I

G — REEH 4
16. A) They should be done away with. 17. A) They feel stressed out even without any challenges in life.
B) They are necessary in our lives. B) They feel too overwhelmed to deal with life’s problems.
C) They enrich our experience. C) They are anxious to free themselves from life’s troubles.
D) They are harmful to health. D) They are exhausted even without doing any heavy work.
18. A) They expand our mind. C) They narrow our focus.
B) They prolong our lives. D) They lessen our burdens.

(BT KRR EFEETEER]
16. AR 25 TUAZ Lo S5 RLAHETH BR 7 AR 16 05 7 5 1 0 30 0] £t BREAY e ] A ) AT 3 ) B 2K S5 4 ot
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UN:UE- A0S
17. PR 44 T 1 stressed out,overwhelmed ., anxious.exhausted #EME T E X AN OIBRT/FZ%,
18 ARSI X R A HENE TR RERXEY T AR,
25 15 16,18 B dE ) B2 Y6 N RS2 S0 B i AR iR X &/ EF— R IMERT A A F R
[ BRI & IR F & ] Bk s A B e e A b T 2 — R R o AR ARG iR
5N L fa R AR AR A OC 1Y TR i
lives,experience ., health ,mind.burdens, #fE Wi A& L F B F“REFMEFWIT A F0”,

necessary/harmful, enrich/expand/prolong/narrow/lessen; —

- Z e 4

| Let’s say you start to brainstorm a list of all
the emotions you've ever experienced. Just for fun, try
it now.

[ What’s on your list? Chances are, you included
things like happy., sad, excited, angry, afraid,
grateful, proud, scared, confused, stressed, relaxed

and amazed.

[l Now sort your list into two categories—

positive emotions and negative emotions. '*’Feeling both
positive and negative emotions is a natural part of being
human. We might use the word “negative” to describe
more difficult emotions, "“"but it doesn’t mean those
emotions are bad or we shouldn’t have them. Still,
most people would probably rather feel a positive
emotion than a negative one. It’s likely you'd prefer to
or confident instead of

feel happy instead of sad,

insecure. What matters is how our emotions are

balanced—how much of each type of emotion, positive
or negative, we experience,

IV Negative emotions warn us of threats or challenges
that we may need to deal with. For example, fear can
alert us to possible danger. It’s a signal that we might
need to protect ourselves. Angry feelings warn us that
someone is stepping on our toes, crossing a boundary,
or violating our trust. Anger can be a signal that we
might need to act on our own behalf.

V Negative emotions focus our awareness. They
help us to zero in on a problem so we can deal with it.
But too many negative emotions can make us feel
overwhelmed, anxious. exhausted or stressed out. When
negative emotions are out of balance, '"*problems might
seem too big to handle. The more we dwell on negative

emotions, the more negative we begin to feel. Focusing

18

1B ZARTF 46 — 3 3k e R %, 7] 4 4R
kBt ey pr A 4, s Z2BART,
A FE KR,

HRe95) £ EAH AT 2% A T RAR
5*1&%%% % . 5()\%\%4%\/ E SN}

TR 8BE AR BXEWN,
ﬁﬂ 1% 4,

WA E L% 5 R M E R
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EXNEY D
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T RGEN AR, XARMTHRE &
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Tl ka5,
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on negativity just keeps it going.

VI Positive emotions balance out negative ones,

but they have other powerful benefits, too. Instead of

"““narrowing our focus like negative emotions do,
84 positive emotions affect our brains in ways that
increase our awareness, attention and memory. They
help us take in more information, hold several ideas in
mind at once, and understand how different ideas
relate to each other. When positive emotions open us
up to new possibilities, we are more able to learn and
build on our skills. That leads to doing better on tasks
and tests. People who have plenty of positive emotions
in their everyday lives tend to be happier, healthier,

learn better, and get along well with others.

Q16: What does the speaker say about negative emotions?
Q17: What

emotions are out of balance?

happens to people whose negative

Q18: How do positive emotions affect us?

EENEFTEEMRESL LR AEIH
MHEEFET X,

AMEE R T H AR S A2 R AR
B LA EE KT L, RRELS
B RRAMNGEE N EE AT
N X v R AT KIS, W AR N AR
B AHEINBRMNEZABET S, X
WM S B ENBEKRE S HIEE,
B 2| 384X JUANNME A, F 22 R R B A8 ik 4w
A E B, % BRMRE %A RN B H
T AR BT, RATR AL P TS T
It 36 B HAT 8 Bk, XA AT RAEAE S
Fepl X P EAAFEIARE, £ FAEE
W, ARk R e AAEAE B R,
BRI, FAFEIAT, IS A RS AL,
IR 16 X THREZE . EHFABRLTH A7
B 17 HARME R ALE LM

AR 18 B REF T mRA?

[T iEiE R0 A FES B4 | A list of emotions.list into two categories Tl 75 53¢ 5 W 2> H P 2 28 a2
FYRF LN T R & FE AR X G/ HE 3 bR 12 18] (AN instead of . by contrast, compare, than, rather, on
the contrary,while 58) J5 {5 B . BUA [F 280 H W) 5 19 B AR R N2

(= EFNFEEZINiZOER] [WEEEIARISE T & T 0055 5“0 3RS/ 1F
G257 BRI AE R S e S VR D W A, 7R W B A OCAE B AR Tyl ok, JF 7R & I OC B R AE R
9 E I3 1= i 3 79040 (16 8 B 3,17 8 B 5,18 8 A.C T,

[T A 52 55 488 7] A 20 8 32 Bk 4% ] A B W i A i =5 W 28 00— 2 el T BT B 6 o A% O A A8 DA B 38 10
PR 0] R A) ) SR Ik 4%

[ W &3 T o) &% 3] i A & ] (B%)

18 1B R0 1A

B E R X E kL&

1 5] H 36 R ARAAR S i i1 45
JARERY T BE g 2

Let’s say(fR 1% —Fh & 55)
things like(5] T M Z M iE 45

L(ist) :all the emotions

two categories(T7n F CEIR P P(ositive) E (motions) VS N (egative) E

111 35 5 A1 25 0] KAR 43 A

AN > B e 4 )
NP 15 26D (motions) ‘ )
— e . . o UL A & A1 I W 1 25 5 9F A
but(FiR5| 5 ESCAFE N4, NE: a natural part of being human, difficult; N B
. i NS NE S GNP B =2
EPN7//DUN=) but not bad.we should have them—>16B)

AEEQ k N
What matters is(5] i Q{5 2D GEESRE

What matters: emotions balanced

IV LR E F T 2615 45 0 1]
Ui A T BT AR — R
7 AT S I Pk A AT

For example(5| H = il , $& 7= A 3C
R L A)D

NE: warn us of threats or challenges

Examples: Fear. .. .Angry Feelings.,Anger. ..
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G 1B HRIC 1A B E R N E Rk

NE: focus awareness.help. ..a problem VS B 2 4
But(fii/nsl S EXAR B ANZ, Too many NE:o(verwhelmed) . a(nxious) , o n ’

111 i, B G i 5 gz
EYN/PINP) SRR IR R f i 4l Ar;% %IZ% LiIPN ; 1
When(G | HIERE 25 R ARG IE)  NE out of balance: problems too big to o CiE
handle>17DB) o

Positive emotions (#& 7~ FF iR i & _
PE: balance out.have other benefits

(Y ) : . i
- . NE: narrowing our focus—>18C) VI it B B 1 26 /0 B R AE
have other. .. too (Fi 7" T 3T ¥ /i PE. aff brai A : i A i 14 2 Tk 1] B S i
: t our brains— reness.attention., H H S X
LA AL affect our brains awareness, atte AR

memory; help us... more information—=>18A) HLRE » 5 Bl 3 AT 5 4 1 2% > il
Instead of (5| X L) ‘ 4 .
) . L People: happier, healthier, learn better, get 4,
in ways that CE AR UL JLAP 7 20

along well

That leads to(5] H R IE 25 B9 44k

G = RS
16. X FEHMIELE, EHANRTH A

A) BT E PR O B+ 7RI ER .,
B) EATTREFATT A A i Y D) EATRFAT I B T

L@ E S | BT B8AL (two categories) VFE 3T MWL S 5] H AL (but)

[ZEZ=HEH]B)o A BH shouldn’t have them f H} {5 200 Hij T 75 5 323X it doesn’t mean, RlJ i
PN A TS 2 EH a0 AR5 . B) necessary J& %f 111 Bt Feeling. . . negative emotions is a
natural part of being human® &% 32 3| 14 W & 25 J& N4 b B SR 1) — & 437 . it doesn’t mean. .. bad or we
shouldn’t have. .. “AACR NG 25 A 45 CRI TH RIS 25 A 45 40D N ARERFRATAS 2 A TH A 25 (R, FR
AT A IS 46 7 ) = BEHERE . O experience 8 & B 11T Bz B i) , (H HDKE SC A 8l i) L83z /AR 56 g
Pk 24 18 SRS IR IR NS B enrich“E &7, D)4 it doesn’t mean those emotions are bad“ /A & Ui,
TH A 25 077 AR A

17. BB ELXEHASEARE?

A RV A 3% v B AR AT PR A AT AR B Bk | O A2 T R A 1 v AR A

B) A ATTX Ak PR A= 1 v g [ R S e DK AZ D) R B A AU Aol 281 09 TAE A AT T o B EIDRG 3% 7798

(52 ] F e SO 5] A (but)

[ ZZEZBEW]IB)e BT +B)F XS V B When negative emotions are out of balance, problems
might seem too big to handle” [A] B AL TR K/ XMEBN A T /K Z AE”, A O DYBIEA V E. .. feel
overwhelmed, anxious, exhausted or stressed out, H P44~ %) &5 46 & IFE Ir 48 W & 8 H J5
problems. . . too big to handle® A~ G ff &k [ 25 CTi J2% 58 AS 61 B 15 £ 20 ORS00 R OB B 5k 7 L = BE I
Bk X — HARSS AT Tk

18. RIBLE R EHEZMENAN?

A) EATHE R FATT I R4 O ENHAERAE T T .
B) BEATIE R IRATH 7 4w D) BT AR AT T

L& 0 22 5 ] XF g Ak (Instead of ) .2 Fh J5 351 H 4L (in ways that) 2 [F145 | SCAb (They)
[ZEZ=RB] A)o BT +HA)EX VIBLE = = Ay BUINE 45 38 1 1 AR 1 R = 1 Aeie
S FRATT A R MG AT B B4 /NI B e L BRI E G B RS L2 8 B W
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Z2 RETE T I A ) AR L 2 1) B SR BC 7 1) 5 B8 ME 45 . P mind X ) brain, expand X i more, B) “#EK %
A7 N VT BE R BB A 2540 30 AT 58 48 B Chealthier) ” a5 BE 3 W T 5 . C) T4 W1 48 10 5% o) 7 M 4 Ky
“EIAE 25 2 ” . D) e TR 245 19 5% & B Be i (VI Be i) ok H AT An] 5 5F our burdens {5 B .

O WA RILH X - DEE S KA

Memotion [1'moufn | n. 1EL,E K

15 25 32 35 17 IR 17 45 - grateful a. JEIHAY
relaxed a. JAA Y ; confident a. H & 1Y ; satisfied
a. e

T4 e 1 2 .« afraid/scared a. REPH A9 5 confused
a. WEHY ; overwhelmed a. ME DL 7K 52 B ; exhausted
a. Y& FW s painful/ miserable a. I 5 1Y

@alert [o'lat | v. IR, [@] -+ R

(i X] warn v. $21# , %[ ; caution v. E4f,
PEE s notify v. 45 %0, 38

@ cross a boundary i 5t

(X 48] violation n. {240, 1% 3 ; invasion n. A
% sinterfere v. T ;interruption/ disturbance n. 4

@Dhold. . . in mind L fE- -

[ir X Y7 id T 0 : keep/bear sth in mind;
learn sth by heart

®expand [ 1k'spend | v. ¥ B, ¥ 5K

[t ) extend v. ¥ Ji&; spread v. &35,
Ji& s stretch o, f#1 i@, fiE{f

[§:4H]Y build sth on §7 #; prolong v. ZE K ;
deepen v. ¥RAL ;amplify/enlarge v. K P K

R e ) e A I =

Recording Two 3D FTEJ AR 3=

G — REEHA

19. A) It is not easily breakable. 20. A) When she had just graduated from her college.

B) It came from a 3D printer. B) When she attended a conference in New York.

C) It represents the latest style, C) When she was studying at a fashion design school.

D) It was made by a fashion designer. D) When she attended a fashion show nine months ago.
21. A) It was difficult to print. 22. A) Tt is the latest model of a 3D printer.

B) It was hard to come by. B) It is a plastic widely used in 3D printing.

C) It was hard and breakable. C) It gives fashion designers room for imagination.

D) It was extremely expensive. D) It marks a breakthrough in printing material.

[ & 15 1o 5§ 1R) T30 o) & %% O & BB <

19. S O (D) By I8 7 “ AR B RS L H I 268 152 3 i il /4 0 32 1 Te ] BB 48 405 oo =X ik
& I T ) ) B Fh T K AR FE A A O ME B B S & B B) (D) #4198 3 AR 2 4 il 48 Oy =X AHLIRS 5 X657 3D
FTEN VS N Tl A B 4 0 1F B JAR 7] e 7E =3 Z ] 7= 4

20. PYILH J“ when she+ i 25 0y S/ QRS S50 L 400 8T 0 (0] 5 £ BB & A B9 RS 18], J5 9 100 25 3
K fashion(if i /I3, ifF— D ENNZEH S E X LT UARRERX.

21. print.breakable &2 3 19 # 5 il k& AH G 1 1a) 71, 38 D0 4% 300 3= 18 Te (A A0y [R) S ) Al 5 i 2k AL OGS
R A i Aol I 25 BT A I e ) Ao ) DU A AR MEFT ED 7 R Sy AR R G R AR B B
Yy 02 iz SC T M L 40 T 1 0] 3E AR 38 SRR 3 A RLE ERBE/ AR B .

22. A B D)5 3D FTEIAHC, J5 I plastic, printing material ¥ 4 ] BT B, O #5 S B 3% & 11
U, 28 b 4 pY 30 3215 Te AR T EE SRR B F 3D $TENRY F X AR SE AT AL 0 il 13l R 26 4 k) 15 )

(BRI E IR E | ki i E ey SR L TS — 5 3D ATERA X ia L 3D
printer . print.3D printing. printing material, — . 5 B} 2 &% 11 #H 5¢ 89 i8] 1. latest style. fashion designer.
fashion design school.fashion show, 5 & #EWr A SCE IS 2 3D FTEN R R EEARFE & 1T SIS AR A .
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G = REHE 4

| In the past few months, I've been traveling for

weeks at a time with only one suitcase of clothes. One
day, I was invited to an important event, and I wanted to
wear something special for it. I looked through my suitcase
but couldn’t find anything to wear. 1 was lucky to be at

the technology conference then, and I had access to

3D printers. So "I quickly designed a skirt on my
computer. and I loaded the file on the printer. It just

printed the pieces overnight. The next morning, I just

took all the pieces, assembled them together in my
hotel room, and this is actually the skirt that I'm
wearing right now.

Il So it wasn’t the first time that I printed clothes.

*“For my senior collection at fashion design school, I
decided to try and 3D print an entire fashion collection

from my home. The problem was that I barely knew

anything about 3D printing, and 1 had only nine months
to figure out how to print five fashionable looks.

[T T always felt most creative when 1 worked

from home. I loved experimenting with new materials.
and I always tried to develop new techniques to make
the most unique textiles for my fashion projects.

IV One summer break, I came here to New York

for an internship at a fashion house in Chinatown. We
worked on two incredible dresses that were 3D printed.
They were amazing—like you can see here. But I had

a few problems with them. *“They were made from

hard plastics and that’s why they were very breakable.
The models couldn’t sit in them, and they even got
scratched from the plastics under their arms.

V So now, the main challenge was to find the

right material for printing clothes with, 1 mean the

material you feed the printer with.

VI **The breakthrough came when 1 was

introduced to Filaflex, which is a new kind of printing
material. "*It’s strong. yet very flexible. And with it,
I was able to print the first garment, a red jacket that
had the word “freedom” embedded into it. And
actually, you can easily download this jacket, and
change the word to something else. For example,

your name or your sweetheart’s name.

22
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VI So I think in the future., materials will evolve,

and they will look and feel like fabrics we know today,

like cotton or silk.

Q19: What does the speaker say about the skirt she is FIFL 19: % THIAET FEWET,HEH
wearing now? BT A4
Q20: When did the speaker start experimenting with 3D 2R 20 BEiE B AT I 44 29K 3D AT 2

P21 HiEREE— ROt EEE A6
MA B EAZ R
M 22.% T Filaflex, #t#% F 3 T4 492

printing?

Q21

What was the problem with the material the speaker
worked on at a New York fashion house?

Q22 . What does the speaker say about Filaflex?

