2025 4 6 J]

o S50

MR SUA T (=)
Part I

YECESR B AR A CFTER R IEEHAT — B, WRSAEX T IEM A T e AR MBS M
AL, BAEMBUIEEE —REXERHCHAEE. N TATERRMEY Y, —EkiIZ=8 TR AN TE
TR REMER, HBACRSAIRCE, H—H, RIS KA TEE, SHACEERNT

W, B HNCE IR T XI5 H RIS
@ - 5o

AT technology has become a valuable tool in education,

offering students personalized learning experiences and efficient

academic support.! However, its use must be carefully managed to

ensure it enhances, rather than hinders, genuine learning. 2

Firstly, Al can assist in simplifying complex concepts through

intelligent tutoring systems, providing instant feedback and tailored
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study plans.3 For example, language-learning apps use Al to adapt
exercises to individual progress.4 Secondly, Al-powered tools for
writing help improve writing skills without replacing students’

original thinking.5 Nevertheless, over-reliance on Al may weaken

critical thinking and creativity.6 Therefore, students should use Al as

a supplement, not a substitute, for independent learning.

In conclusion, Al technology, when used appropriately, |

can greatly benefit students by offering support and enhancing

efficiency.? Universities should guide students in balancing Al

assistance with active engagement in learning to maximize its |

advantages while maintaining academic integrity. 8
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1. In conclusion, ..., when used appropriately, can greatly benefit... by offering support and enhancing efficiency.
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2. Universities should guide students in balancing... with... to maximize its advantages while...
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Part 11 é Listening Comprehension]

Section
News Report One

@ - vk -

[1] A Florida teenager and an Atlanta woman won the overall men’s and women’s divisions Saturday at the annual

7 Mile Bridge Run. Vaclav Bursa, 15, of Big Pine Key, Florida, finished first overall. He completed the race in 41

minutes and 1 second and claimed the top spot in the men’s division. Bursa won third place in the 2022 race. He is a
student at Marathon High School. Joanna Stephens, 28, of Atlanta, completed the course in 41 minutes and 12 seconds.
She won the women’s division title and placed second overall. The race drew competitors from 41 US states. There
were also runners from other countries, including Canada, the UK and Switzerland. The run closed the span between

the Middle and Lower Keys to traffic for 3 hours Saturday. [2] The April contest is one of the most popular running

events in the southeastern United States. The race field filled within minutes after online registration opened in January.
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1. What does the news report say about Vaclav Bursa and Joanna Stephens?
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News Report Two
@ -vinrix-

British astronaut Tim Peake is stepping down permanently from his role as a European astronaut. He’s going to
take up a full-time position as ambassador for science and space instead—work he’s been doing since 2019. [3] The

former British Army Air Corps helicopter pilot was selected as a European Space Agency astronaut in 2009. He flew

to the space station for a 6-month tour in 2015. The tour saw him control a robot on earth remotely from orbit. He also
helped dock two spacecraft. Tim said, “Being an astronaut has been the most extraordinary experience. I’ve had the
privilege of working with an exceptional team of individuals during the past 13 years with the agency. [4] It has been

incredibly exciting and rewarding. By assuming the role of an ambassador for human flights to space, I’ll continue to

support the European and the UK space agencies.”
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3. What do we learn from the news report about Tim Peake? % F %4 « & %, &AVT AT 5H 47
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4. What does Tim Peake say about his work with the European Space Agency?
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News Report Three
@ - vinmx-

[S] An Asda store in Wales is now home to five cats after they wandered in and made themselves comfortable.

The supermarket is known for its loyal customers, but now has a different kind of visitor that has appeared over the
last year. Regular shoppers at the supermarket are familiar with the sight of several cats settling down in the shop
aisles. The unusual situation started about 12 months ago, when one cat routinely started visiting the store. [6] Local

newspapers reported that puzzled customers posted on Facebook groups to try to find out if the cat was lost. But its

owner assured the concerned customers it was very much loved and fed at home. It just enjoyed visiting the shop. Staff
did their best to discourage the pet from hanging around. But instead of leaving and never coming back, it invited its

friends round. [S] There are now at least five different cats who come almost on a daily basis. They visit the store so

much that [7] staff have been forced to put up signs, asking their customers not to feed them.
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5. What do we learn about the five cats seen in the Asda store?
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6. What did some customers think when they saw the first cat routinely appear in the store?
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7. What are customers asked not to do? i ZA14% & K R 24+ 47
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Conversation One

@ - vinmx-

W: [8] I’ve been thinking about moving off campus next semester.

M: Hmm... I don’t know if that’s a good idea as your mother and I would worry about you living all by yourself in an

apartment so far from home. [9] And then there’s the expense, too. I’'m not sure we can afford it.

W: Well, I wouldn’t be alone, actually. Three of my friends from the dormitory would share the place with me. And
with four of us, it wouldn’t cost any more than living in the dorm.

M: Are you sure about that? [9] Rents in big cities are high, and then there’s the cost of electricity and gas. Have you

factored those in?

W: We’ve budgeted for those, and for Internet and transportation. And if we move far enough from the city center, the
rent is low enough for us to afford all of it.

M: What’s about the commute to and from campus? It sounds like you’ll be wasting several hours every day on the
road instead of studying.