[ iEE AR L R RS g | A SRR BB R S A F L EN NG MEE, JURET
B (8 35 1 B 12 ) 3 2 4 v AE SRR 2o 25 0 B R R R DL BB o & A A 4R R R 1R DL 0 One summer
break.But I had a few problems;%:z‘jﬂ(y])g‘%fziiElﬂL B T bR g TR 35 2 AR R S B AE B S B 0 A Rl
W WK JZ I So I think in the future, X35 E AR IC TR GE T/ B 25 2 W2 W& Dy | [a] 8/ (R HE | i o
I/ GEWEVE R i R Ok Je B 4 45 AR AT BRI A VR TE B A, BT B OE R AR 0 1) I SR ACEE M, A E W B
J& N ZS S AT S RE HE 4 D3k 2 0% T ik 8%

[Urc 8815 B E P A% T | i 4 A 228 200 930 B8 if 1) G B
BNz, ﬁﬁmévt@a)ﬁjdmﬂﬂﬁmn BRI (S
P19 8 A B I, 20 8 C 51,21 i C 11,22 @ D T,

[ W A 32 3% $# 17 B8] 20 ) 3T & Bk 4% 1%%@?%‘%%55%1‘7@ & D\U\&g{LF—FE’JLF{n B So it
wasn’t the first time that I printed clothes BE 5145 I SCH A B “ it — IR 3D FTERIREE & 57, LHRR T
SCR A 4355 — IR 3D AT Bl e 1Y 28 ) 4R 4R PG & A% i 1 15 u):'{J\ RBUA s N2 00 454 Ik 4%

W5 IE AR I H i iE R X E Rk

(Dwear something special ., couldn’t find

I N (U R E P R SN RS
G B ) B e I AR T 2

In the past few months, One day. The next
morning (¥& 78 #i i 51 W 75 B i S / 4 07)
I had access to 3D printers(5| H B #E & “3D FTE)
BL” 887842 T R M8 R 3D 4TERRY 4015 2D

anything to wear; @ 3D printers, R . .
1 ik fe s — W] 3D 4T

EpBLEIFERR T2 00 .

on the printer, printed the pieces,

designed. . . on my computer, loaded. . .

assembled them together —>19B)

So it wasn't the first time that I printed clothes

ot 22 | S 2 T B 6 22 5 6] the first time... printed -clothes:
= B4 = =5 (Dsenior collection, 3D print... — I 4% — K E R
T A A — IR 3D FTENIRAE M & ) .
. 20C); @ problem, barely knew 2248 3D F7 Ep A 2% Ay
The problem was(Hi 7 /v 28 ik 2 T ED 248 7 i , , . .
} anything; Q) creative, experimenting £ . 5 i 8 2| i%) 7 M
FI 1 PR XD : . s
; with new material . develop 4] B Mk .
I always felt most creative when I worked from -
. . e new techniques
home. CHE7R A 41 Vi 4 100 B 0% !
@ incredible dresses that were 3D
] = AR . . IV v 8 7 4l 2 i) 2% )5
One summer break ($E/REGAPHEE B —IRLI)  printed
. _ . HilfE 3D T B B ¢ 1y 22
But I had a few problems with them(Fi /x4 F @a few problems: hard plastics. very i 25 45 1 5] 1 A
’ 12 ‘
S A 280 YR 22 5 TP 3 3 A R 25 ) ) breakable —21C) ; couldn’t sit in them, b ] 551 !
(21 =/

got scratched from the plastics

So now, the main challenge was (il 7~ $5 H 1 | V R A4 R ] 8 R G

find the right material for printing

R L2 ) 3 PR AR
1 mean(%ﬂ?XﬂLifﬁﬁ,mﬂ:*}f%%)

clothes with

MR E AT 5. 34
B 4T 0B R
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Filaflex/new  printing material,

The breakthrough cameC[m] 1 _E R #k fi% . 78 4 . flexibl 29D) 19A) - VI -5 i PE it . A
strong . exl1 ®— H rin
ZAFT EBE R |- 0 3 2 ) mfgt o ﬂd 78 4T B MR Filaflex
N e . (& 1rs arment; easl ownloa . N
And actually (B 77 #h 76 2 A8 R 51 1043 80 . Y BT 4T B R

this jacket

VII #fEREHE. KoKW
So I think in the future(#&2/R 2B %t A 3D T materials will evolve, look and feel A= *

E3 bl £ 51 0 R
E IR b o R 5 4 B T ) like. . . cotton o silk FIHIA PR AR

AR A KRB R
O REE 4
9. X THHAEFENEF,HIEER THAL?
A) EANEZ . O BEAAE T H5H 19 KA .
) EIEH—H 3D ATERHLITEN ok 1 . D) B2 W — i 1w Ui AE Y

LZ @ E S ] 35 85] H AL (One day. The next morning) JHT -4 5| A AL (3D printers) .

[ZZ4H ] B)s Adnot easily breakable BT X & VI B4 — 4] It’s strong, yet very flexible,{H %

LT 07 1) 4 R X 2 02 Filaflex 3 Fop BUAT ER AR, 0 A UF6 8 B 8 094 . BY @ T B4 ss — 4 1
qulckly designed a skirt. .. Iloaded the file. .. It just printed the p1eces . assembled them together” &
MU — 5% 1 I 3D ATERHLAT B I R 25 A F- A VAR 5 B BT 3 i — /W T I RS . O
%ﬁmi‘%”fj(qjﬂi?m& D) fashion designer Ji H 1 B designed M 11 B¢ fa%hlon design school , {H & T & &
“YFEE R AR IR 5L PR S SR PR E AR i 3L A O R A R B ) 1
3D FTERHLHIAE A 1 XA 22 .

20, WiEE M E FFIE 2K 3D $TEN?

A) Y b I AR 27 BEll B C) b AE— K I BB AR T I
B) 4 i i 4 24 A — IR 2 LU D) Y L A RS — 3 0 FH
[ﬁgﬁg S i AL B S E 5] A AL (the first time. . . printed clothes) ,
[& K] C) A) college, B) conference,New York,D)nine months £ #5458 8 3 b {5 B {H H & &

15 mﬁ\rﬂjﬁ“”@ Bl Bof 2 Jie (11 B ” BRI (1 B /B R A 29 52 2] (TV B ” A6 LA H I [a] it 53 i
BEFTED (I B2) ™, 16 T v Ay B () Jr 438 W R 2% B L BF 7 L FE 21 24 2 25 BURS L LA TS 0 i 2 55 B 7 3%
KIEXCHIRL, BT+ O X & 11 B4 — /] For my senior collection at fashion design school, 1
decided to try and 3D print. .. A T B3R T2 Be i 5l e 145238 3D 4TER”

0. HEEE - KAAMEEERNOMBFEMFTARE?

AN EARGITEL, C) B IR 5
B) BG5S, D) EAEH &5,

@ E S | 1 XA (But T had a few problems with them)

[BEBN]C)o A DYMIIANZE LR K, B)AKE I hard, Hi% 1] Z 45 hard plastics™ (FF H
AR B SRR} 7T AR OB L) AR M 2R B, S v XoF A 249 s 25 5 4 P A Rk 1 0 BBOXE J32 0F R A . O
hard and breakable %} i 1V B {81405 — /4] They were made from hard plastics and that’s why they were
very breakable. % Bt & 5 i i JF UG & 75 21 29 — S B 2 )5 HE S ) 1 oy 388 2] 49 [m) 81 . 3D 47 B A9 AR 25 8 B Kk
SERTENR SN R
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22. % F Filaflex, #iE &% T+ 42

A) BEJERGHT RS R 3D FTEIAL. C) BN ARBIT IS gt TR =1
B) ER&—FTIZ T 3D ATENR IR, D) B br i A 1T BN AR ) — R

D% 2= 5] #i{g B 591 Ak (The breakthrough came. Filaflex) ,

[EZ=EI] D)o AR IV B models, (H i SCHE BRI FE“ A5, H 5 “Filaflex 5 — M 4T EI#F
B SCEAHAE ., BTz b (widely used)” 5 J5 S4B B A4 B (a new kind) " 1E A 1%, C) fashion designers. . .
imagination B 142 BUAC B TG A S0 AIRZEBETTI) think. . . o {HIZ AL 52 A 2 52 HRAR PEE #1000 AR AR S 28
6], Dyxf VI B a)* St ik Jie Hy A BT BT EAA B Filaflex” (% [] Lk S , Hirh breakthrough Z 3.,

M W i LB X - 3D FTEP# K30

3D printers 3D ¥TEDHL (3D $TED R R & —
MAHFEETHAIEM, BEREITENNF X
RME=HDERNREAR)

[ A8 Y copier n. & EHL s scanner n. $4{Y
server n. R % % ;fax n. 1% H ; Macintosh n. 35

T4 i
O breakable [ 'bretkobol | «. SR, Z W H
©breakthrough [ 'breikOru:| n. 2K, RAMEH R
[EXAE]Y cutting edge (AbT K S5 4) A& J ) I3
AT semerging a. #2411, NI H BLAY ;s innovation 7.

L s laptop n. 2810 4 HE i elRen
@load [1oud | v. N, HN , T (BIBHEF) @flexible [ 'fleksibol | a. B M B, B4
[¢4E] hacker n. 227 ;search engine 18 K 5|4 ; B, RiEH

browse v, W Y% . i B} 5% ; access v. FRELCIL g HL G
FED

(®assemble sth together Z8 3£ , 3£ fi

@material [ ma'tirol | n. # 8, R #

[EXAH]Y plastic n. ZERLG] & fabric n. 214,10
K} s cotton n. M AL AR AH s clay n. K+ s stoneware n.
Al i smetal n. 43 J& shardware n. CHL A 49D A5 4

[ #28 ] water-resistant, water-resisting,
Waterproof a. |3ﬁ 7J( El/‘J, wear-resistant, wear-
resisting a. it % %) s durable a. it FH Y

®embed [ 1m'bed] v. #EAN

[ XY implant v. B A, #Hi A ;insert v. i
AL HREA

A R A A A A A A A A AR A A EA A EAR A R A S e e

Recording Three = /)v 10 Ml T i BY 8] &2

O — REEH A

23. A) They arise from the advances in technology. 24. A) It is attractive to entrepreneurs.
B) They have not been examined in detail so far. B) It demands huge investment.
C) They are easy to solve with modern technology. C) It focuses on new products.
D) They can’t be solved without government support. D) It is intensely competitive.

25. A) Cooperation with big companies. C) In-service training of IT personnel.
B) Recruiting more qualified staff. D) Sharing of costs with each other.

[ % 3% 151 5C 4 7] 1 o] &

23. C.D I Blin] solve & W] They $5 QM , HEM & 1 I GE M) Je — LRI MHX N E (R E (5L
BRARE),

24. A Tl attractive to entrepreneurs( W 514k 5 278 Tt 7] BEF8 A0 HE ATl /450 8, , #f 0 kL A5 T B 3 )
RTUHXER (AR HES HFHEE).

25. DY T8 I Sy ELAA Y A ol 8 B 5 e S Al A R L T B BRI A A B
AT B TR/ E I,
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23 791 C.D Wi g5 #2514, easy to solve/can’t be solved #R#5 M “ [A] 751 (19 f# B , with modern technology/
without government support #f ¥ M “ BRI, 25 B4 UER LA 3 44 18] 5 8 i8] 17 A 19 24 18] 8 4% 0, 8 Y
SRR/, R T DRI 23 RERT 25 B B AT P R R AR L T B AT EE A DG ) vk /L
%5 G &R

(FEmERAMMNED | Wb R E KA EmBIRED TWE. - 58N A XK K
entrepreneurs, companies, investment, products %%, . .5F %A KM 44 A technology, 1T, H1 I3 4 ¢
WAl R

G = REHE 4

I Welcome to the third lecture in our series on the

future of small businesses in Europe. The purpose of

today’s lecture, as you have seen from the title and the

abstract, is to examine in more detail the problems facing
small-and medium-sized enterprises *** which arise at least
in part from having to adapt to rapid advances in
technology. And I want to look at these both from a

financial and from a personnel point of view and to offer

a few hopefully effective solutions.

[ Here we have three of the most important

problems facing small businesses that I want to look at

today. First, keeping up with the pace of technological
change, recruiting high quality staff in a time of skills
shortages in IT as a whole and in a highly competitive

market, and the issue of retaining staff once they’ve

been recruited and trained. Now, all of these problems
involve significant costs for all businesses. But they are
particularly challenging issues for small-and medium-
sized enterprises. And those costs would vary depending
on the size and scale of the businesses.

[l So let's come to the first issue on our list which

is keeping pace with developments in technology. Now

24D

we all know that **’the technology industry is intensely

competitive with new products being launched all year
round as the various companies strive to compete with
each other, rather than., say, once a year or every

couple of years. And this is a real headache for smaller

businesses. So. let’s imagine we have a small company
which is doing OK. It’s just about making a profit and it
spends most of its income on the overheads. So for a
company in this situation, keeping up to date with the
latest technology, even if it’s only for the benefit of key

staff, this can be hugely expensive.

26
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IV So in my view, some creative thinking needs to

come in here to find ways to help companies in this
situation to stay ahead in the game, but at the same
time, to remain technologically competitive.

V Well, there’s a possibility that small groups of

companies with similar requirements but not directly
competing with each other— they could *"share the cost of
upgrading in much the same way as, let’s say, an intranet

25D

operates within large organizations. In fact, **"cost-sharing

could be a very practical solution, especially in times of

financial difficulty. If there’s downward pressure on costs,
because of a need for investment in other areas, I would

argue that this is a perfectly feasible solution.

A ERA R, ERIIN— &4
EREE RAFER BT EFULT
XAE Y T A REFM LA, =
Bl o XRHFHRR LdYE 47,

H— A T4k, 3h 2 AR £ MR
RAERTMRALEET S — DFHN
&) CATT A B AR ISR R A, BT
REFH E, AT EBE R AL FiE
THAKMER S, TR L, SRAL
T AL A8 % b A A M S LA
AEMSBEAENH, R B AHEF LG
F A AR IR T e R A T AT R ), &
INABIANB R T ERRETHN,

B A 23 kT oAk & ls 6 B A, R B
FHT A4

B 24, Rk TAHBEATL.EHEHLTH L2

BEL 25 %F F 9 s A b ls 6 A, — A
5K R0 R R T R RAT A7

Q23: What does the speaker say about the problems facing
small and medium sized enterprises?

Q24: What does the speaker say about the technology
industry?

Q25: What is a practical solution to the problems of small and

medium-sized businesses?

[0 18 5 AR 10 17 RSB A8 | E T B S TRl R T R 2R I T B ) AT BV A DR it A T
TET R SR ONE. By B 1B problem/solution A 3¢ P 25 B B 5] 2 2 38, A & - s {1
B R A (U A s 1Y) problems/issue/a real headache) (4 H & I (WA R there’s a possibility that,they
could/could be, solution) F i i Fr i ia) . I 5T E 25 300 HE N2

[ 22 89815 2 & BT 20 358 101 | 7 36 I 7 0 IO 990 UGS 1) 1) 5C B 1 15 5. B W & B e, 7 W 3] ) 2/
A1l /e A Ml A8 3 5 R B U N T SR A O NS IR TE 5 %0 TN 2 58 A R AT 9 3 I T A0S 92 (23 8
AT, 24 B8 D 3L, 25 L D 3D,

(W P 32 56 92 1R ) ) 8 S B Rk 2% | W s AR Tl A/ Al / Al 48 B 357 BT B LB A O 8L DA B e i
PR o7 B ] R A A SRR Dk 4

[ W& T B =% B A w ] (8%

W& IE AR IC 1H B E R 3E Rk

The purpose of today’s lecture ... (¥~ 5] H
YEEE H W/ E 8D
which arise from. .. (278 5| H [A] 2% KD

to look at. .. from. .. point of view ($27~ & [A]

L 51 gk s
Al T e 7Y TR) R 5
PR vk e N A O T
A ) ) 52

purpose of L (ecture): examine in
more detail Prob(lem)s facing SMEs;
Probs facing SMEs arise from:

advances in technology—=>23 A)

AL . : . ;
. o . point of view: financial, personnel fift bR 7 7%
to offer. .. solutions (7~ T 3CK 48 #3830

. ‘ Probs facing SMEs: three
Here we three. .. problems (T 7~ 5] H [1] 5

Il ™28 = A~ n) 8 (£ 4R
First..., ....and the issue of... (=43 % ) -

(DProb 1: keeping up with. . . technological

change; @Prob 2: recruiting high quality % #1 Bl 3% /38 B2 A A/
5196 91 40 = A D ¢ B I A
staff; @ Prob 3: retaining staff; @ All  BfE AN A) . 8 B E 1]

involve (#2755 H FEHK 5 i
involve (427~ 5| H JC IR 52 M) Kb N A G B2 T

Probs: involve significant costs... But

particularly challenging. .. for SMEs
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151 FRIC 1A B E R 3E Rk

let’s come to the first issue. . . (W/REFAEB—) Te(chnology) In (dustry): intensely -
I 5B B ATl BAR

Now we all know (#2785t A Fr LM BAR)  competitive. ..  new products. . . )
» \ iy 43 7 1) — R 51D 4
And this is a real headache for... (#2/8 0] f8  launched all year round—>24 D) I3
) M /wj Hl o
— Y 17 T 5 ) Probl: hugely expensive for SMEs ’
So in my view. .. ($£7R 5| HAVEH W 55 Speaker’s view: creative thinking IV B X ) i — i v
there’s a possibility that... they could... a Speaker’s practical advice: companies. . . N \
. . . . . Vo BB T [A]
very practical solution. .. a perfectly feasible share the cost of upgrading/cost-sharing o
— o
solution($& 7~ 1 3 L/ fif UL 7 %) —25D)
23, K F /Al T I BY 9] @, SE A T (A
A) EATH B 2 5] K O FHBARHHLAR S 2 ¥ AT,
B) BAITE A AR Al SR it D) WA BN SR e AT TC I i e,

L% @0 2 5 ] KSR 56 & Ak (which arise at least in part from. .. ),

[ZZ=B] A)e A HBEX N 1 EBSE /7] which arise from. . . advances in technology* [i] 8 ;= Az J5i K] . AN
PN IE N BB & SRR BRI KT which Ma) I [R] U iR . B) BT BSE A ke H Y to examine in more
detail % 58 20 B R 13 b /N Ak AT (4 [R]ET7HH M HY have not been examined in detail so far® H1 /Nl AT
I 14 ] 50N o 48 BRI O 1 BEEE — ) which DA RJ T 3 ] 8 7= A (18 35 43 S 1A 338 7 B % e A
RN [l AR Y Ik SRR R . DY AT TBER A) financial — a1 B T4 (H 1230 SCE R A
550 B (R it — Sy BRI R ik TR 7 580 7 e I TP BUR SRR SO IR R K

24, X T RBATU, HEHEB R T 47

A BEXNEA WS T, O B A RER W,
B) B EE R, D) ErFI,

(&R 2 | 55t/ R 44 (Now we all know that. .. ),

[ZZB ] D) A)H entreprencurs fif 4 H X A &5 Jii 17 enterprise, {H ¥£ 5 H attractive to
entrepreneurs G A] -, B)H investment YR H V BX K 4] investment. {H & 45 [0] B9 42 “ /A b 7 1
E“BHEATL” . C) H TIT B 5% = /m) “BH 47 Mk AS W 4 15587 7 i (new products being launched all year
round) "H M A %AV 45 O BT 7 b (focuses on new products) ™, B AT b 56 7 4 76 9B HL SC o If R
N, D) Jgiia] & #1111 B 5F —. /) intensely competitive (with new products being launched all year round) .