W: [10] It’s about an hour to campus, but there’s no reason I can’t study on the bus. After all, I did that during high

school and my commute was even longer then.

M: That’s true. But I’'m not sure why you want to leave campus and go through all that trouble when the cost is the
same.

W: For a lot of reasons. We’d have a kitchen, so we could cook ourselves. And we’d each have our own bedroom,
where we could study instead of going to the library. We just have more space and privacy.

M: [11] I’m not convinced that the benefits are greater than the disadvantages, but I’ll discuss this with your mother.
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8. What has the woman been thinking of doing next semester? 4 +— & £ 4 & T F Mt 27
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9. What does the man suggest the woman take into consideration? ¥ &% B+ 47
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Conversation Two

@ - vinmix -

: Good morning. [12] I’'m looking for a present for my nephew, Lawrence.

Hi. Do you have anything in mind?

: I’'m not sure. No. Do you know what boys aged around ten typically like?

£ ELE

[13] For that age group, our biggest seller this year has been this action figure. It’s called Bobo Man, and it’s

incredibly popular.
Does it do anything?

£ E

Not by itself. It has no batteries, if that’s what you mean. There’s a Bobo Man cartoon popular amongst young

children, you see. And this toy is the lead character from the show.

W: Oh, I understand now. I’ve never heard of it, but I do know little Lawrence loves cartoons. Do you have any other
popular toys? Perhaps something educational.

M: Yes, of course. Right over here, we have dozens of puzzles for children of all ages. They are fun, great for

exercising the mind and can be played either alone or in groups.

W: Tlike this sort of idea. [14] Lawrence has a sister who is slightly older, so maybe a game that they can play together

would be good.
M: What do you think of Battleships, then? [15] It’s a total classic. It has been around since the 1930s.
W: Oh, yeah. [15] We had one of those when growing up.
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M: [15] Of course you did. Everyone did. And kids enjoy it just as much today as you and I did when we were young.

Some games just never get old.

=

I suppose you are right. I have fond memories playing Battleships when it was raining outside and we had to stay
indoors. That’s decided then. How much?

M: 19 pounds and 90 pence, please.

W: There you are. Have a nice day.

M: Thank you. You too.
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15. What do we learn from the conversation about the game Battleships?
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Section(1d)
Passage One

@ - vinmx.

We assume that if we offer our customers more choices, then they’ll be more likely to buy our products. [16] But

here’s the paradox of choice: if a person is presented with too many choices, they are actually less likely to buy. [17] In

2012, psychologists published a study about jams. On a regular day at a local food market, people would find a display
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table with 24 different kinds of jams. Then on another day, at that same food market, people were given only 6 different

types of jam choices. Guess which display table led to more sales?

The study found that while the bigger display table created more interest, people were almost 10 times less likely
to purchase a jar of jam than in the case of the smaller display. Customer satisfaction takes a hit as well. In the study,
the bigger display of jams leads to lower customer satisfaction than the smaller display. In an extensive study published -
in 2015, researchers analyzed a total of 99 choice studies and specifically looked at those cases in which reducing

choices helped to boost sales. [18] They found four rules that motivate consumers to buy: when people want to make a

quick and easy choice, when the product is complex, when it’s difficult to compare alternatives, and when consumers

don’t have clear preferences. So as you can see, when it comes to choices, less is more.

© -sxum-
16. What do we learn from the passage about the paradox of choice?
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17. What did the psychologists want to find out in their 2012 study about jams?
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18. What is the finding of an extensive study published in 2015? 20154 & % #) X FUALAF A H 4 L HL?
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Passage Two
@ - v -

The New Year has come and gone, and many may have already forgotten what they had resolved to do on January
Ist. But if that resolution was to volunteer more, now is the best time to start. Volunteering can drop after the holiday
season, and by February, some organizations lack the volunteers they had in surplus just a month ago. [19] According to

one survey, only 26% of Americans volunteered, despite reports that many Americans view volunteering as worthwhile.

Why such a disconnect? [20] Most people cite time and conflicting work schedules as major barriers, but

employees and employers would actually benefit if companies made employee volunteering part of the job. Researchers

have found donating our time and talent to others can lower blood pressure, boost happiness and improve mental and

physical health. Studies have also linked employee volunteer programs with more productive employees. With so much
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emphasis on employee wellness these days, company volunteer programs could be the perfect 2025 resolution. But
for volunteering to benefit employees and the workplace, the entire organization needs to be involved. By allowing
employees to donate their time during work hours, the workplace becomes an outlet for personal fulfillment without

affecting personal time. [21] In one survey, 89% of employees perceived companies that sponsored volunteer activities

as creating a better working environment, and 75% said volunteering was critical to their well-being.
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19. What do many Americans think of volunteering? ¥ % % & A 4o/ & /¥ & RIR %2
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20. How could companies ensure both employees and employers benefit from volunteering?
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21. What did 75% of employees say about volunteering in a survey?
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Passage Three

@ v

[22] The vast majority of the UK’s 200,000 tonnes of retail sectors annual food waste comes from supermarkets.

But it’s a problem that impacts independent luxury food suppliers too. The scale is small. It’s estimated at less than one
per cent of the UK’s food waste total. But the quality from these suppliers is high. Everything from specialist cheeses to
sought-after coffee beans gets thrown away every day in the current food system.