25, xf F Fr/h £l T e B 1) i, — S SERREI R R T REAT A2

A) HRAAAAE. O 7EBUEEIINIT 5 T,
B) RIS A% AY 61 T D) A o A

iZ A0 = &5 @i AE (there’s a possibility that. .. they could. .. a very practical solution. .. a
perfectly feasible solution) ,

[Z 2% D)o A)H big companies [6] X UE V B % — 5] K & large organizations. [HEHS & “th
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NS (Z 18] ) B A A 8 7 2 AR A N BE AR AR (in much the same way as. .. an intranet. . . within
large organizations)” H f# EH L N “ (P /) 5 KA &/E”. B)IE B 1T B 5 — 4] recruiting high
quality staff,{H X SZFR2 ] 80, AR 72, O training I8 H 11 B 56 /) 4] B 14) trained, {HiZ AL 1)
[H T 42 H a2, i A i ok () R, V' BE B Al U 7 R I 1A In-service training(ZEEREFYID X —#E2 . D)
SEXF VB i B 8 e [ R T A AR A SR — A R R AT Z A B0 7 27 v i 4336 share the
cost/cost-sharing 9 J5i ia] & #i ,

G MW ECB - el B %A

(Denterprise | 'entopraiz | n. =

[F] 4R )Y enterprising a. A 3.0 B . A 7F BUKS
Y s entrepreneur n. M2, B F

@ personnel [ paiso'nel | n. (HLEHR)EME A
R, ANEHBI]

[ 48] human resources A 3% . (A A AY)
ANFFTT; human capital A JJ & 4 ; labor force/
workforce (4278 w5 4 E 1Y) 55 3l )

@recruit [ ri'krut ] v. WU (FHHR); EE

[HcAE Y fire/dismiss v. fi# Ji:; quit/resign w.
TR s suspend o, (ff) {52 B 5 promote v, (fifi) F+HH
demote v. (ffi) FEHN ; reinstate v, (i) &2 R

@retain [ ri'tein] v. B, BT

[15X 4] on-the-job/in-service training 7F HH 1%
Il s bonus n. ¥ 4 ;paid day off HF FH KR

©overheads [ovvo'hedz | n. 2% , 2 EMHHF X

[E:AH]Y revenue n. WA ; expenditure n. 32 ) ;
budget n. Tl 5 ; balance sheet % f= 1 {5 % ; be in

R o U A A A S U U U

(#5) the red/black 4 5 H/4 KA
Part III Reading Comprehension
Section A
AT LEEEZ R FRF N LT
G = BESHh

L

AKX H The Conversation { XK )2015.10. 13 &3 Why More Scientists Are Needed in the Public
SquareCH A AT ZHE Z R 2 K AN IR . Bk 45 H Bl 27 202 3 10 T A e [n] st 1 34 3l N A 1T A
AT B AT RIS, I 75 8 1) 28 AR A% 38 B 90 R B — L B ——Ud WA X AR 5% 20 47 5 50 19 4 I 4% %
() H P T4 IR AE 6 UM X R A i 5 5 G I T AR R R G =B T8 I R A IR AR A
C IR A B C BRI s AF 58 R M 56 558 m i G I Bo .

i) 14 & I 17 X
A) arena L (SR EEAD T 2. (BR/EIR/ ANE A
E) digits (£%1) e
_ G) hypotheses (£ %) s . e
s 0) warrant L GEBRRUE ) RIGTHID SR 2. BT GE)
L) inertia RIS
M) pride 1 AZEBO I 2. BEOD)
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i 1 1% IR A X

F) hasten Loms . s 2. 363 . 20
D incorporate EEEYD A E S
i W pride gf%e %;E:;e%fn on (doing) sth DL (80 JE 1M 7 ¢, % Kt
L K) indulge LUiEs . vl 2. A% . E8k 3.2 5.5
7 ) warrant LT 2 RE R )
ed 43 D) devoted LB S 2. 48T
C) convincing L fshfE s iR 2. B, ik
ing 443  H) impairing HIl 55 . 453 L 5 40 CGEYD
N) reaping 135 B GRS 2. el CRERRD s Yieak
B) contextual 5 ETF3CH KW
C) convincing EPN D)
& 1
D) devoted 1LBEWN 2. 5T m
J) indefinite L (AT shacmt D BRI 2. BOMIAS T 1 5 AS B B 114
= AERR
I @1t is important that scientists be seen as normal” AR RNAELR BB LEE
people asking and answering important questions. @ Good., LR A ERA, K — REEE R,

sound” science depends on 26, experiments and g T e A AR T RIZ . E B L
reasoned” methodologies” . @It requires a willingness” to ask BeTEBEGT X, €FZ—FRE

new questions and try new approaches” . It requires one to HEM, 2R T EHER, EF&
take risks and experience failures. @ But good science also AAKTER.Z2 M KK, 12465 #
requires 27 understanding, clear explanation and FAEFEARERBENRER ALY
concise” presentation. FEAE VAR ) B g

CRICEBRS®ASH - o/

Dnormal [ 'normal | a. 1EF 1, 538 1Y gg @ willingness [ 'wiltinos | 7. & . J& &
@sound [savnd] a. AT ©approach [o'provt[] n. Ji% ik
Qreasoned [ 'rizond | . i EEHEE 1, G M g Dconcise [kon'sais] a. {151, i B G
(Dmethodology [ 'mefo'dolod3t] n. Jrikit %

26. & £ :G) hypotheses

[fE R )Y 25 8 A T 3 i 58 15 depends on Z J5, H 5 & U % 17 experiments and reasoned
methodologies F£:51 , n] J| Wy H: b & #1& 18 . 1] 1%/ [l : E) digits . G) hypotheses,

(51 7E & 22 2 M A 46 4 0y L nl 58 B9 R RO/ T VER DL RGBT A IS
CSLIS A B IR — AR R BRI 2 2R . G) hypotheses £ & iX — 15 58 AT B B — i 47 52
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B >R G- F 280 0 AT i i R B R R . digits“ AU F” 5 experiments ., methodologies
ToEIE 1911 X,

27. Z % :B) contextual

[ a1 25 4% 1R A7 T 18 18 3l iA] requires Z 5 » 44 1] understanding Z Hij » H. understanding
5 clear explanation Pl & concise presentation 351 , A H| W & 2 2 & 18l ced 437 (BX ing 43 i8] , ] ¥E 5 FH .
B) contextual ,C) convincing.D) devoted.]) indefinite,

(51 E 2 22 ) 254 a) 458 4 iR} 27 10 75 22 1) 3 A |3 RE T i RS LA R T B Y J s R BTN
] TR AR b 48 0] R BIFSE 45 5 10 il e FAE 357, CO) contextual “FF & — i 15 5t /75 5o 097G & S0 W SE &
IR A R 3 S 1) A 15— A Y R ) e R — AT T B Y SR

indefinite“ AN B 19 . TCBR 197 5 S & (clear. concise) ¥ 52 . 8 5 HE B . convincing & F “ 4 A 15 iR
()7 A A B 2 A VS5 8 7 5F L T X B understanding 1 2R 58 8 19 2 AT A VAR BUEE BC R 65 A B ; [
FE . devoted FKn“$ AR LAY 7 I o B i 09 11 1 2 N (A a devoted father/fan) s K 7m“ % J T eee e 17
Bimy . AE G B 2l mIdE iy B & 1 (W1 : a museum devoted to photography % % 1 ¥ i), 1
understanding ¥ Bt A & B, % 4b, L8 & convincing i J& devoted # 7 A AR 55 Ay “ 3 0 0F 7,
clear.concise B “AHXT 2 W7 A — 2 .

I @ Our country needs more scientists who are BN BREEZF 5 XS
willing to step out” in the public 28  and offer their R AMMNBELEANKRES L3bd &k, 3%
opinions on important matters. @ We need more TZEMHREATHANLE, KMNEE
scientists who can explain what they are doing in FEXIHOHRFR NEASTAE
language that is 29 and understandable” to the AR B2k 5 1 09 38 = R A4 B
public. @ Those of us who are not scientists should also M EE, RMNEPARERIHFE
be prepared to support public engagement by scientists., B9 AL B AT A LA R AN
and to 30 scientific knowledge into our public RA A RED, e F IR G
communications” . BERAT R XAEE

CRICERSRASIT -

Dstep out 2 JT &= I % fifg 1
@ understandable [ ando'steendobol ] . 51,5 F# ) @ public communications K AL H#% . 2 I35 i

We need more scientists who can explain what they are doing in language that is convincing and

understandable to the public.

] F | We need more scientist that is convincing and  understandable to the public.
FA i EE iR A gl ER Rahia RKiE1 JPE K2 ARG
JE T M) FE TR M)
who can explain | EiEM4A] | what they aredoing inlanguage
Sl EE e | gl FilE IR RiG
AR - o

28. Z & :A) arena

[FE A E) B9, S0 T step out in the public ZE i vp B 2548 public Z )5, A #EW H R
298 B B0 & 18 (FFE P0 iR B public 1841 B BEYE [l : A) arena,E) digits,O) warrant, L) inertia, M) pride,

#FE NI BF A% AL W] fE S R A LB step out in the public(Hu I public 2y 443 ) fH i1 T 15
A £ eI R Y% A B A T DL 200 5 — 1T RE
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[517E & 2] A4 M RATE KT L L Z RS2 K AE SR uli o7, BARIRIE in the. .. )
FETR R M /U, P S BB A8 3R R M S B T R R arena, BT G B E R AE A AREE G ok
ok I E LS LR RAC AR,

digits“E0 77 . warrant“ FE PG PR IE L 2 AL inertia“ B 1E PE” . pride“ i, A 227 L in the
public 5 AL .

[ 12 75 IRNBUIE 2 ARL, B ih vt sk 254 A7 L T4, 3 AT A by FRATT i 24 106 1) JHL 25 801 1y fff By 4
Fo WA AR R X AL T S5 )7 AT HE M step out in the public 5 offer their opinions on important
matters 1R A] &Y 24 “ 18 15 3l18] (step out;offer their opinions) + 41 1A 71 (in the public  ; on important
matters) " Z5H8) , AT A5 401 25 46 Ak Oy 4430

29, Z % :C) convincing

518 Y A8 AL T that is(E#H + R 2 )5 . 5IE %51 understandable (B¢ ¥ %5 i8] f4 15
understandable to the public ) 3131, 0] #f & N 2 &7 , 1] 1% 7 [l : C) convincing . D) devoted. ]) indefinite,

(512 2 %) 2 MITTE & th N E i language, U6 B FRATT T /5 SE O BF 22 K TE i B A C il =5 g

TR 57 L 46 1 2 HA 25 1 . convincing 7 & SCH .
indefinite“ BRI 1”5 understandable 7 X J5 0] AH S s AN A7 6 and Fr AR BLAEY “ [F] 7] 7 3¢ & 5 D) devoted
BN BT B, N BB M language, BN R H T e " i, A] & i language, {H language

devoted to the publicCE H T/ AR MIEF) A G2 5, #W mT DLHER: .

M FE L i B T IR T 0] (AT 3 2 2 25 T 4195 . A4 b that is convincing and understandable to the
public % #E#6 1Y) 3 B 8K /& convincing and understandable(to the public) , {H % ¥ 43 & convincing (and
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Il @ Too many people in this country. including EIABEA K S GA, 0K ERMN
some among our elected leadership”, still do not 0 — B KL AR AL 8RB G A F T
understand how science works or why robust”, long- do o] & AEAF R B, b R B G A AT 2T A
range” investments in research vitally’ matter. @1In the RFEATEIG KPR ARLEFE,
1960s, the United States 31 nearly 17% of A 1960 K. EBWL 7% T A &
discretionary (7] 1% 3 Wit ) spending” to research IRIEBATFHLBWNEBTILTHFH

and development, 32  decades of economic growth. ik, 27 2008 F, X —HF L
OBy 2008, the figure had fallen into the single 33 . ZTHEENME., mE5LE A, L
O This occurs at a time when other nations have made RELMAHGE AN LLZRFT TR
significant” gains in their own research capabilities. #¥,
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impairing ,N) reaping,
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[#E 7] i. .. had fallen into the single ] 23 4% ol & iR B Bh & iRl . M T A single &1
X4, Akl E)digits,O) warrant, L) inertia, M) pride , H) impairing,
[SEZEE] SHARKHEE T 2008 4F, X — B FE LR T e TORE S CHCTE R BTG A

digits. single digits F/R“MNLE”, HApR R LI L%,
[#721& %) when 5| 5 2 15 M A), B T E) 44 18 CBPSE 47 96) , 40 a time, 1970s 45) Z J5 . when 7E &
1B A HFAEARTE . W0 CH at a time when other nations. . . .

IV @ At the University of California (UC), we EmMNRKEF, BN A 8 T H

34 ourselves not only on the quality of our ROFREZEBE. T HATHARAK

research, but also on its contribution” to improving our EHRMM B TKBTE., AT MR

world. @To 35 the development of science from the HPEEZRENEHESAEGTH, mH X

lab bench® to the market place, UC is investing our own FEER“ZEMBTHY T E"HEZANT
money in our own good ideas. [ 256 words ] “HATEH THIFAE,
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34, ZFE :M) pride
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3 [l . F)hasten, M) pride .K) indulge, O) warrant, #F— 40 #7 0] & BH , 25 #% 16 201 € H] T oneself on sth
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[FEIR MY To the development of science. .. AN G5 1E 4]+ 19 B B9 ARE , 25 4% 10 i
NEEERF ., W& F)hasten,K)indulge,O) warrant,
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36. Consumers are often hesitant to try smart-home

devices because they are worried about compatibility”

problems,

37. This year’s electronics show featured® the presence

of many officials from the federal government.

38. The market demand for electronic devices is now

either declining® or not growing as fast as before.

39. One analyst” suggests it is necessary to accept
both the positive and negative aspects of innovative

products.

40. The Consumer Electronics Show in recent
years has begun to focus more on the practical

value than the showiness® of electronic devices.

41. Fewer innovative products were found at this

year’s electronic products show.

42. Consumers are becoming more worried about
giving personal information to tech companies to
get customized products and services.

43. The Consumer Technology Association is the
sponsor”
Show.

of the annual Consumer Electronics

44, Many consumers wonder about the necessity

of having their fitness® monitored” .

45. The electronic industry is maturing even

though no wonder products hit? the market.

(D compatibility [ komipeett'bilitr] n. 25
Ofeature [ 'fittfo] v, PLeeeee- o ESR )
®decline [ di'klamn | v. Ji />, T
@analyst [ 'aenolist | n. 43 A I

©showiness [ 'fovinis] n. £ KR

E i 17

[1] smart-home devices

[ 2] compatibility problems

[1] This year’s electronics show

[ 2] many officials

[1] The market demand
[2] declining

[3] not growing as fast as before

[1] analyst

[ 2] positive and negative aspects

[1] practical value

[ 2] showiness

[1] Fewer innovative products
[2] this year’s electronic products

show

[1] personal information

[2] customized products and

services

[1] The Consumer Technology
Association (CTA)
[2] sponsor

[1] having their fitness monitored

[1] maturing
[2] wonder products
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(Dscan [skeen ] o, P %

@highlight [ 'hatlatt | n. 4 54 % 093 4
@ gadget [ 'geed3it | n. /NILAH . /N3

@®booth [ bu:0] n. Iif 5 HEAL

®demo [ 'demou | n. (=demonstration) {7~ » 78 1L
©dazzle [ 'deezol | . ffi {5 . fifi AR 7€ 9% KL

= RIS RE

Are We in an Innovation Lull?
[A] @ Scan” the highlights”

Consumer Electronics Show (CES), and you may get a

of this year’s

slight feeling of having seen them before. @ Many of the

this year are the same as the coolest
even, @ The

booths” are still exciting, and the demos” are still just as

coolest gadgets”

gadgets last year—or the year before,

crazy. @ It is still easy to be dazzled” by the display of
drones (JG ML), 3D printers, virtual reality goggles (HR

Bi)and more “smart” devices than you could ever hope to

catalog” . "/ @ Upon reflection® , however, it is equally easy

to feel like you have seen it all before. @ And it is hard not
to think: Are we in an innovation lull ([A]&XI) 2

[B]@ In some ways, the answer is yes. @ For
years, smartphones, televisions, tablets”, laptops”

and desktops” have made up a huge part of the market

and driven” innovation. ™ @But now these segments”

are looking at slower growth curves” —or shrinking

markets in some cases—as consumers are not as eager
O Meanwhile,

technologies—the drones, 3D printers and

to spend money on new gadgets.

emerging”
smart-home devices of the world—now seem a bit too
old to be called “the next big thing” ”.

[ C]@ Basically the tech industry seems to be in an

awkward” period now. @ “ There is not any one-hit

wonder” ., and there will not be one for years to come,”

said Gary Shapiro, president and chief executive of the

Consumer Technology Association (CTA). &1In his eyes,

however, that doesn’t necessarily mean that innovation
has stopped. @1t has just grown up a little. “* @ “ Many

industries are going out of infancy” and becoming

adolescents” ,” Shapiro said.

O
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year. .. are the same as. .. last year—or the year before I 28 jik & .,
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P AH 5 In some ways W78 “ I R 58 A% 8 T ORI TR . © 2 @A) 45 X [ (For
years VS But now. .. Meanwhile) , /8“4 48 () 7= i T 5P 5K il 28 5L 2 25 45 TG 1 388 8 B 7= i X
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[ D] @ For instance, new technologies that are building ] dm AR 36 B R 89 #7 05 H
upon existing technology have not found their footing” well Ry RsEAE R, MEVAR Gl K A, B
enough to appeal” to a mass’ audience, because, in many AR EHERALT IR AREEZS L
cases, they need to work effectively with other devices to ik &R LB RS R,

A~ o

realize their full appeal. ™ @ Take the evolution of the smart HREFHRREWAR R, Sk E
home, for example. € Companies are pushing” it hard but WIS ERBA A2 B A

. . ® . . ®© ) N A5 S x T Ao R 2}

make it almost overwhelming” even to dip a toe in the water"” WA AR 2 X IUF AR A S AP EL, B A
e PAE N R —

for the average consumer, because there are so many compatibility ARG R AREE &, —BA
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issues to think about. @ No average person wants to

figure out whether their favorite calendar software works
with their fridge or whether their washing machine and
tablet get along. @ Having to install a different app for each
smart appliance” in your home is annoying; it would be nicer if
you could manage everything together. @ And while you may
forgive your smartphone an occasional® fault, you probably
have less patience for error messages from your door lock.