This is where French entrepreneur Sophie André comes in. [23] In 2016 she moved to London and began

by setting up a business delivering luxury hand-made food across the city. “Food delivery seems to be a big thing

here,” She says. “So I started delivering products by bicycle. Talking with local producers I learned that a small part
of the production is sometimes wasted due to problems with size or shape, but the quality of the products remains

unchanged.” [24] Unlike many food waste projects that have sprung up in recent years, the idea is not simply to

redistribute waste food, but to provide a high-quality product. André’s company Elysia offers breakfasts and snacks
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specifically aimed at business meetings and events. Once sourced, Elysia uses waste products to create “simple, natural,

straightforward” meals and snacks. [25] Perhaps unlike other waste food, the supply is regular. Suppliers will always

have a certain amount of surplus. So the menus remain regular too. André believes this benefits both her business and

her customers.

@G -rmxum.

22. What do we learn about the UK’s retail sector food waste? % T 3= B &R 42 W ey, RATT BHH 42
A) BRERIEE20000 C) #aftiit, B HEEE SN ER11%.
B) EFEXRBME, D) ‘B 57 B S B N BT A IR KR R o

B RS, SEETE R4 200 YIRS, ARHK AT . BETAFEE, SN
T oBrg. WAESCEENA, R0 MRS, A AT A R IR R R T, 32000
I, HCHRBRAGI ., SO R B T 0 A L R S R B AR S R 1%, FERER R 1%
B, MOEBRC. DRIANETL,
23. What does Sophie André’s business do in London? ‘% 3f « %42 2\ A0 300 A & 2 A 4647
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24. In what way does Sophie André’s business differ from many food waste projects?
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TR AR AIRE], BEERBET . 54 R A ERRBUEF MR, MIIERZEIIKAF
5 HAE YR P AT B X BIFTE, CRETEER .,

25. Why will suppliers always have a certain amount of surplus? A+ 2B H EAH — R BHELF 5T

A) A T HIRESRE BN . C) H T VRAMNEF =it o

B) M T 4EFRF ISR, D) N TIHRZEFHERT K,

* XEHKERD, SFS5HMERERAR, XEEROANEARRE, HURFLLE —ERBNERE
an, FUSKEBWAEIRIFIRE . HULATH, BN EEE —ERBNART M, 507K BB RE
T, MR AN R e, RS TR, ARTIMFACE, AR, RN
“regular (FER)) 7, TAE “unique (AFFH) 7, EORFESEARE RMRRE E MR RS R, Ik
BERIRA BRI EE, BT IR . BRI AR A A e R R SF B R R S BT 28, (B RSOk R
B BN B BART= SRR T RANX SR B, CIt W@ Tad EHEWT . SCh R RE PR 2TK, tk
RUIBEN BT AR mh SR B A TR, DR FEFAER,

S
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Part 111 (% Reading Comprehension ]

Section

@ o B

AR B 202445 F 17 8 &K & T The Famous People ;- t) — B #7# % “Alfred Hitchcock Biography”
WXFE, XETENBTRERYIHEMRAEE - FRF 7w, AN “BAKF" , ZwPF &
ARMAWFEZ — HEZUPACZNERNK AL, TASHIVBANEENLEA, BERHLK
. RRXEFETLRERYE, REAMEFEHEER, ZEAMEBAERRHEAFNLRANEE,

© - zxmiz-

B[ /R 3R TR - A DA o B R — S [ Y R Ko K (26] B CBEERIET A XA, 2
[27] B E R BB RIEAZ —, 2 A AR R, DL (28] BIAARE . FnAGHLR B e ¥
WA R 7

XS AL AR RIS BRI 46 T A04E, YR RAT R A AR (29] 7847, 7EMORR B CHR T )Loreh . I,
LR HEL R B TR N T 2 B SREE S 2 A A XA [30] RAERE K. MRS E, HRAMERFERE. #
B DR TEMOHAIN S (31] JEFRAECEE, 1 PR A RO A AR 4, Y R i A AR
I& [32] BAA B A O Z 58l

it [33] AEH ™, HA NEBAERA RIS KA NI E, WEARS| ). M ZEEREE (34 £21E
TIEAER, SARME. HARHREZHIE AR T , PR LM & 5 R # UL B AE . il
i TR R PE S R i, Bt AL i) AT (35] 555

R -

26. J) referred (v, f------ H)
ST A FRRES S, BEIFESFARE-B, FWIHXER, ST A R A
Famously, /&M Mto as..., ZSHGALN T 2504
HiHitchcock is one of the most influential filmmakersf] &1, fFAKE, W F—a42%], AnA
DR BE Y AR R, AT, AL R UE N “BEERIT” M)A XAT5E, (be) referred
to as HEEFEHEL, BA “BRRA - ", (be) famously referred to asE A “BEN" , FFEIAIESR, W&
% Areferred.

27. B) cinema (n. &%\ )
ZSMR AL T, BT Hin the history of, HUZSMAbRIEA 1],
MHTSCHImovie director ( B T8 ) . filmmakers (FEEZHITEAN ) , LAIKJE L suspense movies

(BBERFY ) IHEWT, EFSCHHRESEAR, HAEN Hcinema,

28. C) engaging (adj. AR5 A1 #h; 5 AN )
25 ¥4 Hij Al Mentertained his audience with, /5 Hi’~and gripping suspense movies, andi% #3357,
gripping WL 251, MUZS &AL R R 2517), 5 grippingt [l Hfiisuspense movies.
Z A& BT Seripping (FIAGIZE) ) ERIFARBENR R, 2 EHRIFHEROE -, ERE
Xkt . engaging® R “GIAAMER" , FFEER, BOVEE,

29. I) punished (v. & 37, 4 37)
ZS &R T Mhe was, J& I WZNVESITE by his father, ZSH&ALTFHA SR T ZaE R, MALSE
BHEhES.
AR EMAT N AN, ACEIEMAE MR B R T8, BULATH, SRR T “ER) Akt
WK LA T LA, punishedfF A1ESRE, HONER.
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30. L) symbolic (adj. 4Eth, ZAEMH )
MR N R Bhidare, &AM A S of the guilt..., ZSHEALN I A
A — 4R B Sl EAER ARSI T, hence (L) BIHEEE, BIEFELFm T HEZK T,
be symbolic of HIE AL, B “GAE-----" , F symbolicTH REMAIL AL AT LI MBS . HCHE SR

31. H) offences (n. 105, FHHEATH )
ZAR BT M TE 2517 criminal ( 4% criminal L AT LLEZ TR, BoA “SRIE7 , (HEEn #4415, H
TEM AL A otherE M, IR ERAIE, NAEHEEHE R, SHEREA T ) , BRI EEEwith
incredible plot..., H{ZSA&ALNIHA1A],
and otherZe M 23 #% BT 144 17 I 5 il i 51 26 (AR FE AT 51, criminal offences®rn “FIFILIR" |
BEMEFE AT B A 9E1T (deceit. robbery. murder. corruption) , fF&iESE, BUNER.

32. A) caught (v. 9, #k; gL, #E)
25 ¥4 Hi i Mordinary people, J& i Ain unwanted and..., ZSF&ALRIEE K401, VB EREl, B
peopleo
ordinary people ( i A ) Sunwanted and unavoidable situations ( HAHCZH ) Z&HHIA “
AN BAHCZENFER. (be) caught inE R “FAA" , FFE1ESE, W& E Fcaught,

33. E) highly (adv. %, #%)
2K FTTE )T F R R 52 H, AT N R Bhidwas, J& 1 W B idproductive, #ZSH& AL R IEEI
i, B TR AR
255 Wiproductive (#5779 ) LA Khis amazing body of work ( A AFERUEMER ) ATAL,
BeAL R A XA 43, ARABNARIATA, highly “JEH, " FFEMAES, BOPER.

34, K)stood (v. 2%, &%)
23 AR BT R A R BUAE SE I, AT M Bhahinlhave, J& 100 44 1A K1 the test of time and..., B HEALNE
Hd F oA, MIRSE RS .
HF3C5 “have 34 the test of time” M5 R Mand are considered to be masterpiece ( HHA
RAAE ) "I, AL RAEE S BN A KA R, AMEARRE ‘24" BRI E R, Tistand the test
of time N FEE MG, BN “GRZMEMER" , fFEEER, &SR Fstood.

35. O) worshipped (v. £#; £#)
ZS KB A He is also, J& M ABITESIT E by people, ZHALTRIEASNHIME LAIE, MBE
BB,
RUSCIEE] “HAb s R E AR BAR AT, B R AWM & 5 oRE MR SFAIE" , =
B AT e A AR 130, B T also—id), RIHIMAMES S EE I Ay XA 5w, S b M o AAAGET
A1, worshipped “5FF; S fFEUALIESS, BONER.
D) graphically (adv. YA E&XH K ; 4 3H# ) F)incentive (n. ¥, #I¥ ) G)instincts (n. K&, HH; X
M) M)tuned (v. %, #¥ ) N)visually (adv. 3% £; EWNH; kL)

Section

O -mu-

AXHRTRIAEROZ . BERTELFRERERMEXTERA, EEXRENEZHEES
Wo XEHRY, RAMTERT AR T4, ERREERBRK, THREIRLEMRYS ZEAFHF
B, BmBE2ARRAORG, FELN, BARIRET —EWELEXTER, EATEL. KT%
MEETHEAERAE, AHELIRERAN . RITATRERTEARNERMNE, XEREBAAN
EERART
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© - zxmiz-

BT SRR R AT 0 ?

A) BERITE SN —Fh AR IR T H——X TARSEAT ik H7E AR AT 9% R UL AN, flufi IBERE S

B)

©)

D)

E)

F)

G)

H)

)

Y

K)

AHE (RZEWEE) SWRETE, BARSEITEFRBA . LIRS — 2 Bl 5l I8 AR5 R Y UL A ¢
B, [39] 244k, B X— Ul HANE 0T W, 20164, @BREHTTTHME N 154012300, X—EF MW
HHRREK .