[ E | @ Companies are

standards, and the market has not had time to choose a

promoting their own

winner yet as this is still very new. @ Companies that
have long focused on hardware now have to think of
ecosystems” instead to give consumers practical solutions
to their everyday problems. @“The dialogue is changing
from what is technologically possible to what is

technologically meaningful,” said Shawn

DuBravac. @ DuBravac works for CTA— which puts

economist

on” the show each year—and said that this shift to a

search for solutions has been noticeable as he researched
his predictions for 2016.
[F]"™ @*“So much of what CES has been about is the

cool. @1t is about the flashiness” and the gadgets,” said

John Curran. managing director of research at

Accenture. @“But over the last couple of years, and in

this one in particular, we are starting to see companies

shift from what is the largest screen size, the smallest

form factor” or the shiniest object and more into what all

of these devices do that is practical in a consumer’s life.’

OEven the technology press conferences” , which have been
high-profile” in the past and reached a level of drama®” and
theatrics” fitting for a Las Vegas stage, have a different
bent” to them. @Rather than just dazzling with a high cool
factor, there is a focus on the practical. @Fitbit, for
example, released its first smartwatch Monday, selling with
a clear purpose—to improve your fitness—and promoting it
as a “tool, not a toy.” @Not only that, it supports a
number of platforms: Apple’s i10S. Google’s Android and

Microsoft’s Windows phone.
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P PR3 0 PR S s M ) 7, — T R BT OR R s = s o XE L e o B, O & © 4] Take
the. . . for example. . . DL RE S a4 61150 B OO /) P SR G R I Ak 5| il e A . & AR 247,
ERZOER A (DB RHE ™ o 8 R 5 R (2) B Re K s B % 1 R,
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[EfiREARL) 36 8 smart-home devices i @ 4] the smart home T X id], compatibility problems [F]
XD A] compatibility issues,

(%l XL ERY OO “IH 2% & AR 22U RE e 2 o 275 18 Z2 3R a5 PR )7 5 36 A% O SCHHAT .

[E]IEHEHMFEARABE—KEIFAELG EMXERARAZA(,EXEF~"mAZAL), O
G A 7R E I8 235 0T AR GRS PE R D 748 i 5 B9 U0 SE A 78 a3 B gl B 28 |) i) v 9
FZW O B, @O A have long focused on. .. now have to think of. .. instead., The dialogue is
changing from. .. to... 2] ) Bl £% /> A] & 0 75 28 s XF 4 hardware VS ecosystem, technologically
possible VS technologically meaningful i B %% 742 i B AR 20 75 Hy 8 0 2 01« R A B B H R
@DFME CES £ CTALHE X Z FHRBETROCEHN., £BZOCERA  (DBHE =k i S 1 i
B (DCESENIT CTARTHRZH.

[EALiRERL) 43 8 Consumer Technology Association B H CTA HJ4FR , sponsor (YL* EIp 722
=) 5 @A) puts on FHAF .

(10 X IEY @4 B3 5 NN & “CTA F4E% 98 CES” 5 43 Bk .0 LITHL .

[FIEHERAXHMETECES R.BAEFRFALGSHTHEGTRIA, 2BMERZHER Chas been
about. .. —>But over the last couple of years, ... we are starting to see...//have been...—>have...)%
EXT U AR B BAR R B, O 2 O M) the cool. the flashiness, the gadgets, what is the largest. .. the
smallest. . . or the shiniest 55 what. .. is practical JE B %f Ho . i B CES J&8 J& i 5 11 XU 1) 5% A8 o Al S 47
ARZBEFT 1 r= A8 W 2 ) & 2 = s2 . @ @A) high-profile, drama and theatrics, just dazzling 5 a
focus on the practical FFEE I BT o o 1A BEREHE 7™ it B 1] A Al 23 09 5 728 * Hh DR 5K o3 1Y) 3 44 3 ) B J8 O
S, ©@ M) Fitbit, for example X iR AR PAZEH 6, £ BZO0E B A : (1) CES BRI A
(2) % I & A 2 W5 72

[EALIRIERLY 40 B practical value XF W B H 2 & H LAY practical , showiness 5 @ /4] the shiniest &
SCAHIE

[ X LB D2 Q) “ UL 4E K CES — JOAE W 38 5K I & 2 KU 0k iy 47 3 Ah 2% 5% i 0 2 52
PE DL 40 BUAZ O L,

[G] @ That seems to be what consumers are EARLE R, XA R R E T
demanding, after all’. @ Consumers are becoming 89, 4 B A EAL R AR R P A b JR7 Ak 0G5
increasingly bored with what companies have to offer: A s AT AT —RAF 28 ANE K 2.8
survey of 28,000 consumers in 28 countries released by & PR A I R H R
Accenture found consumers are not as excited about PR A AR o X, Bl e,
technology as they once were. @ For example, when asked LALR B A5 F R T R KA H T
M. RAA 8k RFTa—K
2015 FTFTH6 Maa b,

whether they would buy a new smartphone this year, only
48 percent said yes—a six-point drop from 2015.

[H]"™ @ And when it comes to the hyper”-connected T AR &) Sy AT R 6 A
AR R AL, R R A R A
FET B K EHPE, X LT E
K E] AR B BEAS AL E ) R T
EUAKER S, XA ak BB A 8
A AT A R R R

super-smart world that technology firms are painting for us.,

it seems that consumers are growing more uneasy’ about

handing over” the massive” amounts of consumer data needed

to provide the personalized, customized solutions that

companies need to improve their services. @ That could be

another explanation for why companies seem to be

strengthening their talk of the practicality of their devices.
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[1] @ Companies have already won part of the battle,
having driven tech into every part of our lives, tracking” our

steps and our very heartbeats. ' @ Yet the persistent” question
of “Why do I need that?” — or, perhaps more tellingly” , “Why

do you need to know that?” — dogs” the steps of many new

ventures”

", @Only 13 percent of respondents” said that they were
interested in buying a smartwatch in 2016, for example—an
increase of just one percent from the previous year despite a year
of high-profile launches” . @ That is bad news for any firm that

may hope that smartwatches can make up ground for” maturing

smartphone and tablet markets. " @ And the survey found flat”

demand for fitness monitors. smart thermostats CIH I #5%) and

connected home cameras, as well.

[J ] @According to the lack of

enthusiasm could stem from” concerns” about privacy and

survey, that

security. @ Even among people who have bought
connected devices of some kind, 37 percent said that they
are going to be more cautious” about using these devices
and services in the future. @ A full 18 percent have even
returned devices until they feel they can get safer
having their sensitive® information

guarantees against

hacked” .
[K]®™ @ That, too, explains the heavy” Washington

presence at this year’s show, as these new technologies

intrude upon heavily regulated arecas. @ In addition to

many senior” officials from the Federal® Trade and

~ . . . . %) . .
Federal Communications commissions® , this year’s list of

policy makers also includes appearances from

Transportation Secretary Anthony Foxx, to talk about
and Federal

smart cities, Aviation® Administration

Administrator Michael Huerta, to talk about drones.

A 8] LRAF IR PEA] AR T
HEdt A E T & &, R IR F KA
W Ao gk, R ARASE A 69 P A
“BRANAEFEERANTRE LT E—
A e CARAT A 24 F B dm i ARAY
— A AEF SRR K,
e f2 2016 XA 13% 89 %5 & &
%t K AR T AR SR AR g%
i 0 5 R AT, ORI R
S LK 1Y, SET—R A 2EH
BT & AR AT B &R B0 LT AL Ae
AR T A 8] T L AR — A
W&, AET A, AT 4 kN
B HEREIRZFPERNEAEL LN E
R,

WBEXRPAL.HERHERERS
THAE T RAF L6 imik, B
122 EALET I EEMHERZEHA
BEW L ALA 3TU ARG A
FEHENAE A X REERIRS, %A
1I8YNWMARL ZREFIBFEEL, I3
RAT R B TR R E R AR
Pk, ik B T BEAT B AR B BENAZ,

RARRET ATERRAE R AT
BERAFHELS BAXLHER
BINT (A = EER AR, BT
5k BEBRT 5 & & Fe BRI E R
ERNAHHEER . AFBEEREANTH
& PR L 35X | 3L A AL IR
TR R BEBIRRKE R - 455
AT VA B T AR F B 0 BRI ALE
FTHEEAKETLR « FRE,

CRALCEBRSRAAN - o/

Dafter all H255 , & 4

@hyper- [ 'haipo]| prefix B IE 2R84 1) i ik £
Quneasy [ an'izi| a. YER A LR

(Dhand over sth to sb ¥ 54 1F U A2 45 52 A

O massive [ 'meesiv | a. F K7

©track [treek ] v. EREF 1B I

(Dpersistent [ po'sistont | a. F5£L 1), [ 52 H LAY

®tellingly [ 'tellr] ad. #2351 H H L 58I ] B
©@dog [dog | v. BRER s (KD L, 24 4

(O venture [ 'vent[a] n. (JLIEH XK A4 288 1 H
[respondent [ r1'sppndont | n. A Xf 4

@launch [1omt[] n. G=FE0) BT, K47

@ make up ground B , 5T

@hat [flet ] a. AFAH A
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Ostem from L JH T eeeeee s eee e il 45 % @heavy [ 'hevi] a. CEUt JFE ) H —BERY
@®concern [ kon'szin| n. .0 . 1 1E g @ senior [ 'siino ] a. 2% B =5 1

@D cautious [ 'koifos | a. FETH MY § @ federal [ 'fedoral | a. BRI HY

Bsensitive [ 'sensitrv] . HURH) s RO 5 9 .

Ohack [hek | v. JEERAGHREILR G 53

23 commission [ ko'mifon | n. 75 51 2>

@ aviation [ervi'erfon | n. fii2s

And when it comes to the hyper-connected super-smart world that technology firms are painting for us,
it seems that consumers are growing more uneasy about handing over the massive amounts of consumer data

needed to provide the personalized, customized solutions that companies need to improve their services.

7225,
NI RETE ]
i FRLAR 3 ) OV ——
a echnology firms are painting for us
when it comes to the hyper-connected super-smart world |« %?Eﬂﬂzﬁiﬁ iyl = p iﬂiﬁ
. _x N N N » ZIN H N ﬁ

5154 FiE G I & & &

E2 And ... it  seems |« %E that consumers are growing more uneasy about handing over

| i R R | | 1% B Rkl

4] the massive amounts of consumer data

Jn B ETR
needed to provide the personalized, customized solutions
TETH A
that companies need to improve their services

RAMAEER ERWE AR

[GIEK]EURBFE —TNMARAEALR, PWMAFE~LBREENER“DEEEE FEXLH.HE
DRERARE LR,

[GlIESMER—"UEETHEEWN=mIAENER", REMEEE after all 5 L BIE iAW
Z— R CR . OF) That [mHE ESCSE IR 58 BB ™ M 2 A2 B L 05 >4 I8 2 % 5
P K7, @O A] are becoming increasingly bored with.not excited about technology as they once were 13 B
“OIHA DL EORRRE A Rse il " N 2 D i i C R R Y FIH S E K7, 2RZOERA Y
T H B AR R

[EARIENR] L.

[HIZE[K]IESHWER _“MEEEENBERLNLZ2AEAER”,

[HIE 2R HEEWN T HEEERNNECES TR OFME, ABMEBE That could be another
explanation 5 I Bt i 82, Ua A BL 4 P2 b 328 09 JR I — . D) And when it comes to. .. & B R4 2y
A AR LT 2 A AT S R A R S T ORT R R R OR R R MR B R AR it
seems that consumers are growing more uneasy about. . . 5 H {5 % & XX — AR R LU = L L 7 Z ) Bl
AR R EAN N . £RAZOER A I 9% 5 028 K 0l DU A P AR e 67 i i 480 .

[EALIRIENR)Y 42 1 personal information [a] X %% & O fA] consumer data, customized products and
services [A] X IE personalized, customized solutions,

(40 KT ELY O F)“VH 2 A0 75 58 th R i 80 A RE R IR VAL 7 587 IR " 5 42 %0 SCIEIE

[T AR B IO LA A5 T8 9% 38 O A7 5B I 0 0F o 1 1T ., 4 B A Bl 4% ) A1) 15 18] Yet. for example,
That,And SE IR CHE, OOA) 5| HHFHE A 7 516 28 38 Z 81 1 % P 56 & — M2 B ™ g & 4 15 7
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5T THT — T2 T 2% 5 TE A Ok — BARTE R i 3 ot A BB R R R A ml ok 4 ik T 3
FETEARHT . @@ a) LA RE T 3R 19 W 3K BV 15 B T8 2 35 X8 7 b A7 B8 8 . ©/n) 1 D B 1 00 % L fE e
s KM E R FHRAE T LU, 2BRZO0MER R (DR A B BT 0 St (2) 0 284
— ELATA Y B8 I8 s (3) Y RE T3R8 gt e ) 85 45 7 i IR oK

[EALIRIEARL)Y 44 1 having their fitness monitored 7] #il > @ F] fitness monitors B [a] L& ik |

(%00 CEEERY 44 %0 L5 O A) 4% 38 1“8 2% 2 X5 8 7 i 19 B8 08 (TR A4 230 3X0™ i 7 1
s TR A A 2 B IR A B 2D R0 Bk ) 7 DA R IR A il AR T Bl 0T e R M 4 A 5 R RN R — B

JIg#HmamEEEEENERRAMEZ L@@, KB that lack of enthusiasm could stem
from... 5 LB MR MR — RIEH R . O R 9% & 8= 248 /0 77 P8 B8 1 5 I B R
M2 4l ” . @@ 5] Even among people who have bought. ... DL & W K5 B P2 5 0978 2% & S 491, 0 1
VLEHTE 2 B L 2 TR ORI R © W SE AT 0 AF F R s b be more cautious about using. have even
returned. . . i R HE SR E A R B RIME A WA, B2 S EGRE., £BRZOERAH I EH
P 5 A

[EALRIENR] L.

[KIBH AR EHEERHMESEREST RN UK RESRERHEE", ABLL That, too,
explains. .. 5 L BIE IR 8, ol I v B X RA M Z 2" S8 5 —H 5. OF) heavy
Washington presence HE 5% , Hip Washington {5 fCEIP BT s heavy A “HELZ  pEaE"ZHE., O
] [ %€ heavy B JF UL , In addition to. . . also includes. . . KA FHAEE RAEN I L, NIz 18 5 %
‘B B1HY senior officials F|#R 1K E Secretary, Administrator F)ZEL A E RN T E . £EZ 0O E
BAAHER T REREFGLE,

[EfiAE L) 37 & many officials, federal government 5 Bt # heavy Washington. .. many senior
officials. . . AHXJ B ,

[z XIEE]Y Bifs £ B RESENFRFRNE RILHZ”5 37 M0 LI,

[ L]@Curran, the Accenture analyst, said that increased BREW ST EZ LA T,
government interest in the show makes sense” as technology EA R AERAMNAEE P L £
becomes a larger part of our lives. @ “ There is an e, BUFF B dm K E R A AL T VA
incompatibility in the rate” at which these are advancing AR, A BRIk B Fe RN
relative to” the way we're digesting it,” he said. HALR R E R — &7, B, “H
© “Technology is becoming bigger and more aspirational® , HEBHER F S, ILFH
and penetrating” almost every aspect of our lives. ™ @ We FERAMEF G T @@, &A
ol L FL fif A B R v, AT X B4
Xegel Frfe el B F T4 LA
N MIAR FEM,”

have to understand and think about the implications” , and

balance these great innovations with the potential downsides”

they naturally carry with them.” [1318 words ]

R - |

DOmake sense £ i # ; 7 T P i gé @ penetrate [ 'penttrert | v. B 1% FT A (HEL, HIKE)
@rate [rett | n. ¥ ©®implication [ 1mpli'ketfon | n. 7] G852 M
Qrelative to sth fH X} -+ [ (Ddownside [ 'davnsaid | n. Gkt & ; A F 7

D aspirational [ zespa'refonl | a. 7% B2 1 I #Y %
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[(LIEEs MR =2 5 888 W ' EMREZREMNAE L, 25 H 2Pl 22 W& (Curran. . .
said. .. he said. . D H BEEEW, OF] as. .. BRI R LR 51 B 3000 & B R 57 sl &
N YK A VLETF L EM” ., @O A] incompatibility £l penetrating almost every aspect of our lives Ui B
P KE BRI AR ERT N 2", @A) We have to. . . balance. . . B 454 3C, #2 H xR &
J&& /B — 4 . CARUEE FF A9 2, naturally R UL XS SLHLLOCE LA, £BZOER A (DR
S T A5 (2) 43 B U A W A

[EARER])Y 39 & analyst T @ A H B, positive and negative aspects X @ ] great. .. and its

potential downsides.,

(4% LI ER Y @) o3 b7 I Sl 1 TR AT i 201 [] 45 J AR 42 B0 174 7 1T 5w D i 39 AiAZ 0
G AR

6. HEEEBENBRETSAERAXBEST, BAMIMECHFITERH,

[Z =] ID] [rEH7 ] AR 4ELE A i 67 ] [0 SCUCHEL JAT Fn AR XS B [ DB Q@A) PiA] 45
TH 2 B R 220 BE TR IR BN AL TR 2 DR Al A7 2002 BB Sl 2 M Im) R, 4R X a4 ) ) [) SCARE 4, HG o
Consumers are often hesitant X} i/ overwhelming. . . for the average consumer,try 5 dip a toe in the water [f] %,

.S EBFrFREN SRR IFSHBBRERYRE,

[ZZTIK] [AE ] MRS A0 r ][ A% 0 SCVRHC ] A Rt iy [ KB . i Bodg i A Bt
LA RS NPIRBUN B RO 27, R X AR B 2R A S 845, Hob this year’s electronics
show BIXJ N this year’s show (A 3C H 8 2 — R B S0 Al show #7485 CES J&),

BB.MEXMTERFIRENTHERARERD , MBERENRE

[ZZT[B] [ ] R4 i@ 67 ] A% 0 LVCHES AT AA 8Os W[ BB @A), %48 -+
77 T 7 3 S L AN e R % A Y [ SR A

9. —Z2oWHEW,SIFEFRPNEEMGERNBELERIA,

[EZ=ILL] LA ] A o A im) e 67 1 DA% 0 SCVC L AT AR REE B [ L] Bt @A), i) 4 48 53 A
Ui o =2 i A 180 BT A R A B B B TR . R R R X i ) i A ] SR AR L it is necessary
to... X} i we have to,accept both. .. and. .. &i# balance“—/r N — AHEF " Z & .