{EEAETT B AR IRA TN IR RIS 7 K 2B A BRI B —— R —Fh R RAPAE T A AR R
H R —RI P ARSI A ERER, RECIIRA S8 MR, X R KR R4
SER, S KR, [44] BATHTEIL R G T B —LEm AR MR X e, K5 REA &
A M

BRI HE, HURARXFER T o [36] SEANKEARR, R FEC LR, X5t
N 2R PR REE T s XA BE R AR B AN AN IR . A DAL, AN
BRBEAMISIBEAN 305, HEF150ZF R, REUE, F4EERE, FiPrfREasE®R
R, MAERAR E A SRS MR, DS HIRE BIR e KT, AR AR, XFMLH AT RES
FRFE, N2 RORE PRI XS o 20134F, BFGT A G150 T 198645 2200945 [H]ISCHE 1 107 A (g R A4 ,
RIFIHEA -5 280 R KU B N . 59— TIPS 7 1 84E N T R 70 & 9 O R B R PRtk
OUe, BRI 528 R 2 (A Bk . WFFE A AR RERR, 73 T IR AT R AN 7K R i) At 8 73 Bk K
T, g4,

AR, RETESELSNESR, BSHEFER—ATINRZ ERNT%, 4] SFHRRES
RRARARCC R . rPOXL ) I AT PR B XU A7 FE R, DU AR BEA305¢

[38] B T 5200 R I R BRAL , F MR —E0A N, MERTSEEAEER, EEA FEN. EXT15550
HREHT, BRERFEFFFRMNBIHEZLWE - VSO H BTGB SRR SR (GRERR
TR IRURE ) Z IBIRCHK, 75 1 T 3R T3 4 AR M AR £ 1 — 3R A A R AR R B AR
A S TN S AT IR BT 58 5 LM 7 BRI S 43 B BRI A N BRAR B B ST AT TR HE .
I BAR R AWR? SR THHR AT 23 BT R IR -5 3 AN [RRE 2 (0 B 40 s SR (5 e DX 709K
fh B, MY (R PR IR T 2k AR, 2 o S K A U e
[42]5R707, R ESHMEFARER, SHEMNMKE, EFERT, ARA SR 0N ., TGS
W BN 150 2RI (XEFH—0HE) BEHEKN, ZeUFHER: SARENEYELRS
R AT ERESCT , WK OB 0] AT — 28/ R AL . (R T AR S B R AL 20T
SR T v I AR 5 KT A XU

I, RUERATEE, SRR R B AR BRI —0, EaRERE, AN FEREERMA
Fi, AR R AR A AN KA. B BN, FERANTERIT MR BERN, RAIHEARREE
A RSt B R RRAR (LMEZ4h 2000 KHE, BHELN 2500 FEEE) o [45] KEWECSR
EH, BRI ASE SR EMEYNEAL.,

B TRAS Pukie TR R, AMISBABSMOME, MFIMNIIME T RESBUAERS N, (40] BN K
LIMRLEBER B - VORI EROR, — R, AT LGE R AR R B KRR T, DMRER
T RELHEFRNME, ek Ry X R R A

[37] S 32 WG B 55— AN B R B BE T BT BR IR N A Bl BRI A, “SRItReEaT
HERENAE A EYREMES SRR, 7 FORNR. “RINGRESWATRAFTNILE
Y, TRATE B ARTEEBRIR WA EY B miss e % i, 7

R ARIKBUE R T RES . [43] “ACRMFELEH S, WERED, SARZEFRYR, XL
Mt gt i, PEEERA S - R, “RRAB RN SE A R RK, 7

miH, WEhFE, XAREMENN “BHIG” WEETE. MR GREA LG KRR, &
BA BRI AR N TIRERGEAZ, 7 i, “XBRERI THASRIMKE TR . EER
FASHT 4 AR, A4 . " BT, REERMN T2 A KRB, HgR T2 FHER
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B, HEANGERBAML 1S0ZTHHIUFENE, BERARNRB B EFRRBERARN, ELHSHRK
Koo RITREANBANRBLEA R, HELIE—FLF LEREBITR.

Y372

36. RSB KBRAE MM GTET, EXANTEPRHE.
C. W T X% 12 & Fruit juice. different from whole fruit# contains much less fibre € (L 2|CH . CH
E_HRE, GENKELRE, RAFHABL0AECHER., AT 5124 WAER X, HFFruitjuice/& T
B EH, different from whole fruitxf iz J& X # # Unlike whole fruit, contains much less fibre 5 J& X # #has
most of the fibre removed [F] X, # &% HC,

37. A7 NN BTHOR B AT Bh T BRIRATAK V3 i A3 2 ol AT SR
(E=mir) 1, AT X#1%E Ea juice diet. rid our body of harmful or poisonous substances & fL 2|1 . T & —
ARE, RALRZRAWE - NEERCHAFREAAEIHED AR E. AT HERIEX,
H 1 Some people believext i £ X # #the argument, a juice diet/& T % — 4 F L7 Z I, helps to rid our
body of harmful or poisonous substances X{ i £ 3C # B help to remove poisonous or harmful substances from the
body, ®WEZE NI,

38. VFBWFTE A AR ] 2508, B SR THAE S BRI R IR 1 55 2 0 AR AT S
(B=m@i7) E. WA T *% 1 B A lot of research. the same conclusion. does harm to the human body##surplus
calories T fLE|Ef ., ER#F —H#RE, BT H2ABRBHXREKNS, FEHAX-BAN, wRRAZEN
B, etRAEN, AT H5X43ER X, ¥ Alotof research comes to the same conclusion 5 J& X # 1y
many studies agree that[& X, fruit juice does harm to the human body Xt 5 & 5C # ¥ fruit juice is harmful, when
it leads to surplus caloriesxf i J& 5T # Byif it contributes to an excess in calories, # & % N E.