40 EFER,BREXBF - mEMNBFESFIAMENXERAS FTEWINR,

[EZE]TLF] [ ] Ml fin e ] %0 LICE JaT A Bt B [ FIEOREQ A, = 4]
AT AE R CES (156 42 AR nf BE AT 18 52 b &b 38 3 B 73 8 52 TP . a0 2 X ot SC 3 1y ) SCABE 4
H i focus more. . . than. ... 5 shift from. .. and more into. ... [d X, electronic devices /& ¥ CES J& i
T

N SENRTFREL ARENFREDS T,

[ZEZT[A] [0 ] a0 frim e o ] [0 SCVCEC Ja] Jn A Rk i [ A TB: . i BeA 41 4 4F CES
JE& Y B VF 22 5 s i S AR AR A R CRI: AR 2248 S8R B R 7 an B4 7 U2 X AR Be N A Y
[F] SCAEHS , o fewer innovative products & X B ' having seen them before/have seen it all before/many
of. .. are the same as. .. last year—or the year before & BEMEFE .

RHBEXNBEN ANE BT HE B A Al AR ERAS HE 4L 7 a0 R 55 1 Fh A0k sk # 4B I o

(&= H] A ] AR e A e 7 ] A% 0 PR EE T AT A Rt i [ H B O 4], x4 1 h
T ARIAR ML A MEAR A 55 T8 2 5 e B 1) HEAZ M O S T A AT DX 3 — A0 Bl X 3 ) 1Y
[A] X %% ik, H A giving. .. to tech companies to get... {& ¥ A] 1 handing over... to provide. .. that
companies need. .. “1H 2% # 5 HH ZHE DLR B L IR 55 73X — 2 # G &R .
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B HELEEAD SR E—ENERLXBF RENED/TH A,

[ZZTLE] [ ] R4 LE el @ A ] [ A% 0 CVC D ] Al A Bt i [ ETB @), 3% 4] 4 28 At A
P EL v By I 4 B CTA L I Bz ALAG B 4F R 25 28 I e W . i 2 X 3% ) which € 1 M) 9 ) SC %%
iR, H A the sponsor of the annual Consumer Electronics Show 4& X} A H puts on the show each year(the
show $51t the Consumer Electronics Show) i [f] X #5iA .

HIEFZHEENRRENBECSEEEROLENE,

[ZEZT[] L] AR A 67 ] 8% 0 LVCHES TRl A4 8o W[ T8, iz B O ARk 2 B T
LA A FEZTFAE W I AT Y 25 BORC B s © Ry T 48 HY T 2% 8 X T X Fos = i I BE S R O 2O A
HETT LAIH 9% 35 6 2 BE T3 | il B W 00 25 R R ME R4 AF L 0 R I ARV R R T AU, ok R X i B
SCE A BEHEW , o wonder about the necessity of &3 H S H Why do I need that? .flat demand J& i
SCRE TR i 1 L B A RE R

. REZEFEFR LW, BF=LME BB,

[Z&ZLC] [ ] R i A ] DA% G LVEHEE AT HUAS 8O [ C B, A8 B e AN B4
v H B2 88 55 i 3R R 2l 1E AR A R AR B A Y B 25 4 L even though (R B]
PR o3 Z IR 3 4T G &R

Section C
Passage One SIEZEHBEFESMEAERET

? - IE\ % ﬁ *ﬁ

SR : The Conversation{ % il Y 3l 2016. 2.5 X # Australia, the US and Europe are climate ‘free-
riders” : it’s time to step up (Y 36 [ FIRR Y& B 19 “ o B35 22387 R s AR 54T 7). £/ A
i LB ASAR Ph E 7E if Je ASAAN 2 TE 7 Ta) A b 9 Jmy B P 5 o T v s ] 2 41 2 B2 0 o o %) oKL s 1B O
16 BARTT 3l D) SEHE S S L7, Bk & 5] TS . 5 A5 SR ORI 4 BRI (T AR AR P
EVCE—BO— 5 " SMEARNE"HR CE B —— BN J RN IR W 52 45 07 M2 )7
5 = 4B i 1 U B U 0 T il D A5 A 2 0] A 9 Jmy B < Bk /0 St 240 D O3 T & B B —— I
IV e s ] 20 AR o S B B D o DA ik =0 1E S BB N U TLBO)

& BB RIEER

I @ The Paris climate agreement finalised” in (F 12 AR e A%
December last year heralded” a new era for climate W IR = & AR AT 3 # BT AR 69 B R,
action. @ For the first time, the world’s nations agreed HREEHTRERY T ek TR
to keep global warming well below 2°C. (g B)d=H £ 2CZ A,

RICER SRS -

(Dfinalise [ 'famolaiz | o. {8 CGFRIEAT . 0 H 585 & )5 % @herald [ 'herald | v. TR ++-++ [ K M
Tk EE )

BESIHEXTFRIET . BERSEHE,

QAR ENRAEE L FRSIETEIEFR IS, finalised G 22, e 28 T 28 K 8 S AE D
ERA R IE A (T 37 s heralded a new era for climate action B 73X — P B RUCHR 15039 - % 5 A <A 47
ISP AV
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QARG ENEFBER: BELKKBEAIREREH E 2°C Z N, For the first time (F K) FF hif
finalised . F B 1% 3 3 — P R ik A8 1 SR X gt 3 W65 78 22 i AR S5C R ) O oK A S 5 1 0k i 5 O 0 )i
new &3 1B 7B FLSE SRR B AL 2°CZ .

I @ This is vital for climate-vulnerable nations. S AMERBEREX TR, #
@O Fcwer than 4% of countries are responsible for” more FrERE-FHBEARTEREZTLZG
than half of the world’s greenhouse gas emissions” . @ In RE 4% E R R, (B RAF
a study published in Nature Scientific Reports, we RE)EZEZW—RABR P, ZANB T
reveal just how deep this injustice runs. TEMARNEEHERA %K%,

CRCERSRANN - L

(Dbe responsible for X (=5 1y & 4 /)5 ) A 534 . % @greenhouse gas emission 7z <A il
SR e e 1Y D5 )

,,,,,,,,,,,,,,,,,,,,,,,,,,,, =

cEBBOW - Y

E_EHRDEMNSERSERNXBEERA"TEI“SELRALERR”,

OAEHBENSERFENZEXEZM, climate-vulnerable nations (% 52 AR 225 Wi 1Y [ 50
S 1) B O gy 52 S A A8 Ak 5 e ) ] 587 I A TE S BRI 3R T A BRSO AR I 6 AN [ ] R 1Y 5 e AR R OIS
[F] 7, TR 2 g 7 A T st PR Al BB AF R N A IE LA ;s vital (2 CHE B0, A AR 1) R 5
TR P E Z TN 5 B R A B2 5 2, R A R ARSI 2CZHN, X —2 8K
A TR) U ™ B 3]k 2 [ R A A A

QRAEME SHINMEFRHESEKERESAHNEZANLAXE BRKSERLAERAZEH
FE”, ORI LLH I Fewer than 4% of countries VS more than half of the world” B #f§ 1% 126 H “ 4
R AU AR Wz S B2 D AR B TEAT L A5 R AR 2R Ky Z KR — R R I 4 s ) i T DL B9 S IR
Fo X —FER B A 1T T B Y T BN L just how deep (B A 215 58 P8 X FF AR A B4+ 40 ™ 1R

[ s i) @O )t 1 A AR B8 0] & o /0 850 B 5 B0, 148 2 8000 &) 52 SR il 1Y
] 27 SR ™ HE 5 ) 3K — N 20 B G i B (D 4] 5 T Mg R 4 TR Ak 72 I ] R 1Y) T B P X TR B G 57 Y
Wi 7 ] R R 2 AR 7 SE R R R B E B L X — RN AIER”

[l @®Developed nations such as Australia, the United BRRXA L, EH . mEKXFR
States, Canada, and FEuropean countries are essentially MNAEEX AL AR REANEHZ
climate “ free-riders”” . causing the majority of the AAE L6 R B E 7 e B
problems through high greenhouse gas emissions., while ARKEREAMRT| ALK PR,
incurring” few of the costs” such as climate change’s impact LR AL R 2 2K
on food and water. @ In other words, a few countries are o AR R oK oh, H
benefiting” enormously” from the consumption of fossil fuels” , FZ, VHE T EAA L A Y AL
while at the same time contributing” disproportionately® to the TRIE XA &, B B A 24 Z AL
global burden of climate change. R T AR #Y 2 IR G AT

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, £

CRCEBRSEAS - o/

(Dfree rider . 2815 8 5 H 42 % ©fossil fuels 1k 17 1% K

@incur [in'ks: | v. {51 K .55 é (D contribute to A B T .47 2 A2 1%

@incur costs 7K 0 2% [ . 1 32 1 2 g ®disproportionately [ dispro'pa:fonatlt | ad. A i, L 1
@D benefit from M -« - AR 55 o, AN FHFR b

®enormously [ 1'noimoslt] ad. F Kb g
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Developed nations such as Australia, the United States, Canada, and European countries are essentially
climate “free-riders” : causing the majority of the problems through high greenhouse gas emissions, while

incurring few of the costs such as climate change’s impact on food and water.

Developed nations are essentially climate “free-riders™: | PLLEM A5 1 causing the majority of the

FiE A 0] Tk SIFBERTE | problems through high
greenhouse gas emissions,
1 AT AN FE B Developed nations while incurring few of the

costs such as climate change’s
impact on food and water.

such as Australia, the United States, Canada, and European countries

FZMEEMMTERSERLIUE”,

E-REERSBEAANZIHA—RBREESE,

OCAEREREBEERT . L IZER —TENRFEEEE , BEHARPVPZAFRR M, essentially
SRR b ARAS BRI S AR KGR E AR BT F R R B T IR free-riders A R A Fh L
TR 7 R D rP R 5 N7 4% 3 S 1 0 3k 8 T 3k [ K W W T A5 B s while 1% 3 T SO AT 2 L TR
XF It causing the majority of the problems VS incurring few of the costs 5# ] 1X 6 %& 3K [ ZZ U0 fa] 78 S A% 4T
Bl P A SRS A - s HER ARRAR Y LU R R b BT iR S B0 0 8 B B v B Y i R AR 2
B e 5 R S Z KB, 3 s impact S BR 2 5T R 2 R

QAE—THEX—HE . EMN—LNSHEEIRNEXAZE, — LA LKERAK L GIHSIE
Tt o In other words — B T~ B4 1 SCHT IR G 18 B9 N 245 . A I ] T 3R 8 1 R 36 18 Y B2 5% 3, A
By 5 & B b e i SCFE B IR R 48 87 . A B EE B e s while [6] A7 1% 88 18 A 2 48 L O
& X} 1 benefiting enormously from the consumption of fossil fuels VS contributing disproportionately to the
global burden of climate change 5 183X &6 % ik [B 22 “ 52 52 B KUK 25 1Y ) B 20 45 4 Bk & B K B ™, oo
contributing #i H: 5 burden BJ 14 1E X H GFAE$8 HASCH Bk » w1 2 38 AR 8000 J5 ) . disproportionately
LA F A5 e 77 B 2 A 5 8 JHG ) it 1 A 7 1B 1 1 2 K

47. Why does the author call some developed countries | 47. AT A{EHFE IR —E X IZERMR AT
climate “free-riders”? B EM“EHBEBEEE"?

A) They needn’t worry about the food and water they consume. | A) B ATTA O EATIEFER &Y MK,

B) They are better able to cope with the global climate change. | B) ‘EA15 A fg 1 b Xt 4 2R S A28 4k,

C) They hardly pay anything for the problems they have | O BENTJLFE&G N &A1 B0 [n) 8 AF H

caused. AT .
D) They are free from the greenhouse effects affecting | D) BT A 32 242 F “mm il 45 4= & "1 IR
“forced riders”. % RN B S

(RS HETE L | A% A o D 4238 WA BURAAE ™, AT R AT DG HA] climate “free-riders” {7 1) 2 = Bt h] ,

[HEZEZR]C)e B OM] climate “free-riders” Z J5 LLH F 5| I i BEVEAG B B T X — PR 192k
A/ 5 PR 33 2 e HE A ) e 3 ) R A o) AL 1Y) 32 2 5 AT 3, 20 LT R 8 52 AR L i 4 2/ ASF i A N i A A
(costs B R AN LIEHR I C /&2 X 'E 5 J5 causing the majority of the problems. .. while incurring few
of the costs. .. X — X L1 5 %) & FRAR 12 .

[ HE B?:F?jll] AB.D I H while J515 B . 1M free-riders SEPr#EH5 while A J5 XF LU A5 B« — M
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il 385 5] R, — AN FAST A7 o B X = AN BRI R A AR free-riders Z & . HULFIAF . A 3 H A
while J5 FIHEAF B SC R A X8 T FREAE B o (5 52 B i 5 A R) 8aX — 35 80 B D 391 JIDKs A 38 B 5K
JLTP R 32 S A28 A 52 W 43 0l 2 2 ol B AT BB AT fig 0 g X S AR AR L5 KO 58 A 52 S AR b sg w7
b S0 DRl S s S o O o B B3 W [ A VE =R Ze o

(52 MR BB B | A U i 0] ] Ak R 00 2 4 42 3 B AS e e BV 2 8 2% A o) il G ABE 8 1 O 7 L A
AT 4 & climate “free-riders” R 25 5 & 1 31 256 = BL . iZ Bt O A L B free-riders, H 5 B B H 3015 F 2
B A5 X ET SCRY AR RS UL IR ' 5 (o DL R IR AT SR B2 B X7 In other words, Hi L AT HT, B 5
J In other words J& 17 BB XT free-riders [ 52 , 73X I &8 73 39400 & — A Za i X HE 19 while, Hiip H
G SURE L R i B4 R B AR AZAE S L in other words J5 18 R HE KRR 2 BEAS F 25 L ]
I A 7 . BOUL PO AN BRI, MEA C T AR H 5 i SOXT G OG FR L T ALVBLD 302 A B 3] SO — A TR
AR REASF R 257, A A AR I 5 — TH  [R) A ] 1E

IV @On the flip side” . there are many “forced riders” ” . F—F @, EARE BB E
who are suffering from the climate change impacts despite” 7, A EAE T AT E AR, 3
having scarcely” contributed to the problem. @ Many of the ERZEYm, R EF S AER
world’s most climate-vulnerable countries, the majority of RBE R —H ¥ K ZHTFMH

which are African or small island states, produce a very small I BBR— F A EF
YV, IHBEARBER A =_FHEE
EEE . EERIEE AR R4 FiE
e G AR B IR S T SR — 4

quantity of emissions. @ This is much like a non-smoker

getting cancer from second-hand smoke, while the heavy

smoker is fortunate enough to smoke in good health.

CRTERSEANN - o/

(Don the flip side 55— J7 11 , )7 i 3 Ui % @ despite [ di'spart | prep. R
@forced riders ff 18 ¥4 42 3, s i = & S @scarcely [ 'skeaslt] ad. JL-FA

FMNEEARSEALHNZIRMA—RHEEEE,

OASIHBHEEE"HFFURHE - AREEE , AHRFZTAMZE, On the flip side H“ME R X
THT 7 A A BRI N 35 59— J7 7, TR 48 T ok ZPbk 5 b B e 2 45 427 M S 94T R s who a8 T M ) Hh (i
despite fZ b iE LR AT 2 5 . BN RS 030, A2 K 3 AR W 8 32 8] b forced BT 5 - 98 19 AR A 1
1 (FE 247 M) W PE R |3 free Z 0, e 2848 0] 55 — BX K this injustice, 7 X — AN A ) B SZ T8 &
ik R KA B A ) SR B E L EENT A SIPAZ SRR FE  HIEZHE NS E K.

QAL BFEEE"WEFEZHEK . FZHALESITREXWHER, ENS AIEME RS /N
5 [E 2, many.the majority 5 a very small quantity T A XT b 52 0 B 4] despite ik 20 8378 ) &
B, T RAY 28 [ R HEUR D 2 F AR K,

QB BB EE"XIEAGEEBEN_FHER”, BRAEHEAINEEAN AEXKEZEQIANAR
RIER . AR To S8 52 S A8 22 3 00 9 i 45 4287 PO AR Bl e — - 0 A8 1 R WA 7 o | B
JIT IR (R G SRS 2257 LA B (A {19 i RE W L X R LU W IR IR G AR s M W] T SRR A IE LA
AR B 1Y FE AT R AR E R A AR N R FE B RS2 H AR R TP E R IR 2 A TR S
Yy [RGB R S R A
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48. Why does the author compare the “forced riders” to | 48. At AEE M “BHIEEE"LIEZF

second-hand smokers? R ?

A) They have little responsibility for public health problems. A AT X2 36 A ) L %A 5EAT:

B) They are vulnerable to unhealthy environmental conditions. | B)fthfl 1255 5% BN A e e 1 I 5% 54 AU 2 0

C) They have to bear consequences they are not responsible for. | C) b IAFEAEKIHEAIZ HAB T 0155 A9 55,

D) They are unaware of the potential risks they are confronting. | D) T &R 2] I AT LR XU .

DR T A ] AR A B 2 5 — T 92 He {3 7 7 T % B ] compare the * forced
riders” to second-hand smokers B 4% & 7 2 5 P4 Bt K 4] This is much like. . . from second-hand smoke; Ifij
Pz R AR L SR A R ) This, 8075 MR BRI T (5 B .

[FEZEZ] C)o 2 B D@ M)A 21 5 il 45 25 8 10 4 s JL T A R A 0] 8 3k Jlg 52 o (7 A 1 HE T
AR HVTE 18 52 S5 0] LA 52 0 o () /m) e 5 1l 4 2 5 28 L0 Oy PRI — - R T AR b i R T R AR L
A HE VB 7 1 e ] SR AT BB AN S TR R e L A Rl Gl A2 ) R AR R W OR L IE A TR X
forced® s il 14 /#3017 . second-hand” —F 11 / § 2l 1) i 7= 3 6] 55 A9 1R 2R

CHEBR FH0 ] A T A St T A [ R 2 — W R b 18 0, 5 sl 5 4235 7 006 . B W AR B 1
SER A E N =8 A eSS N2/ N (1< S B 2 D e SR v N o = A T R B N7 ) 3

[H2 R BB | BT 3 I % A L o i 45 428 LR = T R A D DR S o A AT Al ok s o R 4
ARBURE AT R R BE R SR 4 428 7 Bk o b RS T IR AR B R . R R SR,
AT GBI “ forced riders” W] B € v 22 55 DU B ), BRIV HE BRAG A  BH PR 09 2 TR AR H A
A — A BRSSO Y despite® JLF AN A2 [0l 35 ) 38 5, A0SR 0 [n) B J5 2R 7 BE JS & B2 [ )
[ 0 % — A 2R SO0 e Y while™ = F5 00 [ BCAN MR , A0 2R T 0 Y S5 SR ) 8 1 4D e
CIHEEPANT . YOS, MEA C WA B X R R XX OE R

V @ The Paris agreement has been widely hailed as” a R AR T AR A N AT
positive step forward in addressing” climate change for all, AETHEZ RO RE—F, R
although "’ the details on addressing “climate justice” can be kTR AAMEEL" G @F R
best described as sketchy” . % FAF Mk R A,

CALERSEENN - o/

Dhalil. . . as. . . #e47 (EFRM) -« -+ geeeses JeHF =S ﬁé @ sketchy [ 'sketf1] a. fHEHE
@address [ o'dres] v. &b HH, Xf ) )

,,,,,,,,,,,,,,,,,,,,,,,,,,,, 'y

CEENW - o

FRELRHAMHSITERMEERRSEALBZE LA FRE,

FHEMASRE - NEEMAKBEEX FENEABEER(BREEAIVISETHEN), Bk
SR Je 47 T8 e AT 48 0 U g 1 3 20 OR 5 48 R BRAE 5 although A7 /) v i i 3R 7m % iy & X
AL AR GRS T but) s although 7E B ANKS 2 R i SCHE L 5 B 5 0 B2 W o 1 R BR MR RO T 1%
A S it 240 D0 ) R S PR ISR (sketehy) 75 S TR SCTE IR BLAR Y Jmy BR M VR4 28

[ 55 % B 5 215 ) addressing “climate justice” (AP S M5 IE S 0] 30 & 51 28 A B V% 1 A0 OC gt ia] ,
P52 B rp BRI Lk v HE O K/ Rk B 54k Bl G 55 1/ e v I g R A AR A BRI S
Ly wg B A5 B B AT D237 R e e s 1 Y 4 Bl [ R o R T I G T R PR S B A 2 A IR
T il PR S TE S Y [R) A
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VI @ The goal of keeping global temperature rise “well HR&FLKEE LA ECZ K
A%

below” 2°C is commendable” but the emissions-reduction F72°CH B AR A B AL PR B
pledges® submitted” by countries leading up to” the Paris Bk 0y & B T3 A B HE R
talks are very unlikely to deliver on” this. R EILX — B AT,

£
S

CRALERSHADH - o/

(D commendable [ ko'mendobal | «. {H 1% % 3£ 19 ; 1R &f % Dlead up to fifi i M8 (B W) 7o 1] eoeeee s /E Ry ooeeee B UE

[ 1T e FE 1Y LERE
@pledge [ pled3] n. f#UE. &5 g ©deliver on J&E 17 (i &)
@ submit [ sob'm1t ] v. #& L 25 %

BB -

FEANEtERAIEFRE,

EABEUREREZz —  FENRHEREREINERHENERBE R, AEKEHKMEHC. . is
commendable but. . . are very unlikely. .. ) : JGIA T LBV 09 #5068 H b5 . Bl 5 5% P 48 AR P 2% 15 42 52 19 Dk
HEAR I 3% — H B ME L) SE B, W75 1% B bRy 2518 (R 7 F B A 47 30 Jr 58 WORL IS P BOR ™) L 45 16 55 n 5%
J& I BLARATT 8l s deliver on $5“JEATHRTT UKt , 5L L7, this W8 A) 1 S THIR AR T 2°C ¥ AR,

VI @More than $ 100 billion in funding has been put on the 2 EREBER 1000 510 £ 1
table” for supporting developing nations to reduce emissions. @ RIBFAREFTERR Y HK, K
However, "“Jthe agreement specifies” that there is no formal s PR AL E A B R A R
distinction between developed and developing nations in their FEBRHTAELEAEX R A,
responsibility to cut emissions, effectively” ignoring historical KRR L2 T M KA., KT
FrRET &, EHRB, 260 L,
AR TERBETE. BT LEF D,
FRARIX e B s, I R ER
A% X P4, 3 T AR 8
ARARELFERZEXTEY,

emissions. @ There is also very little detail on who will provide

the funds or, importantly, who is responsible for their provision.
O Securing these funds. and establishing who is responsible
for raising” them will also be vital for the future of climate-

vulnerable countries.

ACEBRSRASH - o/

(Dput. . . on the table 23 JF 2 H s #E7F 51w | % Qeffectively [1'fektivl] ad. SEPr |, S5
@specify [ 'spesifar] v. 48 5F ; 7141 Ui B ) @raise [reiz] v. ZE4 G

FEtRELHEREZ _“DMUAEEEMFENRHEIERAERAN"NEREZ =Z“ESEEZEHHE
EEETHERZEMFEN”,

OOAEHEREZ = OfLEP 8 I E R E P TR A 2 B — KIED 2 B3 & R b
R fE 1000 2423670 B A BT 4 1% B s © A 19 However K 1 CH LG 5 #5100 58 I8 P 80 Y J&y BR
P PO & 38 1 58 R T v ) 52 A CHE B A B AT DO R R 2 S SR O S5 B AU GE SCL T effectively
GBS SO S br b 5 B G A A BER TR A se 48 1 B BN B9 D 2 TEPE” : O IX 308l HE 524
SEBr b 2T K 3k T S8 D S HE T AT e — A 2 TR A Ak T R D S HE O O R TR R R I
o R AH B Z 98 R DT
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QWAtEH FEREZ =, also SEI A FE [ I HN M5 b b SC TEARABOE 20 X437 i I 38 - 9% 4 55 4R
B/ A5 ; who will provide the funds. who is responsible for their provision, who is responsible for
raising them 32 Ay [7] SCA&Z B0, Y H LLFE AR “TB 1000 242 35 0 i K #4349 [7] B8 5 importantly 5 be vital
for [A] SCAZ I, 9 93X — B¢ 4 25 8 19 B AT 3l 20 0 1 A0 i 55 ) 1 R Ol oG EE 287 IR 2 I R L &R B o A
HXF BT AT X B Vi TS A T TR A AR R SN A TR, 3 @A or JRAE I LAGIR 55 —FH Y, 2

ML IE Bk sl E 45 T s I fE B .

LB 5 B AR YA Jmy BRI Z [RGB also I8 5 2, (HL 52 i S 7 5 &%, D AT AN A DX 0 L AR 3
TE ¢ 4 25 4R A0 WU AR DX o 30 0k 0 G 55 ) 5 i 5 56 B B RO AN 2% DR D O B R 0K T IR A

HE R A il == U

46. The author is critical of the Paris climate agreement

because

46. EEXMBRRGEHEFMITESESERN

o

A)it is unfair to those climate-vulnerable nations

AD BRI 8 A g 58 O A P Y

B)it aims to keep temperature rise below 2°C only

B) B H AR 8 R TR AU fil e 2°CZ N

O)it is beneficial to only fewer than 4% of countries

O) B HXTAH] 4 % 1 18 54 )

D) it burdens developed countries with the sole responsibility

D) B fifi e 3K [ SR 8 4 5 AT

(A8 TE AL | AU A VR 25 L0 T B U 0 B R T A 5 %o I R P A AR S B R AR 5
T L B Won] R AR A E AR X B

[PEZEZ] A)o o TLBCHE i 2 J5 o 8 I B Bl 1Y) Jmy BIR A (S0 0 35 il e A0 1 S T1) 7830 1) R I 14
R (I 75 AN B8 U0 52 figk e ) 780 7 B I P B A7 e e 3k R Jmy B 0 G568 & B s 17 R 3L ) B 2 T 1
FE IS AE I DTAT 23 T b 22040 3k [ 520 B s R ke ook T A0 G 58 [l 2 O T 2 2 B W 4 )k = HL R 4
W) R WM ¢ 3 16 52/ v HIE 0T 20 0 1 9% 5 A ) o 3 B 0 T e 55 [ S 3T R AN Y e A TIE R .

CHEBR T30 ] B IS B B L 5 7S Bl 1k i A 8 W0 s 8 00 T R 422 ) 72 2°C 2 A TR B/ AT 3 iy
B X — 4R HAREMR P AR, C IR IS — Bt Fewer than 4% of countries(48 /& HE B & 18
B 50 B PRI 2 T AR M E RN HE IO ik B A A7 8 9K i T I AR B E Y B & H AR X 42 3RS
fige A8 Ak GO A kA A, JEH XA i 55 B 2 OCE 2”7, DIS S LB O@OAFE B A U e e & ik
RN R JE v I S8 (R WA AT B A X AR A

[ 52 BB i ] A 2% A X 205 (5 B I HE BEARE 4 o AR 4l AT O B A B VR N R O E i B AS EE
BiE REBUWE BRI 28 12 L BGARE T 12 L Bk 3 5 T B 1R 1 L5 3t Calthough Hif
J5) < S et R U R 20 1 I L DT Ry BR A 5 B S 7 B i AT R R BR P (B 3K 3R] but, However) ;
XF 28 Jy BRAVE” B A5 5L 2R A7 HE BB 45 vl 3 8 A TR & SCRE .

49. What does the author say about the $100 billion funding?

49. X F 1000 ZETHEEEEFIR T 42

A) It will motivate all nations to reduce carbon emissions.

A B2 W A T SR e HE T

B) There is no final agreement on where it will come from.

B) & T Hok IR B 1k i & 361

C) There is no clarification of how the money will be spent.

C) I 2 B 1 R A FH 8 A i B 1A

D) It will effectively reduce greenhouse emissions worldwide.

D) B REAT /b 4 BRI R ) Tl 2 AR HETR

(BT A HZA“1000 /25 & pH AR B, dd TSR $100 billion B #5E 7 2% L BL.
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[(SHEEZE] B)o H-LEOMA R & T HET 57 5 LT 4 (5 SR O i 40 1 AR 7, l 21 & B2 1) i€
VA P E 33X A 0 % 4 0 R R, 0 BV 4 R T X iR . IE A I There is no final agreement on & X}
) H There is very little detail on B & FRAFZ .

[HEBR T8 ] A WK S5 - BcOm) ik 1000 42 9% 4 0 FH 35 32 47 & Je v 18 52080 HE 7 8 o oy BUh T
B R WHE” . C WYt & 26 L B O @ ) 1o R 1Y K 1 1 oy e PY A 0 G W ok TR M 45 R B e
M A B @) Ay g A s T SRR R R E KR . D UK L BE@ AT Y cut emissions,
effectively Z4 4 i i i A 2500 A HE T, S8 PR FiZ B Hoe K iR 53 4T | 3 9% 5 4% 9] &8, R IR 18 1000 12
B 4 WU HERCR | effectively 7E3CHP & g 52 b SEbr B2 T 51 R 09 LS4 20

[ 42 R FE S | i 20 S S0 2 1 I 2 2 S R R R 0T, A R O A S8 3 ALD I ) BT 45 SR, BLC I
6 1] U A0 T e R A B A% O O GEE R R R B T B B, i AR E A 5 L B B AR i
there is no formal distinction, There is also very little detail on 7] Hf5 B R E“hE N, &5 B H =4
who M AT JIr 52 30 SR M A O AR X 28 W A ) ELIE AR ) R B IR IR ¢ B A R TR R IR R IE B .

Wl @ The most climate-vulnerable countries in the R b A AE R ML EE E R afiXx —
world have contributed very little to creating the global IR IR IL-F R R AR, 2P iR % B
disease from which they now suffer the most. @ There ARFENY R, W REMNZEHF
must urgently be a meaningful mobilisation” of the policies PR 58 09 B R E R AR T AL F
outlined” in the agreement if we are to achieve national B K ILE R a9 HE B AT, 300 18
emissions reductions while helping the most vulnerable FEE PR R AR

: . o e
countries adapt to climate change. A AT

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, £

CRLEBSRANN - o/

(Dmobilisation [ imoubilat'zeifon] n. Zl 571 . ¥4 7l §  @outline ['avtlain] o, HER 48 H oo R

There must urgently be a meaningful mobilisation of the policies outlined in the agreement if we are to

achieve national emissions reductions while helping the most vulnerable countries adapt to climate change.

There must urgently be a meaningful mobilisation of the policies 4%5\145’5‘( if we are to achieve national
There be/t) A 15 M\/a]| emissions reductions

A
Jo EET
outlined in the agreement

B igwe areRTE )

while (we are) helping the most vulnerable countries adapt to climate change.

CERAW -
ENNETFHESHAERARELIERMELAEH“SIEEN",
FENEEHEVEERERMENMBERELAEKITI,

OaxLREAHRE ESERRBEXRZS . EEH/N VS FER S, contributed very little 55 suffer
the most JE BT LL , 9 18 3 28 [E 5K i 52 A28 .

QAHEMMENEREREI AT ITH (M ELHEHSIEE N ), must urgently 1 8 T LIS &
1E X B9 38 VI 1E ; a meaningful mobilisation of the policies outlined in the agreement CREf 17 1 H 4 HE 1% B 2
Ak R HARAA R AT B0 54 TR0 55 T B E AR A9 JR R PR L AR U ISCA AR AL R T Y IBR R A
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IX @And it is clearly up to” the current generation of leaders BRI ET A — K
from high-emitting nations to decide whether they want to be SHEAE RO ARF AR AR
remembered as climate change tyrants® or pioneers. [ 449 words | A EAE R B LT RIR A,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, £

CATEBSRASN - o/

Dup to N H - B Hpeee oo Uil §  Otyrant [ 'tarront | n. ZF . L HHE £

BRI - Y

FNBRAFREHEEXI -—BHREXTHINRELEER . SHAERTS ANEERER, And =
BB B R AR 42 L R L R ML AL O B O O LA SR AT g s G e E P DR BBk T R K
G N B E PR PR AR R RO B R R S K P R R IR AR A A B L L S T R B
e 2 A I SR At Sk N

50. What urgent action must be taken to realise the Paris | 50. ZEL ERSEHE (W B IR) LA R
climate agreement? Wt 4Z 21737

A) Encouraging high-emitting nations to take the initiative. A Bl HERCE T kAT 8 .

B) Calling on all the nations concerned to make joint efforts. | B) 5 & Fr A A0 FE Z I [6 8% 17 .,

C) Pushing the current world leaders to come to a consensus. | C) #E f 24 fif tH L 59 450 5 ik pl 331,

D) Putting in effect the policies in the agreement at once. | D) 37 B SZ it ¥ 13 A BUR

(G TEAL | A% A A 3 0 52 90 T B2 P o H B iy 2 3”, A) 8 1 DG B ] urgent action must be
taken EV 25 /\BE@H] There must urgently be. .. ,

[FEZZ] D)o LM NI F5 B R FATT 22 58 30 [ 2 1) DL HE B B gl 26 290 38 U1K B8 130 v 1 B3R R 2K
7% SN A RN AT )7 e AT R A O S I R B 1Y B AR 2 AU RV SR B TE AR T D
S X7 A] o There must urgently be a meaningful mobilisation of the policies [ 7] X X5 ,

CHERR 90 ] A WU SCOR /) I 2 S0 HE e ) 58 00 90 N 22 1k % 5 1 B B 1Y S 3K 4, take
the initiative iy Sk 1781 XF B pioneers(SE3X) . fH & & 3k B 7], 3 A J& T 8+ B [7] urgent action® % & 17
N Z B IR B SCE B K ) the world’s nations agreed to. .. BT B 5 SC & “ 4 A5 4% = AR b Al s 4k
6] %5 37 AH TR A 350, 7 J& 25 9T 0] 5 C 300552 B el SCOR /) * o HE i Rl 2 10 4505 AT I 0 e B3 48 3 1 8

CHR W BB | A () b AT, N5 AR 32 R IO, 4 M A S AL . T i 1) D S B BB P E B R S AT B
[LTRPANN SN/ >-3 7 REREE S ) WL S SR i S A D ) KT BRI R AR B K IE B MEA D

TUAAY 2 N BB %8 AKX B, H Putting in effect. . . at once WARFL H“ B30 7 2 &, OE# .,
Passage Two B /D EHAIEBR 1T A

? RS IE\ % ﬁ *ﬁ

SRR : Time{ BF AT JE F)2014. 2. 13 3 2 Surprising Behaviors That Put Teens at Serious Risk of
DepressionCiti NGB VB DA T E AR KU A9 47T K)o £/ ROIB RS 17 S % N Z 00, ] ™ S
KE AR O, BRSSO 5 R I F 4L — 2 T B IR A 5T R B RO KRS AT A B
AR IR 2 L B EAR A 5 N A B g R BB KU A 1% 00 AT XU e A 5
JUBC U8 BB 5% 3 5L 0 7 /0 A B S ] R 42 {6 3 19 T (5 557
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G S BB R EE W

T ™ @ Teenagers at risk of depression” , anxiety® and & & B AR EE A B 3 R 8
suicide” often wear” their troubles like a neon (5 0T %T) 2T A8 P AR T AR
sign. @ Their risky behaviors—drinking too much alcohol, SRS AT — A AR AT 8 L e AT
using illegal drugs, smoking cigarettes” and skipping A B R FHL A &
school” —can alert” parents and teachers that serious ¥ 2% F R BITAE T

problems are brewing® . & 7] A iE fE BR AR,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, e

RICEBRSEAN - o/
(Ddepression [di'prefon] n. 1H 3%, PHE ié O cigarette [sigo'ret | n. F 4
@anxiety [ el 'zaotr] n. £ & g ©skip school k2% , i
Qsuicide[ 'sjunsaid ] n. H A%, H R ATH § Dalert [o'lait] v. 45, ffi =5
)

@®wear [ weo ] v. L EH @ brew [bru:] v. PR, EL AR

,,,,,,,,,,,,,,,,,,,,,,,,,,,, I

CBRAN -

F—ZNEAE—BH,MEAAREZIH,

BERASF . EHEVELEBROITSEEZ  HWNAE RS RE R REBRITARSHRK
MmBIHRIE,

OapltbmFxEHS LV ELOIEER QM EMS W, wear their troubles like a neon sign(H
wear BUHARE L« BB 7, their troubles 48 H 1 [7] J& (0 #H [7] B {5 85 ) depression,anxiety, suicide) ff
U KT L AR YRR ASHE T D A L B ) R R AR — Y TC AR FUR R SCRIEE ] EAR SRAE

QAXBKLERNISERKITAH,FEFHMBE RS HE XFESNEZOEBERNIANRBRITARS HR
K 3<% . Their risky behaviors FEJV at risk of depression, anxiety and suicide, H B G175
O 3L [r) R G R A A, 3 Y 3k 4K 5 66 47 Sy 5 Ay S0 3L [ R 7 AR SR B 5 alert SE BT i neon sign, B A ix 46
PG AT A 11 2 8 B 7 VR« 2 A S 20 38 3 33k 26 A 6 A Ay K B e B /D A0 3L ) R, T A AR
AR RaR T E .