39. NACTRE PR i SR 7 it R A 86 702 A 7 b 0 2 )
BEMT A, WA T X% 15 B claimed health benefits of fruit and vegetable juicesfthe industry very profitable
TEAEAR, ABRKEFARE, Y%, IAX—WELFAE+L2TH, 20165, 2XKRETTHNEN
154010 % 70, X—HFFUHEHHK, T “TAX - BRI E/LGREN: EERACERNA—
MERNKETE—HARNTHALECR LT ERRWHFHE RN, RiITE L — LR e k#7562 WY
WHEMKIK . WA TR ZBE N AL L4, H F The claimed health benefits & *f £ X Fruit juice also has
been linked to claims that it can help you both lose weight and stay healthy 84 # 4% % %, fruit and vegetable juices
BTiZE&E—4 % tEREI, have rendered the industry very profitable Xt i J& XX # #yhas made it highly
profitable, #®& % A A,

40. KM R BRATI R B ) 2 Ak, AT o e 3 P R A K R R T T
(Z==m7) Ho WA T % % 1 Bincrease the benefits fruit juice. our health#choose ripe fruit to make juice &
fLEHE. HRRE—HRE, MmMAF¥HPREHRRT A - TR ERT, —MAhEE, BNTUE
HHREFRBWARKES, URERTHRINERNE, ANTRERATARENTH, AT EAZ
4] 35 45, H ¥ To increase the benefits of fruit juice to our health*t iz J& X # #One way we can improve the
effects of fruit juice on our health, we’d better choose ripe fruit to make juice 5 /& > # #making sure we select
ripe fruit® X, & & % HH,

41. WA K EREFAE AR £ of CARRAR B O R . B DR i 0 L it R £ g PRURS:
(#%=mi7) D, BT 5% 15 & Diets containing large amounts of fibre. reduce the risk. heart disease. diabetes
fother health hazards € fL2|DB ., DB &# A%, HAERKL S BEAECER . F A, & E8EERE
R FE XK, BT L5i%4 BT E X4#&, H ¥ Diets containing large amounts of fibre Xt i & X # ¥ Diets
high in fibre, reduce the risk of heart disease, diabetes and other health hazards- *f & X ¥ #yhave been linked to
a lower risk of developing heart disease, stroke, high blood pressure and diabetes ¥y # 45, # & % HD.

42. HE — RS, SLERUHAEEN REA B, WIS A A
F. WA T %% 1= Ea research paper. drinking fruit juice. beneficial f2consumed in reasonable
amounts € FLE|FB ., FEF —ZEWHRE, WREXNERANSER, RAENAR, £ERRT, £
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43.

44,

45.

—slh, BXEHBREER: ERBEN ISOEARITEGEN, ZRXBHER: 2ARENRY
EXRFEHERANTENHERLT, KM mBEHTEA - EL, ATEMAXLHNENHE,
# According to a research paper*f i J& X % #4 The paper concluded, fruit juice/® T /&7 3, beneficial &t bl
J& X # Hyhave some small benefits; consumed in reasonable amounts & % & X ¥ when they don’t lead to over-
consumption of calories #J HE & & 4, W& E HF,

—PiR R, BHRE TR AR RE R

Jo AT X% 15 E.One expert claims. juicing. wastes a lot of nutrients#contained in fruits & {iL £|J
Bo. IRE-_HRE, “ARNELEL), wEREAY, 2ARSERIA, TRLBLIEETHH T
K, " EXFHRBAFT - FEHU., AT EXHER L, H ¥ One expert claimsf i & X F #says Heather
Ferris, a professor of medicine, juicing5 /& X ¥ #when you juice them (fruits)[E] X, wastest 5 & X # #are
excluded, a lot of nutrients contained in fruits*f 5 J& 5 # #a lot of nutrients contained in the parts of the fruits,
KEFEAT

7K % i1 S0 L 5 B — I ) A RE AL, SROBH O 5 - SR ) A RE R L

B. ™A T %% = K takes some time. fruit’s cells. be digested. fructose F7be absorbed & fL Z|B# .
BE&RE—H#E, RINWHENAAFE LR ERPBXLaM, RERES 2t NRAE Y, “Zim
M HEE R — A PRE N CKRWAER” , HAETHEZARX, ¥t takes some timedt b R X #y
It takes... a while, fruit’s cells B FTEI$# — 4+ 8 FE A E I, to be digestedxt i J& X ¥ #our digestive
system... to break... down, for fructose to be absorbed 5 J& X ¥ ] for fructose to enter the bloodstream & X, #
BEEHNB.

R C W, BRI PRANE: D AR YHEENR.

G. M T X% 15 EAlot of research. drinking fruit juicefreduce our daily consumption of other
foods ML 2GR, GRE&E—ARE, KEWHARCLEXRYN, BRATSBILRAEMBWNENE,
BT 5i%4 B TR L#R, H$A lot of research has demonstrated thatt i J& X # #/Numerous studies have
shown that, drinking fruit juice does not reduce our daily consumption of other foods 5 J& X ' #)drinking fruit
juice doesn’t make us consume any less of other foods throughout the day[El X, # & % % G.

Section (&)

Passage One

@.mﬁ.