51. What does the author mean by saying “Teenagers | 51. {fEZ i “HIGHE . EEMBFRNE WS VD E
at risk of depression, anxiety and suicide often wear | 2E B MWD TR NSRBI —H"(F 1
their troubles like a neon sign” (Lines 1-2, Para. 1)? | &, £ 12 17) R A= B

A) Mental problems can now be found in large numbers

AD U B R A R LAAE KA T AR 2 R B

of teenagers.

B) Teenagers’ mental problems are getting more

B) 15 A AT 40 B R IE 75 52 B O B2 1 51T

and more attention.

C) Teenagers’ mental problems are often too o . o .
OB /DA A BRI EE A L T 38 o 240

conspicuous not to be observed.

D) Depression and anxiety are the most common

D) $AR 0 A5 O B IR R 1Y i i LA AR

symptoms of mental problems.

[ A5 TE AL ] AN A %t JF R 1m0 i ) T AR, R R E A B OCH B
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[IEEZE] C)o A /m) T S R I IAR £ 1& . A A KU 19 3 /A5 5 8 1) 8 CRIAAR | £5 8
S0 BRR) D JE AR AN ST ML AT — M7 F A 2 BRI O A A AR 50 B IR) AN (W] S A AT IR A 3R A R H
TR, AN AT REAN 51 DG 58 ) Bl 5 LA /20 4R 19 /& B 47 S CEIVC 34 TR) R0 1Y) B0 36 3008 2O i o) 45 K
FANHT LLE 7 A T CE 5 e 4/ G " U D A) . TE B 02 0 1 Bt O SCE R 28 5 A

[HEBR T4 ] A Bl D%] Teenagers at risk of %0 24 18] Teenagers Y & HUE Ui & Bz 45 1 1Y
B SO O B R) XU 1) A AR AR R VT 22 0 AR B0 B R) R T ST P O R R KO R Y B 0]
i, BUi @%) Their risky behaviors. . . can alert. . . H alert*ffi------ =30 1 REIERE KHER kA
SCHLC T AR G AT R 2 A 00T A R AR CRT DU R 30 3 TR) 8053 DA SR Bl sl 36 97 7 i 46 Ry
“HM X AR B R R R H 45 G, D I H SCE A1) depression.anxiety B {5 B I 45 G F R TIAR
FE RO )Y B WA R R T X IR AR SCE ) B S B AR R R R % A wear their troubles
like a neon sign 58 I8 1Y 4% 0> SCRL“ LG AR £ JEAE 8 9.0 38 [n] BRI AR SR I )T —HERE H 7.

R W RS | ) T A I A A T Ay S A 2B IR L 1L PV R H O B R X A A B R AT B . A0 AR
1) neon sign(Fa U AT Sy /) rp O B TA) , AR 48 SE AT AT B B 0 4F ) 0, 1 B D A) TR UL D AR 0 B )
(troubles) B9 Pk . 2. A SCrp 48 i A OG5 B A ik . & B @ a) % @ &) #F 47 [ &, alert IF /i neon
sign MY R DI RE , YE— 20 Ui B [ BT 1) 0 251 L DT BN IR IE B £ 0 R C,

I @2 But a new study finds that there’s another B —RAFHFREI A A=A
group of adolescents” who are in nearly as much danger of YFEBRRILFATRFG LR T, 2
experiencing the same psychiatric” symptoms® : teens who i A8 R R AR R g R AR R E
use tons of media, don’t get enough sleep and have a MRBEAR B 2 R R IR AR A
sedentary (ANZ{EZNAY) lifestyle. AHLE TS HF,

CATEBS®AS - o

(Dadolescent [sedo'lesont | n. 7 /b 4F ié @symptom [ 'stmptom ] n. %EAR
@ psychiatric [ satki'setrik] a. ¥ 5 1 S

But a new study finds that there’s another group of adolescents who are in nearly as much danger of
experiencing the same psychiatric symptoms: teens who use tons of media, don’t get enough sleep and have a

sedentary lifestyle.

who are  in nearly as much danger of experiencing the same psychiatric symptoms

BS990 Rahia SriliEE RS B
M

22 0h
But anew study finds % NG that there’s another group of adolescents

e iR WG 5] 51A] there be/1] 7! A

f UL

teens  who use tons of media, don’t get enough sleep and have a sedentary lifestyle.
derin gl WAL WA W AR

- ERAH -
F_EUMARAFLAUREENTFR . XEFAEF . TERERAE . KBALAINEVLERER
EHEENOCERERNS(EFUSEEML),
Bt E L But W R 3 AR BB R 1 SUXT He L IR TR LDV FARB, AB(RD LLE 5o, B 5T
f8 another group. .. as much danger. .. the same psychiatric symptoms ELf5 W 288 & ¥  — B IR B A

00



FHTRVAE IR L Ab T AR A RS IF A new W 781X — HE R B9 47 Dy 2R AE AT BB A 45 1 B T 3 B4R 5 )y g e (1A i
ABNFTRD s B S5 MF A B and C 25K 48 X —FEA Y47 9 R# 45, 101 1 tons of media, enough sleep,
sedentary lifestyle ANME & BLIX = Ff 47 O 5 ik 52 J57 55 25 4 0 2 3 i A QAT 3 5 SC I IR T 5 8 B2 T ok ™

52. What is the finding of the new study? 2. XMFARNERZ(MT A

A) Teenagers’ lifestyles have changed greatly in . . . .
ARG DA T U A TARRIUE

recent years.

B) Many teenagers resort to drugs or alcohol for . . . o
B) V¥ 2 /D 4F i i W 75 O TP R S e O BT T

mental relief.

C) Teenagers experiencing psychological problems | . RN
O A O 0] B 7 /D AR AR A R i P AR

tend to use a lot of media.

D) Many hitherto unobserved youngsters may have o e FT
. D) V225 RPE R R RN AT e A O 2 R]
psychological problems.

[FEEEAL | AR A H T8 & P (the finding of the new study) , I] B 255 X a new study finds that. .. .

[(HEEZE] D)o 9 B EIEVIION KB R AFTE 5T — B A AT ER A W 75 55 5 D 4E — M, & )
& AR ] B RE A T A R A B rh o T E R A B AT R X — BE RO R B e S ST B X
— MR R AT Sy OR 2 A L ik = 56 2 B IR L 36 K A2 S 3l AR ) il W AN 0 o R R S i K K
FVZLN A5 207 IR A AEUE X —HE W, IE BRI D 2 XX — P25 1 [a) Sk

[HEBE T4 ] AT B E 5 )5 teens who. . . lifestyle BH i 1 5 . (5 351 BF 58 I R 6 b 5 A0 4F 2B 3% 7
YA oW 5E B AR5 D A O B R T AR D AR AR TR 207, B I T Bt@A) drinking too
much alcohol, using illegal drugs AT N HXIHFIEH MR LR, CHIE HBEH E 55 use tons
of media,{HiX H &AL B[] 8 A AR 1Y RAEZ — AR ME — , #0m HEBR

[HR R B B | A8 B 5 5E AL AH th € AL A H AN 25 5 0 R 28 S 0 IR M . PR O A R B R
JUANA & R HE OB ORI R B g A 7 — S AR 4l 3 UK 1Y 32 5 SO G g3l o 18] SC B e ok ) X 45
g 85 5 AR B A7 Ik TE B I T B R AS B E A B B B A = B B A R R 2 O R K
(Of course.But.Because 55 % #5 1n] & IR 7K 5 A S R R 45 S BE L that , their behaviors. these young people
S48 AR B AT S FE A OCIBE) L TR L — AR L 1 I — BEYE P not usually seen as a red flag
“RBA R REAZ S invisible® LI B 7, greater risk of falling through the cracks” ¥ 5 i Z f1L” | easily
overlook® %y Z L7 .inconspicuous” /AN 5| A B 19755 Iy g s A9 i L EO R AE D I unobserved H AR DA
PR T AT R A A A IE A R

Il @ Of course, that may sound like a description of B, X A R 2 T H R B
every teenager on the planet. @ But the study warns that HF—laF IV FHHE, RITEHR
it is teenagers who engage in” all three of these practices REHR, X =T HL2HELARF

in the extreme who are truly in jeopardy”. " @Because FFRBMG TS FFTAAENZHE
their behaviors are not usually seen as a red flag” . these AR, BTG A BT REA
young people have been dubbed” the “invisible” risk” Ekiz 5, FRARN KX Fi2
group by the study’s authors. AAR A BT R e BRAK

o6



,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, A2

CALERSEAN - o/

(Dengage in S i1, N 3 S? @dub [dab] v. & THS
@jeopardy [ 'd3epodi] n. fi f ©invisible [1n'vizibal | a. JLI . F A UL HY
Ored flag 1G5 15 5 %

But the study warns that it is teenagers who engage in all three of these practices in the extreme who are

truly in jeopardy.

But the study warns /EE\ AT that it is teenagers who engage in all three of these practices in the extreme

AR FiE G 5151 A “it + be + SIS + who™ BRI )2l
SE T A
who are truly in jeopardy

31998 RhiE KB

OORAIBEBXIL ,HHEENSRBAH . ZMITHAERBRAER KM A, OF that BI85 — BT
=174 s description. . . planet $ii B X 647 M TEH D4R Y rh 008l R ETERD SR EMR ., OF)
L But 9] s CE Ll oL iR P A B it s, .. that. .. M 4E X FE AT all.in the extreme $§ X H b B
TE GRS 9 AN BERRAE . = Fh AT S BB 201 2 ILA5 A% v s ) B in jeopardy BP48 I X in. .. danger of experiencing
the same psychiatric symptoms,

QEAMBER,SIHBERNEEHE"HM . AEFARAHNXI=ZMITAETEE RN, HRA R
XK B4R o not usually seen as a red flag B3 Wi i Hh X 2647 S 3l 8 JF A 9L f6 45 5 78
AR Hh B LR T D AR B A R R 5 SR B A U R U L 2k A A G B AT O R
SETE T — AR FLAR L 5 A B 00 1Y vy B2 45 7 B B X BE s LRI RE S| R R .

o
————————————————————— . ¥y

53. Why do the researchers refer to teens who use tons of | 53. At AR ARIBRESFEHAFEX . BR=Z %
media. don’t get enough sleep and have a sedentary | BRERFITE A LAHEFHNSTVERARE
lifestyle as the “invisible risk” group? T2 IXUBG: " B 442

A) Their behaviors can be an invisible threat to society. | A)MBATTHYFT B A G & X 41 2= 18 2 I8 1 Wy .

B) Their behaviors do not constitute a warning signal. B AT B9 47 R I A4 B 15

C) Their behaviors do not tend towards mental problems. | O AT FIFT R AS 23 1 B0 B 0] 751,

D) Their behaviors can be found in almost all teenagers | D) AT 4T A o] AFE L BR | L T A 19 &
on earth. AR B R E,

[AE B AL | AR A B RS "R ) 58 ARG T the researchers refer to teens who. . . as the “invisible
risk” group AJ BN 255 =Et@M]. .. have been dubbed the “invisible risk” group by the study’ s authors,

[SHEZEZE]B)o B =BOMWHTE . i TALATRI ATy (a1 48 @ 4] Fr iR F A AR FH R i A e =
R HIR L A AR R B IX =R AT ) 8 AR AR E R AR S I 5T N UK A T AR S BB XU A
IE#G I B H do not constitute a warning signal J& X A1) H are not usually seen as a red flag R XS ,

CHERR F#0 ] A WA IO M) invisible, 20K E SC BRI BY | 3 BT A0 45O 38 ) 800 A 47 ™ i 4y
“giAt o iE IR U . C 5 @) DAk i Jr SN X =347 R 1Y 3 AR L E AL T fa R CRIV T il a0 B
[ D A . D IR I O] B 12 A S AR UL 2R AT 78 7 D AR Y il R 35 L T R AU A

o7



JIT TR L 14 ) = Ay iy 400 BT DA e i ) A3 SO G (But) 1 25415 1) AN [] o ST 251 e )

[FR R BB ] A D AR TE 2 BT, HLG 7R Bl XU " A ) RSB PR i, HAT B i T4
B5 B IO L J5 AT LA B, D U0 E T 56 B B8 XU AT o 7855 A0 4F 24 rb i 38 5 1, O AJF B8 XU 7 R AR
MBI E R B IA 2 EIE O B E 7 AR B R B 5T N B4R R X R AR X — A A D A
(Because) » 58 3¢ 411 i (7] Why 2480 H Hp B2 A BEADLAT 5 0 A A9 2 30T ek o 18 DA r e B e 326 3T J S
F B R TR R A B IO

IVN@®“In some ways they're at greater risk of falling through “ONEE S\ kB M R S
the cracks,” says researcher Vladimir Carli. @ “ While most R A I A kKR« T4
parents, teachers and clinicians” would react to an adolescent UK ERERK I NG R E AR AT
using drugs or getting drunk, they may easily overlook” teenagers R A BB SR BT RS, 2 AR
who are engaging in inconspicuous” behaviors. ” 5 BALAREAT A RACR G F V.7

CATERSRASH - o/

Delinician [ kli'nifn] n. I K E L& g% @inconspicuous [ inkon'spikjues | a. A IR A, A5 A
@overlook [ ouvo'luk | v. ZH& ) W

BELSW - 5f

<

ENESIHREZTHARERNEITAESTSHZM,

DR EEEHERENEEAERZSHZM ., In some ways K IAEF H 17 ™% M 5 fall through the
cracks B N not to be noticed or dealt with“ AR F = . R WAL TR, ds Bi“ 9k Z 407

QAR ERKEBEGCESNEHEMZXTE,EEIHBPOA, HFIH an adolescent using
drugs or getting drunk {048 SCH B AT A 55 XU 47 0 BE K L F teenagers who are engaging in inconspicuous
behaviors {46 285 — . = BRIk B XU A7 0 A4S L SR I 55 9 & BT 32 O T J 3E 17 %) bE (would react to
VS may easily overlook) , B} fifi D 4] greater T Fg il 11 L300 2 Z 4%, 48 H A & A) S B % BT A 3 Y
Ak B TS A N S e A0 DT 3 ™

V @ The study’s authors surveyed 12,395 ZAF R M AE & 2T 12395 & 5 A
students and analyzed nine risk behaviors, including FTRAEZ, - TAFERTH, &
excessive” alcohol use. illegal drug use, heavy smoking, FEEKRB.EERAG KRB, M
high media use and truancy (#62%). @ Their aim was to LA hfesy, ABOEAFFR
determine” the relationship between these risk behaviors HIYHF PRI ERIT AL S AE R
and mental health issues in teenagers. M 28] g K BR

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, e

CRACEBRSRANN - o/

(Dexcessive [ 1k'sestv | a. 1+ 209 . W E 1 §  @determine [di'tamin] v. W& . HE

<

FERELEAE_BY, BEENTBZMRHWEXAE,

FRENAEAMRNE ARETERHAR B,

OAREAM RN S ERARTETE:12395 BF 4.9 KXKEITH, 12,395 students,nine risk behaviors
RIS AE AR 2 ROIF R AL | 2 2 0m P 45 H iz WF 5% 2 AR K 1 5 excessive, illegal , heavy ., high M2 & - X B
G2 25 A A s AT T R 2 & B b SO IR “ A7 Ry e B o 2 5 T R e I o 7 2 R

o8



QAGAMEEN . BMERLKITA S O IEEE D & A X B, these risk behaviors [B1 4§ nine risk
behaviors;determine (to find out the facts about sth*#r B, 8 72 ”) 52 Jii 5 7~ Be WF 2847 S B R 1

VI @ About 58% of the students demonstrated” KL 58% 5 2 XA RIL-FER L
none or few of the risk behaviors. @ Some 13% scored MERELERAITH, DA BUHFELE
high on all nine of the risk behaviors. @ And 29% , the TR LA it A LR Ftkd, BH
“invisible risk” group, scored high on three in 299009 5 A BB TE T K BEAR , 2 = A
particular: They spent five hours a day or more on AT A LN S . FRAeR TFEXE

electronic devices” . They slept six hours a night or less. LAe e AAS S BE R E KR A, Ak R B S
And they neglected” “other healthy activities. ” AR E Y, T B AR e R ES,

________________________________________________ ey
o

CRACERSEADNMN - o/

(D demonstrate [ 'demonstrert | v. 1IFH, B~ % neglect [ ni'glekt | v. HiZ 2%
@electronic device H, T-1% % . HL T 7 1 )

EANTETENTEBHARER,

FEANERSEREHEXEBEET S,

OOARANNEERNEBHEESHEXEHEWSLEERL.TEDE 8%, FEFAN EH 13%, none or
few 5 high on all nine — [k — & 1 BT B, A 313X P 2 AR AG BG4 T A 49 4k T ) # 3is

QAN BN E"E#EN S ER A5 29%, B 50 scored high on three in particular #f iR %
DRERAE = A5 B0 Re 0 5 s B 5 /5 DL They. .. They. .. And they. .. HE40F5 H X =~ B AR AR &,
M B R TSR BB R ML i 1Y use tons of media. don’t get enough sleep., have a sedentary
lifestyle, L33 X iX = KEZA T B N EWAY T i

VI @ The group that scored high on all nine of the risk BEFTH A e AT A LH K F 5
behaviors was most likely to show symptoms of depression; SWIEIRE A TTREIN B WA IEIKR . Z
in all, nearly 15% of this group reported being depressed, AR B 150009 5 & R L b AR,

compared with just 4% of the low-risk group. ™ @But the AR e B AP R B 40, AR’ E
invisible group wasn't far behind the high-risk set, with Re” B L & R Ak 48 2 &L, tb
more than 13% of them exhibiting” depression. Ao A A 13% 69 AR I B 49 AR 5 K

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, oy
¥

CcRALERSEAH - o/

Dexhibit [1g'zibit | v, R

,,,,,,,,,,,,,,,,,,,,,,,,,,,, Iy

BESN

FLERGEMTASREFEENOERZERERIL,

OCRANEE RN BEEWMEBERIL G . BTEJLIE 15%,5& RH 4%, 4 5HILL most likely to
F55 T X AR 2 B TS B9 ] R B 5 o e R T AR X e (1500 VS 400) T LAUEHT .