A X F # F gewgandhinagar.com ® 35 £ — & £ & “Behaviour and clothing choices, practices and effect

and clothing on the individual” ¥ X &, XE#H, HEHAREKNH, RENFEEXSBHANTY . F
BEFHX TR, bEWNELERBABVFAAALFFTENRS . EXREAHTEAZANTAELSE,
KR % N A B TH X

© - zcmiz -

BB FERITHA BT EHFE, FXIER SR E BRI, [46] |

(COF: v T AT 3712
« extra adj. BAMNE

KMNB SRR E 2 —ROBITHAC . HE, RIFHAE

BAEMRIERY], BIEIE K RESARRANTHBL A A A SR AUBS Y - conflicting adj. WM ; F

Bt B

Fo AT AR . AIRAEE R TGS, MARARIANT | - edgen i3 #1%; JI0

EER" o REFUIAEIEMGX LT, (B4 KRR X174 H R 0 #iF * a grain of —
FFEW, XL JLMER, (47) BERY, RINTERSE M * interact v. Vi, H.3h; MHE
R R, %, EESMALERR, HARINMRT TARREEN | -

IR AEPE AR -+ symbolic adj. A G LKy
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FATNAH LKA TR, AERRRARI, F%, HIMNEE |
[48] HATHEARSE A CRIFERFN A |
2, FAEMNSERBANTREIE. XEWRE TR IRE S0

SR A PPN 0 L T BN o

WIS BERT A

[49] RIS HRNEE BRE—REAFRN, FHERN
iR
2 SR BB BT RS S S BNRA TR

BOlL e R -FRELEFRATLAERR O ST RAL 55 . F E W BARR S

AT,

BAFHIRAE TR B LS
BAR—EHFIREELERATE

SWEERALA,

5FF, EMERA
[50] 55— 5, PKIR%E

HAh i EDRAE SR, AR, #SEEMFE VR A—R T Eue?

(50] LA RATAEH:
S, FERIFRR—AIGER, FIEIR, ANFERAEERAR AR

BEAETR AV Ak, BN Sy, RIS
ATHE

- assign v. W& ¥; 4rHC
* tailored adj. (KR ) EHlH,

GE Lt

* be associated with -+ JiF R

i T R S

* hormone n. ¥, fj/R5

* dominance n. SCECHIA, PLE
* negotiator 7. RF|FH

+ abstract adj. THZH)

* boardroom n. &I E

* socialize v. #1538

- casual adj. IKIRA), EERMH

n. [pl.] Ak, {2

* hang out /RIZE

BRI -

46. FHERUIA G E R TLES 276 M ?
A) HEINFRATE TAEFIAETE AR C) WM EZHE AL ANAT.
B) i FATHEEREF WS, D) AT TAER LM RER .

E" HR4E T2 H A science suggest the right dress P] 442 28 % v B R SCE — BofJs — 4l

;ﬁ" S—BEE i, AENRIERY, SEMERTRESATRMTIRL AN NATERAEIMOIE, &
| BETHAIERf . 25 A Add to our advantageHIFSCH Hgive ourselves the extra edge/® TR &t edgefF#
AR, BT OB 10 WEXN, B BE ME L FOOFRERES| ) SHER, ST

| DIDATLIHE ;s OO A A AR BMES, KRB s

47. A AR R D A AR R TRE 2 WL S b A B2 TR ?
A) BHE W RE— DAL R
B) FRAMAEE LIRE T — P ABHBEINAEZREE,
C) ANIRIZE R A& 4 B B S e Hh A ) ) I
D) NAIREHE R AL AR RBRIEEE B .

, BOECHHERR

E-‘ FRPERE T K4 17 science sayFlaffect their interaction with others ] 22 58 8 1 1) JF SCEE —Be8E =)
ﬁ-’ BBEE AR, AR, RITMERESEWMBININT N . F%, E25M0AZENTX, B

AT T AR IR RAEPE R L,

UL IR ) RAE T SO 2 ACE SRS, SETIDIE

W, BETh fJsymbolically Xt i J X H ) symbolic, HAt = ANEIE R SC P REE S, HHERR

48. TANMAB MM WEATR A CHIEGR?

A) SR BATHIHINT T . C) il R EATIFAL B o
B) @ M BA T B 2 KR D) il i AT RIS B

FRIAFRISE o

{@4 HR 4 R8T K48 i) evaluation of ourselves Al ¥ € 1 )5 = BYSE =4,

%ﬁ-» HEBOR =M, ROTLSRE A CHFERTNAC, FAENSERBAIMERE

, WOETBIEH .

- I Himpacting how we feelXf N Ji2 SCH ¥ the way they make us feelo ﬁf‘i’;:/l\limfi}? SCIEARAR I,

- R

49. Mt 2fEBRER K S “HRhER” X7
A) ENTRIERRL A5 7 f o
B) EfITAT A B AT R ET B S HL 5

34 Mm% 2025.6 mom

C) ENTTFERML AR 5 IR H AL B R EE
D) ENTAT LILEANTHA IRk %5 B IER O3S



E" FRYE T Hitailored jacketsF1“dressed for success’ IR & RN BIFH U — . — 4,

> S — i,
BT i

ERIFE S “AMINER RRE-ERAFEEN, REEFE-ARWAER, 55
IERATUAESM LS RA S, BEETIDIEM . Y5 ¥the right mentality for doing

businessF1J 3L H fthe right frame of mind to conduct business/& T [F X &, JR SRR IER.LE (WA
fE), MHAEREE, MORTBATHER, METARBERCIEFSCTIFRIR R, dATHERR.