QANE R R B E R IERELL 6] . &% 13% B &, AIE But 5] 5 SCE &, 8 X U RIE
DRI ™ 6 A 5 v DX A A F) DR AE o7 B o™ 8 B KU ™ 3 0 B ] AT ) ™ P« 7 2 A 1 B AT A ) %
b 28 S R G AU AR — 95 “ BROB KU AR — 30 (HLAE 30 AR E AR 38 30 B B 22 JE JL Gy KU B AR —
15005 “ BB KU " IR — 13 20) .
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54. What does the new study find about the invisible group? | 54. X FREE B, XA REHT L EI?

A) They are almost as liable to depression as the X . X e
L A MATILT 5 v KU AR — 25 2 SR A AR IE .
high-risk group.

B) They suffer f depressi ithout showi
tey suffer from depression without showing any B b AR HI R 2B A AR
symptoms,

C) They do not often demonstrate risky behaviors as ) o N
O G R N —FE 28 R ek it R .

their peers.

D) They do not attract the media attention the high- . . ) . -
D) AT A5 155 JRUBS: AR AT AR 00 5 | O A 1 3 3

risk group does.

[AEETE AL ] AN 8% Ay T BB KU BEAR 0958 & B8 . B SE i find (about the invisible group) 1] %& i
Z 5% )\EBt 5 19 The findings, %R J5 B #§ The findings 09 [0148 T 8 . 0] 045 M b 2V 255 £ B @A) the
invisible group. .. ,

[SHEEZ] A) o AR BRI KU ™ FF 44 28 30 I AE 1Y Lo 1] 55 v IKURS: B A4 R LG, 98t 9 2% 22 RO N
K. IEWAI almost as liable to depression as 4& % 5 £ Bt @ /) 1 wasn't far behind A B4 %F 1 (15 % VS
13%0) B R L5

CHERR T30 ] B IS 5 N Be@m) ™ Bl UK B A AE = b A I A7 S vh A 20 e ) v CEID S = e AR e
B ) A . C TOREEE = | DU B SCRE BB XU B A 6 162 47 0 He %8¢ B2l (Ginconspicuous behaviors) ” B #
i figt Ry AN 2 B H f& B 4T 4 (do not demonstrate risky behaviors)”. D 3 F| F S H # B {5 B, overlook,
use tons of media. the high-risk group ¥ & T4 , $ 3 D AF K (i TR S5 FRUR fa B A1 o R R K
VO DG 1 A A BRI IR A4 K 52 BB G 77

[HR BB ] S A — s BRI ] SO AL, —— WX 73k — 2 MOk IR TS A B A
BT USRS . WA, SCEE A A 05T T 5 0 OB S5 R SRS R AT o 50 B B
[F) 8 22 T] %) DI ™ 4 5 22 BIF ST 445 2R W 1% 5 X — 55 AH O T AW DU A TR 0T, £ B0 B ) Y MEAT A T
B Wi, {H & B I without showing any symptoms Kt 46 %, HF 5L F 5 CEANL .

Wl @ The findings caught Carli off guard. @*“We MREREFTHEFRA, 3l K
were very surprised,” he says. @ “The high-risk group A TR T, & W BE AR o KR e BF AR ST
and low-risk group are obvious”. @ But this third group R e AR R X E AR EAZE
was not only unexpected” , it was so distinct” and so ¥ Bde b B F de b B K—JL-F & 3
large—mnearly one third of our sample—that it became a FMBEAN =502 —— L ECRARFR
key finding of the study.” g — AR pEE LI,

C RACERSEANM - 5/

(Dobvious [ 'wbvies | a. W B Y. B EH % @distinct [ di'stikt | a. B Y
@unexpected [ anik'spektid] a. =AM A B AY )

FNNFARITHAREN,
FNBHPAARZ FTHARENEEZN 5 EARXEZE S,
OAEHFRERLSHEE FFEF A, caught. .. off guard LA %5 F 9 H A 2B I 18] 138 BH B e
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DU AT Ry 25 75 /0 4 0 B B 3 180170 f 35 4 0F 98 R I SRR BIF 9T N DO It T DG T

QZ@@ES|FAEIFIHHFADOA . @5 very surprised & B caught. .. off guard Z & , ik i 45 5+
I NEE, @@ RLXT E (obvious VS unexpected) L so. . . that. .. 458 A & not only. . . (but also) 54
2 L R A T XU AR A v XU R AR T 5 LA I SR A — R DB K L — R B B AD TR AR R B o A
R ™ B kB R

IX ™ @Carli says that one of the most significant things THALH LR TR E L
about his study is that it provides new early-warning signs” for Z—ET ARK I Aos & A
parents, teachers and mental health-care” providers. @ And R R RER 5. &
carly identification” , support and treatment for mental health B A 22 4 B P AR A B AL

issues, he says, are the best ways to keep them from turning H B Ao i Iy & Bk € AR TR A
into full-blown” disorders” . [ 446 words | AR R B AR A A 0 R AR SR

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, £

CATHEBSRASN - o/

(Dearly-warning sign i 2 {5 = §  @full-blown 4T 1Y . £ 5 1)
@ health-care fi {4 g g ®disorder [ dis'oido ] n. JREL, P
@ identification [ andentifi'keifon] n. 5 é

,,,,,,,,,,,,,,,,,,,,,,,,,,,, &

BRSNS -

FAERBAMREZ FRE DR OEEEITENY ., &2BLL Carli says.he says & 8, 528 B N 5%
KHK ;I L 1 B he says. 5590 B 0] 457 422 , 3R W1 WG Be 1 B AE A 0F 90 38 2 5 6 i e Al s DAY

OAEPEENY AZRK HITEOEERINESIFTHFEZEIE S, one of the most significant things 5
Pal 2 22 W R I i 5 ) 3 SO R s new BB IS 78 3K 26 BB £ R AT O G TR 2% T 2 R SR TR,

QA EMEEESHNIER . EHTRELZXU KB BT LERNBX NMBROTALEIRE, carly
identification, support and treatment 3% PR 57K early-warning signs 1M 2 . B 8 12 #2215 5 09 B2 52 A4E H -
T ZAC O Bt BRI R A B R R 59097 s the best ways to keep. . . from. .. SRH X e 2 T
i 35 o L fi R [ RO Ak 1) B KAE - e ARk .

- HRRR -
55. What is the significance of Vladimir Carli’s study? 55. B EXRR - FRAHAREHTLEN?

A) 1t offers a new treatment for psychological problems | A)‘E b3 /b 4.0 B 0] 802 4t 7 — Fh B 19
among teenagers. {ﬁﬁﬁ/zt;o

B) It provides new early-warning signals for identifying | B) ‘& b 1R 5l F A WK 55 1) T 20 42 2 {1t 7 58
teens in trouble. 1) 0 A5 5

C) It may have found an ideal way to handle teenagers | C)'E 1] B & & % 3| 1 L AH 18 Ip 2= 2 B X
with behavioral problems. BBRAT R [n) ) T D AT

D) It sheds new light on how unhealthy behaviors trigger | D) & X} A {8 BE A7 8 Unfa] 5 % o> B {8 5 )
mental health problems. UVE T 8T 00 AR

(A5 EAL | A% AW 5E B X (the significance of. . . study) , i] H 4 E 1 25 JLEDHJ one of the
most significant things about his study. .. .

[EEZE]B)o EN A W FE R E A E L2 — 2 24 78 8 BUE (S 5 B m O A 45 ) 70
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55 AE S B R R R Bl iR O B R B, IE B I provides new early-warning signals & B 5
W ,identifying teens in trouble /& X} early identification. . . for mental health issues FJ[A] L F5 iR .

CHEBR T4 ] ALC i 5 A @A) treatment for mental health issues.the best ways & & T3, 1%
SCHE T AR R ) UE A S A B T S A 00 RO Bt R U TR 2 AR B IR) A, DT S B 25 3 R Bl A
RTS8 BRI i BRI B 0 B EE BR U (mental health-care providers)” i #t A “ & F) B4 BF 5%
(Carli’s study) ™, 3C 58 I 09 J2& T0UE AR L 110 599 300 5 8 B9 & A 97/ N 6 I ik o D 3l B 4 8, fh 5 0 B
WO SE H I T RS R AT S 550 B4 B[R] R 2 8] 1 DG 3K L5 7S LB B ir iR B 90 45 R fa B AT S 5l k0
P 5 ) 07 L ok B S v 380 < A5 B A7 SRy X 3 gt R B AR FHBIL A, T X — i SO IF R 5 K

[HR KR B B | AU A 0T 90 2 SO, i RN W] DA T TR 5 000 TR A O T ST . S L Be D) B AR L AT
G BB 2 02 O B U O B R O e O 4R AR U A S MR R A BLAE R AT R A
SEIEWRI N B, PR B SO/ A B IE N A EGE R wT DL R 5T RO o D AR SE R AT O o0 B R)
YOG 2 IR WP KT PRI b B3R 7 7 ik A i AL AR A TR HERR T ALCLD I, ik — 2D B TR AR I

Part IV Translation
e i Ml

G — BEEX

With Chinese people’s living standards improving, taking a vacation is playing an increasingly
important role in Chinese people’s lives. In the past, Chinese people spent most of their time making a
living and rarely got the chance to go on a trip. In recent years, however, China’s tourism industry has
been growing by leaps and bounds. A booming economy and the emergence of a newly rich middle class
have led to an unprecedented tourism boom. While Chinese people’s domestic trips keep increasing,
travelling abroad is also becoming an increasingly popular choice for them. During the 2016 National Day
holiday. total spending by Chinese tourists exceeded 400 billion yuan. The World Trade Organization
predicts that China will become the world’s largest travel destination by 2020, and will have the world’s

fastest-growing overseas travel spending in the next few years.
@ Z . /hEF

1. EEERKENRS EBREFEAEETPNIERAMREEE,

AL & | & with; as; & % K -F living standards; E 18 take a vacation; go on vacation; (& 4%
#)4E A role; part; A&k # ¥ & increasingly important

(A FEmIAMAAEANEANERES, E5FEETHELNEBROERE LR T L, FH
“EHERAkELE/ EEBRBEZEVEMN, iz H“sth play a ... role”45#) 7 4 taking a vacation is playing
an increasingly important role; 35 5 U I £ 15 B 052w A &= /I A, Al 33 8 R IR 1Y with 25 4544
With. .. improving, & T4 & AFE A 7 R IE

23X, FEANBEBEEREREE L, ROBUSIMHIKRIT,

LiaE /& e nd 18] 8 £ 3 F L spend time (in) doing sth; % & make a living; seek a livelihood; earn
one’s living; A LA 3£ F have a chance of doing sth; get the chance to do sth; 4l ¥ 3247 go on a trip; travel

LA F R AN A ENERRIE NS S R R S ENES, AMWAEE T2 E
P A ERIAR S A LA R AT R O LIRS O R, TR and R IFANIE G £ 2 AR A LR
CRFR AT A AR AE AR B, BT %8 8 spent most of their time making a living; “4& % A L 270 H ¥ R
rarely had a chance, 7] #15 & had little chance,
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.M, R ERPERFLZRRE,

LialiC # #& ] ¥ %F % in recent years; & J& il i expand/grow by leaps and bounds; see a rapid
development/growth

[ F & A IA ) 28 BN BE BOMR e A BRAR . A g fiT 4, 5 T3 AR ok F B AR F b R R R ik A R
A FiHZ5 15 China’s tourism industry has been growing. .. .t 7] % 4 oy & F /) 20 25 ¥ < s [a] B +
witness/see+ F- W) K AR 7, 135 5 Recent years have seen the rapid development in China’s tourism
industry, @ﬂi%“ﬁ/ﬁj”ﬁﬂn ,7E & however fl but B9 FH#: X 51 : however (Bl 18) % 1E & #fi A 15, H 12 5 fil 4]
TR IT s but GE ) W 425 % 22 4) 1, AT 5,

4. ZFHNERMEBFETMANHIR,51 X T — BT R BHIRBERE

LAl & |2 5 89 %5 %% economic boom/ prosperity; g #% rich; affluent; P /= ¥ 28 middle class; & ZL
emergence; 5| & lead to; trigger; #] BT & A # unprecedented; 38 # # #] tourism/travel boom

L) F AT JAS ) A 8 B R e P 09 J5 Y . 25 i O IR 4L 02 5 5 O IE TR BB A3 B I
FIBM A —R ., “FIR T 7" T RN S Y 58 L, TETE i — s 25 R B AE 5 Rl AR ) D) 3R
7N AR I 58 B AH — B 25 I I 78 AR 1 15 B © & AR 28 Ak (g ad B AN TRD 5 28 SCTE B2 i it #4078 30 B
Be— HAFAE A, 0 BLAE 52 LN ) 38 75 58 1 1Y 3l VR 55 22 B AR, 75 A A SCHE B 0 m) 38 o 2240 B3
15 5E B have triggered. have led to,

5. E AR EE M AR, B E i 8 ok s

LiRC 4 %5 | B M 3k #% travel within China; domestic travel/trips; # B 3% # travel abroad; overseas
travel/trips; #& & # & increasingly popular; more and more common

LA F A I ) A 8 ] AR Ui 1 389 Bl . B S AT JE DSV B A AR T B AR A R
A8 7 D) IF A 3 8] AN e e ERLERED 7 ER IR R, — T I 75 T A 2R B B Y 2 R Dy — T A%
b S B s L, BRI ] B SR H Y while.not only. .. (but) also 45 I 41 i 18] #& 7~ X Fh s o J5
B IF A O AR TR I I R O B R 3k R R R MR R G ok, & ) AT 3% 0 While Chinese

people’s domestic trips keep increasing, travelling abroad is also becoming an increasingly popular choice

for them, 1] i & Not only do Chinese people travel more often within China, but overseas travel is
increasingly popular with them (7 & Not only v T /8] & B . 5| H 40 /a) i A 3] 2% A 20D

6.2016 F E X5 (& B # 18 , ik iFiH 2 231 832 4000 12T,

AL A% 12016 4 B & /8 B the 2016 National Day holiday; i§ %t (& %1) spending; expenditure;
%1+ # it total more than; exceed;4000 42 400 billion

A F A IR ) A 1 iR e T 22 5l . GBS ekt Bt AR 4000 e A FET L IE S
HIES ARG 2016 4 B R ¥ A8 B 118 7R WA a) A 0 K 0F Blore g SR ] — it L ir . iR R
W VA H RN tourism/ travel spending 23 & BUAE FRAB , SEAR 45 75 585 ) HE A S LN Y R U T
%7, Al £ & spending by Chinese tourists ¥, travel/tourism spending by Chinese people; i 15 % i A8 i ceeeee”
"] H 1% M totalled more than. .. .t A48 F= T 5% 15~ “total + € B + exceed + B AR K = (AE 2% 4 %0 1 o B0
ot BT "), B total spending by Chinese tourists exceeded 400 billion yuan,

7. REERRSELMIT,2020 EFREFR AT R EHERXBIKRIEE, £ KK JLEE G A H IR R
THEKERAOEXR,

LA ES R T B 422 the World Trade Organization; 5z X #9 3% #% E the largest travel destination;
the most visited country; 7 & & JUH Z in the coming years; in the years to come; in the next few years; i 3%

% %% overseas trips/travel; outbound travel/tourism; ¥ ¥ spending; expenditure; 3§ K & 9 fastest-growing

(A F A A A I 43 b IR il R R S, A 8 R 5 28 S 7 SRR BRI . 42020
FPEFRA e ERRIVFZRRA "R B LNE, BTSN 5 & FE NS
1 AE 7 H =i AL B The World Trade Organization predicts that China will. .. st A 48 5 & 13F 0 £
T AT R ARE L B According to a forecast from the World Trade Organization, China will. . . .
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B AEICEIE = #iE K5 8%

With Chinese people’s living standards improving;  Following/Along with Chinese people’s

WA A EKTFHRD " o , , .

As Chinese people’s living standards get improved improved living standards
AR take a vacation; go on vacation spend vacation time
s o ) ) o use/consume time mainly in making
FRACEKAL spend most of their time (in) making a living o

a living

SF i AR AT go on a trip; travel go outside to travel; travel outside

in the coming years; in the years to come; in in the future some years; in several
ERARILEFE

the next few years years of the future

largest travel destination; largest country for largest travel/travelling country; largest
R K 6938 7% B

tourism; the most visited country country to which people travel the most

= HIRHMNE

HIGEREAR . R EGEEFEARX S IIG P A —F 3R R RE A, DUEP AL
iR A W kI B R BN A AT s S R i X S S AR AN — 2 BN 2 S, e i
YR T W R ek N B9 AR R 52 ) s R AR TR ARG B B e ARy R L X R T2 A
B 18] it S ZRMEEIE, A see, find, witness FHRMEIBIE ., EiHE L2 N A A FIF. I Rome witnessed
many great historic events(fE % I &A= T VF 246 K e 5 . SR By i i - 2 [l 28 b [ i
A AT A SRR, 2w S KB B kA B R R ) B B R M s A AT/ T
T A T B S AR AR 45 BH PR AT A HLAAR ) B 1 Wb i TG A= i 3 i ) U B IE] /3 2R+ see/ witness +
FEAEBRT A, A8 SCB S = a8 F kP B sk g b & R & ik 7 0] 28 o8 DU R AE 338 89 )+

Recent years have seen the rapid development in China’s tourism industry.,
y p p y

64