50. RS AATIAERVEERE 22 N 6 4 087
A) BETHRE
B) ﬁ—gﬁ%ﬁﬁo

C) FEKIN,

D) Hile K G ARA[,

{@ > MY T bRl socialize T 52 58 8 6 B U LB RIS AN B,

ﬁ»%ﬁ&% GIET
L, RIS RELE AT

(EN A VEEA AN, FIERIFAR IR, SOETBATHER; H/RBESE MK
RE A ERANE S, T—mRE T AL ERETHARNE, HIATA,

 WICH AR A MBETIDIEFUCh I RAR L, SYRTHER, BEETICTER.

Passage Two

cb.m%.

A X # H greatestperformance.org M 36 + — & A A “Are Opera And Classical Music Still Important

Today?”
B KA B A
HRE, ARMERFEEM,

« R3CHAiE -
BEERATE K
RIR AR ILET

B LR T35 AR H 2GR, SR Ay S5 SRR T |

T B AR O A i
PsRITWTE 1

(521 A RAS S 2 P LA B R bR,

VERVF 2 AT & AR BB T 5 3t 3 AR rp — S LR AR i AR (BLAY 19 9H

R, HAERMY, AR AR B

[53] 5K T AR Ay 7 AR B B A —

SRR T 38 Sk A it

HENTFFIAIREE, BRAE S R RS BUR | 5
FARMALEMRE. SR, REEASERSRNTDFRRBER |
[51] fHA — 6B RMBRRY, HRAEBERES |

* indicator n. PR ;
- alive adj. AIGSIH); 1EER

* harmony n. FlfE ; FIiE

* subtle adj. NEEEHHT, THIDH)
+ orchestra n. B 5% Rk BA

AR, EVELL, R R MAT%mﬁﬁﬁﬁﬁ—Ag

BT R

KW, WERFEREEE, WRIFURUEH KA RE, Hﬂﬁﬂ”—i
RN IR ZZER AR, HELE, ﬁHT%E'JZIS%E’JI%?iﬁ%A@;

FIEIERE LR, —Se 5 E iR A TRttt B RE R o
[54] i S5 Ok 2 4 o T LUSURR,

AWER . X AR MR £ R R E R
[55] v i SR AR IE 2 BN

JLPBA RS REAE
HAMTREBAT , Hilk, HRERMEMIBHERBREN T R
FHMARNT T . KRR IR L ATER B A I |« composition n. 7E 5

* solely adv. ME—;
SRR, ZIEFIEAIX 4454 |+ motion picture FL5E

RIEERBEREN, ZICEEMN, ?ﬁﬂ]Tu%‘iﬁbﬂ]Eﬂiﬂéﬂ/\ﬁ@f#ﬂ
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K77 vigorously FE 1Y abundant A NEAE Y intimidating

VKE TR ice and snow resources W ELh 7 47 €41 highly distinctive PUTE /\ 7 B9 from all directions
FIH leverage; take advantage of RAAR AL folk culture filc i M tourist destination
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In recent years, Northeast China has been vigorously developing its ice and snow resources. For instance, Harbin has
created the highly distinctive “Ice and Snow World” by leveraging its abundant ice and snow resources, allowing visitors to
appreciate the beauty of ice and snow while experiencing the region’s unique folk culture. What was once an intimidating
frozen landscape is now attracting tourists from all directions, becoming a highly popular tourist destination. The ice and

snow tourism industry is making an increasingly significant contribution to local economic development.
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1. F—4: “ﬁfﬁﬂé” BH% M1n recent years; “HEZILHIX” Bi% FNortheast China; “IEAEKRIIFF L™ %
“Mhas been vigorously developing.

2. 8 4] AAEK, TR, ERME CRREAAESHIKSERTE TREBITRER KE
KittH ", B M Harbin has created the highly distinctive “Ice and Snow World” by leveraging its abundant
ice and snow resources; “LiFEFTEIRE UK 2 3 1 [R] Bt b REAAC 0 24 A Re () RAR SCAE ™ RADTEULIAPE N
7, Frofe, BEBFIENENTREE WBRE" , SEBEIREMDEE, RAFERRE, A
allowing visitors to appreciate the beauty of ice and snow while experiencing the region’s unique folk culture, EE

oo RYFIES BRIE CFE-- B0 R RN T AN —TE SN, H AwhiledEE; MEK “FMT #
¥ A For exampleFFor instance.

3.8 S BEARE YA ANBBRMIKKSHIERS | FNE/A\FHEEE” , Kb S ARERKKS
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once an intimidating frozen landscape, “IEMK5|%& I/ #liE% " 8% Nis now attracting tourists from all
directions; “BAFEZ D KRIGHHL” FoRAN T, RAEREN, BE I 1AK B becoming a
highly popular tourist destination, “HiFMEHL" i AT &% Atourist attraction.

4. Fvh): “UREikWAL” B% M The ice and snow tourism industry; WEIE “1E 0 24 b 28 5% & R A8 Bk BOR

Bk BH% Ais making an increasingly significant contribution to local economic development,
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